











Every time you see a pretty girl applying 


make-up the chances are that the face powder 
contains SNOW TOP U.S. P. Precipitated 


Calcium Carbonate. 


AL SALES 


PAPER COMPANY 


IVDUSTRAL CHEN 


may i.$tOwn WEST VIRGINIA PULP 


230 PARK AVENUE 35 E. WACKER DRIVE 748 PUBLIC LEDGER BLDG 844 LEADER BLDG 
NEW YORK 17. N.Y CHICAGO 1, ILLINOIS PHILADELPHIA 6 PA CLEVELAND 14, OHIO 
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SHAVE CREAM DISPENSED 
IN MEASURED PORTIONS 


PREFERRED Container for Brush- 

less Shave Cream —the tougher 
Sheffalloy Sheffield Process Tube. Men like 
the clean precision with which they can 
measure out the exact quantity required. 
No mess, no danger of breakage . . the re- 
mainder is kept hospital-clean until the 
last laboratory-fresh portion is squeezed 
from the tube! And the air tight, leak proof 
Sheffalloy Tube is 2/ways safe . . tucks into 
less space in travelling bag or cabinet. 


If packaging and merchandising Shave 
Cream is one of your problems by all 
means Call or write our nearest sales office. 
Let our trained staff give you the benefit of 
their specialized knowledge and experi- 
ence in packaging Shave Cream and many 
other fine products in these efficient, eco- 
nomical, better liked containers. 








S H F FFI F WZ (] CESS If your tube filling facilities are inadequate, ship us 
your bulk product. We'll package it for you im tubes, 


jars or tins, ready for distribution. This is only ONE of 


TT ase ws ee S the EXTRA services available at NEW ENGLAND! 


NEW ENGLAND COLLAPSIBLE TUBE 


3132 S. CANAL ST., CHICAGO 16 * NEW "LONDON, CONN. e W.K. SHEFFIELD, V. P., 500 FIFTH AVE. NEW YORK 


T. C. SHEFFIELD, 7024 MELROSE AVE., LOS ANGELES 38 © C. W. MILLER, 151 COLE ST. SAN FRANCIS 
EXPORT DEPT: 500 FIFTH AVE... NEW YORK 18; CABLE “DENTIFRICE’, NEW YORK 
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erfumes of the CP eient went up in Smoke! 


In ancient Asia, Oriental priests honored Buddha by burning fra- 
grant woods and grasses. The fragrances were fleeting—they went 
up in incense smoke! In marked contrast are today’s perfumes, 
enduring because of a preserving ingredient the ancients never 
dreamed of —alcohol. CSC Rossville Alcohols are available 
CSC Rossville Hexagon Cologne Spirits preserve the beauty of your parentage 
most exquisite perfumes . . . safeguard fidelity of bouquet . . . assure 
uniform excellence, maximum purity, and freedom from foreign odor. 


Rossville Hexagon* Cologne Spirits 

Rossville Algrain* Alcohol U.S.P. 

Rossville Gold Shield* Alcohol U.S.P 

Rossville Alcohol (Specially 
Denatured) 

Rossville Anhydrous Alcoho! 





(OMMERCIAL SOLVENTS 





1847—A Century of Fine Aleohols—1957 A@AOSAREAASIE SSE ELE 
CO7DOTMMON *Reg. U. 8. Pat. OT 

17 East 42nd Street, New York 17, N.Y 
143 
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These super-sensitive instruments de- , , 
veloped during the war have been ay, : 
adapted to cosmetic color determina 

tion by Paris Cosmetics Inc 
co 


wave lengths in icrons as the 
base and [o reflection as the tertica 
component. They 
form permanent 
r viroiy? ora’ 
Such rigorous and 
systematic analysts 
is regular PARIS 
pr cedure 


joa 


ELECTRONIC COLOR CONTROL 











ANOTHER EXAMPLE OF Paris PIONEERING 


“Matching by eye” is now out when it comes 
to lipstick, powder, rouge and other cosmetic 
shades. Every color writes its own electronic 
signature as a mathematical graph in the Paris 
Cosmetics laboratory. Every time you try to 
match lipstick “smears” on the back of your 
hand or start checking the shades of new face 


Parts 


COSMETICS, INC. 


116 West 14th Streee New York 11. NY. 
Coble: Poristic New York” 


powder shipments, think of what this modern 
advance means to you. It’s another Paris 
extra added to the high quality standards and 
reliability so important to stylists and pur- 
chasing agents seeking to improve lines or 
individual items. Consult Paris Cosmetics Inc. 
without obligation for creative suggestions. 


EXCLUSIVELY UNDER PRIVATE LABEL — 


LIPSTICKS * FACE POWDERS + DRY ROUGES » CREAM ROUGES 
CAKE MAKE-UP + EYE SHADOW + MASCARA + COMPACT 


POWDERS + DUSTING POWDERS * FACE CREAMS + PERFUMES 
COLOGNES + TOILET WATERS + SACHETS + LOTIONS 
All products fully 
monvufacturers’ liability insurance 
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‘i've got to get this back to Dow” 


ern 
ris 
ind 4 kh T T T ‘ rw 4 
; RETURN DRUMS PROMPTLY! 
u y 1 AU | h X | sie 
or 
ne. Our friend here is doing us a real service. customers. Help us out by returning to 
Returning empty drums is very impor- us all 55 gallon, 18 gauge steel drums 

ns. tant if we are to maintain deliveries of that are suitable for reuse. 


badly needed chemicals to you. 


Steel is short so we can’t obtain all the 


new drums we need. We must depend 


on the used drums returned to us by our 


We are relying on you to return empty 
drums promptly—to speed the delivery 


of chemicals to your own plant. 


THE DOW CHEMICAL COMPANY + MIDLAND, MICHIGAN 


DOW 


CHEMICALS INDISPENSABLE 
TO INDUSTRY AND AGRICULTURE 


New York «¢ Boston « Philadelphia «© Washington « Cleveland ¢ Detroit ¢ Chicago © St. Louis 





Houston ¢ San Francisco © Los Angeles ¢ Seattle 
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Chicago, Illinois 
Spray-dried MIRANOL products 


ont 
Yrr 
IK Ne 2 { 
r 
Dr saael 
le lip ogeerer 
f . 


Milltown, New Jersey 
Liquid and Powdered MIRANOL products 


DISTRIBUTORS LOCATED IN ALL PRINCIPAL CITIES OF UNITED STATES 





SYNTHETIC ORGANIC DETERGENTS , 


MIRAN OL ARE STANDARD FOR ALL INDUSTRI; 
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CHARLES 
123 Liber: 
315 Youvi 


P.O. BC 















NOW 


TWO PLANTS STRATEGICALLY 


LOCATED TO SERVE Your NEEDS 





If Synthetic Organic Detergents are going to take their place beside soap in the Industrial world, the quality of 


the synthetics must be extremely high. Miranol Chemical Company, Inc., fully realizing this fact is working 


| all out to control the specifications of its products at all times to bring its customers the finest possible products. 





help their customers maintain their competitive positions in all industries. 


Beginning January Ist, MIRANOL, in line with its expansion policy is offering newer and better products to 


New production facilities and equipment and increased efficiency of operation is permitting us to greatly in- 


crease the foaming and detergent properties in all products, thereby helping our customers to improve their 


foam, detergency and wetting-out qualities. 


Mechanical condition and physical appearance of each product is carefully controlled to meet the highest 


standards of our customers. Write, wire or phone for NEW samples and data sheets on the improved MIRANOL 


products, 


In Canada: 


CHARLES ALBERT SMITH, LIMITED 
123 Liberty St., Toronto 1, Ont. 
315 Youville Sq., Montreal, Que. 


P.O. BOX 118 





products. We have expanded our Quality Control Department and each shipment must pass rigorous tests for 


For Export: 


CALLAN, SIMON AND NORTON, INC. 


21 West Street 


New York 6, N. Y. 


MILLTOWN 8-0755 


MIRANOL CHEMICAL COMPANY, INC. 


MILLTOWN, N. J. 
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a versatile and challenging intermediate 
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® Sorbie acid is a versatile and challenging new intermediate now 
available as a white crystalline solid melting at 134.5°C. The presence 
of a carboxyl group and a conjugated system of double bonds in the 
2-4 position makes possible the usual as well as some unique reactions. 
With Sorbie acid halogens, halogen acids, and hypohalites can be 
added;—amides and substituted amine compounds are readily formed; 


—a variety of esters can be easily prepared. 





P Sorbic Acid easily undergoes the Diels-Alder type of reaction with 
suitable compounds and polymerizes by a similar mechanism. Because 
of these properties Sorbic acid will be of particular interest to the 
pharmaceutical industry. As the production of Sorbie acid has just 
been started on a pilot plant scale, only a few of its many possibilities 
have been developed. Substantial quantities are available, however, 


for investigational purposes. 








P Our technical representatives will be glad to discuss your individual applications 
for this interesting new compound. Call or write our nearest office for a sample and 
for our technical information sheet, Form F-6568. 





CARBIDE AND CARBON CHEMICALS CORPORATION 
Unit of Union Carbide and Carbon Corporation 


UCC 


30 East 42nd Street, New York 17, N. Y. Offices in Principal Cities 


Distributed in Canada by Carbide and Carbon Chemicals, Limited, Toronto 
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unceasing research .. . 
PRODUCTION under the 
most exacting control .. . 
Every SYNTOMATIC Prod- 
uct a distinctive asset in the 
manufacture of your perfumes 


and cosmetic preparations. 


AROMATICS 


ee ee ee ee 


PERFUMERS MATERIALS 


SYNTOMATIC CORPORATION 


STREET 





32nd NEW YORK 16, WN. Y. + MURRAY HILL 3-7618 





& alsifiers— 


OF QUALITY AND UNIFORMITY 


NOW READILY AVAILABLE 


FOR SOAPLESS, NEUTRAL AND ACID EMULSIONS 


TEGIN _. Glyceryl Monostearate —Self emulsifying. For neutral 


greaseless creams, lotions and ointments. 


TEGA CIB -ciycery: Monostearate—Acid emulsifying. 


For greaseless anti-perspirant creams and ointments. 


TEGIN Pp_- Propylene Glycol Monostearate — Self 


emulsifying. For brushless shave creams, greaseless creams, 


lotions, ointments and cosmetic stockings. 


T E te ' N olds — Glyceryl Monostearate — 


T . . 
Non-emulsifying. 


PRESERVATIVES Esters of Parahydroxybenzoic Acid 
TEGOSEPT E TEGOSEPT M TEGOSEPTP BENZYL TEGOSEPT BUTYL TEGOSEPT 


7 So sMectectectectectectectetectetactectadt Sa Me Mate Ma ctatectactec®, 2, Poot + 
oe ro eloete eloeloaleeloeleele eloeleeleeleelecleeloele elealecle ale cloelocloerectoeteetereetoereete: eee 


LANOLIN ABSORPTION BASES 
PROTEGIN X—For Nite Creams and Ointments. 
1SO-LAN—For Creams, Lotions and Ointments. 


GOLDSCHMIDT 


Cc H E M CAL CO RPORAT tI O 


153 WAVERLY PLACE, NEW YORK 14, N. Y. 
SALES REPRESENTATIVES 


MONTREAL BOSTON LOS ANGELES CHICAGO ST. LOUIS TORONTO 
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119 WEST 19th STREET - NEW YORK 11,N. Y. 


WITH TEEN-AGER PERFUMES 


Manufacturers in every field recognize the 
teen-ager as a market on its own. The young 
modern does her own buying, formulates her 
own opinions, is at her most impressionable. 
The Dreyer Perfume Stylist has created a erisp, 
gay group of scents much-in-demand by the 
coke crowd. If you prefer your own, he will 


develop a perfume group exclusively for you. 


ASK FOR: THE FRENCH-TYPE BOUQUET - MODERN BOUQUET 
FLORAL + COLLEGE + SPECTATOR SPORTS + FROSH 


BOSTON . . HAROLD H. BLOOMFIELD THOMPSON-HAYWARD CWEMICAL CO. 
MICAGO .. . WM. ot scant << KANSAS CITY 

NCINNATI . WM. CHMI 
—— , eae AND CITIES THROUGHOUT MIDDLEWEST 
LOS ANGELES. . aistar ALBEK, Ine. MEXICO. . . . . EMILIO PAGUAGA 
PHILADELPHIA... ELTZ CO. PRINCIPAL CITIES IN SOUTH AMERITA 











y or harsh pal 
rancid odor. ~ 
Marketed in 50 Ib. fibe 
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LANOLIN ANHYDR 


for better lipstic iz ) 
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(Adeps . ze U. 


High-quality material—extrem 
- bland odor. ed ¥ 
Marketed in 400 Ib, and 

















(Reg. U. 
(n-Butyl Parahydroxyk 
bs 
effective, nontoxic 
Suitable for use in small quantitic 
\ _ Readily soluble in alcohol—idea 
‘solutions and many other type 
_ mold growth. 
Marketed in 1 oz. bo 
Prices and other ig 
nufacturers on r¢ 
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MERCK & CO., Inc. - Manufacturing Chemists RAHWAY, N. J. 


New York, N.Y. + Philadelphia, Pa. + St. Louis, Mo. + Elkton, Va. + Chicago, Ill. + Los Angeles, Calif. 
In Canada; MERCK & CO., Ltd., Montreal + Toronto « Valleyfield 
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QUALITY 
LANOLIN 
for 
BETTER 
CREAMS 


and 
OINTMENTS 
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Bismuth Output Up 
The installation of modern, improved vacuum dryers has 
resulted not only in higher production, but also has been 
instrumental in a decided improvement in color, texture and 
uniformity. In addition this improved vacuum drying pro- 
tects the purity of products during the manufacturing cycle. 
Bismuth Subcarbonate Bismuth Subnitrate 
Bismuth Subsalicylate Bismuth Subgallate 
And other Bismuth Salts 
ae 


DR 





GENERAL OFFICES ST. LOUIS DEPOT 
99-117 North Eleventh St. 915 Market Street 
Brooklyn 11, N. Y. St. Louis 1, Mo. RS 
C 
BE CONFIDENT OF HIGHEST QUALITY BY USING N.Y.Q. CHEMICALS Hi 
Febru 
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> Distinguished Names 
In The Perfume and Flavoring Industry 
a 








DR. ALEXANDER KATZ & C0. 


Perfume and Flavoring 
Raw Materials of Quality 
MADE IN CALIFORNIA 
” 


PAMIR TIBET 


Supreme Perfume Base 



















CONCENTRATED 
CITRUS OILS 
Five and Ten Fold 









Lemon —- Lime - Orange 






Our Research Laboratory Is At Your Service 
| 7 J ATT, Ny (‘0 4641-43 HOLLYWOOD BOULEVARD, LOS ANGELES 27, CALIF. 
° ALEXANDER e 948 HOWARD STREET, SAN FRANCISCO 3, CALIFORNIA 
ESSEN ROMATICS CORP 
| I b ‘Be 304 EAST 23rd STREET, NEW YORK 10, NEW YORK 


CHICAGO e DALLAS @© SAN FRANCISCO ¢@ SEATTLE © NEW ORLEANS 
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tsa mubatnce tor OAK MOSS 


perfume chemists find these three Schimmel! products more 


than satisfactory in every respect. 


Chénene 


outstanding in stability and fixative strength a 
ubstitute for Oakmoss absolute 


Creme De Mousse 


artificial, inexpensive and extremely useful as a 
fixing agent for modern odors in soaps. 


Resinoid Mousséne _ 


an excellent fixative, 


resinoid substitute. 








readily soluble—an 





Oakmoss 





SCHIMMEL & CO., INC. 


601 West 26th Street, New York 1. N. Y. 
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pERFUMES 


>. wh scR 
| = FF ECT 1vE sv SUNAROMES “O” are oil soluble 
FE LTO n’S e SUNAROMES “W” are water soluble 


der the many advantages of a product that not only perfumes your sun-tan 


ite ahs 


most attrectively, but which in itself is a very effective screen against the 


of the sun. Then you'll understand why Felton's Sunaromes have been widely 


anufacturing of so many successful sun-tan products 


US Mole Mit] ol elil-teMlsme Malt lil ol-im@el mela ile linit), 


and its easy to make fine sun-tan SUNAROMES PROTECT 
Spe see ha ' 
Ss with them ae AGAINST THESE ; 
r nie aS ; ’ 
nix Sunaromes with the base you prefer SUN-BURNING RAYS! 
water alcohol, or even water alone. You : 
e a liquid cream base, mineral oil, fatty oil, and others. It's the Sunaromes 


ke then 


effective sun screens and scent them so attractively. The protection 





ind there is no problem of skin irritation 


iY E I T 0 N C Hi E M | Cc AY | é QO "lle, WRITE N¢ WwW for Samples ond y Yel il. f 
444 I 4 ai 4 L 4 4 e9 INC. 


elsliels ile Ma eli) ¢).1, sme ell prices and 


N AVENUE, BROOKLYN, N. Y * BRANCHE N PRINCIPAL ITIES interesting formulas 








THE WORLDS FINEST ORANGE OIL 


Made exclusively from oranges from Give it all your tests for guality, unt- 
the Sunkist Groves of California. formity and strength. Then you'll buy 


Exchange Oil of Orange gives you Exchange Brand. 


more real orange flavor, drop for drop 


or pound for pound, than any other 


orange oil. Page 
ZN 


Distributed in the United States exclusively by 
DODGE & OLCOTT, INC. 


180 Varick Street, New York 14, N. Y. 
F 
FRITZSCHE BROTHERS, INC. oll O 


76 Ninth Avenue, New York 11, N. Y. @ Pe ay c 4 ' re ; 
Distributors for: o 7 £e 84 GF =. 
CALIFORNIA FRUIT GROWERS EXCHANGE 
PRODUCTS DEPARTMENT, ONTARIO, CALIF U. S. P. 
Producing Plant 


The Exchange Orange Products Co., Ontario, Calit 


























ZINC 
ALUMINUM 
CALCIUM 
IRON 
MAGNESIUM 


WARWICK CHEMICAL COMPANY 


A DIVISION OF SUN CHEMICAL CORPORATION 


580 FIFTH AVENUE, NEW YORK 19, N. Y. 
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7 GLYCOL AND GLYCEROL FATTY ACID MONO ESTERS ae | 3 
We have been manufacturing a full line of these esters for many years. They are made ae rf 
of the finest raw material and have a minimum free acid and alcohol content. They are ea 
available in both self-emulsifying and non-self-emulsifying grades. eae | 
# 
. eas 
4 


R SPECIAL ACID-STABILIZED EMULSIFIERS 
for antiperspirant creams, permanent wave creams, and other cosmetic and allied products at 


containing large percentages of electrolytes and acids. 


a ai la a A ag a 


2 NON-IONIC EMULSIFIERS 
, These emulsifiers have many specialized applications. They are particularly suitable for : 


emulsions in which stability to acids, alkalis, and salts is of prime importance. Because of 


te ty et Boat so 


their non-ionic character, their compatibility with other components of emulsions is con- 


siderably higher than that of ordinary ionizable emulsifiers. 


sy 
44 4a q 
z CUSTOM-MADE”™ EMULSIFIERS oe 
We have had a wide experience in formulating emulsifiers adjusted to meet special con- a, 
ditions, for which the emulsifiers available on the market have not been found suitable. uy 


A large part of our production consists of these “custom made” emulsifiers. We welcome 
an opportunity of conferring with manufacturers about emulsifiers to fit their special 
requirements, either in new products which they are planning to bring out or in existing 


products that they wish to modernize or improve. 


Van Dyk emulsifiers are manufactured on a large scale in a modernly equipped 






plant. Rigid and exacting scientific control of each step in their production assures 






unvarying, dependable uniformity in the quality of our emulsifiers. 


ROTBOTION against MOLDS and RANCIDIN 


Oe. PRESERVATOL ANTRANOX M 


A preservative for cosmetics containing water 






An antioxidant-preservative for cosmetics con- 






or other material favorable to the growth 






taining vegetable or animal oils or fats. Pro- 





of micro-organisms. Protects against mold 





tects against rancidity. 


VAN DYK & COMPANY, ine. 


s of Pittamery and Cosmetic Raw maisus since 19 
Belleville 9, New Jersey 
pt satitoe 12: 1282 Sunset Boulevard 






formation. 














IN MODERN CLEANSING CREAMS © 
with 1§80-BEESWAX 


Creams made with ISO-BEESWAX** are softer, smoother, glossier, 
and more stable over long periods of time than those made with natu- 
ral beeswax. They have a beautiful texture without grain or flakiness. 

ISO-BEESWAX creams are easily emulsified by simple equipment, 
at lower cost, since the price of ISO-BEES WAX is always lower than 
that of pure beeswax. 

We shall be glad to send you a copy of our new booklet, 
“ISO-BEESWAX, A CONTROLLED, UNIFORM EMULSIFYING 
AGENT FOR SOFT CREAMS,’ containing complete data. Address 
Specialty Products Department, American Cyanamid Company. 


Cyanamid Products for the 
Cosmetic Industry 


Sulfonated Oils 
AQUASOL* + WNO-ODOROL 
AEROSOL* Wetting Agents 
Water Soluble Gums + Zinc and 
Magnesium Stearate + Waxes 
Ceresine Wax + ISO-BEESWAX** 
U.S. P. Beeswax + Talc 
K & M Magnesium Oxide * K&aM 
Magnesium Carbonate 
For low-cost chemical equivo'ent of 
distilled HzO .. . FILT-R-STIL* 
Demineralizing Units 
THERE IS ONLY ONE ISO-BEESWAX 


*Reg. U.S. Pat. OF~ ** Trade-Mark 


AMERICAN Cyanamid COMPANY - Siccially Product Department 


3C ROCKEFELLER PLAZA + NEW YORK 20, N.Y. 





PRODUCED AT OUR BROOKLYN FACTORY 


CLOVE OPOPONAX 
NUTMEG CELERY PIMENTO 
ORRIS LIQUID, CONC. OLIBANUM 


also 


LINALOOL CITRAL EUGENOL 


RESIN LIQUIDS 


OLIBANUM ORRIS BALSAM PERU 
LABDANUM BALSAM TOLU 
OPOPONAX TONKA 


Essential Oils * Aromatic Chemicals * Perfume Materials « Colors 








| HENRI 
\ ROBERT 
\ ING. 
























News of Importance to AMERICAN PERFUMERS 
Who Want Success Through Quality 


HENRI ROBERT Inc. 


Distinctive American raw materials lor perfume » « « IN the French tradition 


39 WesT 60TH ST., NEW YORK 23, N. Y. 


CABLE ADDRESS HENROBER TELEPHONE: CIRCLE 5-8521 CODES: A.B.c. 5TH & 














ANNOUNCES? 


He is now the exclusive representative in the Western Hemisphere for: 
NARI LES FILS DE 
SY ROME | 
AS Stee Gaphateennareeetree 91 RUE DE L'UNIVERSITE 
PARIS VII 
SPECIALISTS IN FLORAL PRODUCTS 
LABORATOIRES SYNAROME ) FROM GRASSE 


Asnieres (Seine) 
CREATOR OF AMBRAROME, CARDAMINE 
AND OTHER VERY MODERN SPECIALTIES 
USED IN MANY LEADING SUCCESSES DURING 
THE PAST DECADE 


ESSENTIAL OILS AND ABSOLUTES Ol! 

EXCEPTIONAL QUALITY MANUFACTURED 

FROM THE PRINCIPLES ESTABLISHED 
IN 1890 BY JOSEPH ROBERT 


HENRI L. ROBERT 


CREATEUR DE PARFUMS 


ILL PERSONALLY HELP YOU UTILIZI THES! THREE SOURCES OF OUTSTANDING RAW MATERIAL AND 


NABLE YOU TO DEVELOP MODERN PERFUMES OF BEST QUALITY AND HIGHEST SALES APPEAI 
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Foundation Lotion 


Oil Base— Various 
Shades 


Foundation Cream 


Oil Base— Various 
Shades 


Make-up Cake 
Mascara 
Face Powder 

Rouge Dry 

Rouge Cream 
Cleansing Cream 

Night Cream 

Hormone Cream 

Hand Lotion 

Hand Cream 

Perfume 

Hair Tonic 

Shampoo 

And Other Specialties 
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Imported from France 


ACETIVENOL 


YLANG- YLANG S.LS. 


PRE-WAR QUALITY 


RourE-DupPonrt, INc. 


ESSENTIAL OILS, AROMATIC CHEMICALS AND PERFUME BASES 


366 MADISON AVENUE, NEW YORK 17, N. Y. 
. 


SOLE AGENTS IN UNITED STATES AND CANADA FOR 


ROURE-BERTRAND FILS et JUSTIN DUPONT 


GRASSE (A. M.) FRANCE ARGENTEUIL (S. & O.) FRANCE 
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BY GIVAUDAN 





One of the most effective of all fixatives, Oakmoss contributes a char- 
acteristic odor that defies substitution. Long missing from the American 
market, the reappearance of Givaudan’s Pure Oakmoss will be a wel- 
come aid to the perfume industry. To perfumers seeking the finest in this 
important material, Givaudan offers a product of exceptionally high and 
uniform quality. Givaudan Oakmoss is available in the form of an ab- 


solute resin and a soluble resin. The soluble resins, solutions of the abso- 





lutes in a suitable solvent, are easy to handle and use. We invite you to 


write for more complete information regarding Givaudan Oakmoss. 


“TRADITIONALLY...PROGRESSIVELY...DEPENDABLY GIVAUDAN" 


GIVAUDAN-DELAWANNA, ive 


330 WEST 42nd STREET, NEW YORK 18, N. Y. 





BRANCHES: Philadelphia + Los Angeles + Cincinnati + Detroit + Chicago + Seattle + Montreal + Toronte 





KIMBLE CONTAINERS 


“They're Safer in a 
Kimble Glass Vial... 


© The Visible Guarantee of Invisible Quality * «+ ® 














“Til NEVER 
buy this 














Women are critical. They just don’t like products 

that “‘settle out” or have a watery or curdled appear- 

ance. Give yours an even and lasting distribution 
of color and body with Kraystay 








PD! underestimate the value of a good 
stabilizer. If it stops separation, cur- 
dling or “settling out,” it may be as impor- 
tant as the most costly ingredient. 

Many alert manufacturers are now im- 
proving their products with Kraystay. This 
remarkable vegetable stabilizer gives many 
products an even and lasting distribution 
of color and body. 

Used in varying proportions, Kraystay 
has unusual stabilizing, emulsifying, thick- 
ening, suspending and gelling properties. 
It is adaptable for use in cream lotions, 
hand lotions, toothpaste, cosmetics, phar- 
maceuticals, foods, and many other prod- 


ucts ef medium or low acidity. 


Find out more about Kraystay. Call or 
write today stating the nature of your prod- 
uct. Or, if you wish to submit your formula, 
Kraft technicians will be glad to assist you 
in the application of Kraystay to it. Kraft 
Foods Company, Dept. Y-9, 500 Peshtigo 
Court, Chicago 90, Illinois. 


FROM TINY FRONDS OF CARRAGEEN (edible 

Irish moss) gathered from the cold ocean floor, 
Kraft extracts a clear, pure 
vegetable gelose for use in the 
manufacture of Kraystay. 
Modern scientific laboratory 
control insures the uniform 
high quality of this consist- 
ently efficient stabilizer. 


KRAYSTAY 


MADE BY KRAFT 
A NEW DEVELOPMENT IN VEGETABLE STABILIZERS 
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ALL TRADE-MARBhS in CLASS IV and VI 


Permanent Wave Supplies 


COVERING 


Soap Preparations 
Perfumes 

Cosmetics 

Depilatories 

Manicure Preparations 
Foot Preparations 
Over 35,000 trade-marks for quick reference and checking! 


x** 


Value of The Trade Mark Record to You 


The present Record incorporates within its 
listings all of the trade-marks of the prior book 
published by the Toilet Goods Association in 
1936, and brings the compilation up to Jan- 
uary 1, 1946. 

The Record also includes such unregistered 
trade-marks as supplied by the Toilet Goods 
Association. 

The Trade Mark Record covers all registered 
marks for more than 50 years! 


x** 


The Record is Essential to Manufacturers of: 


Hair Preparations 

Men’s Toilet Preparations 
Tooth and Mouth Preparations 
Miscellaneous 


There are two major reasons why the Record 
will be of great value to you. 

You can locate here any particular trade-mark 
which is of interest to you. 

You can also find out here the pertinent details 
of the mark—its products—its owner—date of 
registration, date of first use. 

The book is alphabetically arranged according 
to the principles usually adopted for telephone 
and similar directories. 


Bath salts, Bath oil, Bubble bath, Sham- 
poo, Soap, Soap powder, Soap chips, 
Soap flakes, Cleansing preparations, 
Cologne, Cream perfume, Liquid per- 
fume, Powdered perfume, Perfume 
sachet, Toilet water, Lipsticks, Rouge, 
Face powder, Mascara, Eyeshadow, 
Eyebrow preparations, Eye lotions, Cake 
make-up, Body and bath powder, Cold 
vanishing—tissue—foundation — hand 
cleansing creams and lotions, Body lo- 
tions, Skin whitener, Baby powders, Sun 


Patent Attorneys 


Advertising Agencies 


creams and lotions, Epilators, Depila- 
tories, Deodorants, Antiperspirants (all 
in liquid, cream or powder form), Nail 
polish, Nail powder, Nail lacquer, Nail 
cream, Nail white, Nail polish remover, 
Nail polish base, Overcoat, Foot creams, 
Foot powders, Foot baths, Permanent 
wave supplies, Hair preparations, Men’s 
toilet preparations, Tooth paste and 
powder, Mouth wash, Breath-sweeteners, 
Denture cleaners, Preparations for den- 
tures firmly in place, Dentifrices. 


Libraries Consumer Magazines 


will find the Record invaluable—a saver of time and expense in research and checking. 


xxx 


Beautifully Printed and Bound 
ORDER YOUR COPY NOW! 


DRUG & COSMETIC INDUSTRY 


PRICE 


768 a 


PAGES 


Book Department 


101 W. 3lst Street 


- New York 1, N. Y. 
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THIOVANIC 
ACID 























(Vacuum Distilled THIOGLYCOLIC ACID) 
Assay 75% (approx.) HS-CH,-COOH 


Thiovanic Acid, being Vacuum dis- 
tilled, is a product of superlative 
purity. No other manufacturer of 
thioglycolic acid offers better. 


You will want to buy Thiovanic Acid 
for best results and a trouble-free 
product. Place your order with us 
today and assure delivery. 


* SCHEDULE | NOW 


$2.20/Ib. (100% basis) in carboys 
$2.00 /Ib. (100% basis) 1000 Ibs. 


monthly on contract 


Export tngutrtes sotictled 


VAIS 











VY CYT hui CANTY? 


250 EAST 43rd STREET, NEW YORK 17 


n England, Evans Chemicals, Limited 
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has an enviable reputation, 
having made a marked con- 
tribution to the success of so 


many perfumes, colognes and toiletries which con- 


tain alcohol. 


It really removes the sharpness of alcohol odor and 
lets the fragrance come through. 


If you aren’t already using it, write us for a sample 
of Tonkaire and directions for use. You'll really 
be amazed at the results! 


| COMPAGNIE PARENTO 





See 





INCORPORATED 
CROTON-ON-HUDSON, NEW YORK 


NEW YORK * CHICAGO * DETROIT * LOS ANGELES * SAN FRANCISCO * SEATTLE 
PHILADELPHIA ° TORONTO ° MONTREAL ° LONDON, ENGLAND 














BIRTHPLACE 


Giving birth to remarkably brilliant 
colors that meet the most complex 
requirements of the industry—and 
developing them to the point closest 
perfection—has long been a principal 
function of the H. Kohnstamm 
laboratories. 

True measuring sticks of color suc- 
cess are the drug or cosmetic manu- 
facturers’ plants, and the retail coun- 
ters—and here, Atlas Certified Colors 
shine with a uniform brilliance and 
strength which reflect good business. 


OF CUSTOMER APPEAL! 


H. Kohnstamm and Company were 
the first producers of Certified Colors. 
Larger and more fertile than ever 
today, our extensive laboratories also 
produce Purified Titanium Dioxide, 
Purified Non-Aniline Colors and 
U.S.P. Zine Stearate...all of which 
meet the highest standards of the 
drug and cosmetic industries. 


For further information on how H. 
Kohnstamm can meet your require- 


ments, write our nearest branch. 


Mp io an s 
“oman 








THE ATLAS LABEL PROTECTS 188 


FIRST PRODUCERS OF CERTIFIED COLORS 


OHRSTAMR ¢ COMPANY Enc. 











ESTABLISHED 1851 
89 PARK PLACE, NEW YORK 7 1-13 E. ILLINOIS ST, CHICAGO I 4735 DISTRICT BLVD., LOS ANGELES 1 
T * BOSTON + CINCINNATI - STO DIANAPO : SAS 






CLEVELAND + DALLAS + DETROIT +: H STON + INDIANAPO KANSA 
pe 





ATLANTA + BALTIMORE 


* MINNEAPOLIS * NEW ORLEANS + OMAHA =: PHILADELPHIA + PITTSBURGH = ST. LOUI ° AN FRAN 


































HEADQUARTERS FOR 
ONE OR A COMPLETE LINE OF 
QUALITY TIME TESTED 
PRIVATE LABEL COSMETICS 


HELFRICH PRIVATE LABEL COSMETICS 





Rouge Cake Make-up 

Cream Rouge Mascaras 

Lipsticks Perfumes 

Eye Shadow Colognes 

Face Powder Face Creams 

Sachets Lotions 

Etc. Etc. 
WHAT HELFRICH PROMISES..... HELFRICH DOES 
c om LABORATORIES, INC., 737-9 W. JACKSON BLVD., CHICAGO @ HELFRICH LABORATORIES OF CANADA, LTD., 690 KING ST., WEST, TORONTO, ONT. 
. LABORATORIES OF N. Y., INC., 151-163 WEST 96TH ST., NEW YORK @ CABLE ADDRESS: HELFLABS, NEW YORK § CHICAGO. . . TORONTO 





| ELFRICH Laboratories 
















IN 
FAVORITE 


There have to be sound reasons for Durlin’s world 
wide reputation as the foremost name in bulk 


Nail Enamel. 


Durlin’s reputation lies in a customer service that 
has paid big dividends to the many users of their 









Nail Enamel. Durlin color sense, shown by an early 
awareness of fashion trends, selection of colors D U k L l N C Oo . 
and aid in packaging has many times helped cus- 744 Broad Street 
tomers to that “extra edge” which brings success. N 

ewark 2, N. J. 





When you think of Nail Enamel, think of Durlin. Cable Address: Durlin Newark Newiersey 





























®Calcium Acetate, Purified 
This B&A Purity Product . . . assays 99% min. Ca(C-H.O:)++ HO. 


It is a white, uniformly-sized powder offering many advantages 
oyer ordinary acetate of lime for a wide range of applications: 
in liming rosins for varnish manufacture; in preparation of 

metal resinates and metallic soaps for many industrial uses; 
in the manufacture of pharmaceuticals, synthetic resins, etc. 














STANDARD 
or 
PURITY 












®Cuprous Chloride, Tech. 


Uniform, grayish-brown powder assaying in excess of 90% CuCl. 
Here is another B&A Quality Chemical markedly superior to the 
usual commercial and technical grade products. Has a wide 

range of applications: in manufacture of paint pigments, colors for 
fireworks, and vat dyestuffs; and as a mordant for fixing lake colors, etc. 








®Aluminum Nitrate, Crystal 


Colorless 9-water crystal available in two grades—Reagent and 
Purified. The extremely high quality and very low limits of 
impurities of the Reagent grade make it particularly adaptable to use 
as a source of aluminum oxide in manufacture of fluorescent lamps, 
incandescent light bulbs, and radio tubes. The Purified grade offers 
a quality suitable for less exacting uses: as a mordant in textile 
printing, and as a raw material for manufacture of aluminum 
oxide and silica-alumina catalysts for the Petroleum Industry. 





From Coast to Coast 





' 
From Coast to Coast wherever quality of “Setting the Pace in Chemical Purity.” 
i i chemicals are required in quantity for Above are but three of the Fine Chemicals 
| 1 manufacturing processes of the day—B&A commercially available today from the 
j Fine Chemicals are the first choice of Baker & Adamson Division of General 
{ Industry. That is because they are reliable Chemical Company. Scores more await your 
i products of consistently high quality and investigation, too. To learn more about those 
1 uniformity . . . products made with all the that meet your needs, write or "phone 
skill and science B&A has gained in 65 years nearest B&A Office below. 
l 








REAGENTS 
GENERAL CHEMICAL COMPANY 


BAKER & ADAMSON DIVISION 


Pram me 26 BOSTOR STOO, UW VERE 6, &. ¥. eee eee 


Sales and Technical Service Offices: Albany® * Atlanta © Baltimore * Birmingham*® * Boston ¢ Bridgeport 
Buftalo® ¢ Charlowe* ¢ Chicago* © Cleveland* ¢ Denver © Detroit® ©¢ Houston © Kansas City 
Los Angeles* * Minneapolis * New York® © Philadelphia* © Pittsburgh* ¢ Providence © St. Lous* 
San Francisco* © Seattle * Wenatchee (Wash.) ©¢ Yakima (Wash.) 
In Wisconsin: General Chemical Wisconsin Corporation, Milwaukee, Wis. 


In Canada: The Nichols Chemical Company, Limited * Montreal* * Toronto* * Vancouver* 
| e 2 
FINE CHEMICALS SETTING THE PACE IN CHEMICAL PURITY SINCE 1882 


* Complete stocks carr.e ! 
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PERSPECTIVE ON \ TOMORROW 








ae. Pa. A“ 4 4 Y . 


Fn whichever perspective you view your markets for 
FINEST PERFUMES and COSMETICS, all lines lead toa single 
objective. Tomorrow... the next day...every day fol- 
lowing, the pulse of your business will be the satisfying 
appeal and the constant acceptance of your products. 
Your confidence in accomplishing this is as strong as 


your Source of Supply in MATERIALS and in research.* 
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V0SG ae’ Sei INC. 


© NEW YORK 61, N. Y.2¢ LOS ANGELES 13, CALIF 





CHICAGO 6, ILL. 


FLORASYNTH LABS. (CANADA) LTD.—MONTREAL - TORONTO - VANCOUVER . WINNIPEG - FLORASYNTH LABORATORIES DE MEXICO S.A., MEXICO CITY 





has served manufacturers of 
finest Perfumes and Cosmetics through t 
search and development with better Essential 


ils, Floral Creations and Supreme Aromatic. 





ES 13, CALIF 


co CITY 

















facturers depend upon Heyden-Benzaldehyde. 


PARASEPTS—The Parasepts have an important part as preservatives in Cosmetics, including 


BENZALDEHYDYE — Wichour their delicate perfuming, milady’s lipstick and other 


cosmetics would lose no small part of their allure. To impart that perfume, cosmetic manu- 


COSMETICS 








all the liquid types, face and hand lotions, wave sets and creams. Where aqueous solutions 


are involved, the methyl or ethyl ester should be used since these esters have the greatest 


water solubility. 


The Parasepts serve also as preservatives in products containing natural or synthetic gums, 


mucilages, glues, carbohydrates, fats and oils and other 
components subject to attack and deterioration by yeasts, 


fungus, molds or bacteria. 


OTHER HEYDEN CHEMICALS serving the Cosmetic 
Industry include: Benzoic Acid * Formaldehyde * 
Hexamethylenetetramine * Pentawaxes Nos. 145 and 177 
* Methyl Salicylate * Pentamulls Nos. 126 and 126-S 


Our chemists will be glad to discuss the possible applica- 
tion of these or other Heyden Chemicals to the improve- 


ment of your product. 


Technical Data Sheets will be mailed upon request. 






Chemical Corporation 


393 SEVENTH AVE. NEW YORK 1, N. ¥. 
Chicago Sales Office: 180 N. Wacker Drive, Chicago 6, Ml. 





“I'm Still Satisfied 


"We —_ 
W 














SERVES THE TRADE EXCLUSIVELY 


WITH QUALITY 


, 0 ( ROUGE 
LIPSTICKS COMPACTS | AKEUP 
CREAM ROUGES - | EYE SHADOWS 
EYEBROW PENCILS WATERPROOF MASCARAS 
CREAMS FACE POWDERS 








WE ALSO. MANUFACTURE POWDER PUFFS, VANITY PUFFS, LOOSE 
SIFTER POWDER DEVICES AND SPECIAL LAMSDOWNE PUFFS 





PRODUCTS MADE IN CONFORMITY WITH THE PURE FOOD, DRUG AND COSMETIC ACT 


PRODUCTS LIABILITY INSURANCE CARRIED 


OXZYN COMPANY 














NEW JERSEY OFFICE 


ONE PLEASANT AVENUE (ik ties of sZualit 
oimet 4; -% 


CLIFTON 





MANUFACTURING 








SINCE 1877 
AUXILIARY PLANT @ LOWELL, MASS. 








CANADIAN OFFICE 
54 OSLER AVENUE 
WEST TORONTO, ONTARIO 














NDOLINE 


Not a substitute 
for INDOL but a 
product superior 
in 

LASTING QUALITY 


SWEETNESS and 
PERFUME VALUE 


Please Write for Free Sample 


Norda 


ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


NEW YORK OFFICE 
601 WEST 26TH STREET 


CHICAGO: 325 W. HURON STREET ST. PAUL: 253 E. 4TH STREET 
LOS ANGELES: 2800 E. 11TH STREET HAVANA, CUBA: AMARGURA 160 
ST. LOUIS: 1123 WASHINGTON AVE. CANADA: 119 ADELAIDE ST., W. TORONTO 
FRANCE: PLACE VENDOME, 8, PARIS 135 COMMISSIONERS ST., WEST, MONTREAL 


ENGLAND: 17 CREECHURCH LANE, LEADENHALL ST., LONDON, E. C. 3 
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dynamic medicinals for a dynamic age 


the reaction motor 


Raw force, unleashed by the jet, is skirling across the sky in 
an age of speed undreamed. The faster jet motors go the more 
power they develop. They offer vibrationless superpower with 
cheaper fuels, along with simplicity of control. 


yet there is nothing new 
about jet propulsion 
except its application 


reaction motor — Westinghouse 
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the tablet 


Dynamic Strong Cobb manufacture with ultramodern 
machinery produces tablets at jet-like speeds for private 
formula owners. Each triple-punch 25-head rotary press has a 
potential of 2,000,000 tablets a day. Savings made 

possible by dynamic manufacture are offered to clients. 


Liquids, tablets, capsules and creams have tomorrow's 
precision control engineered into them by Strong Cobb's 
dynamic production. 


Whether you are considering immediate or future production 
our technical sales director will be pleased to talk over 
your manufacturing problems with you. 


Puc. 


Strong Cobb Division of Standard Brands lacorporsted 
Cleveland 4, Ohio 


159 





CALCO, in its great plants at Bound 
Brook, N. J., produces a wider range of 
SULFA DRUGS than any other manu- 
facturer in the world. In these giant- 
capacity plants, rigid inspection from 
laboratories through to finished biz-scale 
production assures a uniform high ex- 
cellence of quality and an assured source 
of supply. This is why you will find it 
advantageous to look to CALCO for 
these sulfonamides: 


SULFADIAZINE USP 
“‘King of the Sulfonamides” 
Powder...or...Micro Crystal 


Sulfathiazole USP 
(powder, crystal, 
micro crystal) 

Sodium Sulfathiazole 
USP 

Sulfapyridine USP 

Sodium Sulfapyridine 


Sodium Sulfadiazine 
USP 

Sulfamerazine 

Sodium Sulfamerazine 

Sulfanilamide USP 
(powder, crystal, 
micro crystal) 


Detailed technical bulletins are available on 
all these products and CALCO’S Technical 
Application Department will welcome the 
opportunity to assist you in the development 
of special formulae. 


Represented in Canada by Calco Chemical Division 


North American Cyanamid, Limited 
P. O. Box 10, St. Lambert, Montreal 23, P. Q. 
Royal Bank Bidg., Toronto 1, Ontario 


Let CALCO supply you SULFA DRUGS 


a Frys AY 
= Ne owe ™~ : 


OTHER CALCO BULK 
PHARMACEUTICALS 


Aminoacetic Acid U.S. P. 
Calcium Pantothenate (Dextro) 
Choline Chloride 

Choline Dihydrogen Citrate 


Cinchophen N.F. 
(and Sodium Salt) 


Neocinchophen U. S. P. 


Mandelic Acid U.S. P, 
(and Calcium Salt) 


Menadione U. S. P. 


Methylene Blue U. S. P: 
(powder or crystals) 


Nicotinic Acid U. S. P. 
Nicotinamide U. S. P, 
Saligenin 

Thiouracil 


Phenothiazine N.F. 
(Regular and Drench grades 
for Veterinary use) 


Certified Colors for Pharma- 
ceutical and Cosmetic Use 


Pharmaceutical Department 


REG S PaT FF 


CALCO CHEMICAL DIVISION 


Bound Brook, New Jersey 
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AMERICAN CYANAMID COMPANY 
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ulstau ding 
Synflewe Specialties 


* 


JSASMISIA 


A complete series of Jasmisia products 
now available in a price range from 
$2.25 to $8.50 lb. 


If you are not acquainted with the un- 
usual value of this series of popular 
Jasmine Specialties, we would be glad 
to submit samples upon request. 


May we have your inquiry? 


S.J U.S. PAT. 


SyntleurScientitic Laboratories Inc. — Monticello /V y, 


FOUNDED 1889 GY ALOIS VON ISAKOVICS 


ATLANTA =. DETROIT + HAVANA -: RIO DE JANEIRO - MEXICO, D.F. 


NEW YORK CITY EXPERIMENTAL LABORATORY—509 MADISON AVENUE, NEW YORK 22, N. Y.— ELDORADO 5-475 








MAIN OFFICE: DECATUR, ILL. 
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SHE is typical of feminine America 


seeking beauty. She knows what she likes 
and is untiring in her search for the 
“right” cosmetics. Competition for her 
favor is keen and a superbly created 
package is the first step in attracting her 


critical eye. 


That’s where Meritseal excells. Merit- 
seal’s colors are bright and gay, the kind 
that seem to leap right out of the show- 
case and say “take me.” They stay fresh 
and new looking too, because the coatings 
are hard and tough, to resist scuffing or 


scratching. 


Meritseal has other worthwhile features 


. . . like the unique construction... 


“patented thread design . . . and ease of 


application on the production line. But 
see for yourself, right on your own 
product, what a really great closure 
Meritseal is. We'll be glad to send 
samples and full information. Simply 


state the sizes and colors you desire. 


NEW YORK: 60 EAST FORTY-SECOND STREET 7 CHICAGO: 106 EAST CHESTNUT STREET 


WESTERN REPRESENTATIVE: WESTERN CROWN CORK & SEAL CORPORATION ... SAN FRANCISCO... LOS ANGELES 
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“ Aldine 1940 = 
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INTRODUCING 


ORDIS 


SERIES #600 
PERFUME CONCENTRATES 


for the manufacture of a moderate priced line of 
perfumes, colognes, toilet waters, cosmetics, etc. 























Available in the following odors — 


Bouquet CH Florida Narcisse 
Bouquet de Oriente Gardenia Neroli 
Bouquet Kashmiri Heliotrope New Mown Hay 
Bouquet Parisienne Honeysuckle Oriental 
Bouquet TB Jasmin Rose 
Chypre Jockey Club Sweet Pea 
Cologne Lavender Trefle 
Corylopsis Lilac Violet 
Crechene Magnolia Wistaria 
Cuir de Russie Millefleurs Ylang 
Divinia Muguet 


Uniformly Priced— 
25 or 50 Ib. lots . . . . $6.00 per Ib. 
5 lb. bottles... 6.15 “ “ 
Trial pounds... 625 “ “ 


Samples available to manufacturers only. 


Request your copy of our new catalog. 














WAXES 
COSMETIC RAW MATERIAL PERFUME BASES QUINCE SEED Bae = 
WATER SOLUBLE GUMS ESSENTIAL OILS OLEO RESINS neue 
FOOD COLORS FRUIT FLAVORS STEARIC ACID 


———, 


MEMPHIS, TENN. 











CHICAGO PHILADELPHIA MEXICO, D.F. BOSTON LOS ANGELES 































NOW AVAILABLE 


Yj AGAR AGAR---Japanese Gelatine 


. Kobe No. 1 Quality 


ANISEED OIL---Chinese Red Star 


ESTABLISHED 1928 


ot 


_ | CONSUMERS IMPORT CO., INC. 


Empire State Building, 350 Fifth Avenue, New York 1, N.Y. | 











TELEPHONE: LONGACRE 3-0415 | 


CABLE ADDRESS: PUREFOOD-NEW YORK 


MATICS 
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“ALL FOR THE LOVE OF A LADY...” 


HEER DEVOTION TO MADAM CONSUMER 
S makes the business world go round! Count- 
less competitors vie for milady’s favor . . . and 
very often the basis of her choice is the superior 
taste or scent-appeal of the product! 

So whatever you have to sell her . . . tooth- 
paste or toiletries, lipsticks or hair lacquer, pills 
or pest killers . . . remember 4er devotion may 
be wooed and won through the medium of 
FLAVOR AND PERFUME OILS for this is 


the alchemy that endows countless products 


Maswus, Masee & Revnanp.ine. 


with the magic of individualized flavor or odor 
personality. 

As one of the world’s great suppliers of 
Essential Oils, Flavoring and Perfuming 
Materials, MAGNUS, MABEE & REYNARD, INC., 
can be of important service to you. Let us show 
you how distinctive odor or flavor can add 
sales-appeal to your product, old or new. The 
facilities of our laboratories and more than 50 
years of specialized experience are available to 


you without obligation. 


Eo 





| SINCE 1895... ONE OF THE WORLD'S GREATEST SUPPLIERS OF ESSENTIAL OILS ] 








16 DESBROSSES STREET, NEW YORK 13, N.Y. - 221 NORTH LASALLE STREET, CHICAGO 1, Ht. 


Since 1895 


Les Angeles: Braun Corp. © Seattle, Portiand, Spokane: Van Waters & Rogers. inc. © SenFrancises: Braun-Kaecht-Neimann-Ce. © Terente, Can: Richardson Agencies Ltd * 
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Builders of PRODUCT PREFERENCE 

through QUALITY ESSENTIAL OILS, 

PERFUMING MATERIALS and 
CONCENTRATED FLAVORS 
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THE NEW ARLACELS Keep 
YOUR PRODUCT AS SHE WANTS IT 


Once again Atlas leads the way, this time with a 





really /ight emulsifier that is as inspired as your 
y £ é 


finest cosmetic creation. The new Arlacels have 


a distinctive elegance all their own to impart to your 
most skillfully blended formula. So pure and 
clean in color, so free from odor, they work into 
the most delicate perfume or softest cream with- 
out a tell-tale trace. These desirable features, plus 
the superior stability of the new Arlacels result 
in the protection you want for the natural char- 
acter of your formula. 


AT L A Ss Cosmetic and pharmaceutical chemists who are 

anxious to make important improvements in 
INDUSTRIAL CHEMICALS DEPARTMENT topical application formulas are invited to write 
us for more details. 


ARLACEL—Reg. U. 5. Pat. Of 
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BECCO HYDROGEN PEROXIDE 90% 


Assay : 90% H2O2 by weight 
Active Oxygen: 42.4% by weight 
Specific Gravity : 1.39 at 18°C. 

Residue : Less than 0.005 % 
Heat of Decomposition : 1100 B. t.u. per Ib. 
Form: Clear, colorless liquid 


Stability: No loss of active oxygen on storage at ordinary 
temperatures. Stable at elevated temperatures. 

Solubility: Miscible with water in all proportions.: Soluble 
in many organic media. 


Organic Synthesis : Oxidation, hydroxylation. 
Formation of peracids. 
Polymerizations : Promoter in bulk and suspension sys- 
tems. Curing agent. 
Bleaching : Fats, oils, waxes and similar materials. 
Energy Source: — propellants. 
1 liter produces over 400 liters of 
oxygen gas. 


This residue free oxidant is especially useful in non-aqueous 
systems. It reacts faster and more efficiently than dilute hy- 
drogen peroxide. 


Becco Hydrogen Peroxide 90% is now available in commercial 
quantities. It is shipped in aluminum. containers—2 15 Ibs. net. 


Hydrogen Peroxide 27.5% (100 Volume) H202 
Hydrogen Peroxide 30%, C. P. H202 
Hydrogen Peroxide 50% H202 
Potassium Persulfate K28208 
Ammonium Persulfate (NH4)2S208 
Sodium Carbonate Peroxide 2 Na2CO3.3 H2O02 
Sodium Pyrophosphate Peroxide Na4P207.2 H202 
Urea Peroxide CO(NH2)2. H202 

_ Calcium Peroxide 60% CaO2 


Magnesium Peroxide 15%-25%-50% MgOz2 
Zinc Peroxide 55% ZnO2 
Acetyl Peroxide in Dimethyl Phthalate (CH3CO)202 


Detailed description and laboratory samples of any Becco 
Active Oxygen Chemical will be sent on request. 





BUFFALO ELECTRO-CHEMICAL COMPANY, Inc. 
Becco Sales Corporation, Sales Agents 


STATION “B”, BUFFALO 7, NEW YORK 
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EMULSIFIERS 
pirat rid 


GLYCERYL KESSCO WAX 
MONO STEARATE A-21 
PURE FOR ANTI-PERSPIRANTS 
AND DEODORANTS 
SELF-EMULSIFYING OINTMENTS 


PROPYLENE GLYCOL MONO 
STEARATE 
PURE AND SELF-EMULSIFYING 


new 


POLYMERIZED GLYCOL 
STEARATES 
LAURATES 
OLEATES 
ETC. 


for 


PHARMACEUTICALS 
TOILETRIES 
COSMETICS 

ETC. 


ESTABLISHED 1921 
STATE ROAD and COTTMAN AVE., PHILADELPHIA 35, PA. 





Sturge Standard 
Precipitated 


p 














Mandard for over MW Years 


LIGHT, MEDIUM AND HEAVY GRADES 


Rigid uniformity in the 
specific grade desired 


Depend on STURGE for QUALITY 
and UNIFORMITY 


pe a ae, . 

“ Ae Gl mf ed 
; = Bey. . . 
+ 


JOHN & £. STURGE 


mtcleid 
Distributors: H.J. BAKER & BRO. 271 Madison Ave., NewYork 16,N.Y. 





























Faultless technique, personality and versatility 
win for the dancer the coveted title of “‘balle- 
rina assoluta”—dancer par excellence. 

Quality—purity and strength in the perfume 
bases and specialties of Compagnie Duval win 
for them the acclaim of discriminating per- 
fumers and manufacturers everywhere. 

For more than a quarter of a century skilled 
laboratory technicians—masters in the art of 


CASSIE BASE, 5208 
... heavy especially suited to violet type 
perfumes 

HONEYSUCKLE BASE, 5186 
.... light and sweet in character 





Harmony of Denfect By, é 


creating bouquet notes of distinction — have 
blended quality materials to produce the ex- 
quisite bases for which Compagnie Duval is 
known. 

Duval products embody the true fragrance 
and bouquet of the flower, to which may be 
added your own materials, to create the odor 
of your choice. 

Our quality products include: 


IDEALONE BASE, 5287 
...of an opoponax note....adds the desired 
warmth and depth to your perfume creations. 
OPENTEINE 
.... Oriental base of great fixative value. 


Samples and prices of our perfume materials sent upon request. 


COMPAGNIE DUVAL 


DIVISION OF S. B. PENICK & COMPANY 


50 CHURCH STREET 
wae SCORE Ff, BSB. FF. 
Telephone: COrtlandt 7-1970 


735 W. DIVISION STREET 
CHICAGO 2B. ILL. 
Telephone: MOHawk 5651 
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The opening of the new Hollywood Kolmar plant gives us five strategically-located 
plants in the United States and one in Canada. The result is a valuable saving of 
time and carrying charges in the delivery of your product... and should one of our 
plants be temporarily incapacitated for any reason, production of your cosmetics 
would immediately be continued at another Kolmar plant. No other one private 
label cosmetic manufacturer can assure you of this speedy, economical, country- 
wide service. 

Each one of our plants affords the most modern production facilities and the 


same high type of technical skill necessary to produce scientifically-tested formulas 
... the kind that has won recognition for Kolmar as the world’s largest exclusive 





producers of private label cosmetics. 


KOLMAR products include Lip Stick, Dry Rouge, Loose 
Face Powder, Cake Make-Up, Foundation Creams, Liquid 


Make-Up, Eye Shadow, Mascara, Lotions, Colognes, Per- 
fumes and other cosmetics. We are also known as the REPRESENTATIVES: M. C. BOYD, DOUGLAS HAGGERTY, THOMAS LAPRELLE, EMPIRE 
STATE BUILDING, ROOM 695, NEW YORK, N. Y.; WARREN M. CURRY, 350 NELSON 


world’s largest producers of Vanity Puffs. STREET, $. W., ATLANTA 3, GA.; NORMAN KOLE, 419 MERCHANDISE MART, CHICAGO, ILL; 
J.C. WEILER, K. A. HENRY, $003 FORSYTHE BLVD., ST. LOUIS 5, MO.; & F. 6 
BYINGTON, 1269 N. WESTERN AVE, LOS ANGELES, CALIF.; RICHARD F. SPICKER, 419 
WEST FIFTH ST.. CINCINNATI, OHIO 
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PRIVATE LABEL COSMETICS EXCLUSIVELY 

















UW DU YOUR FLORALS UU 
undo» Ove 


EAURYWE ACETATE 


Perk up Carnation, Gardenia, Lavender, Violet and New 
Mown Hay fragrances with Du Pont Laury! Acetate! 
A colorless liquid with a pleasant, fresh odor, Lauryl 
Acetate is a useful blender . . . its waxy quality adds 
smoothness to Florals and Orientals alike... . its 
fruitiness suggests importance in the preparation of 


Pineapple and Pear flavors. 


At its new, lower price, it’s well worth your while 


to see what Lauryl Acetate will do for your products. 


But— whatever the product, whatever the fragrance, 


why not consult Du Pont? E. I. du Pont de Nemours 
& Co. (Inc.), Organic Chemicals Dept., Aromatics 
Section, Wilmington 98, Del. Branch Offices: Atlanta, 
Boston, Charlotte, Chicago, New York, Philadelphia, 


Providence, San Francisco. 
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OUR MORGANVILLE, NEW JERSE 


fly PENICK phen 


BOTANICAL DRUG hs a TRY 


@ Steady progress for many years in scientific and tech- 
nical methods of drug production and manufacturing 
for foreign and domestic use has placed S. B. Penick & 
Company in the forefront of the botanical drug indus- 
try throughout the world. 


@ With plants located in strategic parts of the country, 
Penick enjoys manufacturing facilities which include the 
latest and, in many instances, unusual types of equip- 
ment. Much of this machinery was designed for spe- 
cialized manufacturing operations for the conservation 
of the active drug principles, insuring full potency in 
the finished product. 

@ Under the direction of men trained in the modern 
methods of scientific operation, highest standards of 
quality are constantly maintained. In the spacious, 
modernly equipped research laboratories continual study 
is being carried on and a rigid control system checks 
each step of the manufacturing processes, thus guaran- 
teeing to you, as a buyer of Penick products, PURITY, 
QUALITY, and POTENCY unsurpassed in excellence. 


THE WORLD’S LARGEST BOTANICAL DRUG HOUSE 


AERIAL VIEW OF OUR MANUFACTURING PLANT 











HIGH VACUUM FRACTIONATION 








5.5. PENICH 


50 


CHURCH 


Telephone, COrtlandt 7-1970 


STREET 


NEW YORK 7 


rE c OMPANY 


735 WEST DIVISION STREET, CHICAGO 10, ILL 
Telephone. MOHawk 5651 
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Liquid Soaps... 
Shampoos 


Metallic oleates 
... Esters 


a 
Emulsifier...Polishes, 
disinfectants, oil and 

wax emulsions 





Oleic acid (Red Oil) is a versatile product fitted for 
important uses in many fields . . . uses for which 
there is no adequate substitute. In every case it is 
important to define the job to be done before select- 
ing the red oil with specifications to fit. For ex- 
ample, color may not always be important but 


color stability frequently is. Lowest titre may be 


essential; on the other hand, regular titres may 





suffice. No matter, specifications are flexible enough 


to provide Brades for every use. 


—— 





2 Ww worth Building 
NEW YORK 7, WN. Y. 
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INDUSTRIES, 


CAREW TOWER + CINCINNATI 2, OHIO 
187 Perry Street 
LOWELL, MASSACHUSETTS 


STEARIC ACID + OLEIC ACID + ANIMAL AND VEGETABLE FATTY ACIDS + TWITCHELL PRODUCTS + PLASTICIZERS 


performance 
Emery Red Oil ciaines* 


Lubricants ... 
special greases 


Textile 
processing 








Typewriter rib- 
. carbon 
papers 


Flotation 





To advise on such problems is the function of the 
Sales Service and Development Departments of 


Emery. They are ready to help you. 


Emery Red Oils provide: 
Wider range of characteristics 
Standard grades for specific uses 


Uniformity in specifications 


*Elaine is the trade mark for all Emery Red Oils 


(Oleic Acids) 





Liquid FATTY AciDS 


Inc. — 7 









401 N. Brood Street 
PHILADELPHIA 8, PA 














40,300 man years of working together are 
the foundation of each grain of 


Mallinckrodt chemicals. 


An astronomical number of man hours over four 
generations have expanded and improved 


Mallinckrodt research and production. 


Yet, there is more to Mallinckrodt’s skill and 
experience than mere man hours and thousands 
of years spent in the laboratories and plants which 


make up the Mallinckrodt Chemical Works. 


exper lence mate Mallinckrodt Chemicals pure 


Each worker is selected on the basis of high standards 
and often of previous experience in his field. 
Mallinckrodt utilizes in the aggregate this wealth of 
knowledge and skill to guarantee quality to you. 


No wonder Mallinckrodt chemicals represent a degree of 
purity far above the accepted standards of “pure.” 
No wonder everyone who wants 

the best specifies Mallinckrodt. 





| MAERASE TDS Chemical Works 


f 80 Years of Service 
. lo Chemical Visers 


Mallinckrodt St., St. Lovis 7, Mo. 
72 Gold St., New York 8, N. Y. 


CHICAGO 
PHILADELPHIA 
LOS ANGELES 
MONTREAL 
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“J P.. Meet my boy — He's practically grown up on 
Beedle’s Vitamins!" 


KEEPING 
POSTED 


Synthetic Detergents and Soap 


SYNTHETIC detergents, which have made their 
way into this industry in the manufacture of cos- 
metics including hair preparations, tooth pastes 
and other products, are moving ahead rapidly as 
competitors of soap. According to George L. Park- 
hurst, president of Oronite Chemical Company 
subsidiary of Standard Oil Company of California) 
it has been estimated that the current market for 
synthetic detergents is approximately 250 million 
pounds per year, with a market predicted for a few 
years hence in the range of 500 to 800 million 
pounds per year. Mr. Parkhurst gives his own 
estimate for synthetic detergents as a group a few 
years hence as reaching and quite probably sub- 
stantially surpassing a volume of one billion pounds 
per year. 

Synthetic detergents have had their greatest 
success in competing with soap in hard water areas, 
and these areas should continue to be the most 
important markets for these materials. Synthetic 
detergents have never competed on an important 
scale with soap in soft water areas when soaps 
were freely available. However, future develop- 





ments in the synthetic detergents through research, 
and steadily declining prices which should follow 
increased production might well make these prod- 
ucts still stronger competitors of soap for all uses 
in all areas of the country as well as for export. 


All About Cancer 


SOUNDS like quite a broad statement that every 

body hopes will prove true, but Elmer Bobst 
president of William R. Warner & Co., and national 
chairman of the American Cancer Society cam- 
paign for $12,000,000, was recently quoted as saying 
that under the present accelerated research pro- 
gram “we will know all about cancer in five years.” 


Aromatic Chemical Tariffs 


FOLLOWING up our article of last month on the 
opposition to reduction of tariffs on aromatic 
chemicals, we now report that Dr. Eric C. Kunz, 
president of Givaudan-Delawanna, Inc., has since 
made an eloquent plea for protection of the aroma- 
tic chemical industry before the Interagency Com- 
mittee for Reciprocity Information. Dr. Kunz 
stressed the importance of the industry by telling 
of the tremendous contributions to the war effort, 
and he cited the enormous production of benzy! 
benzoate for the Armed Forces, menthol and 
thymol for pharmaceuticals, ionones for synthesis 
of vitamin A, phenyl acetic acid for penicillin pro- 
duction, and various chemicals for mildew-proofing, 
insecticides, and other industrial uses. Dr. Kunz 
pointed out that in 1936 the tariff on the major 
synthetic items of the industry was cut in half, and 
that new proposals were being considered to cut 
the present tariff in half again, thus leaving the 
industry without any effective protection. He 
stated that the industry needs protection because 
it is producing a large number of aromatics, some 
two hundred or more, rather than a few commodi- 
ties. Since the products of the industry must be of 
exceptional purity and high odor quality, an in- 
ordinate amount of labor is required for their pro- 
duction. Labor in this country, said Dr. Kunz, 
earns from four to ten times as much as does the 
workingman in countries having competitive in- 
dustries. Because of chaotic conditions abroad, 
with regard to political situations and to currency 
values, comparative cost sheets cannot be properly 
examined, and therefore, now is not the proper 
time to fix tariff rates. 


Protect Our Chemical Industry 


SURVIVING chemical plants in eastern Germany, 
in themselves, give Russia’s chemical industry a 
capacity approximating that of pre-war Germany, 
according to Francis J. Curtis, vice-president of 
Monsanto Chemical Company. 

Testifying before an interdepartmental fact- 
finding panel in opposition to lowered tariff on cer- 
tain chemical commodities, Mr. Curtis declared 
that Russia’s “inherited” chemical plants pose a 
severe threat to American security. 

He pointed out that I. G. Farben, comprising at 
least 75 per cent of Germany’s technical industries, 
expanded its tonnage output during the war over 
90 per cent, and continued : 

“Permanent war damage is not as great as many 
would like to suppose because relatively few of the 
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larger plants were bombed and chemical process Cosmetic Research Europ 





equipment was difficult to destroy. ; ; “ONE quarter of a million dollars has been appro- 
Mr. Curtis, who immediately after V-E Day in- priated for the Richard Hudnut companies and r 
spected many German chemical plants as a tech- associated cosmetic concerns to use in 1947 for - 
nical consultant for the ¢ hemical Warfare Service, research in the cosmetic field,” stated Elmer H , 
told ol having visited mile-long installations in Bobst, president of the William R. Warner Co.. on 7 
W hich not a single pane of glass was broken. He in eneniion of the aeventh eanivesen of ‘the : 
said more than 42 per cent of the Farben plant thats annem Costes. Gtatlon thet the conn: | 
capacity al the war s end was in the Russian zone, in preparations of Hudnut are being evolved and ; 
with the balance of Germany's, privately owned developed by the same scientific research methods ' 
chemical industry similarly distributed. used by the William R. Warner Co. in producing , 
“Thus,” he explained, “in addition to her own medicinal products, Mr. Bobst said that “it is our r 
expanded industry, Russia had inherited large purpose to tek the frivolousness and empiri¢ loon . 
chemical plants which, because of geographical out of the cosmetic business.” 
locations, suffered less from England-based heavy “We have gathered together a fine organization S 
bombers than did those other zones. of well-trained scientists who are presently engaged e 
Along with buildings and machinery and equip- in intensive investigation of all types of cosmeti | 
ment, he testified, the Russians also captured Ger- preparations for the purpose of finding new and i 
man technical personnel with which to operate. better ingredients,” he said, “and we are deter. " 
He declared all these facts point to the conclusion mining which products and ingredients are most ; 
that the Russians control a modern chemical indus- acceptable to the skin and its appendages, which | 
try in their zone approximately as large as German cause allergic reactions, and the bases of these re- ‘ 
per-war capacity. action.” There are still many beauty problems 
“State trading, slave labor, currency evaluation that only science can solve, said Mr. Bobst, in- c 
and other ruthless foreign trade practices are a cluding the discovery of “why hair will grow pro- e 
threat of excessive and destructive imports in this fusely on one part of the scalp and completely dis- 9 
country,” Mr. Curtis warned. appear from another part, in the same individual. V 
He expressed the opinion that Russia’s position “To this end, he said “our scientists are studying { 
in the world chemical economy has been further the hair to find out what substances besides keratin : I 
strengthened by its recently concluded trade agree- enter into the composition of the hair and how they : a 


are utilized by the body in maintaining the in- 0 


ments with satellite countries. ; aiming 
tegrity and health of a good head of hair. 


Doubtless there is much to be accomplished in 


Stabilization at Wholesale the cosmetic industry by way of research and in- Treast 

STABILIAZTION of prices at wholesale appears telligently planned research has been woefully 
; : . d . acking and ¢ nec é o few c anies | 

to be improving as more manufacturers in this = — .~ en - " ge re et aaa * € 

industry are issuing fair trade contracts covering on _" ustry. pate tee! im : I a peeve | 7 the 7 

wholesaler sale prices. In a single bulletin of the —_ ape f ‘I wee th "| arcnadlbangewnne 1 which f 
. ° ; ° ° are “ Vy reptace * Plann x % Ww ; 

National Wholesale Druggists’ Association we - pe # sik , f . ch ‘hi ' pee — : ; l : J 

» for such a high percentage « , 

read that manufacturer-wholesaler contracts had Nay oe ie ee ee ee i 

been issued by the following firms: F. W. Fiteh ee t 





Co.: J. B. Williams Co.; Pacquin, Ine.; Solon i 
Palmer; Grove Laboratories: Wyeth, Inc.; and t 


Du Pont. Drugs in Europe 
ACCORDING to the FWDA weekly bulletin, an } 
Depilatory Patent Upheld aspirin tablet costs $1.50 in Vienna. The Office of f 
A MOST important decision covering a patent for Pharmaceutical Information reports that although Derm 
a depilatory was handed down early this month by aspirin, cold tablets, sodium bicarbonate and other ; 
Judge W. C. Coleman in the U.S. District Court mass-produced drug items are being shipped into 
for the District of Maryland. The decision covered Europe in vast quantities by UNRRA, the de- 
the use of mercaptans (thioglycolic acid and mand is so great that prices are fantastic. : 
thioglycerol) in an odorless depilatory, and upheld ' 
Patent No. 2,352,524, invented by Ralph L. Evans, 
and Everett G. McDonough, and owned by Sales Perfume Materials Still Scant ' 
Affiliates, Inc. The patent was ruled to have been panbnaty ! : 
infringed by the depilatory product, “Sleek,” THE improvement in essential oil supplies during 
made and distributed by Elizabeth Arden, Ince., 1916 replenished some of the bare stocks and re- . 


stored to the trade a number of oils and absolutes I 


and sold by Hutzler Brothers Company of Mary- J ; bsol 
which prior to the war came from the Far East 


land; and also by the depilatory product “Nair” 


made and sold by Carter Products, Inc., manu- and Europe. But the carry over of inventories al 

facturer of “Arrid’’ deodorant. The decision en- the close of last year reflected continuing shortages 

titles the patent owners to injunction against and limitations. Demand in this country was ; . 

further manufacture, sale, or use of the infringing maintained in good volume and the backlog of re- 

depilatories and refers the case to a special master quirements of manufacturers absorbed most of the Rese 

tozdetermine the amount of profit and damages to gain. 

be awarded to Sales Affiliates. Other similar Indications point toward a high level of buying ! 

depilatories already licensed under the patent in in 1947, and the improvement expected in foreig® 

litigation are “Imra,” sold by a subsidiary of the materials, resulting from better shipping condt- 

Schering Corporation, and “X-Bazin,” sold by tions and freer availability, suggests a larger sup 

Hall & Ruckel. ply this year. 
60, 2 Febru 
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Europe Wants Goods Now 


4 WARNING that unless American industry 
regardless of the domestic situation—immediately 
exports as much goods as possible the United States 
is going to find itself completely out of the world 
export trade picture when the present honeymoon 
of selling is over, has been sounded by David G. 
Hover, vice-president of John Powell Export Corp., 
and John Powell International, Inc., following a 
three-month business survey of Europe. His con- 
clusions are based on talks with hundreds of busi- 
ness men, government officials, and plain citizens 
all ove! Europe. 

“After being in almost every country in Europe,” 
said Mr. Hoyer, “my message to every American 
exporter who wants to stay in business is that 
Europe needs goods badly. Kurope wants Amer- 
ican goods. They want everything the U. S. can 
manufacture. They like American goods and they 
like to do business with Americans. But many 
European business men are disappointed and dis- 
custed with the treatment they are receiving from 
American firms. They place orders here, receive 
confirmation of orders, make plans based upon the 
execution of these orders and in the end get no 
coods. It goes without saying that if the U. S 
wants overseas business, fair play and considera- 
tion have got to be placed above all else. This will 
lead not only to mutual benefit in commerce but 
also to a better understanding among the nations 
of the world. And Heaven knows we need that.” 


Treasury Estimates Cosmetic Sales 


ACCORDING to Washington sources, Treasury 
estimates, recently complied, anticipate a drop of 
70 million dollars in retail sales of taxable cosmetics 
for the fiscal year starting July 1, 1917, and ending 
June 30, 1948. If the Treasury Department is bas- 
ing its estimates on this sort of figuring, we think 
they are going to wind up rather short of cash. It 
is our considered opinion that if the present tax of 
twenty per cent is not lowered or eliminated alto- 
gether, the drop is going to be much greater than 
the Washington brains anticipate. 


Dermatology and the Pharmacopoeia 


THE USP Subcommittee on ointments and related 
preparations is preparing an extensive review of the 
professional requirements of dermatologists. This 
review is to be used as a basis for a USP research 
program during the next few years in which both 
clinical and pharmaceutical phases of dermatologic 
therapy will be critically studied. The notable 
advances in dermatologic treatment due to the dis- 
covery of new therapeutic agents, the necessities of 
war, and the development of improved ointment 
bases and other vehicles, compel a thorough re- 
study of the entire field, it is said. The Subcom- 
mittee recently held a conference with an advisory 
group of specialists in dermatology. 


Research in Cosmetics 
HARRY HILFER, of Lucien LeLong, Inc., in a 


speech at the technical conference of the Chicago 
Section, American Chemical Society, reported the 
“scientific approach to cosmetic manufacture has 
been adopted by some companies, which try new 


cosmetic preparations out on rabbits and guinea 
pigs to determine their physiological effects before 
they are placed on the market, and to guard 
against any danger of products causing toxic or 
allergic reactions.” 

The need for chemical research of all types in the 
cosmetic industry has been greatly increased in 
recent years, Mr. Hilfer said, because women have 
become more exacting in their cosmetic require- 
ments and also because a vast new field has been 
opened up by the introduction of many synthetic 
materials, which make possible a wide diversity of 
new creams, lotions and other preparations. It 
is the chemist’s responsibility, he stated, to find 
out which materials are best suited for specific 
functions. 

The scope of the cosmetic chemist’s various 
duties are so wide in the industry, Mr. Hilfer 
asserted, that he needs to be something of a chem- 
ical engineer and a stylist, as well, because he is 
responsible for a product from the time work is 
started in the laboratory until the final packaging 
and it is shipped to the sales outlets. 


Sulfa Drugs Offered 


APPROXIMATELY $750,000 worth of sulfa 
drugs, including sulfathiazole, sulfadiazine, sul- 
fanilamide, sulfaguanidine, and sulfapyridine, in 
powder and tablet form, is being offered for sale 
at fixed prices by the War Assets Administration. 

Brochures listing quantities and prices are avail- 
able at WAA offices. The offering includes a special 
listing of sulfanilamide powder and tablets, sul- 
faguanidine tablets and sulfadiazine tablets to be 
sold only to export buyers. Because labeling was 
for the armed forces and does not conform to the 
FDA. Purchases are required to sign certificates 
that drugs in the special listing will not be dis- 
tributed in this country. 


Bottle Price Readjustments 


THE large producers of glass containers have 
made readjustments in their price schedules, which 
readjustments have resulted in lower prices for 
pharmaceutical glassware. It appears that, here- 
tofore, prices of glass containers varied as to in- 
dustries in accordance with some arbitrary rela- 
tionship between the various industries’ margins 
of profit and what they should be expected to 
stand in the cost of their containers. Cheap prod- 
ucts, such as household ammonia for example, paid 
lower prices for bottles containing the same amount 
of glass, than drug and pharmaceutical manu- 
facturers did. The prices were based upon the use 
to which the particular container was put. Now 
this has all been changed, and, for the most part, 
the prices to all industries are the same for the 
same type or same weight of container. The aim of 
the manufacturers is to base prices on the same 
percentage of profits no matter what use the con- 
tainers are put to. Such a change seems very sen- 
sible on the face, but there might be a more com- 
pelling reason why the large companies should de- 
sire such a change. Under the old system of pricing, 
a small glass container manufacturer could choose 
to make only those lines of containers which car- 
ried the larger profit, and therefore, could realize 
an excellent profit even though they cut prices in 
competition with the larger manufacturers. 


February ’47: 60, 2 Drug and Cosmetic Industry 167 








A Billion in Cosmetics? 


SOME time ago the president of one of the largest 
cosmetic manufacturers stated in a speech that the 
cosmetic industry was now selling one billion dol- 
lars worth of its products a year to the public. This 
was a somewhat over optimistic statement because 
all statistical estimates have fallen considerably 
below this figure. Our own estimates which we 
have published in a chart in each issue of this 
magazine for over 15 years and which we consider 
reasonably accurate, because it was started on a 
sound statistical foundation and has been checked 
each month with authentic figures, showed a 
volume last year of $850,000,000. But the industry 
has been working toward a billion dollar annual 
volume and there has been speculation and real 
hope that this figure might be reached within five 
years. That this is not too far-fetched an ambition 
is suggested by some figures issued by the Bureau 
of Mines last August. In this they state that in 
1945 Americans spent for jewels and baubles 
$1,200,000,000. 


Automatic Cosmetic Production 
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COSMETIC manufacturers have not as an indus- 
try been particularly alert in adapting new manu- 
facturing methods. Even during the depression 
when consumer demand switched heavily to the 
low priced, volume products of the industry and 
when compétition became very severe there seemed 
to be no active demand for new methods or new 
equipment which would either speed production or 
cut costs of operation. Such technical develop- 
ments that appeared in the factories were largely 
through the efforts of equipment manufacturers, 
and in such machines as the mikro-pulverizer, 
which could be purchased as a unit. 

The story goes that a large cosmetic manufac- 
turer, favorably known for the volume and the 
prestige of his brand, but not so favorably known 
for his factory methods, when told by a production 
engineer that he could save $100,000 a year by 
factory modernization remarked, “But what 
would I do with the money?” Another large man- 
ufacturer whose operation, in spite of very large 
volume, was still almost entirely by hand labor 
was want to remark with a very benevolent expres- 
sion to the automatic machine salesman, “‘Certain- 
ly your equipment would save us a tremendous 
amount of money, but if I bought your machines 
most of these hundreds of girls who have always 
depended on this company for a living would have 
to be fired and might not be able to get other 
jobs.” This always left the salesmen bafiled and 
rather uneasy, but it was only a little later when 
the minimum wage law was passed that a cynical 
observer would have noticed that this company 
quickly converted to automatic machinery. 


The last few years, with the accumulated talk of 


American production genius, a change has cer- 
tainly been taking place in the cosmetic business. 
A few of our manufacturers have no reason to fear 
a comparison of their production methods with the 
factories of any other industry, but there are still 
many manufacturers who seem to be blissfully or 
callously unaware of the changes that are taking 
place in production methods and of some of the 
changes that may well revolutionize the economic 
status of some of the products in this trade. The 
lipstick will probably illustrate better than any 
other cosmetic the range that is possible in produc- 
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tion methods in the industry, from the fully auto- 


matic to the ancient hand operation. Most of 


this equipment research seems to be going on 
within the industry itself, rather than among 
the machine manufacturers, at least within this 
one particular field. 

We hear that several companies are in various 
stages of complete automatic production of the 
lipstick. We understand that one manufacturer 
is automatically feeding the lipstick mass into a 
large, circular, multiple mould, that in this mould 
the lipstick is being chilled, automatically ejected, 
flamed and inserted, and made fast in the lipstick 
holder, so that two girls, one to watch the machine 
and one on the final inspection, can handle 
30,000 sticks a day. We are not sure of our figures, 
since obviously these are just tentative reports, 
but we understand that this same production 
under old methods would require at least 38 girls. 


Wafer St. and Butler Lane 


IF ANYONE who makes or uses chemicals visits 
Charlestown, S. C. and has occasion to walk 
through the section where the Industrial Chemical 
Sales Division, West Virginia Pulp & Paper Co. is 
building their new chemical factories and factory 
additions, they will find themselves on familiar 
ground. That new avenue they are walking on 
they will notice is called Wafer Street. Crossing it 
is Butler Lane. Other familiar names will appear 
as they stroll on. 

This is the first case that we know of where the 
production end of a large enterprise showed their 
appreciation of the sales force in this clear and 
permanent way. It may be that these fellows who 
are producing the chemicals figure that it would be 
only fair in return, for Joe Wafer and Jack Butler 
and the others to make sure that these new streets 
remain busy, thriving thoroughfares. 


Drug Manufacture Expansion 


PRODUCTION problems may be somewhat 
eased this year. With the prospect of improved 
supplies of raw materials along with major plant 
expansion—either projected or just completed 
the drug and pharmaceutical industry should ex- 
ceed the record of 1946. Sterling Drug has in- 
creased the capacity of its Phillips and Bayer divi- 
sions, as well as its research facilities. American 
Home Products has a $15,000,000 expansion pro- 
gram under way. Abbot Laboratories has added 
to the plants at North Chicago. Sharp & Dohme 
has leased additional facilities at Philadelphia, and 
Park, Davis is building a new $3,800,000 anti- 
biotics plant. New streptomycin and _ vitamin 
facilities have been completed by Merck, which is 
also engaged in $1,400,000 additional expansion. 
Squibb, Bristol-Myers and Norwich Pharmacal 
are also engaged in expanding capacity. 


T. G. A. Retains Washington Lawyers 


THE Toilet Goods Association lias retained the 
firm of Hamel, Park and Saunders, Washington, 
D. C., as counsel for the Association in the Nation's 
Capitol. Mock & Blum, New York, continue as 
general counsel for the Association, and Gail B. 
Selig, Los Angeles, as Pacific Coast counsel. This 1s 
the first time that the Association has direct repre- 
sentation of counsel in Washington. 
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A Better Census—We Hopel 


NOW that Congress has a great deal more con- 
fidence in the statistics of the Department of Com- 
merce than it appeared to have last year, there is a 
strong possibility that the first census of manu- 
facturing and distribution since 1939 will be 
authorized. 

It is to be hoped that this new census will show 
a very much more favorable picture of the cos- 
metic business than the one of 1939, not only for 
the personal satisfaction of the members of the 
industry, but for any influence these statistics may 
have on such government action as an appraisal of 
the industry for such things as the excise tax. Any- 
one checking over these 1939 figures would not be 
very much impressed by the cosmetic industry as 
an important factor in American business, either 
from the view-point of the number of people em- 
ployed, the number of establishments or the value 
of the products. Perfumes, cosmetics and toilet 
preparations ranked 175 in this total group of 177 
industries on the basis of the number of wage 
earners and was superior in this respect to only 
two industries, that is ophthalmic goods and 
mirror and glass products. The cosmetic industry 
is credited in this last census with only 10,363 
employees. On the other hand, candy ranking 
35th among all these industries, is credited with 
19.740 wage earners. 

Since 1939 everyone in the industry knows that 
cosmetics have enormously expanded in volume. 
But probably many of these other industries have 
had a substantial expansion, so that it will be 
interesting to see whether the new census will 
somewhat advance cosmetics from nearly the 
bottom of the list in the number of people em- 
ployed. Probably the cosmetic business suffers 
more than most other industries in the census 
classification, in that a large part of its volume is 
produced by other types of manufacturers and, 
therefore, doesn’t appear in this particular classi- 
fication. Our own estimates show that more than 
twice this number of wage earners were actually 
engaged in the production and manufacture of 
cosmetics in 1939 but were employed by com- 
panies such as pharmaceutical, and therefore listed 
in another branch of the industry. 

From another view-point, this is also an unfair 
picture when anyone is considering the economic 
importance of the cosmetic industry. Over a year 
ago, we estimated the number of people who owed 
their employment entirely to the cosmetic business. 
This included fulltime sales clerks in cosmetic re- 
tail departments, cosmetic salesmen and an estima- 
tion of the number of people employed full-time on 
cosmetic supplies such as boxes, bottles, cans, 
advertising material, advertising agencies, etc. and 
estimated that if cosmetic manufacturers suddenly 
closed their doors more than 200,006 wage earners 
would be out of work. 


Legal Poetry 


THERE is no drier or more depressing use to 
which the English language can be put than the 
legal document. Yet frequently in judicial decis- 
ions there appears a phrase so revealing of the 
Whole truth that it has a poetic beauty worthy 
of Keats or Shelly. Some years ago in a trial 
Which involved two members of this industry, 
the judge bluntly told the plaintiff that he had 
come into court with “unclean hands.’ We never 


dared print that decision because we knew that 
some of the intellectuals in the trade would con- 
clude that this poor guy was being scolded for not 
washing his hands, and that he might even be 
identified in the future trade discussions as 
“dirty fingers.”’ In a Federal Court a few weeks 
ago, the judge, upholding the validity of a very 
important cosmetic patent used the phrase, 
“flash of creative genius.”” We see no need for 
reticence in identifying the recipients of this 
legal poetry: we think they deserve it. They are 
Everett McDonough and Ralph Evans of Evans 
Chemetics, Inc. 


More Glass Expected 


THE glass industry which has been forced to cur- 
tail its production because of the soda ash shortage, 
may be able to increase output to some extent be- 
fore the end of 1947, since there are indications 
that soda ash will be in more plentiful supply by 
the middle or the end of the year. 

The estimated soda ash output in 1946 was 
1,200,000 tons. This was approximately 40 per 
cent higher than the i939 production of 2,960,000 
tons, but slightly less than the 1945 production. 


Tin Can Allocation 


THE American Can Company, has presented its 
plan for the allocation of tin plate in 1947. Based 
on “historical usage” of containers, the plan offers 
customers nine alternatives in determining the base 
on which their quarterly allotments of tin plate are 
to be figured. 

Since there will not be sufficient sheet steel pro- 
duced this year to meet the full metal container 
requirements of all manufacturers of packaged 
products, this method of allocation has been found 
necessary. New tin plate facilities now under con- 
struction will not be completed in time to help 
manufacturers this year. In addition, industries 
served by American Can have increased their de- 
mand for metal containers approximately 25 per 
cent from 1941 to 1947. 

D. W. Figgis, who outlined the plan before repre- 
sentatives of nine major trade organizations, said 
customers can have their choice of one of four 
base years for estimating the amount of plate they 
are entitled to in 1947. The sales staff of the com- 
pany is engaged in ascertaining from each customer 
the alternative he prefers for his own business, and 
what his volume quota will be when determined 
under this alternative quota. 


Watch Out for This Onel 


SENATORS Fulbright and Taft have introduced 
a bill in Congress for the creation of the Depart- 
ment of Health, Education, and Security, which 
would be headed by a Cabinet Secretary. The 
Department would be divided into three divisions, 
the first of which, the Division of Health, would 
be under the immediate supervision of the Under 
Secretary for Health who would have charge of 
the health functions and activities of the Depart- 
ment. The bill provides that he shall be a doctor 
of medicine licensed to practice medicine or 
surgery. This bill threatens the continuance of 
the Food and Drug Administration as an in- 
dependent integrated unit. It would put the 
industries regulated by the FDA under the super- 
vision of a medical doctor, who would exercise 
control over all policy considerations and approve 
and promulgate all regulations. 
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Does the FDA Contro 
the Final Sale? 


Decisions of Lower Federal Courts Lead to 
the Conclusion that Goods Which Have Once 


Moved in Interstate Commerce Can Be Seized 


Even from the Ultimate Purchaser or Consumer. 


oMING to light in the enforcement of the Federal 

Food, Drug, and Cosmetic Act is the belief that 
the authority of the Food and Drug Administration 
extends further than the sale of goods in interstate 
commerce and actually extends to any sales of goods in 
intrastate commerce that might follow an interstate 
sale. As a matter of fact, cases which have been decided 
in the lower Federal courts, but which have not yet been 
reviewed by the higher courts, lead to the conclusion 
that goods that have once moved in interstate com- 
merce can be seized at any point along the line even 
from the ultimate purchaser or consumer. 

The Sullivan case is one instance of the court deciding 
that the control of the Food and Drug Administration 
extends to retail sales. In this case, which is now being 
appealed to a higher court, a bottle of 1,000 sulfa- 
thiazole tablets was shipped in interstate commerce 
from Chicago to Atlanta, where a distributor sold it in 
intrastate commerce to Sullivan, a retail pharmacist in 
Columbus, Georgia. In its interstate shipment, the bot- 
tle was properly labeled under the regulations exempting 
a drug from the requirement for adequate directions. 
It was labeled for use only by or on prescription. Its 
labeling also contained a warning that the drug might 
cause toxic reactions in some individuals. 

From the bottle, Sullivan made two sales, over the 
counter, of twelve tablets each, which he placed in 
boxes under labels which bore only the name of the 
drug. The Government charged that the drug as re- 
packed and sold did not bear adequate directions for use 
and warnings as required by the Act, and that removal, 
repacking, and disposing was an act done while the 
article was held for sale after shipment in interstate com- 
merce which resulted in the tablets being misbranded. 
Sullivan was found guilty, fined $200 and placed on 
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probation for two years. The appeal is now pending in 
the Circuit Court of Appeals for the Fifth Circuit. 

Beside the provision of the Act regulating labeling 
under which this case was prosecuted, James F. Hoge, 
Counsel for the Proprietary Association, recently stated 
at the meeting of the Section on Food, Drug, and Cos- 
metic Law, of the New York State Bar Association, 
that “the legislative design to extend the Federal 
authority to its fullest extent and to control the labels 
on goods being offered for sale to consumers is borne 
out by other provisions of the statute. The Act pen- 
alizes the refusal to permit access to or the copying of 
records in interstate shipment; the refusal to permit 
factory inspection; the giving of a false guarantee; the 
forging, counterfeiting, simulating or falsely represent- 
ing, or without proper authority using any mark, stamp, 
tag, label or other identification device required by 
certain regulations promulgated under the statute; the 
using of any representation in labeling or advertising 
that an application with respect to the drug is effective 
under the new drug section.” 

Mr. Hoge stated further: 

“If the holding in the Sullivan case is upheld, it should 
be determinative of numerous questions of jurisdiction 
between the Federal government and the state and 
local authorities with relation to drugs which are 
shipped in interstate commerce. Under the language of 
the Court's opinion, a law, regulation or ordinance of a 
state or local government which conflicts with the 
labeling requirements of the Federal Act would be 
invalid if it has reference to goods which are offered for 
sale after they have been shipped in interstate com- 
merce. And that would seem to be so even if the product 
may have been sold several times in intrastate com- 
merce after completion of interstate shipment. The 
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Court said: ‘It is apparent that Congress intended to 
preserve the integrity of the labeling of an article that 
had been shipped in interstate commerce until it 
reached the consumer, even though the article was no 
longer in interstate commerce’.” 

\ ith reference to the final limit of the extension of the 
authority of the Food and Drug Administration, that is, 
when the product is in the home of the final purchaser, 
Vincent A. Kleinfeld, Head of the Trade and Consum- 
ers Unit, Administrative Regulations Section, Criminal 
Division, Department of Justice, stated at the meeting 
referred to above, that with regard to “whether an 
article that is adulterated or misbranded when intro- 
duced into or while in interstate commerce may sub- 
sequently be seized in a home where it is being held for 
the owner's personal use, the statuatory language is 
clear. Contraband articles are subject to seizure while 
they are ‘in interstate commerce, or at any time there- 
after. There are no stated restrictions on the exercise 
of this authority’.” 

And Mr. Kleinfeld stated further: 

“The practical necessities which impelled Congress to 
authorize seizure of illicit articles after their shipment 
in interstate commerce has also been recognized by the 
Supreme Court. These decisions do not hold that the 
power of Congress with respect to such articles is limited 
to providing for their seizure while they ‘remain un- 
loaded, unsold, or in original unbroken packages.” This 
quoted restriction had been imposed by the language of 
the 1906 statute and not by the court. The 1938 Act 
removed such restriction by authorizing seizure of a 
contraband article while in interstate commerce, ‘or 
at any time thereafter.” The purpose would seem clear 

to authorize the seizure of a contraband article after 
its interstate commerce had ceased, regardless of where 
the article is or whether it is ‘unloaded, unsold, or in 
original unbroken packages.” The Congressional design 
appears to have been not only ‘to extend federal control 
in this field throughout the farthest reaches of the 
channels of federal authority’.”” 

A case now on appeal before the U. S. Circuit Court 
of Appeals for the Ninth Circuit, was decided against 
the Food and Drug Administration in the U.S. District 
Court for the District of Oregon. In this case the dis- 
irict judge dismissed a libel for condemnation action 
instituted against a device which was in the possession 
of its owner in his home, where it was being held for his 
personal use. The District Court held, notwithstanding 
a stipulation that the article had been shipped in inter- 
state commerce in a misbranded condition, that the 
seizure of the device from the claimant’s home would 
be in derogation of his rights under the Fourth Amend- 
ment, and apparently under the Fifth Amendment, to 
the Constitution. With reference to this situation, Mr. 
Kleinfeld said: 

“The Fourth Amendment does not denounce all 
seizures, but only such as are unreasonable. It is to be 
construed in a manner which will conserve the public 
interest as well as the interests and rights of the citizen. 
It was recognized in Gouled v. United States that there 
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is a ‘primary right’ to search and seizure which ‘may be 
found in the interest which the public or the complain- 
ant may have in the property to be seized, or when a 
valid exercise of the police power renders possession by 
the accused unlawful and provides that it may be taken.’ 
Most of the relevant decisions deal with, and condemn, 
the attempted use as evidence in a criminal case of docu- 
ments or contraband articles illegally taken from the 
premises of the accused. 

“However, it does not appear that the Fourth 
Amendment was designed to provide a refuge for the 
protection of articles of contraband. A distinction is 
always'made between a situation where ‘the govern- 
ment is entitled to the possession of the property’ and a 
situation where it is not. Clearly, it is the design of the 
Federal Food, Drug, and Cosmetic Act to place mis- 
branded or adulterated food, drugs, devices, and cos- 
metics in the same category as stolen goods, counterfeit 
coin, lottery tickets, and illicit liquor. It would seem 
that by providing for their seizure and forfeiture at any 
time or place, as an appropriate means of enforcement, 
the Act is declaring that the government’s right to their 
possession is superior to that of any person, including 
their owner. The fact that an illicit article may be 
found in a private dwelling does not change its character 
or the nature of the proceeding. It would appear that 
the Fourth Amendment is designed to guard only 
against arbitrary and unreasonable seizures which in- 
vade rights in legitimate property, and not to convey 
to a contraband article an immunity from seizure. 

“The problem remains as to whether the application 
of the seizure section to misbranded or adulterated 
articles in a person’s home, where they are being held 
for his own use, is in contravention of the Fifth Amend- 
ment. The doctrine has been continually reaffirmed 
that, within its recognized authority, Congress may 
adopt such measures, having reasonable relation to the 
end sought, as it may deem necessary to make its action 
effective. The Fifth Amendment imposes no greater 
limitation upon the national power than the Fourteenth 
Amendment on State power. 

“The Supreme Court has held that, although the use 
of property is normally a matter of private and not 
public concern, property rights are not absolute, for 
‘equally fundamental with the private right is that of 
the public to regulate it in the common interest.’ 

“It may be maintained that the seizure of a mis- 
branded drug or device will interfere with the right of 
an individual to select his own manner and means of 
treatment. But a ban on the transportation itself con- 
stitutes an interference. In both instances, however, the 
interference would seem to be incidental. Acts innocent 
or not in themselves subject to regulation are often re- 
stricted as an incidental result of the legislative choice 
of appropriate means to make the regulation effective. 
Admittedly the seizure of any illicit food, drug, device, 
or cosmetic restricts the rights of all those who would 
choose to use the article, but this is no valid objection. 
The liberty safeguarded under the Constitution is not 
an absolute or uncontrollable one.” 
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Planting spearmint rvots in Michigan. 
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All photos courtesy of A. M. Todd Co. 


THE SPEARMINT MARKET 


e By and large, oil of spearmint is not an important 
essential oil. That is to say, it is not of prime impor- 
tance to very many consumers, but to a very few it is all 
important. Whereas the peppermint oil crop for the 
past year is estimated at 1,219,000 pounds, which is 
about 106,000 pounds less than the crop for the previous 
year, the spearmint oil crop for the past year is esti- 
mated at only 261,000 pounds, which is about 15,000 
pounds less than the crop for the year before. However, 
due to importance of the oil to certain consumers, the 
price has been very high, being quoted at $13.25 per 
pound in the country, which means a price of about 
$14.50 per pound from the dealers. Recently there has 
been a softening of the price in the New York market 
as some dealers are anxious to get out from under these 
high prices seeing no strong demand for a while ahead. 

Perhaps the outstanding user of spearmint oil is the 
Wrigley Company who use it in their spearmint gum. 
When anyone thinks of Wrigley’s chewing gum, they 
immediately think of spearmint. Naturally the Wrigley 
company always has on hand a large inventory of spear- 
mint oil against future requirements to guard them- 
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Cultivating spearmint in Michigan. 





selves against crop failure, extremely high prices, and 
other contingencies. It is understandable that Wrigley 
cannot be without plenty of spearmint oil. Another 
large user of spearmint oil is the Bristol-Myers Com- 
pany, who use it in the flavoring of Ipana tooth paste. 
And since Ipana is generally conceded to be the largest 
selling tooth paste, Bristol-Myers is far and away the 
largest consumer of spearmint oil in this industry. 
Naturally these large consumers buy their main sup- 
plies direct from the country, it being reported that 
Wrigley contracts in advance for the output of certain 
acreage. But after these consumers are satisfied as to 
their requirements, only a number of small consumers 
are left to buy the rest of the oil from the dealers. So it 
can be seen that as far as the essential oil industry is 
concerned, spearmint does not begin to rank in impor- 
tance with such other flavor oils as lemon, orange, pep- 
permint, and so forth. 

There are those in the essential oil industry who state 
that the high prices of spearmint oil are the result of 
manipulation by the factors in the country, and there 
are those who say that the oil is becoming more popu- 
lar and therefore is in greater demand. Those who 
claim an increasing popularity for spearmint oil claim 
that the manufacturer of another popular tooth paste 
which was for a long time the leading seller, but which 


(Continued on page 267) 

























Loading the vats in the field. 


Transporting the herb to the vat for distillation. 


The spent herb being removed from the still. 
















RUTIN (VITAMIN P) 


By J. SCHULTZ, Ph.D.* 


R' TIN is a medicinal which will soon find its way into 
N the drug armamentarium of every physician. The 
story of rutin is the oft-repeated tale of ceaseless effort 
on the part of chemists and pharmacologists in various 
countries: failures, erroneous leads, and ultimately the 
solution. 

It was Szent-Gyérgyi (of Vitamin C fame) and 
Rusznyak, who, in a publication’ in Nature in 1936, 
first provided the important clue, that weakened blood 
capillaries (or capillary fragility) could be strengthened 
in certain cases by the use of an extract from red pep- 
pers or citrus fruits. Capillary fragility is the term used 
to describe the condition in which the walls of the blood 
capillaries become weak, thus permitting the blood to 
permeate the surrounding tissues in the form of a 
hemorrhage. It has been noted that persons with in- 
creased capillary fragility are especially predisposed to 
apoplexy and retinal hemorrhage.2 At present there is 
no physiological explanation for capillary fragility. 

Szent-Gyérgyi named the unknown substance present 
in his extract, Vitamin P because this extract was cap- 
able of reducing the permeability of the capillaries. 
Szent-Gyérgyi later announced that he attributed the 
activity of his original extract to the flavone-glucoside, 
hesperidin, a chemical compound already known to 
organic chemists. Subsequently it was shown that the 
activity of the isolated hesperidin was due to an impur- 
ity, which impurity is now believed to be a closely re- 
lated flavanol.s Later publications attributed the activ- 
ity first to a similar material, eriodictin, then quercitrin. 
It was finally concluded‘ that both hesperidin and 
eriodictin possessed some activity when administered 
with Vitamin C, whereas quercitrin was found to be 
inactive. 

It was Dr. J. F. Couch® of the Eastern Regional Re- 
search Laboratory in Philadelphia who reasoned that 
rutin, a rhamnoglucoside of structure similar to that of 
the aforementioned substances, may be active in the 
restoration of weakened capillaries. In 1943, at the sug- 
gestion of Dr. Couch, Dr. J. Q. Griffith of the Robinette 
Foundation and Hospital of the University of Pennsyl- 
vania, demonstrated clinically that rutin is effective in 
many cases of capillary fragility. Since 1943 over 2000 
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cases have been studied n order to gather additional 
clinical evidence. 

The ability of rutin to correct capillary fragility is 
quantitatively measured by the Petechial Index of 
Gothlin.*? The maintenance of normal capillary 
strength is accomplished only by the continued use of 
rutin, for it has been noted that a discontinuation of 
rutin results in an increase in capillary fragility. It is 
also claimed that the effectiveness of rutin is decreased 
if a Vitamin C deficiency exists.* 

It has also been found that when hemorrhages of 
unexplained origin occur, the administration of rutin is 
sometimes of value.* ° It should be noted that rutin is 
mainly of value in those cases of hypertension which are 
associated with capillary fragility. Dr. Griffith? and co- 
workers found that of 1600 hypertensives studied, 306 
(or 18°) were due to increased capillary fragility. 
Thiocyanates which are commonly used in hyperten- 
sion tends to weaken blood capillaries. When such a 
condition exists, it has been found desirable to admin- 
ister rutin until the Gothlin Index is normal, after which 
administration of thiocyanates may be safely resumed. 

According to Dr. Giffith,s rutin is nontoxic and is 
administered in doses of 20 mg., three times daily, by 
mouth, which dosage is increased until the Gothlin test 
is normal. In most cases a daily dose of between 60-80 
mg. is sufficient. A small number of cases were found to 
require as much as 150-180 mg. per day. The following 
table lists the results obtained in the treatment of 
capillary fragility with rutin: 

Percent of Cases 


Gothlin Test became normal (ty/ 
- a oe borderline 15% 
= = Kn normal but 

relapsed 17, 
os “remained positive 6% 


Rutin was first discovered in the garden rue in 1842 
and later by Schunk" in 1860 who obtained the material 
from the fresh leaves of buckwheat. Rutin occurs in a 
great variety of plants such as tobacco, buckwheat, 
forsythia, elder, eucalyptus, etc. At present buck- 
wheat,'? remains as the most promising source for rutin. 
Through the efforts of Dr. Couch and his co-workers, 
two procedures for the extraction and purification have 
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been made available using fresh buckwheat or the 


rapidly dried leaves and blossoms. 

a Aqueous Process—This procedure is used on the 
dried buckwheat leaf meal and utilizes water as the 
solvent. The meal is extracted with hot water and the 
aqueous extract is concentrated in vacuo and filtered. 
Alcohol is added to precipitate proteins and other im- 
purities. The mixture is again filtered, the alcohol is 
removed by distillation and the crude rutin is crystal- 
lized from water. 

2. Alcohol Process—-Where it is desirable to handle 
fresh buckwheat leaf meal, the alcohol macefation pro- 
cedure is to be preferred. This process may also be used 
on dried buckwheat. The alcoholic extract from the 
maceration is concentrated in vacuo and, on cooling, 


' crude rutin separates and is filtered off. The rutin is 


dried, washed with benzene to remove fatty impurities 
and recrystallized from water. 

Rutin is a rhamnoglucoside of quercetin and belongs 
to the general classification of flavonols. Quercitrin is 
also a flavonol and contains quercetin and the sugar 
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rhamnose, whereas, the sugar portion of rutin is the 
biose, rhamnose and glucose. Hesperidin and eriodictin 
are termed flavanones and differ from the flavonols 
such as rutin and quercitrin, in that the flavanones con- 
tain one less double bond and hydroxyl! group. 

Hot dilute acids hydrolyse rutin'* to quercetin, 
rhamnose and glucose. That the two sugars form a 
biose is proved by the enzymatic splitting of rutin to 
quercetin and a noncrystallizable biose. The amor- 
phous biose has been converted to the heptaacetate 
which is crystalline and is identical with a heptaacetate 
derivative prepared synthetically. 

The quercetin portion of the rutin molecule is one of 
the most wide spread flavonols and occurs in the bark of 
the American Oak, linked with rhamnose to form the 
glucoside quercitrin. Quercetin and most of the flavo- 
nols have been prepared synthetically as a result of in- 
vestigations carried out mainly by Kostanecki, Perkin 
and Robinson. 

Although the complete organic structure of the hy- 

(Continued on page 267) 
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A section of the laboratory of the Food & Drug Administration. 


I 


Must Drugs 


and Cosmetics 


Be 100 Per Cent Effective? 


By HUGO MOCK* 


HAVE ONE suggestion as to the enforcement of the 

Food, Drug and Cosmetic Act which applies equally 
to cosmetics and drugs which I think would be of great 
benefit to consumers of these articles and to progressive 
manufacturers of the same. You may consider the pro- 
posed change as a somewhat radical one but I think it 
is in line with governmental standards in other fields. I 
propose a change in the standards of performance re- 
quired for drugs and cosmetics as shown in the labelling 
and advertising of these articles and I think such a 
change would be fair and reasonable and would greatly 
promote research and progress in these fields. You can 


*Abstracted from an address before the Food, Drug and Cosmetic Law Section 
of the New York State Bar Association. 
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best judge the situation by an analogy in a totally dis- 
similar field. 

The present Securities Act for the protection of the 
Americang investor provides very stringent rules for 
furnishing to all prospective investors full information 
regarding an offer to sell securities. It has been con- 
sidered in many quarters a model piece of legislation by 
requiring the truth, the whole truth and nothing but the 
truth to be available to the possible investor. But no- 
where have the administrators of SEC felt called upon 
to substitute their judgment for that of the prospective 
customer or to tell what he should or should not do in 
the circumstances of a particular offer of securities. 
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But in the labelling of cosmetics and drugs quite 
another standard prevails and I believe much more 
stringent than need be for the protection of the Amer- 
ican consumer. In these rules truth is not the only 
criterion, but in addition any product offered for a 
particular purpose must not only be effective in use for 
a certain percentage of users but the standard seems to 
be that it must be effective 100 per cent of the time. 


There are many products offered for the treatment of 


the skin and for internal use which may be effective in 
many cases but may not be specific for all cases and, 
therefore, are not 100 per cent efficient. Some years 
ago, vitamins in toilet creams and soaps were intro- 
duced to the public but due to the action and opposi- 
tion of Federal authorities such use has been entirely 
discontinued. No appeal was ever taken from the 
decision of the trial tribunal and I certainly am not in a 
position to question the Federal decision but I do say 
that the manufacturers of these products had a great 
deal of scientific evidence as the result of research on 
their part to support the view that these products were 
effective in many instances. Naturally the action of the 
authorities discouraged further attempts in this field. 

We are living in an era of research and discovery and 
even a layman can predict in the coming years new 
wonders in the field of skin research and irradiation, 
vitamins and hormones and pyscho-somatic medicine. 
It would not surprise me if the greatest advance would 
be made as far as cosmetics for beautification are con- 
cerned in the field of those products which would be 
rated both as drugs and cosmetics. I am not making a 
plea for letting down the bars of any regulations neces- 
sary for the health of the consumer. Some cosmetic ad- 
vertising in the past has transcended both good taste 
and probability; the copywriter and illustrator has in 
too many instances let his imagination run unrestrained. 
But I do think that a standard of accomplishment 
which we do not expect in our physician should norm- 
ally not be expected of products which emerge as the 
result of scientific research and which are honestly pre- 
sented on their merits. A word of caution is necessary 
here. Too often, favorable results of research are 
publicized and glamorized so that the public expects 
miracles and we are told of the forthcoming revolution 
in our living which may be expected. It has been more 
or less so with the vitamins, sulfa drugs, penicillin and 
other discoveries so that we get a reaction following the 
first enthusiasm. I can better illustrate my meaning by 
an example. Dr. Roger J. Williams is a noted bio- 
chemist. He is the discoverer of the vitamin known as 
pantothenic acid. In his book ““The Human Frontier’’* 
he says: 

“With respect to the anti-gray hair properties of 
pantothenic acid, it seems reasonably sure that it 
cannot be counted on to restore the color of gray hair 
in human beings in general. In some cases, however 
it appears to do so, and this is in keeping.with our 
knowledge of individual differences and the fact that 


*Hareourt Prace & Co 


in strains of experimental animals which originally 
are black (rats, mice, dogs, chickens), lack of the 
vitamin induces gray hair (or feathers) and replacing 
it in the diet restores the original color. . . 

“If we discard all beneficial measures until we 
find one which will work for everyone there is an 
enormous waste, and our search for the one may be 
for something that doesn’t exist... 

“Probably any doctor of long experience could 
cite, after reflection, a good many examples of medi- 
cal discoveries, which appeared highly promising at 
one time but were later completely discarded. How 
many of these might still be useful for some individ- 
uals no one knows, but it seems very likely there has 
been a large waste because of our general insistence 
that discoveries to be useful must be applicable to all 
individuals.” 

Let 100 per cent truth still remain the criterion both 
in advertising and labelling, but honest experiment 
should be encouraged. It is in that direction that 


yrogress lies. 
pros 


SOAPLESS SHAMPOOS: I am 
interested in oblaining a formula for a 
detergent soapless shampoo. I intend to 
use one of the newer synthetic agents as 
one of ils ingredients if possible. If you 
can furnish me with a lathering shampoo 





4 formula I would greatly appreciate same. 
i} Brighton. 

The foaming or lathering types of 
shampoos consist of surface active agents dissolved in water- 
alcohol vehicles or of liquid mixtures of these wetting agents 
with a sulfonated oil. When it is desirable to increase the 
viscosity other ingredients are added, such as gum mucilages, 
the alginates or methyl] cellulose, glycerine, fatty alcohols like 
cetyl alcohol, lecithin and mineral oil. Care is necessary in 
making such additions both from the standpoint of com- 
patibility and from the possibility of detracting from the 
efficacy of the surface active agents. 

As pointed out by Thomssen in Soap ¢ Sanitary Chemicals 
for April 1946, specific formulas for making such products are 
rather difficult to present and in view of the many surface 
active or wetting agents used in making this kind of shampoo, 
one can only speak in rather general terms. A lot will of 
course depend on the type and kind of surface active agent 
used. 

In general, the percentage of wetting agent in this type of 
liquid shampoo may vary from 10 per cent to 75 per cent. 
The amount of water present, may be from 25 per cent to 90 
per cent. Since these shampoos are freezable, it is advisable 
to add a freezing point depressant like alcohol, glycerine or 
propylene glycol. This may vary from 10 per cent to 20 per 
cent. When a sulfonated oil is combined with the surface 
active agent this may comprise from 25 per cent to 75 per 
cent of the total percentage of wetting agent and sulfonated 
oil present in formula. Additions of the thickeners are usually 
5 per cent or below. Perfume is added in the proportion of 
about 8 ounces per 100 pounds of finished shampoo. 
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AX? SUBSTANTIAL progress that is to be made in the 
LA world’s drug industry, during the forthcoming 
generation, will depend largely upon the intellect of the 
American scientist. This staggering responsibility 
must be accepted individually and collectively by our 
scientific men. But, further, our educational instity- 
tions, our private industries, and our American public, 
whose understanding of the far-reaching implications of 
scientific research has improved notably in recent 
years, must likewise bear a proportionate share of this 
burden. 

This is relatively new responsibility for us. Should 
we fail to meet it, not only will the American drug in- 
dustry suffer, but more important, we shall have failed 
in our responsibility to humanity, to the alleviation of 
whose suffering we are dedicated. 

For many years the important centers of drug re- 
search were situated in Europe, particularly in Ger- 
many. But even before the war, America was attaining 
an increasing importance in pharmaceutical research. 
Now, there is less in Europe in way of personnel, mate- 
rials, or opportunities whereby research may be prose- 
cuted. England, France, and Russia may, in time, 
increase their standing in the drug field: but it would 
appear that Germany, formerly the most outstanding 
of the European nations in this line of endeavor, will 
probably never recover her former stature. 

As it has been in drug research, so it has been in drug 
marketing. During this post war period, the United 
States obviously will make the greatest contributions 
toward world markets. Here again, if we fail, not only 
will we be doing great damage to ourselves, but will be 
defeating the avowed purposes of the medical pro- 
fession. 

Thus, in recent years, partly because of the war, 
partly because of the “normal” rise and decline of the 
importance of nations, there has been a_ significant 
trend in the geographic localization of the drug indus- 
try: a trend which has placed the United States in the 
favored position. If we are able to maintain that posi- 
tion, it will be largely because there have been other 
social and scientific trends operative in this country, 
during the past decade, which make for a greater abil- 
ity, on the part of our scientists, to cope with their 
growing responsibilities. It is to be hoped that Amer- 
icans, and particularly American authorities, will come 
to realize that although all men might be equal in the 
eyes of the Lord, they should not necessarily be equal 
in the eyes of the Draft Board. This revolutionary con- 
cept prevented many, though not enough, of our esset- 
tial and highly skilled industrial scientists from being 
drafted, certainly after the early patriotic impulses had 
subsided, and we had settled down into a long and costly 
war. However, the administrators of the draft law 
failed to provide incubation of future scientific per 
sonnel, and we now face a dearth of scientists which 
will require years to correct. Meanwhile, the time oui 
nation is losing because we have too few scientists who 
should have been trained during the war can never be 
*Presented before the Medicinal Division Luncheon, A.C.S., September 12, 1946 
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made up. There have been recent indications of serious 
danger that scientists in their productive years might 
now be drafted for post war service, even though their 
same work was important enough to warrant deferment 
throughout the war. Fortunately, recent action taken 
by the National headquarters of the A. C. S. has been 
influential in making the situation more encouraging. 

4 most significant trend in recent years, which will 
aid us in advancing our frontiers as the outstanding 
nation in the drug industry, is the developing biological 
or medi al consciousness of chemists, physicists, 
engineers, and mathematicians. Formerly the physical 
scientists, wearing as they did a pardonable intensity of 
thought and action, become rather egocentric fellows. 
But of recent years they have become more conscious of 
the possibilities offered by applying their findings to the 
biological and medical sciences. This fortunate alliance 
has already been shown to be most fertile. and yet the 
honeymoon has hardly begun. To mention a few of the 
recent developments: 1) Trichlorethylene, formerly an 
organic solvent, has been found of value in the treat- 
ment of tic, a nervous disorder. 2) D. F. P. (diisopro- 


pyl-fluorophosphate), developed during the war as a 


poison gas, has been found of value in the treatment of 


glaucoma. 3) B. A. L., the British anti-lewisite gas 
compound, has found use in the treatment of poison 
ivy rash and arsenic poisoning. 4) Carbon tetrachloride, 
used for years as a fat solvent, a cleaning fluid, and as a 
fire extinguisher, has now been found a most valuable 
agent in the treatment of various worm diseases. 5) 
And of course the potential medical uses of atomic 
energy are so great as to stagger the imagination. 

One well-informed radiologist has suggested that 
there is a definite probability that the use of radio- 
active materials and neutrons will initiate in our med- 
ical procedures a change comparable to that created by 
the use of X-rays. Whether the effect actually will be 
of that magnitude, we can not now predict: but that 
atomic energy undoubtedly will influence medical 
thought and practice there is at present an abundance 
of evidence. For example, understanding is now being 
gained of several of the complex steps of metabolism 
through the use of radioactive phosphorus and the non- 
radioactive isotopes of nitrogen, carbon, oxygen, and 
hydrogen. The use of Carbon 14, which is now procur- 
able in relatively large quantities from piles, makes pos- 
sitle a much more lucid comprehension of the process 
of photosynthesis, one of the most critical steps in 
organic functions. Similarly, fundamental animal 
processes may for the first time be understood through 
the use of “tagged” radioactive atoms of carbon. No 
man can predict the impact which this new knowledge 
Of fundamentals will make upon medical and biological 
sciences. That new horizons will appear is evident. 

Similarly, in the field of pharmacology, our develop- 
ing ability to follow the course and observe the action 
of drugs, through the use of “tagged” compounds, 
should enable us to get a blow-by-blow account of 
exactly where, why, and how drugs act on normal and 


pathologic tissues. 
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Already, the field -ef medicine is responding to the 
development ‘of radio-eléments. ‘Radie-iodine appears 
to be an effective means of treating toxic goitre. The 
drug may be dissolved in water, to which it does not 
impart the slightest taste, and thus may be taken 
orally. The radio iodine is “trapped” by the thyroid 
gland, where it bombards and destroys the thyroxin- 
producing cells with its products of disintegration. The 
results compare favorably with those obtained by 
thiouracil or surgery. 

Similarly, radio-phosphorus has been found useful in 
the treatment of leukemia; and radio-strontium has 
proven its value in the treatment of metastatic car- 
cinoma of the bones. Further, great therapeutic pos- 
sibilities may be envisaged in our present ability to 
endow radioactive properties to such metals as cobalt 
and tantalum. If treatment bombs could be so con- 
structed from these elements, as to give off gamma- 
rays of high energy value, then there is a good possibil- 
ity of producing bombs containing hundreds of curies 
instead of our small bombs of 2-10 curies of radium. 

These real and potential applications of physical and 
chemical sciences to medicine and biology illustrate 
well a trend of thought that may be observed in many 
laboratories and among many scientists throughout the 
country. But other important things have happened in 
recent years which must surely eventuate in another 
social and industrial trend, else the potentialities vested 
now in our physical environment will be overlooked, 
wasted, or even corrupted by political misdealing. I 
refer to the fact that our educational institutions have of 
late and are now being emasculated. 

Industry has depended too heavily on university 
faculties for its supply of technically trained men. Par- 
ticularly has this been true in the fundamental sciences, 
chemistry and physics. It has not been uncommon for a 
$3,000 a year university instructor to materially in- 
crease his salary during his first year in an industrial 
position. This has had a serious eroding effect upon our 
educational institutions, with the result that second- 
rate men have now come into responsible teaching and 
administrative positions. Our future generations of 
scientists, therefore, must necessarily depend upon 
these men for their instruction and training. Inferior 
training will result in men of mediocre ability, who, in 
the words of Dr. Frank Jewett, “will be going through 
the motions of genius and producing an end product 
which, because of their mediocrity, is itself mediocre.” 

There is no intention here to fix the blame for this 
undermining of our universities; that it is partially a 
side-effect of our war effort is obvious. But the real 
seriousness of this threat to our future storehouse of 
technical intelligence will become manifest during the 
forthcoming years, as there continues to exist in indus- 
try a “boom” in the fields of research and production. 

One of two things must happen. And it would be 
better if they both happened. 1) Education and Indus- 
try should come to some equitable agreement whereby 
Education, the goose that lays golden eggs for industry, 


(Continued on page 271) 
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Instrument 


Disintecting Solutions 


By M. A. LESSER 


ig HAS been proved that the only way to do a thorough 
job of sterilizing an instrument is to put it in an 
autoclave for the required length of time under the 
proper conditions of heat and pressure. Very often, 
however, it is not possible or desirable to use an auto- 
clave. In such cases, certain chemical solutions are 
used for the cold disinfection of medical, surgical and 
dental instruments. 
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That there is a growing interest in instrument disin- 
fecting solutions is quite evident in the number of in- 
quiries concerning the preparation and use of such 
products. Of course it is possible that this interest may 
have been heightened by temporary shortages of steri- 
lizing equipment. Nonetheless, one cannot overlook 
the fact that minor operations in the offices of phy- 
sicians and especially of dentists, to say nothing of 
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emergency treatments, are frequently performed with 
instruments treated with various disinfecting solutions. 
A survey made by Ecker and Smith! in 1937 showed 
that 36 per cent of hospitals were using this method for 
sterilizing sharp instruments, the temper and edges of 
which may be injured by heat. 

Various workers have proposed standards for the 
“ideal” instrument disinfectant. McCulloch? for 
example, is of the opinion that the ideal chemical 
agent would kill any pathogen which might contami- 
nate an instrument; penetrate any tissue debris left on 
the surface, be non-corrosive to cutting blades and to 
commonly used finishes; leave no toxic or otherwise 
objectionable residue upon the instrument, and be 
transparent. Tainter and his associates* feel that, in 
addition to the requisite sterilizing action, such a solu- 
tion should contain inexpensive and readily available 
ingredients and be equally applicable to instruments 
made of all metals without producing electrolytic or 
other corrosive effects. Freedom from unpleasant odor 
and from irritation to the skin are also highly desirable 
properties. 

While an approach to the ideal has been made in a 
number of instances, as yet no single instrument disin- 
fecting solution has been developed that fully meets 
all of these requisites. Nonetheless chemical disinfec- 
tion affords many conveniences such as ease of applica- 
tion, avoidance of heat effects, greater simplicity of the 
apparatus or equipment required, and, when properly 
formulated, freedom from corrosion. 

The chief limitation of instrument disinfecting solu- 
tions is their inefficiency with regard to the destruction 
of bacterial spores. Even those combinations which are 
relatively effective in this respect require quite pro- 
longed action in order to kill these resistant bacterial 
forms. Noteworthy in this connection is the view, ex- 
pressed by Reddish and Burlingame‘, that a satisfac- 
tory sterilizing agent is expected to kill all spores within 
twenty minutes. 

That such results are not obtained with cold disin- 
fecting solutions is evident in Spaulding’s® studies of 
seven representative preparations. On the basis of his 
findings, he pointed out that, “The vegetative forms of 
bacteria are rapidly destroyed by these chemical agents, 
even when they are dried in the presence of body pro- 
tein. If one were dealing, therefore, only with the non- 
sporulating cell, the chemical sterilization of instru- 
ments might be rapidly accomplished with a high de- 
gree of safety. Bacterial spores, however, are extremely 
resistant to physical and chemical factors. When one 
recalls that the spore of B. anthracis will withstand 
boiling for ten minutes, that of Cl. welchii for five 
minutes, and the tetanus spore from fifteen to ninety 
minutes, it is indeed not surprising that most of these 
chemical solutions do not sterilize spore-contaminated 
blades within eighteen hours.”’ The best results were 
obtained with formaldehyde-alcohol and borax-formal- 
dehjde solutions, and these preparations also proved 
to be the least corre sive. 


In the light of these and other observations,® 7° § it 
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becomes evident why the term “disinfecting” is more 
appropriate in describing many of these chemical 
agents, rather than the adjective “sterilizing’’ which 
implies efficacy in the destruction of resistant bacterial 
spores. The present consensus of opinion is that chem- 
ical sterilization cannot provide the degree of safety af- 
forded by steam under pressure or hot air sterilization, 
and probably is inferior to boiling for ten minutes. 
Convenience, notes McCulloch,? rather than bac- 
teriological efficiency or surgical safety, is the reason 
why chemical disinfection of instruments is so com- 
monly employed. 

He further remarks that, from a practical standpoint, 
chemical disinfection of instruments appears to be 
reasonably successful. However, critical analysis has 
shown this method to be definitely less safe than 
proper heat sterilization, although serious contamina- 
tion of the instruments used in minor surgery is com- 
paratively rare and most pathogens are removed from 
instruments by cleaning. 

This last brings up the importance of cleaning instru- 
ments prior to immersion in a disinfecting solution. 
Not only does thorough precleaning remove many 
organisms, but it also eliminates contaminating mate- 
rials which interfere with the action of the chemical 
agents. According to one anthoritative source,’ if cold 
disinfection is to be used, at least four steps are re- 
quired: (a) Thorough mechanical cleansing of the in- 
struments so as to remove all blood, pus, and other 
foreign material which might harbor bacteria; (b) pro- 
longed soaking in the disinfecting solution (formalde- 
hyde preparations are recommended); (c) rinsing with 
water; and, (d) drying under sterile conditions. 

Agitation, forced circulation or other mechanical 
aids are generally required when disinfecting solutions 
are used to treat instruments with hinges, crevices or 
canals." Water should be forced through hypodermic 
needles to clean them and the disinfecting solution 
should be drawn through the needle while it is still 
attached to the syringe. The lumen of a hypodermic 
needle is generally so small that none of the solution 
will penetrate if the needle is merely allowed to lie in 
it." 

Soap and water is usually employed for cleaning in- 
struments prior to placing them in the disinfecting 
solution.» * It is interesting, however, to note that 
special preparations may be used for cleaning surgical 
and dental instruments, especially those that are 
heavily contaminated. Illustrative is the following 
formula" for an instrument cleaning mixture: 


6 dbecsunccosebensacn 20.0 parts 
Ammonia po VA 
Aleohol Leda at a aie aaa eae .. 200 “ 
Water... cegigueeeaes or w.0 * 


The instruments are rubbed with a cloth saturated 
with this mixture and are then wiped with a dry cloth. 
Instrument disinfecting solutions may be classified 
and discussed on the basis of their major active com- 
ponents. Substances used for making these solutions 
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include alcohols, phenols, cresols, formaldehyde, in- 
organic and organic mercury compounds, surface 
active agents, and other organic chemicals. These may 
be used individually or in combination. 

Ethyl alcohol is extensively employed for its anti- 
septic action. Although often inefficient, especially 
against spores, it is widely used for the disinfection of 
instruments, ampoules and the like. As shown by 
Price,'® the optimal bactericidal concentration of alcohol 
is 70 per cent by weight (e.g. 80 to 82 per cent by 
volume). Concentrations varying only slightly from 
this optimal value are definitely less effective. Much 
reliance has been placed upon 70 per cent alcohol, but 
it is questionable whether immersion of objects in such 
a solution will sterilize, although exposure for a much 
shorter time may disinfect objects sufficiently for some 
purposes.'® 

An interesting method for disinfecting dental hypo- 
dermic syringes with alcohol has been suggested by 
Hamilton.’ In his method, a local anesthetic cartridge is 
filled with alcohol and placed in the syringe. A cotton 
roll is slipped on the needle and injected full of alcohol. 
The syringe is then laid away with the cotton roll and 
cartridge in place until ready to use. This method is 
recommended for keeping antoclaved syringes sterile, or 
to disinfect the entire needle inside and out in the 
absence of an autoclave. The method is said to be far 
more efficient and just as convenient as the old flame 
method. 

Of related interest is an alcohol-based fluid for disin- 
fecting dental handpieces and the like. According to 
Prinz,'* the detached instrument is immersed in the 
following solution for fifteen minutes, then removed and 


wiped dry: 


Liniment of soft soap, U.S. P. 5.0 parts 
Water 10.0 
Alcohol 35.0 


Isopropyl! alcohol is rapidly replacing ethyl alcohol 
for disinfecting purposes. There is evidence that 
isopropyl alcohol possesses about twice the germicidal 
strength of ethyl alcohol. It is most active in the 98 
to 99 per cent purestate in which it is purchased,’ al- 
though Powell’ has reported that a 50 per cent solution 
is effectively germicidal against non-sporulating bacte- 
ria. Full-strength isopropyl alcohol is less corrosive to 
instruments than the 70 per cent ethyl! alcohol solution. 
In addition, isopropyl alcohol has the advantages of 
lower surface tension and greater fat-solvent action. It 
does not irritate the skin.” 

It must be stressed, however, that neither isopropyl! 
alcohol nor ethyl alcohol can be depended upon to kill 
spores which frequently contaminate surgical instru- 
ments.”’’ Immersion in these alcohols for several 
hours, or even days, is not a trustworthy method of 
sterilizing instruments. 

Pertinent to the use of alcohols for disinfection is a 
Kuropean report 2' in which it is stated that the disin- 
fectant activity increases with increasing molecular 
weight from methyl alcohol to amyl! alcohol. 
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Despite its potent germicidal action phenol, by itself. 
finds comparatively little application in instrument dis- 
infecting solutions because of its toxicity and irritating 
action, as well as certain other disadvantages. Occa- 
sionally, phenol-containing compositions are recom- 
mended for certain purposes. Several years ago, for 


example, Tombs? in England suggested a mixture of 


equal parts of 90 per cent alcohol and glycerine of 
phenol for the storage of hypodermic syringes prev ious- 
ly sterilized by boiling. When a syringe is taken out of 
this storage mixture, the alcohol evaporates quickly, 
leaving behind a thin film of glycerine of phenol which 
not only keeps the interior of the barrel sterile, but also 
prevents the piston from sticking. Tombs reports that 
hundreds of injections have been given with thus 
treated syringes without any reaction, and tests have 
shown that the syringes were always sterile. 

Certain derivatives of phenol are very valuable for 
instrument disinfection. Of the various alkyl deriva- 
tives of phenol, the cresols rate high among the most 
important. Chemically speaking, cresol is merely 
phenol with a methyl group added to the benzene ring, 
There are three such compounds, ortho, meta and para 
cresol, which differ little in their antiseptic properties. 
Cresol is usually marketed as a mixture of the three 
forms. It is no more toxic than phenol and is about 
three times as active. Since cresol is but poorly soluble 
in water, it is usually employed in the form of the 
water-miscible Saponated Solution of Cresol (Com- 
pound Solution of Cresol) U.S. P. There are many 
proprietary cresol preparations on the market, of 
which Lysol is undoubtedly the best known. Being 
cheaper than and superior to phenol, compound solu- 
tion of cresol is widely used for disinfecting instruments 
and other inanimate objects.2* 

Possessing many advantages, and certain disad- 
vantages, cresols are effective against all of the non- 
sporulating pathogens when used in the proper con- 
centrations.2 Saponated solution of cresol is often used 
in 5 per cent solution in water for the disinfection of 
instruments, but concentrations as low as | and 2 per 
cent have been suggested for this purpose.'® 2+ 2° At the 
other extreme is the recommendation" that saponated 
solution of cresol in LO per cent dilution be used for 
sterilizing barbed dental broaches, root files, and 
surgical instruments. 

An effective, inexpensive instrument disinfecting 
solution described by Novak? consists of 2 per cent of 
compound cresol solution and 5 per cent of glycerine 
in a mixture of equal parts of alcohol and water. Not 
only is it rapidly efficient as a disinfectant for knives, 
scissors and other instruments, but it is also said to 
prevent rusting. 

As already mentioned, formaldehyde-based_ instru- 
ment disinfecting solutions obtained the highest rating 
among those tested by Spaulding.’ Since formaldehyde 
is a gas, it is generally employed in the form of Solution 
of Formaldehyde U.S. P. (formalin); and aqueous solu- 
tion containing not less than 37 per cent of formalde- 

(Continued on page 268) 
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TOILETRIES IN 1947 


By J. S. WIEDHOPF* 


bien YEAR 1946 was marked by spiralling costs, un-illed 
orders and late deliveries on the part of the manu- 
lacturers and importers of cosmetics and perfumes, 
since the. anticipated relief from supply shortages and 


production difficulties did not follow the cessation of 


hostilities. It is true that many new lines were offered, 
both of foreign and domestic origin, but the old estab- 
lished perfumers still were unable to take care of the de- 
mands made upon them. It is my considered opinion 
that though conditions pertaining to production must 
improve in 1947, these old-line perfumers still will be 
unable to return to desired normalcy. 

The Christmas selling season of 1945 indicated very 
sharply to analysts that the consumer was already be- 
coming very discriminating. Gone was the flush of the 
wild, indiscriminate spending by those who were not 
normal purchasers of de luxe prestige perfumery. De- 


* 
President Parfums Cir Inc 
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spite large sales volume piled up in 1943, 1944, and 1945, 
the impact of this consumer reaction was very evident. 
The year 1947 should see this battle of values, prestige, 
and reputation waged even more fiercely and, as usual, 
the consumer will be the determining factor. It is difli- 
cult for anyone who has not passed through periods of 
boom and normalcy to realize the time, effort, and pro- 
motional expenditure necessary to create consume! 
acceptance for a perfume in a market as highly competi- 
tive as the United States. It takes years and years. 
Those retailers who discount this element of time will 
certainly lose volume in 1947. Those who are cognizant 
of the vital necessity of directing their selling effort and 
space to those outstanding perfumes that have re- 
ceived consumer acceptance, are bound to show a 
normal increase. 

The real growth of the fine perfumery business in this 


(Continued on page 266) 
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YOUR TRADE-MARK 





John H.Graham was born in England 


in 1907 and was educated there studying 
engineering subjects at Loughborough 
College with a special course in applied 
design at Oxford University. After the re- 
quired apprenticeship with a firm of 
patent agents in London he became an 
Associale of the Chartered Institute of 
Patent Agents. In 1931, he came to this 
country as an international patent and 
trade-mark consultant, and has continued 
lo practice since then in this capacity. 

Vow an American citizen, Mr. Gra- 
ham is registered to practice before the 
U. S. Patent Office and has established 
agents in every country in the world for 
his international business. 

He is a member of the Toilet Goods 
Association and has been actively con- 
necled with the drug, cosmetic and asso- 
ciated industries for a long time. 

Because of his background and connec- 
tions we feel that he is in a position to 
bring lo you a wealth of helpful informa- 
lion on trade-mark patent and kindred 
matters not only with respect to this 
country but also for your foreign markets. 
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ECORD 


By JOHN H. GRAHAM 


International Trade-Mark Consultant 


"THE inauguration of a new department 

in a magazine poses somewhat of a 
problem particularly when the subject 
matter to be covered in the feature is 
different and untried, stimulation of 
interest being imperative at the outset 
but sometimes being hard of attainment 
in cases such as the present where the 
direct results of the monthly presenta- 
tion cannot be too well perceived until 
after a passage of time. 

The fact that this feature can be of 
great service to those industries which 
this magazine serves is however self- 
evident since its very conception stems 
from the news already presented to the 
trade that a Trade-Mark Record of all 
trade-marks relating to cosmetics, soaps, 
toilet goods and perfumes is now avail- 
able. Any such record however, cannot 
give its greatest service to the many 
persons interested in trade-marks in 
these industries, unless in some way, it is 
augmented periodically, since more than 
fifty trade-marks relating to the subject 
matter of our selected classification are 
published monthly on an average in 
the Official Gazette of the U. S. Patent 
Office. 

It was therefore decided that those 
trade-marks published in the Gazette in 
the preceding month and which logic- 
ally should be associated with the 
Record to keep it current, should be 
given in these columns as a first and 
important service for the users of the 
Record. 

\ further feature of interest to those 
of you who are actively concerned with 
trade-marks and problems connected 
therewith, will be to supply brief details 
regarding any trade-mark controversy 
generally within the field of endeavors of 
the industries concerned, whereby to 
keep you abreast of the tendencies and 
leanings of the Trade-Mark Division of 
the U. S. Patent Office, the U. S. Court 
of Customs and Patent Appeals, and 
even higher Tribunals, with respect to 
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questions of conflicting marks and in- 
terpretation of the trade-mark regula- 
tions. 

The third feature proposed is that 
within these columns there be provided 
means for publishing any trade-mark 
to be used, or to be registered at the 
Patent Office, giving details as provided 
by the owner thereof. Most of us know 
of the many times when two identical or 
closely similar trade-marks are present- 
ed for registration only to be placed in 
Interference by the Patent Office, with 
the consequential loss to one party, 
costs of prosecuting the controversy, 
and general business losses if the mark 
has been “set up” as to labels, ete. 

While mere publication of a mark in 
these columns and with the uncor- 
roborated details given by the owner 
confers no real rights, title or monopoly 
with respect to the mark, it will act as 
a notice to others that there is an inten- 
tion of attempting to appropriate the 
trade-mark for the declared owner's ex- 
clusive use, and thus it is hoped it will 
prove to be a beneficial service to the 
industries. The details of such service 
will be indicated here as soon as the 
mechanism for handling such proposed 
marks is set up. 

The final feature offered to you by 
this department, is generally a service to 
keep you abreast of developments in 
trade-mark matters both here and 
abroad, and supply, as briefly as pos- 
sible, intelligence relating to all phases 
of trade-marks which may help you in 
your endeavors to strengthen one of 
your greatest weapons of offense and 
defense in selling your goods, namely— 
your trade-mark. 

The present Trade-Mark Record was 
completed as to all marks concerned 
with the subjects involved up to 
December 31, 1945. The colossal job of 
searching, compiling and editing to- 
gether with the printing, binding, and 
so on, particularly bearing in mind 
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material and labor problems today, 
made it impossible to provide you with 
the book before this time, despite the 
urgings of so many of you who were 
anxious to have an up-to-date reference 
of this nature before you. Thus, to 
complete the Record to date, there 
will be supplied an alphabetical com- 
pilation of marks of interest listed 
through September 1946. In succeed- 
ing months the remaining 1946 marks 
will be supplied, whereby the Record 
will be completed as to December 31, 
1946 and thereafter continued with 
monthly supplemental marks in these 
columns. 

In the front pages of the Trade-Mark 
Record there is a glossary showing the 
manner of indicating the class of goods 
involved, either class 4 or 6, in Roman 
numerals, and the specific group of 
goods associated with the marks which 
are indicated by an alphabetic code. 
The list herein of trade-marks for part 
of 1946 equally uses this system except 
that, since certain goods have become so 
numerous that they should not be 
classed in “miscellaneous” ‘namely M’ 


AC with des. VI—498,581 
Antoine Chiris Co., Inc., New York, N. Y. 
Ser. Mar. 20, 1946 D. U. Mar. 1, 1911 
A. M. with des. [V-—487,648 
Richard E. Squiries, New York, N. Y. 
Ser. Aug. 27, 1945 D. U. Apr. 12, 1945 
Reg. 421,331 May 28, 1946 
ACEY DEUCEY—VI—H—490, 120 
Irresistible, Inc., New York, N. Y. 
Ser. Oct. 18, 1945 D. U. Aug. 24, 1945 
Reg. 422,332 July 16, 1946 
ACQUIESCE—VI—B—498,139 


George C. Hester (Janet Hester), Glendale, Calif. 


Ser. Mar. 13, 1946 D. U. Mar. 5, 1946 
ADAGIO—VI-—B—486,002 

Ravel Perfumers Inc., New York, N. Y. 

Ser. July 19, 1945 D. U. June 30, 1945 

Reg. 419,205 Feb. 5, 1946 
AEROL—IV—M-—488,560 


Alfred Anderson (Anderson Chem. Co.), Litchfield, Minn. 


Ser. Sept. 17, 1945 D. U. July 30, 1945 
AIM—IV—A—491,957 


Atlantic Refining Company, Philadelphia, Pa. 


they have been given their own code. 
The grouping used, therefore, is given 
with the said list, both to show tiese 
additions and also to assist you when 
studying the 1946 supplement herewith 
provided. 


Classification of Trade-Mark Goods 

Group “A”: Soap Preparations: Bath 
salts, Bath oil, Bubble bath, Sham- 
poo, Soap, Soap powder, chips, flakes, 
etc., Cleansing preparations. 

Group ““‘B”’: Perfumes: Cologne, Cream 
perfume, Liquid perfume, Powdered 
perfume, Sachet, Toilet Water. 

Group “C”: Cosmetics: Lipsticks, 
Rouge, Face powder, Mascara, Eye- 
shadow, Eyebrow preparations, Eye 
lotions, Cake make-up, Body and 
bath powder, Cold, Vanishing, tissue 
foundation hand, cleansing creams 
and lotion, Body lotion, Skin whiten- 
er, Baby powders, Creams and lo- 
tions, Astringents, Dusting powder. 

Group “D”: Depilatories: Epilators, De- 
odorant and Anti-perspirant creams 
or powders 

Group “E”: Manicure Preparations: 
Nail polish, Nail powder, Nail lac- 





ALIZE—VI—B 


quer, Nail cream, Nail white, Nail 
polish base, Nail polish remover, 
Overcoat. 

Group “F’’: Foot Preparations: F o o t 
creams, Foot powders, Foot baths. 
Group “G"’: Permanent Wave Supplies: 
Lotions, pads, (not machines or parts 

or driers). 

Group “ H”: Hair Preparations: Tints, 
Rinses, Sets, Pomades, Lacquers, 
Dyes, Lotions, Grower, Oils, Straight- 
ener, Bay Rum, Dandruff prepara- 
tions, Aids for falling and thinning 
hair, Brilliantine. 

Group “I’’: Men’s Toilet Preparations: 
Cologne, Powder, After shave lotion, 
Shaving soap, Shaving creams, Witch 
hazel, Taleum powder. 

Group “K’’: Tooth and Mouth Prepara- 
lions: Tooth paste and powder, 
Mouthwash, Breath-sweetners, Den- 
ture cleansers, preparations for hold- 
ing dentures firmly in place. 

Group ““M”; Miscellaneous: Not other- 
wise classified. 

Group “S”: Suntan Lolion: Tanning 
oils, Sunscreens, Sunburn treatments. 

Group “T”: Insecticides: Insecticides, 
Insect repellents, Athletes’ foot. 


484,165 


Etablissements Riqaud Inc., New York, N. Y. 
Ser. June 5, 1945 D. U. May 28, 1945 
Reg. 419,490 Feb. 19, 1946 


“ALOHA”—IV 


495,036 


Les Parfums de Dana, Inc., New York, N. Y. 
Ser. Jan. 19, 1946 D. U. Dec. 31, 1945 


AL-LENE’S—VI 


487,011 


Alice C. Smith, Washington, D. C 
Ser. Aug. 10, 1945 D. U. Sept. 1935 


ALTYME—VI—B 


196,883 


Altyme Products, Inc., New York, N. Y. 


ALWAYS 29—VI 


Ser. Feb. 19, 1946 D. U. Feb. 1, 1946 


193,724 


Baily, Prihoda & Co., Kalamazoo, Mich. 

Ser. Dec. 22, 1945 D. U. Mar. 1, 1945 
AMBASSADE DE PARIS —VI—BC—498,986 

De ‘Marbel S.A.R.L., Neuilly sur Seine, France 

Ser. Mar. 26, 1946 D. U. Aug. 12, 1931 


“AMBUSH”—IV 


$95,038 


Les Parfums de Dana, Inc., New York, N. Y. 
Ser. Jan. 19, 1946 D. U. Dec. 31, 1945 


AMERICAN PASSPORT RED —VI—488,868 


Ser. Nov. 21, 1945 D. U. Aug. 28, 1944 
AIRMEN with des.—VI—484,820 


Fred B. Berghold (Bergholt Laboratories), Minneapolis, Minn. 


Ser. June 21, 1945 D. U. Feb. 1, 1942 
Reg. 421,315 May 28, 1946 
AIR NOUVEAU—VI—489,262 
Houbigant, Inc., New York, N. Y. 
Ser. Oct. 2, 1945 D. U. Sept. 14, 1945 
Reg. 421,541 June 4, 1946 
AIR O ZON—IV—497,061 


James O. Davies (Baby Touch Hair Remover Co.), St. Louis. 


Ser. Feb. 23, 1946 D. U. 1939 
AJAX JUNIOR—VI—D—488,069 
Acme Chemical Company, Milwaukee, Wis. 
Ser. Sept. 7, 1945 D. ia June 9, 1936 
ALFRED DUNHILL—IV—477,006 
Alfred Dunhill, Limited, London, England 
Ser. Nov. 29, 1944 D. U. Mar. 7, 1944 
Reg. 477,006 June 4, 1946 
ALFRED DUNHILL—VI—C—H—477,007 
Alfred Dunhill, Limited, London, Eng. 
Ser. Noy. 29, 1944 D. U. Mar. 7, 1944 
Reg. 419,717 Mar. 5, 1946 


Revlon Products Corp., New York, N. Y. 
Ser. Sept. 22, 1945 D. U. Sept. 10, 1945 
Reg. 421,346 May 28, 1946 
AMOROUS—VI—BC—497,735 
Parfums Charbert, Inc., New York, N. Y. 
Ser. Mar. 6, 1946 D. U. Feb. 13, 1946 
AMPHORA—VI—B—485, 159 
John Rubel (John Rubel Co.), New York, N. Y. 
Ser. June 28, 1945 D. U. Dec. 1944 
Reg. 418,787 Jan. 8, 1946 
AN ENGLISH GARDEN—IV—486,853 
Charles of The Ritz Inc., New York, N. Y. 
Ser. Aug. 1, 1945 D. U. June 1, 1945 
Reg. 420,264 Apr. 2, 1946 
ANIMATION—VI—ABCH —494,010 
Belcano Co., Jersey City, N. J. 
Ser. Dec. 29, 1945 D. U. Dec. 21, 1945 
ANNEAU D’OR—VI—488,529 
Houbigant, Inc., New York, N. Y. 
Ser. Sept. 15, 1945 D. U. Sept. 13, 1945 
Reg. 421,526 June 4, 1946 


(Continued on page 252) 
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There are more brands of men’s toiletries 
than one can recall. The leading feature of the best 
is often an original packaging theme. 

Here the sensible use of Ridgelo Clay Coated Boxbeard brings 
a rich, smooth finish to a well thought-out 

combination of materials and printing. 

Selling at a tenth the price 

the same careful planning guides the 

packing of any volume line for men. 

The ingredient that adds much to sales appeal 

and little to cost is again 

Ridgelo Clay Coated. 

For this reason it is chosen 

for the cartons of many popular men’s needs. 

Be sure Ridgelo is your choice. 


MADE AT RIDGEFIELD, N. J., BY LOWE PAPER COMPANY 





REPRESENTATIVES: 
H. B. Royce, Detroit + Norman A. Buist, Los Argeles « A. E. Kellogg, St. Louis ¢ Philip Rudolph & Sons, Inc., Philadelphia 
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Packaging and Selling 


Combines and Specialists 

There are certainly changes coming 
in cosmetic distribution. and the eco 
nomics of distribution are getting more 
concentrated attention today than they 
have for years. One result of the war 
has been drastically to increase the cost 
of distribution as it has everything else. 
The salary of the demonstrator has 
made it necessary to maintain a consid- 
erably higher volume of business within 
a store than was necessary before the 
war. In addition to that the cost of 
traveling and remunerating salesmen 
has had a parallel rise. On the other 
hand, retailers are beginning to look 
with a jaundiced eye on the net profit 
per square foot of the pri ducts they are 
stocking. Although these factors, which 
have been formulating during the last 
four or five years, have meant very little 
during this lush period, they are be- 
ginning to land like a ton of bricks on 
the small and medium sized manu- 
facturer, particularly those with a few 
specialties or a limited line and for those 


with a distribution of a thousand or less 


stores. Even the big fellows are feeling 
this in a way that has caused some very 
definite maneuvering during last year, 
which is now clarified as a definite pat 


tern or rather three patterns. This is why 


me of the leading companies in the it 
lustry has recently acquired, by pur 
chase, several other companies. This 
wcumulation not only gives this com 
pany an ample number of well adver 

tised products to support a large na 

tional sales force, but gives it a large ac 

cumulation to put in the hands of their 
demonstrators, so that here volume can 
be sustained on a high level through a 
wide variety of selection. It also gives 
the company some very potent talking 
points to any store, which certainly 
must find two or three of these assorted 
lines a factor in its business. Another 
large company, already established for 
many years with a fairly broad line, is 
bringing out three new lines this year 
that is a deb line, a men’s line and a per- 
fume. Each is to be established with 
separate individualities through adver- 
tising and created primarily with the 
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Retail sales of cosmetics for the twelve months ended with November 1946 amounted to $863, 


809,000. This compares with a total of $859,488,000 for the twelve months ended with 


October 1946 and with $794,241,000 for the twelve months ended with November 1945 
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same functional purpose in mind. As a 
third method, another large established 
company, already owning and manufac 

turing two lines and serving as national 
listributor for another, is in the market 
for long-term, exclusive distribution 
rights for one or two products capable of 
volume business and fitting snugly into 
their line on the basis of the reasons we 
have outlined aboy The small and 
medium sized besiness facing this in 

creasingly tough competition will prob 

ably find that the trend of the last sev 

eral years to bring out miscellaneous, 
assorted cosmetics, from perfumes to 
hair specialties, whenever a rush market 
appeared, will probably find that the 
only real opportunity for survival is a 
return to specialization. This industry 
in its darkest days had plenty of room 
for many small manufacturers and dis- 
tributors, who made a reputation for 
selling in one particular field, that is per- 
fume, makeup, treatment, bath line, or 
in some other specialized field. No mat- 
ter what combinations develop in the 
trade, there is no reason to believe that 
the specialist who shows competence in 
his products and his merchandising will 


have any reason to fear these combines. 


Industrial Advertising 

Even the casual reader of advertise- 
ments in DruG anp Cosmetic INpusTRY 
during this coming year, will notice a 
change in the style of perfume material 
advertising. This advertising for some 
years has been evolving from an appeal 
that was once the straight-forward, 
trade paper industrial type of advertis- 
ing to a conception of advertising in 
terms of the customers own mental 
processes. This is pre ducing some of the 
most beautiful advertising in the entire 
industrial field, and during this year, 
this magazine’s readers will see a num- 
ber of advertisements that will c« ympare 
in theme and appearance with the finest 
perfume advertising appearing in Beauty 
Fashion, Harper’s Bazaar or Vogue. 
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Simplified Pricing Plans 

There is a noticeable trend among 
drug and pharmaceutical manufactur- 
ers toward a simplification of trade dis- 
counts, deals, and other allowances. The 
time probably appears opportune to 
manufacturers since wholesaler and re- 
tailer sales potentials are at such a high 
point that anything that will simplify 
their business dealings in any way will 
be more than acceptable so long as 
profit margins are not curtailed. And 
manufacturers who are making these 
revisions in their sales methods are be- 
ing certain that under the new simplified 
plans, profit margins will not be les- 
sened, but in most instances enhanced. 

E. R. Squibb & Sons have discon- 
tinued all special discounts and deals in 
favor of net prices, as of the first of the 
year. The theory being that demand for 
its products should be created by adver- 
tising and sales promotion, rather than 
by dealer incentive. 

The only variation in discounts 
Squibb offers now are in accordance 
with the quantity ordered. This ar- 
rangement is to induce retailers to order 
in quantities and thus as far as possible 
enable the wholesaler to reship in 
original containers. This tends to re- 
duce the detail work of wholesalers’ 
billing and stock control. 

White Laboratories, Inc., is another 
company that has adopted net terms. 
It has stopped all “bonus goods’’—an 
arrangement often used in the drug and 
pharmaceutical industry, whereby a 
dealer gets extra packages free when he 
orders a certain quantity. The size of 
the minimum order which entitles deal- 
ers to quantity discounts was increased, 
but at the same time retail fair trade 
prices were raised, where necessary, to 
assure dealers their usual profit margin. 

Here again the main reason given was 
to reduce handling and billing costs, and 
also to eliminate the confusion of these 
special deals and discounts which in 
some cases have become so involved, 
that it is difficult to estimate competi- 
tive net prices. 

Another firm doing the same thing is 
the Lambert Pharmacal Company, St. 
Louis, which has announced a sales plan 
providing for quantity discounts 
amounting in many cases to an increase 
of 100 per cent more than the retailer’s 
discount previously allowed. 

Under the old Lambert plan a 5 per 
cent discount was allowed on any pur- 
chases of $2.00 worth or more of a single 
item. Under the new plan a 10 per cent 
discount is allowed for the purchase of 
any three Listerine products (not less 
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The Manufacturer’s salesman who 
enters a buying office may find him- 
self more often greeted with the 
words “What's new?” and with 
greater sincerity as to the meaning 
of the phrase than has been the case 
for some years past. Department 
stores are faced by the problem, how 
they can add another six or more per 
cent to sales and they can not do it 
unless department of the 
store carries its full weight of the 
effort. Facing substantially raised 
sales quotas toilet goods department 
buyers are looking around, therefore, 
for ways and means, conscious of the 
fact that they have done an excep- 
tional job for several years and that 
more will be needed to help their 
counters over the hump than merely 
another twelve months of good luck 
for the cosmetic industry. 

A good novelty item can do it. 
But it must be a real novelty and 
not just a variation or duplication of 
.and it should 


every 


an existing article 
be preferably applicable to industry- 
wide exploitation and not remain 
confined to one firm. Buyers, in 
other words, are most definitely not 
interested in adding to the articles 
which they are carrying upon the 
counters. In fact, everything in them 
pulls for a reduction of numbers and 
greater concentration upon best sell- 
ing brands) What they want is a 
new channel through which they can 
reach their customers, a new fashion, 
a different use, a novelty serving a 
new purpose; anything in fact that 
offers a new sales argument which 
does not lower the sales appeal of any 
other product. 





The Cosmetic Trend 


If such an item can be discovered 
at all it will have to be looked for, in 
the opinion of buyers, in the follow- 
ing directions: 1) An entirely new 
article similar to the invention of 
permanent waving, the sudden popu- 
larity of the liquid nail polishes, the 
introduction of the soapless sham- 
poos. 2) Articles with an appeal to 
new groups of customers, men, older 
women, babies, a revival of the in- 
dustrial cosmetics, protectives, etc. 
3) A new 
“blonde” or “‘auburn”’ hair, a new 
form of make-up, body make-up. 4) 
The revival of heretofore neglected 
articles in connection with some new 


cosmetic fashion as 


want as hair dyes, hair tints, bril- 
lantines and special shampoos. 5) 
phrase that can 


A good “catchy” 


center public attention upon the 
needs of good personal appearance 
and thereby attract customer groups 
who up till now have only been in- 
different consumers of cosmetics. 
No one expects that such a de- 
velopment will come over night. But 
spread feeling 


there is a_ widely 


among buyers that the cosmetic 
market is ripe for a novelty, even a 
real discovery and that it will not 
take very much to make it a huge 
success considering the much im- 
proved publicity facilities that the 
industry and the stores can place at 
the disposal of the lucky inventor 

Pending an industry-wide evolu- 
tion buyers may have to settle for a 
manufacturer's bright idea in the 
meantime, provided he can present 
his story convincingly and has at 
least a reasonable amount of cash for 
promotion. 








than a full case of any one item) totaling 
$48.00 or more at list; a seven and a 
half per cent discount is allowed for the 
purchase of any three items (not less 
than a shelf carton of any one item) 
totaling $24.00 to $48.00 at list. 

The Lambert distributor will continue 
to allow the 5 per cent retailer’s dis- 
count as in the past. To collect the 
difference between that 5 per cent and 
the higher discount provided by the 
new plan, the retailer merely mails to 
the company the invoice given him by 
the distributor. The company then re- 
turns the distributor’s invoice to the re- 
tailer with a check for the difference. 
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More on Men's Market 


There is a movement under way by a 
few of the companies in the men’s field 
to organize a cooperative publicity and 
advertising campaign directed towards 
expanding the total business for men’s 
toiletries. This campaign would work 
along two broad avenues, each capable 
of creating new business in toiletries for 


men. The first avenue would be a well 


planned publicity campaign to break 


down the resistance which still exists in 
the majority of men to the regular use 
of these grooming accessories. This 
program, 


publicity and educational 
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ADAPTABILITY... 


an important advantage of 


Anchorglass Wide Mouth Rounds 


ILLS, powders, capsules, tablets and heavy liquids of all kinds can be 
effectively, economically and safely packed in Anchorglass standard 
Wide Mouth Rounds. Inert to the action of most drugs and chemicals, these 
versatile containers impart no foreign tastes or flavors. They prevent evapora- 
tion or absorption of moisture . ; . retain all the strength, curative or other 
qualities peculiar to your products. 

In addition, Anchorglass Wide Mouth Rounds are easy to fill, label, pack. 
They're light in weight and unusually strong. They're accurate in capacity, 
permit easy access to contents and provide the maximum display front pos- 
sible. They are supplied in amber, in twenty-six sizes ranging from 3cc to 
4000cc in capacity. Samples for experimental or test purposes will be gladly 
supplied on request. 


Tune in “Crime Photographer” every Thursday evening, entire Coast-to-Coast Network, CBS. 
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through advertising, would seek to per- 
suade men to purchase these products 
for themselves and to use them with the 
ful] assurance that they are not in any 
way jeopardizing their masculine stand- 
ing, and also to break down the resist- 
ance of this same group to these prod- 
ucts as an acceptable gift. The other 
avenue is an effort to spread this busi- 
ness more evenly through the year as a 
gift business. Christmas and Father's 
Day still account for the sale of approx- 
imately 80 per cent of these cosmetics. 
Other gift occasions have been ignored 
or not properly stimulated. Some little 
effort will be made this year to join in 
the Easter Parade, and one leading 
men’s line has quite a substantial pro- 
motion for this day. However, the 
major gift occasion, which can certainly 
equal Christmas in that it provides a 
gift occasion once a year for each man, 
is the birthday. Since this gift occasion 
falls on every day of the year, it is 
thought that a cooperative advertising 
campaign probably using small space in 
newspapers with great frequency, that is 
a weekly insertion during seven months 
of the year, which would cover the 
periods not influenced by Christmas and 
Father’s Day, could be handled on a 
cooperative basis where at least to this 
date it has not been within the means 
of any one manufacture.. There are two 
parallels which certainly give a feasible 
approach to this plan. Following the 
last war, the wrist watch manufacturers 
were successful within a few years in 
breaking down the resistance of men to 
the wrist watch as a feminine attach- 
ment. The other is the notable success of 
the florist association in establishing 


flowers as an acceptable gift for every 
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occasion. Individual manufacturers con- 
centrating on the problem of getting a 
larger share of the present competitive 
market and compelled to limit their 
appropriation, partly for competitive 
reasons, to the major period of seasonal 
sales are rarely able to devote much 
time and energy themselves to the culti- 
vation and education of future markets. 
This is certainly a job of cooperative 
group advertising, and it would certain- 
ly seem that there are very few such 
clear cut opportunities as exist in the 
men’s field. 


Ten Per Cent Sales Increase? 

Budgets for advertising and schedules 
for purchasing are one of the real head- 
aches of cosmetic manufacturers this 
year, at least during this very hectic 
period of returned goods and delayed 
spring orders. For this reason, it is 
interesting to note that one major 
manufacturer is proceeding on the con- 
viction of a 10 per cent increase in sales 
next year. This manufacturer, beset 
with the usual doubts as to how much 
money he should budget for advertising, 
and torn between a fear of making too 
large commitments for packaging mate- 
rials, particularly Christmas packaging 
or the alternative uncertainty of delay- 
ing purchasing to a point where he 
might not get his full requirements, 
employed an outside selling economic 
service to forecast his business for next 
year and to make budget recommenda- 
tions. 

Although this company produces a 
line of men’s toiletries, which certainly 
is one of the confusing pictures in the 


cosmetic industry, the recommendation 
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of this service to appropriate for adver- 
tising and to make immediate purchas- 
ing commitments on the basis of a 10 per 
cent increase in business was accepted 
We have 


heard of one other cosmetic house, one 


by the board of directors. 


of the major houses of the industry, that 
is taking similar action in advertising 
and supply purchases. 


Invisible Lovers 

The first painting of the series Salva- 
dor Dali has done for Leigh's perfume 
Desert Flower, is currently appearing in 
the various fashion magazines. 

Shown against a desert with their 
heads etched out by the rocks in the 
background are a man and woman, the 
“invisible lovers” they can be seen bet- 
ter by looking directly above the foot 
prints shown at the bottom of the 





the Loubiddent porfoms 


at” a 


picture. Evidently all they are wearing 
is some Desert Flower. 

Another ad featuring invisible lovers 
was the one Dana ran in the January 
issue of Esquire. It is the familiar set- 
ting Dana has run so long, except the 
lovers are not visible in this ad. The 
violin has been dropped on the piano 
and the piano stool is overturned. May- 
be they are behind the velvet drapes, or 
perhaps they have gone out for more 
Tabu perfume. 





Make-Up Survey 


Of the 72 per cent of women using 


make-up base, 60 per cent according to 
a Fawcett Beauty Reader Forum study 
state they use it all the time. Cake 
make-up base leads in preference, 17 per 
cent use Max Factor 10 per cent use 
Solitair, and 7 per cent use Ponds and 
DuBarry. 
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BerNARDIN 
OL LAMA TY 


Just as skilled surgeons prolong human life, so skilled 
closure specialists at Bernardin protect precious prod- 
ucts; safeguard prized reputations. Today's Bernardin 


closures are the proud culmination of sixty-six years of 







fine closure making experience. Reason enough why 
Caleha-t-t shale Maablebtobat-Meol Moist Med lol-tbbd-\-Mrbd-Mbt-1 tc MET lol ah 2-1-0 a 
Bernardin Bottle Cap Company, Evansville, Indiana. 
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Spring Fever is the name of a new lipstick 
shade created by Chen Yu, presented in 
packages the design of which depicts the 
“Festival of the Lanterns,” a Chinese 
ritual welcoming in the first day of Spring. 


More than 98 per cent reported they 
used lipstick, with Revlon the favorite 
19 per cent, Max Factor was second 
choice with 9 per cent and Tangee and 
Chen Yu, tied for third with 7 per cent 
each. Seventy-four per cent reported 
that they owned more than one lipstick, 
and the majority choose lipstick shades 
to go with skin coloring 

Those questioned on 
favored dry or compact rouge, some 67 


using rouge 


per cent used it. Max Factor again led 
with 19 per cent, Coty second with 9 per 
cent, DuBarry with 7 per cent and 
Tangee with 6 per cent. 


The Flava tooth care kit has been de- 

signed to encourage children in the use of 

@ footh brush. The Flava strawberry 

Aarored tooth paste is formulated to make 

brushing a pleasant chore. The unit is 

tonstructed so that it can be placed any- 
where on the bathroom wall. 
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Drug stores were favored for the pur- 
chase of these products by the majority 
of the women, followed by department 
stores in second place and 5 & 10 cent 
stores in third place. 

Mascara used by 49 per cent of the 
women replying to the study with 
Maybelline used by 78 per cent Max 
Factor was second with only 6 per cent 
followed by Winx with 3 per cent. 

Eyebrow pencil was used by 35 per 
cent again with Maybelline leading with 
74 per cent. Eye shadow was used by 
12 per cent. With these products the 5 
& 10 cent stores Jed as to place of pur- 
chase, with drug stores second and de- 
partment stores third. 

Going further into skin care, 51 per 
cent of the women report they used 
cream for softening with 14 per cent 
stating preference for Pond’s. Lady 
Esther and Woodbury tied for second 
place with 11 per cent. DuBarry was 
next with 6 per cent. 

\ stimulating cream and facial mask 
is used by 20 per cent. Hopper led here 
in preference with 33 per cent of the 
women saying they used it. DuBarry 
with 13 per cent and Pond’s 5 per cent 


Package Emphasis 

A return to major emphasis in sales 
plans on the style and materials of the 
package is foreseen by Alvin E. Dodd, 
president of the American Management 
Association. 

When he announced the sixteenth 
AMA Packaging 
sponsored by the association to be held 
in Convention Hall, Philadelphia, April 
8-11, Mr. Dodd stated, “Although ma- 
unfulfilled con- 


annual Exposition 


terial shortages and 
sumer demands have maintained the 
‘seller's market’ in most industries up to 
this moment, the prospect of almost 
immediate changes in product avail- 
ability and customer psychology re- 
quires a re-appraisal by management of 
its packaging approach. The package 
remains the prime point-of-sales selling 
agency and accordingly, it must have a 
major place in sales planning. 

“The past five years have seen con- 
siderable advances in materials for 
packaging which preserve and display 
the product better than ever before. 
Machinery for improved speeds and re- 
duced costs has been developed. Al- 
though both material and machinery 
have been in short supply, it is expected 
that many of the manufacturers will be 
in a position to take orders for newly 
developed products when the exposition 


opens in April.” 
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Prince Matchabelli's Stradivari becomes 
a sequence. There is now a Stradivari 
loilet water and a Stradivari dusting 
powder, packaged in rose colored bores 


covered with little violin-playing cupids 


Drug Industry Leads in Radio Outlay 

Drug and toilet goods advertisers led 
all fields in expenditures for broadcast- 
ing over the Columbia Broadcasting 
System network during 1946 with a 
total of $18,373,635. 

On the American Broadcasting Com- 
pany'’s network the drug and toiletry 
field was a close second, spending 
$9,483,782. The industry that lead on 
ABC was food and food beverages, 
which accounted for billings amounting 
to $12,292,273. 

Leading drug field advertisers on the 
CBS network and their expenditures for 


Shandra is a new perfume in five scents 
crealed by Staddon § Kilbourn, Lid., 
Montreal, Canada, and distributed in the 
United States by the House of Kramer. 
The scents are Haleyon Nights, Scimitar, 
T'hree-Quarter Time, Devil-May-Care and 


Vagrant. 
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Houbigant complements Chantilly per- 
fume with the addition of Chantilly face 
powder in a pink and white, be-ribboned 
box of generous size. Richly perfumed, 
the powder is available in five shades. 





7 | 


1 cleverly contrived mascara palette, is 
offered by Aziza. Each of the four 


miniature artists’ palettes contains a 





different mascara shade especially select- 
ed} lo complement personal eye colorings. 





Angelique § Co. features Black Satin per- 

fume and cologne, a sophisticated floral 

blend, handsomely packaged. The pack- 
aging spotlights the store name. 
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the year were Lever Brothers, $3,964,- 
263; American Home Products, $3,800,- 
965; Colgate-Palmolive-Peet Co., $1,- 
516,931, Sterling Drug, Inc., $1,432,413, 
Rexall Drug Co., $809,582, E. R. Squibb 
& Sons, $804,091; Emerson Drug Co., 
$795,618; ¢ ‘*hesebrough, $668,944. Bour- 
jois, $596,779; Noxzema Chemical, $456,- 
554; J. B. Williams $346,547; Wildroot, 
$225,246. 

Leading drug advertisers over ABC 
for 1946 were; Proctor & Gamble 
$2,404,091; Miles Laboratories, $1,965,- 
231; Sterling Drug, $1,812,985; Andrew 
Jergens, $713,718; Bristol-Myers, $692,- 

27; Pacific Coast Borax Co, $627,645; 
Carter Products, $580,557; Wildroot, 
$578,404. 

Over the Mutual Broadcasting Sys- 
tem network, the Coca-Cola Company 
led all drug field advertisers with an 
expenditure of $2,012,253. Other top 
spenders were: Serutan Company, $1,- 
136,696; R. B. Semler, $1,048,131; Car- 
ter Products, $1,044,224; Miles Labora- 
tories $1,027,408; Procter & Gamble 
$1,007,361. 


Ball Bearing Perfume Dispenser 

\ perfume dispenser adapted from the 
ball-bearing fountain pen has been de- 
signed by Ladislao Jose Biro who in- 
tends to put the article on the market 
shortly. 

The dispenser is a steel cartridge with 
a ball bearing nozzle. Like the fountain 
pens which contain sufficient ink to last 
for several years, the dispenser is also 
designed to serve for some time before 
being refilled. 

The ball bearing point, the perfumes 
themselves and the method of their 
manufacture are reported to be new. 
The perfumes contain no alcohol what- 
ever and have the consistency of syrup 
or molasses. The dispenser is designed 
to release enough perfume to be effective 
and yet be spill-proof in the handbag. 

Cartier, Inc., jewelers, of New York, 
London and Paris have concluded a 
royalty agreement with the Biro Argen- 
tine interests for the exclusive sale of 
gold and platinum holders containing 
the firm’s perfumes in the ball-bearing 
dispenser cartridges. 

Biro, Meyne & Biro, Inc., New York, 
will furnish the cartridges and the royal- 
ties are understood to be based on 10 
per cent of the holders’ wholesale price. 
Similiar agreements are expected to be 
reached with other firms for containers 
other than gold and platinum ones. 
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Revlon has added three new shades in lip- 

slick and two in matching nail enamel. 

Quiet Pink, a soft pink tone, Certainly 

Red, a clear red, red, and Natural. a 
rose-petal liptone. 





Lentheric has created a new toilet water, 
Fougere, a brisk fern fragrance, packaged 
in a streamlined flacon with a gold-tone 
stopper and an over-cap of clear lucile, 
packaged in a tan bor. 





Helena Rubinstein offers Crackerjack, @ 

new spring make-up, containing lipstick, 

face powder and rouge. This warm, sunny 
red, is keyed to the new fashions. 
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“SPIN ON” ACTION... 
with 


The ANCHOR (27. CHP 





BS improvements in thread de- complete 360 degrees of the con- 
sign—developed over a period _tainer finish; effects a dependable 
of years by Anchor Hocking—make airtight and leakproof seal. In ad- 


possible the “spin on” action that dition, the positive knurling provides 





makes the Anchor C. T. Cap so a good firm grip. 
easy to apply. The broadly rounded, Consumers like the Anchor C. T. 
deeply rolled thread eliminates wedg- Cap because it’s so easy to remove 


ing and jamming; permits an even and reseal, and because it protects 


PRODUCTS OF 


pressure on the liner around the _ the contents until entirely consumed. ANCHOR HOCKING GLASS 
CORPORATION 
LANCASTER, OHIO 


Tune in “Crime Photogravher” every Thursday evening, entire Coast-to-Coast Network, CBS. 








your product sells its own story 
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When your product has a special function—tell it . . . sell it 


in a crystal-clear, individual “showcase” of Vuepak. 


The makers of the unique, wave-setting Per-O-Comb did just 
that when they chose Vuepak for their product. The comb’s 
unusual construction explains its own usefulness in the attrac- 
tive, eye-catching container of Vuepak . . . and it’s fully pro- 


tected by Vuepak’s sturdy rigidness. 

Retailers, too, will appreciate the added qualities of your 
Vuepak product because: 

@ Selling time per unit is reduced 

@ There’s less loss through shopwear 

@ Better display and easier stacking are possible 
@ Full protection maintains quality prices 

Investigate now. Your product story can be a success story with 
Vuepak. Get the up-to-the-minute Vuepak facts from your box 
supplier or fabricator. Or write direct to: MONSANTO CHEM- 


ICAL COMPANY, Plastics Division, Springfield 2, Massachusetts. 
In Canada, Monsanto Ltd., Montreal, Toronto, Vancouver. 


Box fobricoted by George 
V. Clark, Long Island City 
for Eastern Seoboord 
Plastics, Newark, NJ. 


VUEPAK DATA 


Vuepak is a beautiful, transparent, rigid, tough Monsanto cellu- 


lose acetate. 


Available in sheets up to 30” wide, and in continuous rolls 30” 
wide up to 1000 ft. long, depending on thickness. 


Six standard gauges, 0.005” to 0.020”, of thickness. 
Unaffected by sunlight or temperatures of to 200° F. 


Can be drawn, shaped, formed or folded into almost any shape 


with inexpensive dies. 


Can be embossed, stapled, printed, cemented, or combined with 


other materials. Vuepak: Reg. U. S. Pat. Off. 





MONSANTO 
PLASTICS 


MEVING HEDUSTRY WHICH SERVES MANKIND 
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SCIENTIFIC _ perfec- 
& tion is your assur- 
ance with every dropper 
no matter what your 
specifications are. 

We have successfully 
helped many manufac- 
turers design and exe- 
cute complicated “‘fit- 
ments” for Serums, Vac- 
cines, Toxins, Medicines, 
Chemicals and Vitamins 
and we can, without hes- 
itation, work out your 
dropper problems. 

Expert workmanship 
and the finest materials 
assured in every drop- 
per. All fitments are 
completely assembled. 
Prompt delivery. Send 
samples and _ specifica- 
tions for quotations. 


74 Dropper to fit 
Your Every Weed! 


PHARMACEUTICAL LABORATORIES 


70 E. COULTER ST. PHILADELPHIA 44, PA. 
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No. 500 
4375 cup 
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THE ULPEMATE th foun Lee 


@ De Luxe polished Rich Low brass — baked 
lacquer finish 


Free wheeling mechanism — It is impossi- 
ble for the filler to swivel up while the cap 


is on 
e ‘'Click-Tite’’ closure* 


PHONE, WIRE OR WRITE FOR SAMPLES 


BRODER INDUSTRIES 


Moe OR POR ATS O 
167 WEST 64th STREET, NEW YORK 23, N.Y. © TRafalgar 7-0092 
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whine tastes 


The wide Carr-Lowrey line includes many designs that are perfect for 
men’s toiletries. Whether you select a flint glass machine made bottle or 


rome designee 


a distinctive handmade container you'll be sure of getting superior quality. 


You will find the skill of Carr-Lowrey craftsmen in 
working with unusual designs invaluable in producing your 
private mould containers within a commercial price range. 






CARR-LOWREY 
GLASS CO. 


Factory ond Main Office: BALTIMORE 3, MD. + New York Office: 500 FIFTH AVENUE (18) + Chicago Office: 1502 MERCHANDISE MART (54) 


OPAL JARS e HANDMADE GLASS BOTTLES © MACHINE MADE FLINT GLASS BOTTLES 


February ’47: 60, 2 Drug and Cosmetic Industry 195 

































DROPPING PARTS 





THE VALUE OF EXPERIENCE 


Experience is a priceless asset to any business. That ex- 
perience is the best teacher goes without saying. Youth pays for 
experience in the turmoil of trial and error, days of uncertainty; 
youth gains knowledge through experience. Maturity, having ac- 
quired knowledge, owes a debt of thanks to the days, weeks, 
months, and years spent in accumulating information as to how 
things should be done correctly. Many years of cumulative ex- 
perience are behind New Perfection dropping parts and dropping 
outfits. This experience is yours for the asking. 


(2) (3) (4) 


Double shell metal cap; 





(1) 


Non-rolling, extra depth, 
Bakelite Cap with thick 
flange rubber part; Saftee 
ball glass. 


Regular or acid resisting Single shell metal cap; 
plastic cap; regular rubber thin flange, non-swelling 
Amekine synthetic rubber 
part, without strong odor; 


special thin flange rubber 
part in various colors; 
semi-blunt glass. 


part; special bent glass 


blunt glass. 


| 


(5) 


Fancy colored beetle cap; 
midget rubber part; regu- 
lar straight glass. 


Amekine synthetic bulbs are recommended for oily preparations as Amekine does not swell like 
other bulbs when used with oil over long periods. Dropper glasses can be made up plain or calibrated 
in colors. For those who do not have their own bottles, New Modernistic bottles in Amber, Blue, 


Green, or Clear in 2cc, %, !4, 1, and 2 oz. sizes can be furnished with dropping parts 


Write for samples and quotations. 


PENNSYLVANIA GLASS PRODUCTS CO. ING 


428-432 NORTH CRAIG STREET ° . ° 
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Getting Rid of a Seam 





Solved This Glassmaking Problem 


An Armstrong customer with a passion for perfection 
recently came to us with a question. “Can you do any. 
thing about eliminating the seam from the finish of a 
side-seal vacuum pack jar?” he wanted to know. 

This raised a tough problem because these jars, like 
most conventional ware, had always been blown in a split 
mold. Despite the greatest care and skill in mold-making 
and glass blowing, no manufacturer had been able to 
prevent the formation of a tiny seam on each side of the 
finish where the two molds came together. 

The loss in sealing vacuum caused by these seams was 
extremely small—under 1°. But as our customer wanted 
us to eliminate this slight seam, we called in our engi- 
neers, our designers. our mold-makers, our machine 
tenders and set to work. 

The solution we eventually found looked so simple as 
to he obvious. We eliminated the seam by blowing the 
hnish in a continuous, one-piece neck ring mold. 

Finding the solution was actually the easiest part of 
the job. The mold had to be designed, then made. The 


G2e° 





glass-blowing machines had to be re-engineered, since we 
were making the bottle with a three-part mold, instead of 
two. Tenders had to be trained and many bottles rigor- 
ously tested to make sure they measured up to standard. 
Only because we had available many experienced men 
possessing a variety of specialized skills were we able 
eventually to achieve quantity production on this new, 
seamless finish bottle. 

This same great reservoir of skills and experience, in- 
cluding engineers, package designers, chemists, physicists. 
carton engineers, and dozens of other highly trained spe- 
cialists, is available to help you with your glass packaging 
problems, For quick assistance, or information about any 
of Armstrong’s glass or closures, get in touch with your 
Armstrong representative, or w rite direct to Arm- 
strong Cork Company. Glass and Closure Divi- 
sion, 3802 Prince Street. Lancaster, Pennsylvania. 












One sound prediction anyone can make about business in 1947 


is that it will see the return of the life-blood of business— 


, 
Forecast: COMPETITION —the factor that made America 
buyers’ market J great, the surest sign of all that times are again 


normal. Competition ts also a powerful reason 
for establishing relations with a supplier like Knox, whose service in 


manufacturing glass containers is used by packers and bottlers in the most highly 


EVERY KNOK » BOOST 


competitive American industries. 


FOR YOUR PRODUCT 


KNOX GLASS ASSOCIATES Inc., Knox, Pennsylvania 


Knox Group operating Eleven Modern Plants strategically spotted throughout the United States 
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-) NEW COOLER-PROOF GLUE 


HOLDS LABELS TIGHT IN WET STORAGE 









ACKERS of foods and drinks in glass subjected to refriger- 
ator or wet storage should investigate this remarkable new 
Cooler-Proof label glue. For, it offers new assurance that 
labels will reach consumers neat, trim, INTACT . . tightly sealed 
to glass containers. Fine pre-war materials and war-developed 
Paisley scientific techniques were combined by our adhesive engi- 
neers to produce this better label glue. COOLER-PROOF is a 





jelly type, flexible, non-crystallizing glue with an unusually high = 

/ ree. “t Ss mg & SEND FOR... =o, 

egree of resistance to dampness and water immersion. erates , , , 

‘BF , hegre » one FREE Technical Service Bulletin No. 15 

efficiently at speeds of 120 or more containers a minute. Eco- 

nomic 7 thin fil i ; dine hold labels i Get this informative illustrated Bulletin which 
ical. . a thin film gives maximum tackiness to ho abe s in contains complete date about COOLER-PROOF 

place. One glue pot filling usually serves the average labeling Label Glue. .description and properties, how to 
. . “¢ : ; k list of , and 

machine on a full 8-hour shift. Packed in 1, 5, 10, 30 and 55 wee 8, packings end prices, Hel of uses, © 


offers a free adhesive consulting service. Write 
gallon containers. or wire for your copy today! 


PAISLEY PRODUCTS /NCORPORATEO 


Manufacturers of Glues, Pastes, Resin Adhesives, Cements. and Related Chemical Products 


CANALPORT AVE., CHICAGO 16, ILL. * 630 W. 5ist STREET, NEW YORK 19 
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Beauty of design that lends glamour to your 
product. 


Sturdiness and durability that insures you 
against undue shipping loss. 


Uniformity that means rigid adherence to 
high standards. 


Dependability that insists that performance 
match the promise. 


SUM IT ALL UP IN ONE WORD: 


OQuality--- 


100 years of experience and “know 


PSE PP MAS TP AG De or os a 





how” backs our sincere assurance of 





quality—in stock or private mould 


bottles, machine or hand made. 


SWINDELL BROTHERS, Inc. 
200 FIFTH AVE., NEW YORK * BALTIMORE 30, MARYLAND * ROBERTO ORTIZ* HAVANA, CUBA 


NN 


© 
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Sf. choosing a metal container, the nature of your product must be studied 
. its physical and chemical make-up . . . every factor involved in its trans- 


portation and storage. If you wish, our engineering department will help 
you match the can to its job — or our artists will apply their specialized 
knowledge to giving your product distinctive packaging with sales appeal. 

With us, you draw upon almost a half century's experience with thousands 
of container customers . . . in tin plate testing for composition and metal 
structure .. . in sample sheet testing for size, thickness and ductility. 

Future advertisements will feature the making of cans from coating and 
lithographing to shipping of finished containers. Step by step, these will 
, CUBA show how National Can protects quality. 


NATIONAL CAN 


| Mh cornpor ay 


' 
‘ | 





Executive Offices: 110 EAST 42nd STREET, NEW YORK 17, N. Y. 
BALTIMORE, MD. CHICAGO, ILL. HAMILTON, OHIO BOSTON, MASS, 
fp SOFFICES AND PLANTS IN: iwiniaNaPOLIS, IND. MASPETH, NV. Y. McKEESPORT, PA. ST.LOUIS, MO, 
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4 ‘MI the deep -glowing beauty “> 


of rare Chinese Jade - 


i 
Taltiichic: mie i 
Plaskon Molded Color te 
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Few COLORS in the world are more subtle, delicate and complex than 
those of real Chinese jade. And few are more difficult to simulate 

with man-made materials. Yet man has accomplished this task with a 
the lustrous colors of Plaskon plastics, in the cream jars now 

being introduced by one of America’s leading cosmetic manufacturers. 


This is another outstanding illustration of how Plaskon Molded Color ( 
can serve dual needs in manufacturing and sales promotion. 

Plaskon molding compounds can be transformed into 

almost any distinctive, practical shape or size of product, in clear, 
brilliant tones that are uniform and permanent. The hard non-porous 
surface of molded Plaskon will not tarnish, check or corrode. 

It is completely impervious to the effects of alcohol, acetone or 

other common organic solvents. It is not affected by oils, fats, or greases. 





Write for free illustrated book showing many uses of Plaskon™ 


vrea-formaldehyde and melamine-formaldehyde cepa 
molding compounds in manufacturing and merchandising. MOLDED COLOR 
*Reg. U.S. Pat. Off 


PLASKON DIVISION « LIBBEY-OWENS-FORD GLASS CO.- 2110 Sylvan Ave., Toledo, 0.- canodian Agent : Canadian industries, Ltd., Montreal,?.@. 
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Wake a stronger bid for Sales 












with a Private Desiqn 


Here are three Armstrong's Artmold Cap designs that may 
suggest ideas as to how you can give your package an 
air of distinction and quality. 
Custom designed to emphasize the character of your 
product and package, an Artmold cap will give it a 
sales-building individuality that can be achieved 





in no other way. 





\ 
\ 
\ 
. \ 
| 
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\\ \ 
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# 

- 

Once selected, your Artmold cap design is yours exclusively \ 

and can be made in a color of your own choice. For design 
suggestions and cost estimates, including mold costs, od 


send a sample or drawing of your package to 


Armstrong Cork Company, Glass and Closure Division, 





1902 Prince Street, Lancaster, Pennsylvania 


ARMSTRONG’S , ld BY it 


PLASTIC 














Bottle No. 7314 is 


: . , . ¢ 
the Empress closure, a decorative finishing toucn 


the 1deai hand lotion botile— 





IT PROTECTS AND BEAUTIFIES... 


the container that’s exactly right for your product ! 


The ideal package combines product protection 
with sales-attracting beauty and convenience. 
It’s functionally suited to your product in every 
respect—the right size, the right shape, the right 
closure, the right look. 


We suggest you look for this “exactly right” 
container in the stock Duraglas drug, chemical 


and toiletry line. There are more than 1400 





TRACE “ARK BEC v © Par ore 


OWENS-ILLINOIS GLASS COMPANY, TOLEDO 1, OHIO Branches in Principal Cities 


different bottles for you to choose from... all 
are reliable protectors, as well as being lustrous 
backgrounds for a distinctive label. 

After you’ve selected the container that hills 
your needs, choose an O-I closure, either plastic 
or metal—in businesslike black or brown, or a 
dressy pastel. It will complete a package that 
protects, beautifies and sells your product. 


CON TAINERS—Protectors of O 












Februa 


REVELATIONS IN NEW PACKAGING MACHINES 


Our research staff has assembled important 
wartime developments in the packaging ma- 
chine industry. This information with many 
of the latest photographs, dramatically fea- 
tures a twenty-four page brochure, now 
available on request. Write today for your 
copy of “PRECISION PACKAGING.” 





ROBERT GAIR COMPANY, INC., NEW YORK * TORONTO * PAPERBOARD * FOLDING CARTONS * SHIPPING CONTAINERS 
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Here at last! - PAPER BOXES 


FANCY SET UP BOXES 


AN UNLIMITED A 
SUPPLY of FOLDING CARTONS 
Rubber Bulb spell ieheesadenamnaae 


Fine Mist designing department at your disposal and create 
a new package. Advise quantities and delivery 


MANUFACTURED TO YOUR SPECIFICATIONS 


dates required. Quotations furnished. . 


ATOMIZERS 


SPECIALISTS IN JEWELRY 


and 
COSMETIC PACKAGING 
Fits most small e 
i dard 
ag og AFFILIATED BOX & PRINTING CO. 
Sales Office 


330 S. Wells Street e Chicago 6, Ill. 
Phone HAR. 3507 

















LOOKING FOR TIME AND Lapon saying WWEA® 


HERE IS AN OPPORTUNITY FOR 
MANUFACTURERS and LARGE 
JOBBERS to purchase PRIVATE 
LABELED ATOMIZERS complete 
ready for shipment to their cus- 
tomers. 





or the First time since the pre-war 
I period, you can now purchase un- 
limited quantities of heavy duty, 
long lasting rubber bulb Atomizers 
excellent for spraying perfumes,  co- 
lognes, lotions, insecticides, moth-proof- 

















ing liquids—and 101 uses. ' 
All metal spray-head, beautiful chrome 
finish, not affected by most types of 
liquid ingredients—high pressure live Page after page 
rubber bulb expels a 24 inch fine mist. of practical ideas 
Individually Packaged in clear trans- for the smoother, 
parent air tight sealed cellophane bag— safer, simpler 
with or without your name on each in- functioning of all 
dividual package. 
departments from 
office-to-factory. 
Minimum orders accepted—200 dozens H 
: ave a copy on 
10 days net on established credit your key men! 
Write today for =a Of Meee: . 
Miter Protecto Propucts Co. /f pee peapy ahee corP 
1317 S. Westnedge Avenue, Kalamazoo, Michigan 169 BAST 2Seh STREET ssw YORK 10, 00. ¥- 
Februar 
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- + « just goes to show you how smart the young 
folks are these days. When a man is faced with a job that he will have to tackle 
"most every day for the rest of his life . . . there’s nothing like getting off to the right start. Young 
or old, the Palmolive Brushless habit is the mark of an experienced shaver. 


Experienced manufacturers turn to Crown Screw Caps for satisfaction. The Crown Screw Cap used 
by Colgate-Palmolive-Peet for its Palmolive Brushless just has to do a perfect 
job of sealing. It has a specially developed 









liner of aluminum foil and, like all Crown 
Screw Caps, has the patented Deep Hook Thread 
construction for greater sealing efficiency. 
Crown Cork & Seal Co., Baltimore 3, Md. World’s 
Largest Makers of Metal Closures. 
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If you want 
Product Visibility . . . 





Why keep your customers guessing about your product 


Lusteroid vials and tubes provide the modern, practical way t 
package your product so that it can be seen as well as protected 


These feather-light, crystal clear containers are strong, rigid and un- 
breakable. They come in all colors of the rainbow—clear and 
opaque—and can be printed so that labeling becomes an integral 
part. 


Lusteroid saves you money in other ways too. Light weight cuts 
shipping and handling costs. In fact, the savings soon pay for the 
packaging program. 


Sizes from 4 to 1-14 inches in diameter and lengths up to 6 inches 
Cork, slip-on, and screw-cap closures. 


Write for complete details 


LUSTEROID CONTAINER CO., Inc. 


Formerly Lusteroid Division of Sillcocks-Miller Company 





Office and Factory 
10 W. PARKER AVENUE, MAPLEWOOD, N. J. 
MAILING ADDRESS: SOUTH ORANGE, N. J. 
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MERITA 
LAMBSWOOL PUFFS 


are preferred wherever fine packages are pre- 
pared. Any size or shape for face and bath powder 
compacts and rouge. 
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For Distinctive Glass Containers 
Set Your Caps to Bonglaco 


containers and closures of every description for 


the cosmetic, drug, chemical and food trades. 


Direct Factory Representatives 


BONDER GLASS & CLOSURE CO. 
58-62 Clay St., Brooklyn 22, N. Y. 
Evergreen 9-3624-5 


Stock on hand — Prompt Deliveries — Attractive Prices 

















CONSOLIDATED OFFERS 


1—World automatic Straightaway Labeler. 
1—No. 5 Sweetiand Filter, 20 copper leaves. 
1—Stokes Auger type Powder Filler. 
1—Semi-automatic Labeling Machine. 
5—Dry Powder Mixers, up to 2000 Ibs. 
20—Aluminum, Copper, Glass Lined, jacketed and agitated 
Kettles. 
1—Abbe Blutergess Sifter No. 2. 
2—Colton No. 3 Toggle Presses. 
3—Stokes Steam Water Stiils, 5, 10, 25 gal. per hour. 
2—60 gal. Aluminum Steam Jacketed Kettles 
1—80 gal. Aluminum Steam Jacketed Kettle. 
5—Stokes *‘R"’ single punch Tablet machines, maximum 2'4" 
dia. tablet. 
4—-Colton No. 544 single punch Tablet machines. 


Only a partial listing. Send us your inyuiries 





We buy end sell from a Single Item to ao Complete Plant 


CONSOLIDATED PRODUCTS CO., inc 


20-21 Pork Row, New York, N. Y.. Shops: 335 Doremus Ave., Newark, NJ 



















BOOKS: 


As a convenience to our subscribers we offer the books of 
all publishers — technical and non-technical— at the regu- 
lar published price—postage paid anywhere. 
Consult our BOOK DEPARTMEN|I direct your 
inquiries to 
Book Department 
ca * 
Drug & Cosmetic Industry 


101 West 31st St., New York 1, N. Y. 
MEdallion 3-3177 
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S REACH FOR YOUR PRODUCT IN 
COATED LITHWITE*. .. the quality clay-coated paperboard 


What is it that makes cartons of Coated Lithwite stand out on shelves and counters? It's the stand-out 
quality of this famous clay-coated board. Made in one straight-through operation under the most 
exacting technical controls, Coated Lithwite comes from the machine with a coating of unvarying thick- 
ness and evenness. This finer, brighter board is the result of 8 years of Gardner-Richardson know-how 
in producing it. Teamed up with Gardner-Richardson carton craftsmanship, it means cartons of excep- 
tional brilliance, crispness and display appeal. While production is currently sold up, why not let us 
show you, now, how Coated Lithwite offers a practical means of upgrading your cartons, as it has for 
$o many mass merchandisers? 

Whiter. Brighter. Takes inks brilliantly. Coated Lithwite's 

smooth chalk-free surface takes plate impressions uni- 


formly, brings up colors vividly. Rub-resisting. Fade- 
resisting. Easier to glue. Performance-proved for 8 years. 


A product of THE GARDNER-RICHARDSON CO. 


Manufacturers of Folding Cartons and Boxboard, Middletown, Ohio 
Sales Representatives in Boston, Chicago, Detroit, New York, Philadelphia, Pittsburgh, St. Lovis. 
*Reg. U.S. Pot. OF. 














Protective packaging for pharmaceuticals and drugs not only 
protects the product itself — but the valued name of the maker 
as well. Protecting the name of the maker is a matter of correct 
package design — the right combination to guarantee repec! 
sales — and new soles — to extend market position. 


Such is packaging at Warnercroft . . . where Warnercrafts- 
men — backed by experience, facilities, and research — take 
a product and design a container that FITS — and continues fo 
FIT — for sales in a competitive market. 


Investigate Warnercraft for better pharmaceutical and drug 
packaging today! 


WARNERCRAFI 


““THE FINEST WORD IN PACKAGING” 


THE WARNER BROTHERS COMPANY 
Makers of set-up and folding boxes of all types, transparent acetate containers, hand made specialties, counter displays and dispensers. 
Main Office and Factory: 325 Lafayette Street, Bridgeport 1, Conn. e New York Sales Office: 200 Madison Avenue, New York 16, N. Y- 
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Put your perfumes 
on Dress Parade! 


Your product snaps to quick, lively customer 


attention when it is displayed on the latest Rich- 
ford Tester Stand 


Specially Designed Stands 


Note the simple, graceful lines of the Richford 
Stands, designed in sparkling clear plexiglass. 
Notice how brilliantly they set off the distinctive 
Richford Testers, fashioned of finest 400 grit, fire- 
polished glass with elongated glass stoppers! 


immediate Delivery Promised 


Richford Stands, attractively imprinted with 
your name in any color, if you wish, are supplied 
in four sizes, to accommodate two, three, four or 
six Richford Testers in either one or two-dram 
capacity. Both stands and testers are available 
for immediate delivery through the Richford 
Corporation 





RICHFORD CORPORATION 


221 Fourth Ave., New York 3, N. Y. Cable ‘'Richford, N. Y." 


Tapesenied in: ST. LOUIS KANSAS CITY CHICAGO LOS ANGELES PITTSBURGH CINCINNATI 
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.. ALL in One 
Package! 


Now, more than ever, it’s vital to 
keep abreast of all the significant 
new machines, equipment, materials, 
ideas and techniques in the con- 
stantly developing field of packag- 
ing, packing and shipping. It’s all 
available in one place and at one 
time at the 16th Packaging Exposi- 
tion and concurrent Conference on 
Packaging, Packing and Shipping, 
sponsored by the American Manage- 


ment Association. 


AMERICAN MANAGEMENT 
ASSOCIATION’S 


PACKAGING 
EXPOSITION 


CONVENTION HALL 
PHILADELPHIA 


* APRIL 8-11, 1947 
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Bates Elected President of Ciba 

Dr. Joseph S. Bates, has been elected 
president of ¢ ‘iba Pharmaceutical Prod- 
ucts, Inc. He succeeds J. J. Brodbeck, 
who recently resigned as president to 
return to Switzerland. 

Dr. Bates was graduated from Yale 





DR. JOSEPH BATES 


in 1912 and received his Doctorate in 
chemistry from Yale in 1915. He has 
been engaged in the chemical industry 
for the past thirty years, having been 
connected with the CaleoChemical Com- 
pany, the National Aniline Company, 
and the Bates Chemical Company, of 
which he is president. 

He served in the Army in both World 
War I and World War II. In World 
War II he served in the administration 
of exportfeontrol and on the War Pro- 
duction Board. In 1945 Dr. Bates was 
sent by the War Department to Ger- 
many to study and report on the I. G. 
Farben plants in the American Zone of 
Occupation. 


Tombarel Celebrates 10th Year 
lombarel Products ¢ ‘orp., New York, 
has just completed the tenth anniver- 
sary of the company, during all of which 
time it has been under the management 
of L. J. Zollinger, President. As part of 
the plans for future expansion of the 
company, Dr. Paul Muhlethaler, son of 
the late Th. Muhlethaler, has joined the 
“ompany as vice-president and assistant 
manager. Dr. Muhlethaler who was 
born and educated in Switzerland, took 
his degree in chemistry at the Univer- 
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sity of Geneva, and has since been in the 
perfume and perfume material business 
here and abroad. He has been in the 
United States since 1941. In his new 
position, Dr. Muhlethaler will supervise 
the production of the company’s present 
products as well as research in the crea- 
tion of new products. William Fair- 
hurst who last year rejoined the com- 
pany after his discharge from the Army 
where he served as a Lieutenant in 
Sicily, France and Germany, and who 
has been with the company since its in- 
ception will direct sales in the Eastern 
States and Canada. Alphonse Pillet will 
continue to handle metropolitan sales. 
H. Miller, assistant treasurer, who has 
been with the company since its incep- 
tion will continue in that capacity. 


Bonyun Heads Daggett & Ramsdell 
William Bonyun, has been elected 
president of Daggett & Ramsdell, New 
York, and Daggett & Ramsdell Ltd. 
He succeeds F. W. Moss, who will stay 





WILLIAM BONYUN 


with the company for one more year in 
an advisory capacity. 

Mr. Bonyun has named three new 
sales managers; Don Wark, head of the 
Eastern division; William Goodnow, 
Mid-Western division head, and W. G. 
Miksche, Western division head. 


Herwick Joins Whitehall 
Dr. Robert P. Herwick, medical di- 
rector of the U.S. Food and Drug Ad- 


Drug and Cosmetic Industry 


ministration, has been appointed as 
medical director of the Whitehall Phar- 
macal Company. 

Dr. Herwick’s responsibilities with 
Whitehall will be primarily of the same 
nature as his work in Washington during 
the past eight years—directed towards 
insuring the public highest quality 
standards in drug products. As part of 
Whitehall’s over-all program in this 
direction, Dr. Herwick will supervise 
all product control and research, includ- 
ing development of new products. 

In addition to his work with the Food 
and Drug Administration since 1938, 
Dr. Herwick was American delegate to 
the London Conference, sponsored by 





DR. R. HERWICK 


the League of Nations in 1944, for the 
establishment of an international Stand- 
ard for penicillin. 

In addition to his years of medical 
public service, which began as Wiscon- 
sin State Toxicologist in 1930, Dr. Her- 
wick brings a unique academic back- 
ground to his new position. He is a 
chemist, doctor and lawyer, his univer- 
sity degrees including an LL.B from 
Georgetown University in 1939, an 
\L.D. from the University of Chicago in 
1936, a Ph.D. and M.S. from the Uni- 
versity of Wisconsin in 1928 and 1980. 


Smith, Kline & French Advance 
Three 

W. Furness Thompson, executive 
head of research, has been elected vice- 
president of Smith, Kline & French 
Laboratories, Philadelphia. 

At the same time, the company an- 
nounced promotion of two officials of its 
subsidiaries for foreign pharmaceutical 
operations, Inter-American Corporation 
and the International Company. F. M. 
Rivinus, formerly export manager, has 
been elected executive vice-president of 
the two subsidiaries, and Carmela M. 
Correale, formerly assistant manager, 
has been elected a vice-president 


207 








Sharp & Dohme Appointments 

The appointments of E. W. Metzger 
as manager of domestic branches, and 
Frank Walton as manager of sales 
training have been made known by R. O. 





E. W. METZGER 


Lohrberg, general sales director for 
Sharp & Dohme, Inc. 

Mr. Metzger has been with the com- 
pany since 1910. He started as a ship- 
ping clerk in the Dallas branch and be- 
came manager of other branches with 
the passage of the years. Named branch 
field director in 1944, he was given the 
responsibility for all the Company’s 





FRANK WALTON 


domestic branches and continued in that 
capacity until his present promotion. 
Mr. Walton joined Sharp & Dohme in 
1933 as a sales representative in Ama- 
rillo, Texas. In 1938 he was appointed 
assistant sales manager of the Com- 
pany’s Chicago district sales office and 
made .manager in 1940. He was ap- 
pointed sales training supervisor in 1945. 


Penick Folder 

S. B. Penick & Company, New York, 
has brought out a new folder which lists 
its complete line of essential oils and 
aromatic chemicals. Copies may be had 
on request by writing S. B. Penick & 
Company, 50 Church Street, New 


York 7, N. Y. 
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Baxter—Drug Sales Director 

G. M. Baxter has joined McCormick 
& Co. Inc., of Baltimore, as director of 
drug sales. He was formerly with the 
Emerson Drug Co. 


Heyden Acquires Nyal 

Acquisition by the Heyden Chemical 
Corporation of the Nyal Company, one 
of the nation’s largest drug distributors, 
has been announced. 

B. R. Armour, president of Heyden, 
said his company has obtained more 
than 99 per cent of the outstanding 
common stock of the Nyal Company 
from Sterling Drug, Inc., for an indis- 
closed sum. 

Five Heyden officials have been elect- 
ed to the Nyal board of directors to re- 
place Sterling personnel. In addition to 
Mr. Armour, they are Dr. R. W. Harris, 
Heyden vice-president; Paul Van Der 
Stricht, secretary; Dr. Gregory Strag- 
nell and Dr. H. A. Cheplin, president of 
the Jamieson Pharmacal Company, De- 
troit, a drug firm which was acquired by 
Heyden in 1945. 


Harrower Labs. Expand 

John L. Johnston, president of the 
Lambert Company, and Dr. Robert B. 
Haining, executive vice-president of the 
company’s wholly owned subsidiary, 
the Harrower Laboratory, Inc., have 
made known plans for the expansion of 
Harrower. 

\ 23 acre plant site was purchased in 
Glendale, Cal., and will contain the 
most modern equipment, with special 
emphasis placed on applied research and 
control. 

Also announced were the names of 
prominent young drug executives who 
have been added to direct the program. 
R. D. Hetterick becomes vice president 
and director of sales, and Robert T. 
Conner, Ph.D., becomes vice-president 
in charge of research and development. 
C. A. Halm, vice-president in charge of 
production; G. J. Straub, chief chemist: 
Frank J. Corbett, director of new prod- 
uct development and market research; 
and James R. Brent, advertising man- 
ager, H. C. Nelson, Jr., continues as 
vice-president of finance and accounting. 


Haley Joins Vincent, Christina 

Frank L. Haley, M.D., until recently 
associate professor of biological chemis- 
try, Long Island College of Medicine, 
has joined the staff of Vincent Christina 
& Company, Inc., as medical director 
and supervisor of the laboratories. 
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Haring Joins John Powell & Co 


Dr. Robert C. Haring, associated for 
more than thirteen years with the Na- 
tional Aniline Division of Allied Chem- 
ical & Dye Corporation, has joined Johp 





DR. R. C. HARING 


Powell & Co., Inc., New York. He will 
be connected with the company’s in- 
secticide and herbicide research or- 
ganization. 


Dr. Binkley Appointed Director 
Dr. Stephen B. Binkley has been 
appointed assistant director of research 





DR. S. B. BINKLEY 


of Bristol Laboratories Inc., Syracuse. 

A graduate of Eureka College, Dr 
Binkley received his Ph.D. from the 
University of Nebraska in 1938 for a 
thesis on organic chemicals. He was 4 
senior research chemist in the St. Louis 
University School of Medicine from 
1938 to 1941 and was with the chemical 
research department of Parke, Davis 
Co., from 1941 to 1945. He joined 
Bristol Laboratories in 1945. 


Bristol Labs Moves to Syracuse 
The export department of Bristol 
Laboratories Inc., moved from Ne¥ 
York to Syracuse February 1, Franklin 
H. Bivins, vice-president and general 


manager has announced. 
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Chemically balanced Rochelle Salt — 
Starts with a specific climate 


Available again are those high-grade bitartrate argols, long associated 
with the exacting quality standards of Baker’s Rochelle Salt. 














Only in one European area is there a combination of soil, sunshine 






and growing weather that will produce gtapes for bitartrate argols 
acceptable to Baker. 
















For chemically balanced Rochelle Salt starts with exacting raws made 
possible in a specific climate. 

If you manufacture a drug or pharmaceutical product that requires 
neutrality or chemical balance of each component part of Rochelle Salt, 
you will be interested in Baker's current production of this material. 
Baker’s Rochelle Salt dissolves quickly in solution. There is freedom 

| ) 
from insoluble matter and heavy metals to an unusual degree. There 


is chemical balance between the alkali metals, Potassium and Sodium, 
and Tartaric Acid. 
Whether you order Baker’s Rochelle Salt, U.S.P., in granular or pow- 
der form, you will appreciate its uniformity of chemical and physical 
characteristics. Samples and quotations gladly sent upon request. 
J. T. Baker Chemical Co., Executive Offices and Plant: Phillipsburg, 
N. J. - Branch Offices: New York, Philadelphia, Boston and Chicago 


Baker's Chemicats 


FINE INDUSTRIAL 
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euromd. 


F i ic, is intrinsi different from any existing odor— 

developed from a recently [discoverecy aromatic, is intrinsically on™ 

igo a Aanmal Its] dry wood-notes, its subtly-animal, tangy aroma of rare —— pees 

TABACENE as one of Fleuroma's most fascinating bases. It has warmth without sweetness, power without pe 
And with its amazing, months-long lasting power, TABACENE provides both character and undreamt-o 


E .50 Ib 
TABACENE $75.00 Ib. TABACENE A $45.00 Ib. TABACENE P $22 


FLEUROMA:.: 73 SULLIVAN ST: NEW WORK 12 NY 


Chicago Office: 919 N. Michigan Avenue. Phone: Superior 2829 
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Clarey and Lathrop Advanced by 
Bristol-Myers 

John J. Clarey, Jr., and Palmer J. 
Lathrop were elected assistant vice- 
presidents of Bristol-Myers Company, 
at a meeting of the board of directors. 

Mr. Clarey joined Bristol-Myers in 
1931, as foreign advertising manager 





|. CLAREY JR. 


In 1942 he served in New York and 
Washington as chief of the Latin-Amer- 
ican Radio Division, Coordinator of 
Inter-American Affairs. 

Since the war he has had charge of 
new product development for the Com- 
pany and in 1945 was appointed new 
products coordinator. 

Mr. Lathrop, plant manager of the 
Bristol-Myers, Hillside, N. J., plant, 
came with the Company in 1931. In 
1942 he joined the Army and served 
with the air Forces in Alaska. 


Lennard to Handle Minipoo Sales 


Cosmetic Distributors have appointed 
Jules Lennard, to handle the administra- 
tion of sales and advertising for Minipoo 
Dry Shampoo. 


Shiftan Made Vice-President 

Ernest Shiftan has been elected a vice- 
president of van Ameringen-Haebler, 
Inc. Mr. Shiftan has been a member of 
the corporation in the capacity of per- 
fumer since 1939. Prior to his associa- 
tion, he was a consultant in Paris, 
affiliated with the French perfume in- 
dustry for many years. 

Mr. Shiftan’s activity in the perfume 
field dates back to 1919, when he re- 
ceived his degree as chemical engineer in 
Vienna. Several important aromatic 
chemicals and processes in general use 
today were developed in his Paris 
laboratories, and his contributions to the 
industry both in Europe and America 
have been significant. 
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Hoosier Appoints Dixon 

In line with its expanded sales pro- 
motional sales campaign, Hoosier Phar- 
macal Company, Indianapolis, has ap- 
pointed Louis E. Dixon as sales and ad- 
vertising manager. Mr. Dixon was 
formerly with G. F. Harvey Company 
and the R. J. Strassenburgh Company 
in similar capacities. 


Twombly Appointed Director 

W. F. Twombly has been appointed 
technical director of the Witco Chem- 
ical Company, a new position created 
because of Witco’s expanding manu- 
facturing and research activities 


A. P. A. Elect Officers 


Officers of the American Pharmaceu- 
tical Association for 1947 were elected 
by mail by the members of the associa- 
tion. They will be installed at the an- 
nual convention to be held in Milwau- 
kee the week of August 24, 1947. 

Those elected were: Sylvester H 
Dretzka, president; Augustus J. Affleck, 
first vice-president; Roy L. Sanford, 
second vice-president, and Bernard \ 
Christensen, H. A. B. Dunning, George 
A. Moulton were elected as members of 
the council for a term of three years. 


Scoppettone Joins Warner 

Orr Scoppettone, formerly manager of 
the J. W. Thompson Latin American 
radio department has joined the foreign 
advertising department of William R 
Warner & Co., Inc. 


Dr. Tenney Rejoins Carbide and Car- 
bon Chemical 

Dr. A. H. Tenney has returned to the 
New York offices of Carbide and Carbon 
Chemical Corporation, as a_ technical 
representative for the Fine Chemicals 
division. He will specialize in the de- 
velopment of markets for new chemicals 





DR. A. H. TENNEY 


being developed by the research labora- 
tories 

Dr. Tenney was for three and a half 
years with the Manhattan Project at 
Oak Ridge, Tenn. 


Heyden Memphis Plant in Production 


Production of chlorine, caustic soda 
and hydrogen at the new Memphis 
plant of the Heyden Chemical Corpora- 
tion is now under way, officials of the 
company have disclosed. 

Annual capacity of the plant will be 
1 4,000,000 pounds of chlorine, 30,000,- 
000 pounds of liquid caustic soda and 
75,000,000 cubic feet of hydrogen. 





Meeting of the Alexandra de Markoff Company salesmen and special representatives at the 
Waldorf Astoria, New York. Seated in the center is Herman L. Brooks, who heads the firm 
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Samples of benzyl chloride are drawn off during distillation, for inspection 
and test, to assure conformity with Hooker high purity specifications. 


For Compounds Containing CMC 
Use Hooker Benzyl Chloride 


The list of chemicals that can be made 
with Benzyl Chloride includes almost 
every compound that contains the 
C,H,;CH,—group. 

Benzyl Chloride is so reactive that it 
will give up its benzyl group in many 
different types of reactions. Friedel Crafts 
reactions are readily carried out, a typical 
one being the preparation of diphenyl 
methane by reacting benzyl chloride and 
benzene in the presence of aluminum 
chloride. 

It may be reacted with alcohols to pro- 
duce mixed ethers. 

An example of the introduction of the 
benzyl group into an amino compound 
is its reaction with aniline to form benzyl 
aniline. 

The benzyl group replaces sodium in 
reactions of benzyl chloride with sodium 
cyanide or sodium sulfhydrate. 

Esters are readily prepared by reacting 
the sodium salt of the acid with benzyl 
chloride. 


From Ahe salt of the earth 


For uniform results without operating 
difficulties be sure to use Hooker Benzyl 
Chloride. Hooker maintains careful con- 
trol of manufacture and strict adherence 
to high standard specifications to make 
sure that all shipments are up to the same 
uniform high purity. 

TYPICAL DATA 
BENZYL CHLORIDE 
(omega chlortoluene) CgH;CH.Cl 


DESCRIPTION: 
Clear, colorless to light yellow liquid having a 
pungent odor. Infinitely miscible with alcohol 
and ether; immiscible with water. 


PHYSICAL DATA: 


MI. Wt Ges eeebewneaseneaees 126.5 

SF 43°C 

B. R. > or less incl. 179.4°C 
USES: 


In manufacture of chemical intermediates, dye- 
stuffs, perfume bases, plasticizers, resins, wetting 
agents, rubber accelerators, gasoline, gum in- 
hibitors, pharmaceuticals. 


For further information on Hooker Ben- 
zyl Chloride and other Hooker inter- 
mediates ask for Bulletin 320 on 

your company letterhead. 





HOOKER 


ELECTROCHEMICAL 


COMPANY 


13 FORTY-SEVENTH ST., NIAGARA FALLS, N. Y. 
New York, N.Y. Wilmington, Calif. Tacoma,Wash. 


Paradichlorbenzene Muriatic Acid 
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Lo Bue Forms Own Company 

Philip J. Lo Bue, for the past six 
years director of the chemical sales 
division, Michigan Chemical Company, 
has resigned to form his own company. 





PHILIP J. LO BUE 


The new organization, which has 
offices at 70 E. 45 St., New York, will 
be known as Philip J. Lo Bue Company, 
Murray Hill 


Chemicals. Telephone 


5-4611, 4612. 


Herbert Hodges Retires from 
Monsanto 

The retirement of Herbert M. Hodges, 
director of the foreign department of 
Monsanto Chemical 
1941 until October, 1945, and since then 


overseas director of the company, has 


Company from 


been announced. 

Mr. Hodges, a native of Gloucester- 
shire, England, was a foreign repre- 
sentative of Monsanto and other com- 
panies in the Far East from 1919 until 
1936, when he undertook travel and 
sales development for Vionsanto on a 
free lane e basis. 

He had reached the retirement age on 
October 1, 1945, but remained with the 
company with the title of overseas 
director until the completion of a special 
mission to China, India, South Africa, 
Malaya and the East Indies. 


Monsanto Advancements 

Appointment of F. B. Langreck as 
technical advisor and J. M. Graham, 
Jr, and W. Kenneth Menke as assistant 
directors of Monsanto Chemical Com- 
pany’s general development department 
Robert 
Semple, director of the department. 

Mr. Langreck is one of Monsanto's 


senior technologists. He will serve in an 


has been made known by 


advisory capacity in major process and 
project studies. 
Mr. Menke will be in charge of the 


technical scouting and liaison section in 
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the department. He joined Monsanto 
as a chemical engineer in 1935, after 
graduating from Washington Univer- 
sity in 1932, and served successively as 
production department supervisor and 
research group leader before joining the 
development department. 

Mr. Graham will be in charge of the 
department's chemical engineering and 
project evaluation section. He grad- 
uated from the University of Virginia in 
1927 and joined the company as a 
junior research chemist in 1934, ad- 
vancing to research chemical engineer 
and chief chemical engineer of the 
phosphate division before joining the 
development department as_ principal 
project engineer. 


Collins Named Director of Norwich 
Edson W. Collins has been named 
director of purchases of The Norwich 





EDSON W. COLLINS 


Pharmacal Company and its subsid- 
iaries. Mr. Collins replaces Guy L. 
Marsters, who will now devote his full 
attention to the increasing activities of 
Norwich’s expart and manufacturers’ 
sales division. 

Mr. Collins is a graduate of the Mas- 
sachusetts Institute of Technology with 
an engineering degree. He joined Nor- 
wich in 1936 as assistant purchasing 
purchasing 


agent, and was named 


agent in 1940. 


Bristol-Myers Buys Ammen Co. 
Bristol-Myers Company, has pur- 
chased the assets of Charles Ammen 
Alexandria, La., 
manufacturers of Ammen’s Antiseptic 


Company, Ltd., of 


Powder. 

Clarence Pierson, Jr., former manag 
ing director of the company, will con- 
tinue under Bristol-\lyers management 
as sales manager. T. Gaines Slaughter, 
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for many years a member of the Bristol- 


Myers sales organization, has been 
named general manager of the Alexan- 
dria plant 


Karl Voss Corp. Expands 

The Karl Voss Corporation, division 
of Shoup-Owens, Inc., has leased a new 
factory at 340 Claremont Ave., Jersey 
City, as part of a program of expansion 
to increase facilities for the manufacture 
of fine quality hand made cosmetic and 
perfumery boxes. This and another 
branch plant in operation at Hacken- 
sack, N. J., together with the main 
division at Hoboken, N. J., 


a well rounded service for the produc- 


will provide 


tion of handmade boxes. 


Torigian Labs. Expands 

Torigian Laboratories, Inc., Queens 
Village, N. Y., manufacturers of chemo- 
therapeutic agents in ampuls and vials 
for parenteral administration, is pro- 
gressing in its expansion program, hav- 
ing recently occupied newly erected re- 
search and ampul manufacturing lab- 
oratory, its second unit now under con- 
struction is nearing completion. 


Hartz Joins Orbis 

George Hartz, has joined Orbis Prod- 
ucts Corporation, New York, in a tech- 
nical sales capacity, according to an 
announcement by Charles J. A. Fitzsim- 
mons, president. Mr. Hartz, formerly 
chief chemist for John Powell & Co., 
Inc., will be engaged in technical sales 
work in insecticides, and will also do re- 


search on new products 





GEORGE HARTZ 


\ 1927 graduate in Industrial Chem- 
ical Engineering, from Pratt Institute, 
Mr. Hartz did several years of post 
graduate work at Brooklyn Polytech 
Institute. 
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Noel Advanced by Bristol 


Roland H. Noel has been appointed 
director of control for Bristol Labora- 
tories Inc. Mr. Noel, who joined Bristol 
last year, was formerly chief control 


ROLAND NOE! 


chemist at Burroughs-Wellcome Com- 
pany. He was graduated from Massa- 
chusetts College of Pharmacy in 1939, 
after majoring in pharmaceutical chem- 
istry. He held a teaching fellowship for 
two years and received his Master’s 
degree from the same college in 1941. 


Oliver Named Manager of Glycerine 
Sales 

C. Clyde Oliver has been named 
glycerine sales manager of Lever Broth- 
ers Company, Walter W. McKee, vice- 
president in charge of sales has an- 
nounced. 

Mr. Oliver, joined the staff of Lever 
Brothers in 1925, and has been field 
manager of the glycerine sales division 
since 1932. 


Polak's Frutal Acquire New Factory 

Polak’s Frutal Works, Inc., Long 
Island City, N. Y. have acquired a 
factory at Middletown, N. Y., as part of 
the firms expansion policy. 

This new site covers an area approx- 
imately four times that of the location 
of the company’s factory in Long Island 
City. It will relieve the smaller plant of 
the burden it has been carrying during 
and since the war. It was during this 
period that it was necessary to manu- 
facture many materials destined for 
domestic and foreign consumption at 
the Long Island City plant as the firm’s 
large factory at Amersfoort, Holland, 
was occupied by the enemy. 


Breslauer Elected President 

Milton K. Breslauer of the A. Bres- 
lauer Company was elected president of 
the National Beauty and Barber Manu- 
facturers’ Assn., succeeding Edward J. 
Breck of John H. Breck. Inc., at the 
annual convention at the Palmer House, 
Chicago. 

J. H. Welsh of the Lucky Tiger Mfg., 
Co., has been named first vice president, 
and Phil D. Spaeth of Realistic Perma- 
nent Wave Machine Co., Wm. H. H. 
Davis of Duart Mfg. Co., Ltd., Paul R. 
Mulvaney of Vienna Beauty Products 
Co., and Karl H. Mamlok of Turner Hall 
Corporation, were elected second, third, 
fourth and fifth vice presidents re- 
spectively. 

Arthur M. Arthur of Bobby Trading 
Co., continues as secretary, and Harold 
F. Bertrand of Conti Products Corpora- 
tion as treasurer. 


Shown at a sales convention of the combined sales forces of Victoria Ltd., and Duncan Storm 

Ltd., seated left to right: H. C. Richardson, president of cargo, Tom Jones, John Tims, Harold 

Boggins, Emery Christiesen, Manuel Saaverda. Standing: Alfred A. McKelvy, William Swart- 
man, Vincent Mora, William Collier and Joe Robinson 
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Nash Named to Board 

Raymond A. Nash has been elected 
to the board of directors of William 
Peterman, Inc., insecticide manufac. 
turers. Mr. Nash who is vice-president 


RAYMOND A. NASH 


of the Company, is in charge of produe- 
tion. He is a graduate of the Carnegie 
Institute of Technology. 


Chilson on Construction Costs 

Francis Chilson, well-known in drug 
industry production management, in a 
recent speech said that construction 
conditions are stabilizing. He believes 
materials and supplies will be available 
by the end of 1947. 

In his talk before the Lakeside 
Laboratories’ Eastern regional salesmen, 
Mr. Chilson explained that the Mil 
waukee pharmaceutical company’s new 
plant will be completed in 1948. Con- 
struction costs will not go down for 
some time, he said, but on the other 
hand, he was quite certain they would 
not go higher. Chilson’s observations 
have led him to believe that it is at 
least twice as expensive to build today 
as compared with the pre-war period. 

Other speakers at the meeting were 
president Evan P. Helfaer, of Lakeside 
Laboratories, Harry Phibbs of the 
Harry C. Phibbs Advertising Co., Dr. 
Shepard Shapiro and William T. Doyle, 
director of production development and 
marketing of Lakeside Laboratories. 


Conley Leaves Rexall 

C. J. Conley has retired from the 
Rexall Drug Company and Harold F. 
Coleman will take over Mr. Conley’s 
former duties as buyer of drug and co® 
metic glassware, caps, tubes and other 
finishing materials. Mr. Coleman has 
been with the company for almost 
thirty years and up to the time of his 


new assignment was managet of the 


packaging division. 
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Sulfanilamide Activated 
By Urea and Urethan 


Sulfan insufhcient to 
inhibit growth of bacteria becomes bacterio 
static when mixed with urethan or 
cording to a paper published recently. In 
addition, the author states, urethan increases 
the solubility of sulfanilamide at least 
times and of sulfathiazole at least three times. 
The report also indicates that urethan im 
nroves the action of penicillin, particularly in 
the treatment of mixed infection of wounds 


ilamide in quantities 


urea, ac 


two 


Increases Soap Lather 
To improve the lathering of soap, a method 
has been devised which consists of treating 
the soap with nitric oxide prior to the salting 
out process. The soap afterward was said to 
give a thicker and finer lather than without 
this treatment. 





THE MONTH IN TEXTILES 


A flameproof, mothproof, and non-shrink- 
ing wool is said to have been developed 
Limited commercial production of 
nylon staple fiber — a material claimed to 
have outstanding properties of strength, 
abrasion resistance, and dimensional sta- 
bility — is announced . . . A method for 
lubricating fibers at a stage prior to spin- 
ning is patented Congress will be 
asked to enact a law forbidding interstate 
transport of highly flammable textiles, ac- 
cording to a reputable source... A 
waterproof and stainless fabric is mar- 
keted which is said to need no special 
stitching . . . A report on synthetic fiber 
developments in Germany is made avail- 
able . . . The British announce a new or- 
ganization to undertake research into the 
growing and breeding of cotton .. . A 
device is produced which accurately deter- 
mines the amount of moisture in wool. . . 
A new finishing agent for cotton and 
rayon fabric, described as a water-soluble 
gum finish of low viscosity and good sta- 
bility, is manufactured . . . A new dry- 
cleaning fluid is placed on the market 











New NF VIII Available 


The new, completely revised and enlarged 
National Formulary has just been issued. It is 
said to represent the culmination of four years 
of planning and work by the Committee on 
National Formulary, the staff of the American 
Pharmaceutical Association and 
hundreds of collaborators 


I aboratory 


Ups Starch Solubility 
_The solubility of starch in aqueous solu- 
ions is said to be increased by a 
patented recently. The process consists prim- 
arily in treating the starch with a 
Morganic chlorite under 
tions of heat and pressure 


proc ess 


soluble 
pres¢ ribed condi 


New Shampoo Stabilizer 
The turbidity tendency of shampoo compo- 
Sitions can be decreased notably by the use 
of 4 stabilizing agent, described as an anion 
ative salt of a monoalkyl sulfate. according 


10 @ recent patent. Lathering power is said 
to be unimpaired by the stabilizer. 


1946 Advances in Drug Field 


Used Man y 


U.S.1. Chemicals 


Intermediates, Solvents, and Other Chemicals Supplied for Amino 
Acid Therapy. and Treatment of Leukemia. Malaria and Ophthalmia 


The cascade of “wonder-drugs.” 


fed by 


seven years of intensive war-time 


research, swelled last year as new pharmaceuticals hit the market and as 
“top-secret” labels were removed from many war-time developments. During 








New Scale Simplifies 
Solution Preparations 


To simplify the preparation of solutions in 
which the weight of water must be figured, a 
new scale has been developed which is claimed 
to save considerable time for pharmacists and 
chemists because unit weights replace tedious 
scale is 
Each 


“yagle” is equal to one per cent of the weight 


mathematical calculations. The new 


graduated into units, called “yagles.” 


of a fluid dram of water (454.6 grams) 


Hormone Combats Ulcers 
\ group of 


American scientists have an 


nounced the isolation of a new hormone which 
is claimed to have brought relief to 40 of 58 
The 
hormone, known as enterogastrone, is said to 
the 
upper intestinal tract of pigs. 


patients suffering from peptic ulcers. 


be derived from mucous lining of the 


Mildew Resistance Tests 

A summary of the tests used to determine 
the mildew and rot resistance of textiles and 
the textile 
recently been published. Complete laboratory 


effectiveness of fungicides have 


details of the more important tests are given 


supply the 
many chemi 
Among its 
low cost 


continued to 
industry with 
and solvents 
new 


the year U.S.1 
pharmaceutical 

intermediates, 

major contributions 
method for synthesizing the up-to-then rare 
and expensively-priced methionine, a vital 
amino acid for which wide use is foreseen in 
human foods, animal feeds, and the treatment 
of various diseases. 

Also introduced last year 
pies for periodic ophthalmia and leukemia, the 
dreaded “cancer of the blood,” in which ribo 
flavin and urethan respectively played promi 
nent parts, disclosed 
the development of a new synthetic drug, “SN 
7618,” which to be to both 
atebrin and quinine in the treatment of ma 


cals 
was a 


were new thera 


Government scientists 


is said superior 
laria. Familiar pharmaceutical stand-bys, such 
as ethyl acetate, ethanol, 
gained stature by their applications in 
the manufacture and processing of vitamins, 
“sulfa” and other 


acetone, and butanol 
new 
hormones, barbiturates 
drugs 

Low-Cost Methionine 


Practically unobtainable before 1946, meth 
ionine is available to pharmaceutical 
manufacturers for much-needed applications, 
thanks to the new U.S.L. manufacturing proc 
slashes about 97 per cent. 
Anticipated uses for this compound, which 
is one of the ten 
the growth and repair of animal 
clude the treatment of shock, burns, exposure, 
poisoning from a wide range of 
compounds, It is reported that protein hydro 


‘ 


now 


ess costs 


whic h 


amino acids necessary for 
tissue, in 


as well as 


In 1846, William Morton made the first public demonstration of the use of ether as an anesthetic 
Since then, the pharmaceutical industry has continved to triumph over pain. Last year saw the 
introduction of new therapies for leukemia, malaria, and ophthalmia 
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Pharmaceutical Advances in 1946 


(Continue 


lysates fortified with methionine have been 
employed with outstanding success in the 
treatment of peptic ulcers and _ starvation 


cases, 


Hope for Leukemia Victims 

lo the many victims of leukemia, for which 
no cure has yet been found, new hope came 
last year as British scientists announced a 
definite palliative effect in many cases when 
urethan treatments used. The results 
were reported to be similar to those obtained 
from X-ray therapy which has been employed 
for some time to give temporary relief and to 
prolong life in chronic forms of the disease. 
Urethan therapy, it was noted, dropped the 
total white blood count to normal limits and 
raised the hemoglobin level 


were 


New Antimalarial 
After four years of extensive research the 
U. S. Government’s Board for the Coordina- 


tion of Malarial Studies finally came up with | 


a new antimalarial, “SN 7618,” which, it is 
claimed, relieves malaria three times faster 


i fromt 


age one) 


than atebrin or quinine, and with fewer ill 
effects. An important intermediate in the man- 
ufacture of this drug, noval ketone (5- 
diethylamino-2-pentanone) , a product of U.S.I. 
Wider Use for Old Stand-bys 

Familiar chemicals continued to play im 
portant roles in the pharmaceutical industry 
in 1946. A stir was created when it was an 
nounced that ethanol was found effective in 
the treatment of rats’ cancer, but the greatest 
pharmaceutical manufacturing use for this 
compound was still found in the processing 
of vitamins, hormones, and plant extracts. 
Other solvents, such as amyl alcohol, amyl 
acetate, butanol, and acetone entered into the 
same type of processing. Riboflavin extracts 
were suggested as a cure for periodic ophthal 
“moon blindness,” a disease common to 
Diethyl carbonate and diethy! oxalate 
were used in the preparation of barbiturates; 
ethyl acetoacetate in the manufacture of anti 
malarials, antipyrine, and Vitamin 
B:; and in the processing of 
“sulfa” such as sulfadiazine. 


mia, 


horses. 


leuc ine, 
ethyl 
drugs, 
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25,000 ATTEND FIRST AUTOMOTIVE 
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More than 450 exhibitors displayed products ranging from seat covers to hydraulic springs at the 
Automotive Service Industries show held recently at Atlantic City under the joint sponsorship | 
of the MEMA and the MEWA. The show attracted about 25,000 visitors. Shown here at the U.S.1. 


booth, left to right are: J. F. Creamer, Horton, 


Gallo, Creamer Co., W. J. Fried, U.S.1., J. T. 


Fleming, Horton, Gallo, Creamer Co., W. W. Newell, U.S.1I., A. E. Tongue, U.S.1., H. L. Snyder, 
Jr., U.S.1., T. M. Bennett, U.S.1., J. Blessing, Harrisburg Auto Parts Co., and E. B. Mower, George 


W. Myers Co. 
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Root Joins Scoville Mfg. Co. 

Roy Root, dean of cosmetic supply 
salesmen and for more than 20 years 
one of the most active figures in cos- 
metic affairs, will soon be leaving New 


L. R. ROOT 


York City where he has accumulated 
more friends than is the lot of most men, 
to become Division Sales-manager in 
full charge of sales development and 
promotion for the Drug and Cosmetic 
Container-Division, Scoville Manufac- 
turing Company. In this position he 
succeeds Dan Cook who is retiring. Roy 
Root’s many activities in New York, 
stretching back over the years, has in- 
cluded a prominent and active place in 
the various organizations of the trade, a 
term as a member of the Executive 
Committee of the Toilet Goods Associa- 
tion and for many years Chairman and 
inspiration of the Convention Commit- 
tee of the Toilet Goods Association. 
We are glad to congratulate Roy on this 


prraraet 











new position which means a substantial 
increase in responsibility and opportun- 
ity. Now that he is in charge of national 
sales for this important division of 
Scoville, we will probably see him less 
often in New York. Let’s hope that even 
though he is taking up residence in 
Waterbury that his urge to return to his 
old haunts and his old friends will at 
least bring him on frequent visits to 
the city. 


Vivaudou Inc. Moves Plant & Offices 


V. Vivaudou, Inc., distributor of 
Mavis and Djer-Kiss, and a subsidiary 
of Universal Laboratories, has moved 
its executive offices from Long Island 
City to the Savoy Plaza Hotel and its 
factory and laboratories from long 
Island to the new plant at East Orange, 


IN. 2 


Advertising Firm Organizes 
Professional Department 

Doherty, Clifford & Shentield, Inc., 
has organized a complete professional 
department under the direction of a 
medical staff. The department will 


cooperate exclusively in the field of 


medical professional advertising with its 
own research, copy and art divisions. 


Dr. Glick Joins Sharp & Dohme 

Dr. Paul S. Pittenger, vice-president 
in charge of quality control, Sharp & 
Dohme, Inc., has announced the ap- 
pointment of Dr. Dudley Peters Glick 
as manager of the standardization de- 
partment. 


Dr. Everett G McDonoush (left) congratulating Dr. Ralph L. Evans upon hearing the news 
that “Sleek” and “Nair” infringe their patent 
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Dr. Glick joins the company after 
serving two years as director of the 
division of laboratories, Akron Health 
Department, and professor of bac- 
teriology at the University of Akron 


He is a graduate of Ohio State Uni- 
versity where he received his M.A. and 
Ph.D. in bacteriology and served three 
years as assistant in bacteriology. From 
1934 to 1944 he was an associate pro- 
fessor at Colorada State College of 
Agriculture, and since 1944, he has been 
connected with the Akron Health De- 
partment. 


Odorless Depilatory Patent Upheld 


The first patent decision in connec- 
tion with the use of mercaptans in the 
beauty field has been handed down by 
Judge William C. Coleman of the U. S. 
District Court of Maryland, in the pat- 
ent infringement suit tried in November, 
1946. 

Judge Coleman's decision holds that 
patent No. 2,352,524, for a depilatory 
Ralph L. 
Everett G. McDonough, and owned by 
Sales Affiliates, Inc., N. Y., is infringed 
by the depilatory “Sleek,”’ 
made by Elizabeth Arden, Inc., and 
Maryland by the Hutzler 
Brothers Company, and also the depila- 


invented by Evans and 


product 
sold in 


tory “Nair,”’ made and sold by Carter 
Products, Inc. 

Other 
licensed under the Evans and Mce- 


similar depilatories already 


Donough patents are “Irma,” sold by 
a subsidiary of the Schering Corpora- 
tion of N. J., and “X-Bazin,” sold by 
Hall and Ruckel, N. Y. 

The decision, which may have far 
reaching results in the cosmetic field, 
entitles the patent owners to injunction 
against further manufacture, sale or use 
of the infringing depilatories and refers 
the case to a special master to deter- 
mine the amount of profit and damages 
to be awarded to Sales Affiliates. 
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There’s a reason why Zimmerman products are 
tops with cosmetic manufacturers all over. Zim- 
merman produces cosmetics of superior quality in 
every classification, bulk or packaged. Zimmer- 
man products are first always because they’re 
better all ways. 


Over 100,000 square feet of the finest manu- 
facturing space in the country are ready to go to 
work for you. 


We can now handle a limited number of new 


W. F. ZIMMERMAN, INC. 


404 Fourth Avenue 


7 New York 16, N. Y. 


Zimmerman Products 





WF 


First Always—Best All Ways 


orders for creams, powders, lotions, lipsticks, 
rouges, eye preparations, perfume, cologne and 
other specialties. We’ll follow your specifications 
or you Can use ours. 


Our new emollient lipstick—now in quantity 
production—offers you all these advantages: (1 
Extra smooth (2) Longer lasting (3) Non-toxic, 
even to sensitive lips. (4) Emollient made, soft and 
soothing. Investigate a sample today. 


Write, wire or phone for complete information. 










QuALiry 


605-635 So. 21st St. 
Irvington, N. J. 





INTEGRITY 





iS cenemniee 


Packages - \ 





Mexican Representative: Sixto Noreiga R., Apartado 697, Mexico, D. F. 
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Bristol-Myers Advances Two 

4. Douglas Studdiford, purchasing 
agent, and Sherwood C. Chatfield, di- 
rector of personnel, have been elected 
assistant vice-presidents of Bristol- 
Myers Company 

Mr. Studdiford, a native of New York 
City, received his education at Kent 





A. D. STUDDIFORD 


School and Princeton. He joined Bris- 
tol-Myers in 1932, in the production 
field and after several years experience 
in various capacities was appointed 
purchasing agent in 1935. 

Mr. Chatfield was born in Brooklyn, 
and is a graduate of Hamilton College, 
class of 1929. He became associated 





S. C. CHATFIELD 


with the Company in 1941, as director of 
public relations, becoming director of 
personnel in 1944. 


Lab-Scents Makes the Heart Grow 
onder 

The adventures of “Professor” and 
“Doctor” the pair who have been ap- 
pearing in Lab-Scents, the monthly 
bulletin which Aromatic Products, Inc., 
sends to the trade, have been con- 
solidated in a small booklet. “‘Lem”’ the 
author and artist is Michael J. Lem- 
mermeyer, president of Aromatic Prod- 
ucts, Ine. 
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Beauty Fashion Awards for 1946 


Beauty Fashion, the magazine of the 
perfume and cosmetic industry, an- 
nounces that the 1946 awards have 
been presented to: Prince Matchabelli 
for packaging of Crown Jewel; to Rev- 
lon Products Corp., for advertising; to 
Schnefel Brothers for promotion of 
Naylon; and to Charles of the Ritz for 
merchandising policy 

The Beauty Fashion awards were 
established several years ago to en- 
courage the maintenance of a_ high 
standard of merchandising practices in 
the perfume and cosmetic industry 


Goby Returns To France 

Francois Goby, president and general 
manager of Tombarel Freres, Grasse, 
France sailed on the America, February 
6, after a three months visit in this 
country. While here, Mr. Goby at- 
tended the annual meeting of the Saints 
and Sinners as a guest of Reginald 
Townsend of Mennen & Mitchell. 

This visit was Mr. Goby’s twentieth 
trip to the United States. According to 
his reports, conditions in France have 
improved considerably, but the produc- 
tion of some of the finer floral products 
in Grasse is still below normal and they 
are still unable to meet world demand. 


Continental Acquires Hummel-Ross 

Continental Can Company has ac- 
quired the net assets of the Hummel- 
Ross Fibre Corporation, of Hopewell, 
Va. The mill will be used to supply raw 
materials for fibre drum and _ barrel 
manufacture in the Van Wart, Ohio and 
Reading, Pa., plants of the Container 
Company, one of Continental's principal 
subsidiaries. 

Hans A. Eggerss, who made the an- 
nouncement, said that production of the 
newly acquired mill will gradually be 
taken over by Continental in the course 
of the next six to eight months. He ex- 
plained that this will provide badly 
needed raw materials to expand fibre 
production. 

Fred E. Hummel, president of the 
Hummel-Ross Corporation, will serve in 
an advisory capacity, and John W. 
Sales will continue in his present posi- 
tion as general manager of the mill. 


E. Walton Bobst Joins Warner 


E. Walton Bobst has resigned from 
Roche Organon, Inc. He will join Wm. 
R. Warner & Co. Inc., March 1 as a 


vice-president. 
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MacBain Advanced by Bistol-Myers 


Gavin k. MacBain has been elected 
treasurer of Bristol-Myers Company, 
New York, by the board of directors 

Mr. MacBain, a native of Closter, 
\. J., graduated from Columbia in 1933 
with a degree of B. A. After graduation 


he was for eleven years connected with 





G. K. MACBAIN 


Wood, Struthers and Company, New 
York, before joining Bristol-Myers in 
1944 as assistant to the treasurer. 


Anderson Named Vice-President 


Richard A. Anderson has been elected 
a vice-president of Bristol Laboratories 





R. A. ANDERSON 


Inc. Mr. Anderson, a native of Martha's 
Vineyard, Mass., is a graduate of the 
Rhode Island College of Pharmacy. He 
came to the Laboratories in 1944, as an 


assistant sales manager. 


Lederle Changes 


Lederle Laboratories division, Amer- 
ican Cyanamide Co., has announced 
several organizational changes. Henry 
Wendt, Jr.. is now director of sales, 
T. B. Van Stone is domestic sales man- 
ager, and Tom Floyd-Jones continues as 
manager of wholesale and chain store 


sales. 
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Continental Gets Loan from N. Y. Life 

In one of the first transactions of its 
kind, under a new law permitting life 
insurance company’s financing in the 
industrial field, New York Life Insur- 
ance Co., and Continental Can Com- 
pany, have completed an agreement 
under which New York Life may par- 
ticipate to the extent of about $10,000,- 
000 in expanding Continental's manu- 
facturing facilities. 

The arrangement provides that New 
York Life will purchase several new 
plants which are under construction or 
will be built to increase Continental's 
production and will then lease the prop- 
erties to the manufacturer for a term of 
years. 

The deal was made possible by 1946 
amendments to the New York State 


Insurance Laws. 


Dinner for Hinchcliffe 

A testimonial dinner attended by the 
entire sales force of Apex Chemical Co., 
Inc., New York, was given at the Hotel 
New Yorker, December 29, to John R. 
Hinchcliffe, for 35 years a member of 
the selling staff in the New England 
territory. 


N. ¥. Q. Adds to Staff 


The New York Quinine & Chemical 
Works, Inc., has announced two addi- 
tions to the research staff. They are 
Daniel R. Satrianna formerly on the 
staff of General Chemical Company, and 
A. Loter previously a member of the 
staff of the Lucidol Company. 


Owens-Illinois Glass 


R. L. Snideman, president of Amer- 
ican Coating Mills, Inc., announced 
that he and company directors had 
recommended to stockholders accept- 
ance of an offer of Owens-Illinois Glass 
Co., to acquire the property and assets 
of the corporation. 

Coating Mills manufactures cartons 
and corrugated shipping containers in 
addition to coated board products. It 
operates two plants, one in Elkhart and 
another in Chicago. 


Ralph E. Dorland Married 

Ralph E. Dorland of The Dow Chem- 
ical Company, was married February 1, 
in New York. Mrs. Dorland is the 
former Julia A. Reuter of New York 


Ess. Oil Assn. Elects Schilling 

William Schilling, Jr., vice-president 
of the Norda Essential Oil & Chemical 
Co., bas been reelected president of the 
Essential Oil Association. Other officers 
reelected for the year included Louis 
Rapin of Antoine Chiris Co., vice-presi- 
dent, and Robert Magnus, of Magnus, 
Mabee & Reynard, Inc., secretary- 
treasurer 


Reynolds Named Director 
Edward Reynolds, administrative 
vice-president of Harvard University, 
has been elected a director of Merck & 
Co., Inc. He fills the vacancy caused by 
the death of Adolph G. Rosengarten. 
During the war Mr. Reynolds served 


Whitehall Pharmacal Company four new divisional sales managers. From left to right they are 
lec M. Thomas, Atlanta; O. M Onesty, Dallas; Ed. C. McManus, Detroit; Edward | 
McWilliams, New England. 
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in the office of the Surgeon General as 
chief of medical supply service, first as a 
civilian then with the rank of Brigadier 
General, in charge of all phases of pro- 
curement, storage, and distribution of 
medical supplies for the Army and lend- 
lease operations. Prior to the war he 
was president of the Columbia Gas and 
Electric Corporation 


Schneidler to Visit Here 


J. Schneidler, managing director of 
the Camden Chemical Co., Ltd., Lon- 
don, intends to visit the United States 
during the middle of March for a stay of 
a few weeks. 

He is interested in contacting manu- 
facturing chemists, who are interested 
in the manufacturing and marketing of 
products in England. Address inquiries 
to the Camden Chemical Co., Ltd., c/o 
American International Trade Co., 1050 
Avenue of the Americas, New York 18, 
2 


McKelvy Appointments 

Hugh D. McKay, president of Alfred 
D. McKelvy Company, has announced 
the appointment of two new sales repre- 
sentatives. 

Lawrence E. Horner will cover the 
states of West Virginia, Kentucky, 
Tennessee and North Carolina as 
Southeastern representative. Mr. Hor- 
ner was a Lieutenant in the Navy and 
previously was with the Hercules Pow- 
der Company. He is a graduate of 
Drew University and the Graduate 
School of Columbia University. 

Roger K. Taylor, representative for 
Illinois, Wisconsin, and Minnesota was 
released from service as a Captain in the 
Army. He is a graduate of Lake Forrest 


College. 


Philip Kachurin 


Philip Kachurin, fifty-nine, founder of 
the Kachurin Drug Company, 525 W. 
12 St., and president and treasurer of 
the American Pharmaceutical Com- 
pany, Inc., died January 19 at his home, 
322 Central Park West. 

A native of Russia, he came to this 
country shortly before the first World 
War and founded his own export and 
import spice and drug firm. He later 
acquired the American Pharmaceutical 
Company, a chemical manufacturing 
concern, 

Surviving are his wife, and a son. 


Leon 








For more than thirty years manufacturers in 
many fields have come to rely on “Package” 
for dependable, thoroughly modern wrap- 
ping equipment. The fact that a large per- 
centage of our current business is repeat or- 
ders from old customers proves this. Today 
over 80% of America’s entire output of ma- 
chine-wrapped goods are handled by our 
machines. 
New Developments 


America’s leading manufacturers 


consistently choose“PACK AGE” machines 


various types of products and styles of wrap- 
ping . . . More economical to operate .. . 
More easily adjustable for various sizes. . . 
More compact . .. Quieter ... And generally 
more efficient. It wraps with virtually any 
plain or printed material. Only one operator 
is required for supervision and to make the 
simple adjustments necessary to change over 
from one package size to another. 






The extremely versatile FA—most widely 
used of all wrapping machines. 














Our engineers have recently developed new Let Us Help You , Letter 7 
machines capable of wrapping numerous If you have a new product to wrap, if you The FA-2T—recently developed for wrap- Some 
items which heretofore could not be given _ plan to stimulate sales by restyling your cur- Ss a ee a ee young e 
the sales advantage of smart, eye-catching rent package, or if you are interested in cut- ’ along in 
wraps. Moreover, they are constantly improv- _ ting costs by increasing the over-all efficiency that I ; 
ing our standard models—incorporating new of your present packaging set-up — consult | 
features that improve mechanical operation. our nearest office. We'll be glad to supply able to 
Our new, vastly improved Model FA isa you with complete information and litera- Having 
typical example of this program of continual _ ture on any of our machines, or if you prefer, Why so | 
modernization. This popular model has been _ to discuss your packaging problems with you 80 few, 
made faster . . . More readily adaptable to __in person. which | 
PACKAGE MACHINERY COMPANY, Springfield 7, Massachusetts success 

30 Church St., New York 7 ¢ 111 W. Washington St., Chicago 2 The Universal 4—a machine that is blaz- then wre 

101 W. Prospect Ave., Cleveland 15 ° 849 Marietta st.. N. W Atlanta } e 443 S. San Pedro St., Los Angeles 13 ing a new trail in wrapping vegetables is taker 

320 Market St., San Francisco 11 « 18 Dickens Ave., Toronto 8 and fruit. . l 

formula 
P not all fi 

PACKAGE MACHINERY COMPANY [iia 

law, selli 

after | | 


Over a Quarter Billion Packages per day are wrapped on our Machines 


thesis in 
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By Francis Chilson 


Industrial Consultant 


Letter To A Young Engineer 

Some time ago I was asked to write a letter to a 
young engineering student to advise him on how to get 
along in that profession. The flattering assumption was 
that I had got along in it myself, and that I might be 
able to tell the young man how the trick is turned. 
Having agreed to assume the task I began to wonder 
why so many engineers and other trained men fail and 
80 few, relatively, succeed. I hit upon something 
which I had not hitherto read in any biography or 
“suecess” book, but which is implicit in all of them. I 
then wrote the letter from which the following excerpt 
is taken, and, having written it I realized that the 
formula set forth applies with equal force to many if 
hot all fields of human endeavor. Certainly it applies 
with equal force to chemistry, medicine, accounting, 
law, selling and general business administration. Later, 
after I had written the letter, I employed the same 
thesis in an address at Pratt Institute. So much en- 
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thusiastic comment was aroused that I was encouraged 


to publish my own observations in the hope those 
among you who have, as I do, college age sons, may 
find here some fruits of experience which may prove 
helpful to your boys. The first part of the letter deals 
expressly with engineering education: and the second, 
how best to apply it: 

“First of all, let me say that success in any profession 
is not to be measured by money alone. Equally im- 
portant is the feeling of intense, creative interest and of 
pleasure in what you are doing. Too many men lose 
interest in what they are doing too soon, simply because 
they are floundering aimlessly instead of following a set 
course, 

“It has been my experience and observation that 
most engineers eventually become mere routine tech- 
nicians. In their early days they became interested in 
machine design or research work in electronics, tele- 
vision, aircraft building or in some other field which at 
the moment of their training, has wide popular appeal. 
Only a few of them are fortunate enough to make in- 
ventions which will be profitable to them personally. 
A few engineers eventually become executives of 
engineering organizations, but the chance of succeeding 
in such organizations is in proportion to the number of 
men employed. If the company employs 100 men, 
your chance is simply 100 to 1. The point I wish to 
make and to emphasize is that to be a really successful 
engineer you must also learn something about business 
in its broad aspects so that you can quickly learn to 
manage or influence men and thus utilize the brains of 
other people to help you accomplish your purposes. 

“Inasmuch as you will always have to sell your ideas 
to your superiors, whoever they may be, or to your 
own associates, it would be well for you to learn how to 
make free-hand sketches in three dimensions. You 
don’t have to be an artist to learn this. A course in 
architectural drawing added to your regular engineering 
course will accomplish this purpose. There is an old 
Chinese proverb that “One picture is worth ten 
thousand words.” Don’t ever forget that. Neverthe- 
less, you must also use words in speaking and writing in 
order to convey your ideas or to amplify the pictures 
you may draw. Hence, you should pay particular atten- 
tion to your oral and written English. A man of ideas 
is first and foremost always a salesman. An idea is no 
good unless you can get somebody to take it up and use 
it to your advantage. You need command of words. 

“Inasmuch as the science of chemistry is becoming 
increasingly important in every field of endeavor, even 
in electronics, television and airplane construction, I 
should recommend that you also consider the addition 
of some courses in chemistry. You need not prolong 
your regular course in order to learn this, because with 
a sound basic engineering training, you can learn in a 
very short time, by reading and at night school after 
you have graduated, enough chemistry to give you a 
grasp of the importance of the subject. 

“It has been my observation that a course which 
combines engineering, business organization and a 
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smattering of chemistry, together with an ability to 
draw reasonably well and to speak fluently and write 
clearly, will give anyone a foundation that will assure 
success in after life. 

“But formal training is only a very small part of your 
preparation for life. If your training has taught you 
how to locate information on the subjects in which you 
are interested; if it teaches you how to think clearly and 
logically and to express yourself well—orally, in writing 
and graphically—; if it teaches you the fundamentals 
of your profession, then it has accomplished a great 
deal in giving you the proper start in life. 

“But something more than training is necessary. 
You must acquire experience and you must acquire a 
reputation. You will read in books and you will be told 
by your professors that it is desirable to join a big com- 
pany where future advancement is assured. That, my 
dear boy, is the bunk. Only one man in many, many 
thousands ever succeeds by beginning at the bottom of 
the ladder in a big company and working up. The 
majority of men succeed by changing from one company 
to another with the same industry. Every time a man 
changes from one job to another within the same indus- 
try, he establishes contacts with more people within 
that industry and bis experience consequently becomes 
progressively more valuable. Presently, he reaches 
a point when many men know him and if his work has 
been good, he has established a reputation. I do not 
mean by this that a man ought to change his job every 
six months, but I do feel that between the ages of 21 
and 30, a man ought to change his job within the same 
industry at least 4 or 5 times. This gives him a broader 
grasp on the problems of the industry; its products and 
processes, and a limited number of changes like this 
does not lay him open to the charge of being a rolling 
stone. 

“IT emphasize that it is important to change within 
the industry you may select as your future field of 
endeavor—and your selection should be based on a 
knowledge of the fact that the industry in particular is 
at least potentially profitable. Many engineers make 
the unfortunate mistake of shifting at random from one 
industry to another. When, for example, a man changes 
from the cosmetic industry to the dairy industry and 
then goes into the textile industry, and from there into 
the leather industry, he is progressively discounting his 
experience, for the reason that, although his knowledge 
as an engineer or technician may be broadening, he can 
never make his successive employers believe that the 
experience he gained in these industries is of any value 
in the one in which he may be employed at the par- 
ticular moment. But if you begin in a specific industry 
such as the chemical or drug industry, every time you 
shift, after having had a reasonable degree of ex- 
perience with a firm within that industry—and also 
having had a perfectly valid reason for shifting—each 
successive employer puts a higher value on your serv- 
ices because he recognizes that you know the industry, 
its products, its problems and its processes. 

“If you study the history of the great successes such 
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as Walter Chrysler, General Knudsen, John D. Rocke- 
feller, Charles Schwab or any of the others, you will 
find that during their early careers that, although they 
may have shifted from one company to another, they 
always remained within specific industries. Rox kefeller 
made his name in oil; Chrysler and Knudsen made 
theirs in automobiles; Schwab made his in steel. Had 
Schwab shifted from steel to leather goods to textiles, 
you and I would never had heard of him regardless of 
his great native abilities. 

“To succeed, you must be able to convince people 
that you understand and can solve their problems and 
this can only be done if you confine yourself to a single 
industry. I do not mean by this that you should not 
experiment. You may try one industry and find that 
you are in the wrong one. In such a case there is 
nothing wrong in shifting to another industry, but be- 
fore you make up your mind about the industry you 
should specialize in, by all means consider its history, 
its future and its profit-making possibilities. 

“Success depends upon intense sustained interest, 
common sense, training, hard work, salesmanship and 
good luck. But the point I wish to emphasize in closing 
is that good luck is another way of saying good con- 
tacts. You make your own opportunities and your 
good luck by confining your activities to a specific 
industry and creating such a good impression by your 
own ability that your contacts will bring opportunities 


to your attention. That is the meaning of good luck 


The following information is supplied by manufacturers 
of the equipment described and claims made below by these 
manufacturers are passed along for what they are worth. 
Presentation of such notice in this department is nol to be 
taken as endorsement of the claims or of the equipment. 


Bottle Labeling 

Something new—of intense interest to manufacturers 
of round and flat bottled products—was inveiled in the 
New Jersey Machine Corporation plant at Hoboken, 
N. J. on Thursday, December 5th, and operated for a 
full week of demonstration for visitors. It was the 
new, fully automatic, high-speed Label-Dri, a machine 
designed to apply labels to bottles at the rate of 300 per 
minute, utilizing thermoplastic coated labels, and thus 
establishing another “‘first’’ for New Jersey Machine 
Corporation in the development of improved machines, 
employing modern tested methods as soon as they have 
been proven practical. The Label-Dri eliminates the 
use of liquid or paste adhesives, necessary heretofore, 
and eliminates the use of water which has always been 
used to thin down the adhesives, or to moisten gummed 
labels. 

While the Label-Dri is still in its introductory stage, 
demonstrations have borne out the results which its 
sponsors expected. The model shown in Hoboken will 
be put into actual production conditions by the Welch 
Grape Juice Company in their Northeast, Pa. plant, and 
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When you open an egg, an orange or an 
Alseco Pilfer-Proof Seal you can be sure 
that the contents haven’t been adulterated or 
tampered with. Once this protective cover- 
ing is broken, it can never be rejoined. 

If nature didn’t provide your product 
with a tamper-proof covering, investigate 
Pilfer-Proof Seals. When the cap is locked 
in place, your customer knows he is getting 
all the quality you put into the bottle. After 
unlocking, the cap may be used to reclose 
the bottle. 


Va Ia et O40, 


BEALS 4) SEALING MACHINES 


The Pilfer-Proof is one of many types and 
varieties of closures made by Alseco. What- 
ever your sealing problem, call on Alseco 


to work. with you. 


THE “CLICK” 
TELLS THE STORY 


When an Alseco Pilfer-Proof 


il 
Renae Cap is turned, cap and lock- 
4 ing ring separate with oa 


“click”, telling the customer 


that he has received the con 
tents intact and undiluted 
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the initial tests were made using standard grape juice 
bottles, filled and capped, and delivered by a conveyor 
system, under conditions approximating as closely as 
possible actual production line handling. 

There are several unusual features about the Label- 
Dri which aroused a great deal of favorable comment. 
The machine has no cams and the bottles are screw-fed 
to avoid bottle clashing. The screw engages the bottles 
on the conveyor line, and spaces them to synchronize 


with the revolving turret which applies the labels. The 





turret is heated so that the thermoplastic coating on the 
labels becomes properly “‘tacky,” and the labels are 
transferred to the bottles by air jets which literally 
“blow” the labels against the bottles in registered posi- 
tion. A time clock and thermostatic control auto- 
matically prepares the machine for operation before the 
plant opens. Several features which proved so practical 
in the success of the Pony Labelrite (also manufactured 
by the New Jersey Machine Corporation) are incor- 
porated in the design of the Label-Dri. One of these is 
the use of vacuum to remove labels from the hopper by 
an intermediate rotary turret which transfers the label 
to the turret of the heating unit, by a synchronized 
release of vacuum in the one, and a vacuum pick-up in 
the other. A three-quarter revolution of the heated 
turret provides enough heat to produce the desired 
tackiness. 

In the entire machine there is only one change part, 
that being the screw which engages and spaces the 
bottles as they enter the machine. By loosening a nut 
on the shaft, the screw is turned to an upright position; 
another nut in the end of the screw unfastens it, where- 
upon a screw designed for the dimensions of a bottle of 
different shape or size is placed into position, the nuts 
lightened and the machine is ready to perform on 
another job. 

The Nashua Gummed and Coated Paper Company, 
of Nashua, N. H., manufactured the thermoplastic 
labels used in the test run. The Nashua group and 
representatives of the New Jersey Machine Corpora- 
tion have been cooperating on the development of high- 
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speed automatic labeling requirements on thermo- 
plastic labels for well over a year. Tests have been 
made on hot and cold, wet and dry bottles in order to 
anticipate and overcome any production problems with 
a coating that could be universally adapted to all con- 
ditions, and it looks as though the major experiments 
have borne fruit. 

Since the New Jersey Machine Corporation has been 
totally engaged in production of their Pony Labelrites 
and other packaging machinery the design and de- 
velopment of the fully automatic Label-Dri was as- 
signed to Eino Lakso, and Austin Chandler, design 
engineers associated with New Jersey on many wat 


projects and pre-war packaging problems. 


Foote Kinetic Mixer 

A portable 3 cu. ft. machine employing a radically 
new mixing principle, has been announced by The 
Foote Company, Inc., Nunda, New York. This mixer is 
designed to handle asphaltic mixes, sand, feeds, foods, 
ceramics, chemicals, floor emulsions, insulating mate- 
rials, roofing materials, paints, concrete and other 
materials. [t is equipped with a pump for introducing 
liquids such as oils, molasses, water, solvents, asphalt 
and others. 

Capacity of the Foote Kinetic Mixer is as high as two 
batches per minute, depending upon conditions and the 
materials being mixed. The operating cycle at this 
speed is 5 seconds for charging from a wheel-barrow, 20 
seconds for mixing, and 5 seconds for discharging by a 
hand-controlled chute at the top of the machine. 





The mixing action which permits this high output is 
accomplished by a revolving drum and three stationary 
blades. Material is held against the inside face of the 
drum by centrifugal force. An energy converter blade 
peels a stream of material off the drum face, creating an 
end-over-end mixing action. Two cross-mixing blades 
create a side-to-side mixing action. Liquid is introduced 
into the drum by a Yale & Towne Tri-Rotor Pump at a 
maximum rate of 8 gallons in 6 seconds. The pump is 
controlled by an automatic timer which closes the hand- 
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operated control valve when the desired gallonage has final decision. It focuses the knowledge gained in scores 


been introduced. of industries on the problem of a single one, thus attack- 
The mixer is powered by a 12 h. p. gasoline engine, or ing the specific problem ona broader general front. 


can be equipped with an electric motor. Over-all 
height is 58”, length 81”, width 68”. Approximate 


weight is 1500 lbs. Pneumatic tires are 6:00 x 16. An Easy Tote 
adjustable truck hitch is provided for transporting. A new department truck, called “easy-tote,” 
Literature can be secured from the manufacturer. has been announced by Easy-Tote Products, Inc., 


Arcade, New York. 


This new truck in the handling of tote pans reduces 


Dorr Testing Services manual effort to an obsolete minimum,—no stoop—no 

Research, Testing & Process Engineering, a 24 page, strain—no tug. Serious injuries are eliminated as there 
two-color publication of the Dorr Company, New York, is no heavy lifting in bent-over positions or dropping of 
tells the story of Dorr engineering services in the broad heavily-laden tote pans. This is accomplished by 





fields of chemical, metallurgical and industrial process- utilizing a combination of features including a crank, 


ing. This service, it is explained, provides a clear and hook, rigid handle and tilting, low base plate. Any 
g. 

unbroken chain of responsibility from the conception of 
the new and unusual idea to its commercial exploitation 


as a smoothly-running, properly engineered, manufac- 





turing enterprise. The company reports that it is 
staffed and equipped to carry such new projects as this 
through the three basic stages: laboratory-scale, re- 
search and testing: pilot plant demonstration and 
“proving out”; and, finally, the design, specification and 
| initial operation of the new plant. 

This publication is illustrated with a score or so of 
unusually fine photographs, taken at the Westport Mill, 
the company’s laboratories and pilot plant in rural 
Connecticut. These pictures show the modern physical 


setup and how it is used to solve a wide variety of 


problems on which the company has specialized 
chiefly solid-liquid and solid-liquid phase problems. A 
series of thumb-nail sketches of projects investigated 
over a recent 18 months’ period gives a good cross sec- 
tion of the range of the company’s engineering activities 
and is supported by an impressive list of clients over the 
same period. 

Of special interest is a section illustrating the scope of 


this company’s engineering services by taking up, step 





by step, a hypothetical new project and tracing its 


evolution from merely an idea to a commercial, manu- 


facturing operation. Steps covered, typical of the com- worker can load, roll and unload these trucks quickly 
pany’s work, are: preliminary study of the problem; and easily. Loaded tote pans no longer have to be 
estimate of cost of investigation; search of literature dragged over floors. Elimination of floor damage and 
: and laboratory investigation; proving in pilot plant; wearing out of tote pans are only two of many savings 
, ‘ preparation of process flowsheets and equipment speci- incorporated into these “‘easy-totes.” 
fications; preparation of general plant drawings and cost Equally invaluable is “easy-tote” as a general all » 
estimates; and, finally, supervision of initial plant purpose truck. The flat, low base plate accommodates 
Y operation. > containers or ““what-not” (other than tote pans). 
.. The company states, paradoxically perhaps, that it Moving loaded truck from one location to another is 


hiefl , ; s made practically effortless by two roller bearing 
chielly serves companies which are already serving ; , ae ; 
themsel ; hich ] r bli hed equipped side wheels and the full swivelling caster with 
mselves cor yamies Vv . ave il-ests shed re- °ee ° ° +n ° 

h faciliti GSES WHER AVS WE Cie & anti-friction bearings. The loads are carried equally by 
search facilities of their veenlaien tide a ; 
acilities of their own. It explains this by point these three wheels. Uneven floors and small obstacles 


ing out that its particular brand of engineering service do not hinder the rolling of these loaded trucks. The 
is designed to supplement—not to supplant—its clients’ balance between the three separate wheels practically 
activities. It aims, it says, to make that independent eliminates all spillage. 

study—that second diagnosis—that leads to a better This “Easy-Tote’’ Departmental Truck not only will 
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venient — is it easy to carry, easy to open, easy to use, 
and does it completely prevent breakage and contamina- 
tion? Sanitape-Sealtite is the answer. For this method, 
though absolutely unique, is inherently simple and con- 


ages to you or drop-ship ac- 
cording to instructions. Full 
responsibility for every packag- 
ing detail is assumed by the 
Sanitape-Sealtite Contract Pack- 


venient —a unit quantity in a unit compartment for 
unit dosage — tear one off, tear it open and take it — 
or tear off the day’s supply and carry it easily, cleanly 


aging Division — Modern — 
Prompt — Efficient — Economi- 
cal. These advantages merit your 


and conveniently in hand-bag or vest pocket. Unit pack- careful consideration. 


aging is consumer packaging — thoughtful investiga- 
tion of Sanitape-Sealtite may prove an important factor 
in the continued acceptance and success of your product. 
We shall be glad to give you pertinent details. 











This message is the second in a series which tells 
the complete story of Sanitape-Sealtite Unit Packag- 
ing. A new booklet explaining this important phase 
of packaging is available to those who are seri- 
ously considering Unit Packaging for their product 
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* Sanitape-Sealtite is a unique method for packaging pills, 
tablets, capsules, creams and powders, by which each unit 
or unit dose is sealed in its own air-tight compartment, 
assuring convenience, protection and maintained efficacy. 
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joad and unload in a minimum of floor space, but also 
under work benches and tables. 

A minimum of parts assures long life and trouble-free 
operation. The base plate of the “Easy-Tote” is a 
thick 3/16” steel plate 16” x 22” that is adequate to 
accommodate tote pans of all standard sizes. This base 
plate is only two inches from the floor. 

The pair of 3 ” diameter roller bearing wheels with a 
through heavy axle welded to the base plate carried a 
600 pound load with a generous safety factor. The ball 
bearing caster with roller bearing wheel located at the 
rear of the base plate permits these “EASY-TOTE” 
Trucks to turn in their own length thus providing the 
greatest possible maneuverability. 

Small fenders are located over each of the side 
wheels to guide the boxes as they are loaded, prevent 
movement of load sideways, and eliminate wheel inter- 
ference when the truck is moving. 

For complete information concerning these new 
“Easy-Tote” Departmental Trucks for tote pans write 
to Easy-Tote Products, Inc., Arcade, New York. 


New Bottle Filler for Miniature Bottles 

This new “Minivac”’ Bottle Filler is designed to fill 
minims, drams up to ounces. It will handle perfumes 
and other light liquids speedily and efficiently. Opera- 
tion of the vacuum filling unit is by automatic intermit- 
tent electronic control. 

In a matter of seconds the filling height can be varied 
by non complicated adjustment. The Minivac is posi- 
tively drip proof. The same filling spout will fill a 
wide variety of hand blown and molded miniature bot- 
tles of any design. An air blast device makes it possible 
to clean bottles with filtered air to insure freedom from 
dust, lint and foreign matter. In addition to filling, the 
Minivac will also empty bottles of expensive materials 
for reclaiming. 

The unit weighs only 17 pounds and is freely portable. 





Uperates on 110 volt, A.C., 60, 50, 25 cycles or on D.C. 
Clever engineering, precision machining and functional 
design assure trouble-free operation. All parts are 
chrome finished and protected by a dust proof cover. 
Minivac is available for immediate delivery. Contact 
Shannon Industries, Inc., 33 West 42nd Street, N. Y. 


A New Automatic Butt-Sealing Machine 

The Eisler Engineering Co., Newark, New Jersey, 
has recently placed on the market a new 12 head Auto- 
matic Butt-Sealing Machine to improve and speed up 
production on special cylindrical glass work requiring 
butt-sealing. A pictorial view of the machine and 


MISLER'S 12 HEAD A MATIC BUT BALIN BACHINES 











samples indicating its principal work are shown in the 
accompanying illustration. 

The machine is powered by a 4 HP electric 1750 
R.P.M. motor with variable speed pulley. The inter- 
mittent motion of the indexed turret is performed by a 
Geneva mechanism, while the heads—kept continually 
rotating around their own axis—are driven by an end- 
less chain and friction wheel combination mounted in- 
side of the completely enclosed turret. 

A circular track is further provided inside the table, 
machined in such a way to allow lowering or raising the 
head-chucks as required by the technological sequence 
of the butt sealing operation. On the 12 head machine 
there are seven fire positions, with burners adjustable 
in height, which accomplish the butt sealing, and three 
fire positions which perform the annealing operation. 
The two heads in front of the operator are idle (not 
rotating), and only allocated for loading and unloading 
the work. On the last fire position an air jet is provided 
to permit compressed air of 14% lbs. per square inch to 
enter the work. The operation of the machine is fully 
automatic. All the unskilled operator has to do is to 
put the bottle and stem onto the idle loading position 
and to discharge the finished work from the unloading 
position. 

Butt-sealing operations are very important especially 
in the pharmaceutical industry to produce ampules and 
different. kind of long-necked calibrated glass work for 
medical purposes, as shown in the photograph. This 
machine is available in different models, and can be 
adapted for many various types and shapes of similar 


glass articles. 


February '47: 60, 2 Drug and Cosmetic Industry 225 











Think in Terms of Fraction- 
ounces when You Package... 


Sound Small packaging is a fraction ounce weighing operation 
when uniformity and profits are sought, Oversized packages have 
a habit of mounting into substantial losses where there is volume. 
Especially is this true in most drug products... all cosmetics. It 
pays to use good packaging scales to catch these elusive fraction 
ounces flitting away daily without controls. EXACT WEIGHT 
Scales stop these losses .. . apply controls necessary for profitable 
operation . .. make packaging easier, more uniform and certainly 


more profitable. Write for full details today 


Model UAB 9051 Shadograph ... a 
new EXACT WEIGHT Scale for 
Penicillin packaging. 


Dial reading made from 





-—# 





mirror mounted above 
dial graduated 75 mg 
under and 25 mg over- 
weight. Magnetic damp- 
er checks indicator to 
four beats for speed of 
operation. Current —110 
volt, AC standard. Ca- 
pacity—-1200 MG...sen- 
sitivity 2 mg. (Under 
glass and protected from 


sir currents I mg.) 








USTRIAL precisio® 





THE EXACT WEIGHT SCALE COMPANY 


950 West Fifth Avenue, Columbus 8, Ohio 
Dept. AK, 783 Yonge St., Toronto 5, Canada 
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Step Up 


CLEANING 
and FILLING 


with this 
time-saving 
team 





The E-Z Two-Tube Cleaner 


HEN used in combi- 
nation, these machines 
can clean and fill 50 to 75 


gross of containers per 8- 


me 





hour day. Both units are 


simple to operate and are 


automatic except for plac- 


ing or removing contain- 


ers. Both machines handle 


two containers simultan- im 
eously. Both are _por- - 
table—simply plug into 

~~ Model B-2 Semi-Automatic 


Vacuum Filler 


lighting circuit. 
The E-Z TWO-TUBE CLEANER efficiently removes foreign 


matter from new containers by means of compressed air. Floor 
space 27" x 14". Write for Bulletin. 


THE MODEL B-2 SEMI-AUTOMATIC VACUUM FILLER 
is the new, improved filling unit that handles most any liquid 
from any size supply containers and fills any containers from 
AGST size to 4"' diameter. Has outstanding new features. Write 


for Bulletin. 


U. S. BOTTLERS 
- } ne PUMPS 


4013 NORTH ROCKWELL STREET CAPPERS 


CHICAGO 18, ILLINOIS FILTERS 

CONVEYORS 

WASHERS & DRYERS 

WASHERS 

ANUFACTURERS OF CORKERS 
FILLERS 








9 
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UNIVERSAL 
FILLER 











BOTTLES or CANS 


ODD SHAPES 


Ay 





Our various customers fill more than 150 different kinds of ma- 
terials on the Universal Filler ... Drugs ... Cosmetics .. . 
Foods ... and other household products. Powders and pastes 
and free-flowing materials—products which must be packed and 
crowded into the container; products which must be handled 
gently, without pressure. (In fact, everything but solids and 
liquids). And, so versatile is this Filler that one customer fills 
38, another 31, and another 24 different kinds of materials on 
one machine! 


Fills practically any kind of container 


with almost any kind of material! 4 TO K EQ TH © 


4912 SUMMERDALE AVE., PHILADELPHIA 24, U. S. A. 
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PROCESSING MILLS 
IN ONE 


1. An Eppenbach High Speed Wet Grinding and 
Colloid Mill will reduce the size of solid particles to 
microscopic dimensions and effect their instantaneous 
dispersion in fluid or plastic materials as consecutive 
operations in the same cycle. 


2. Operation of the EPPENBACH COLLOID MILL 
requires neither training nor special skill—merely 





attention to simple directions. A calibrated dial reg- 
isters adjustment of clearance between milling surfaces 
thus assuring higher uniformity of treatment. 


EPPENBACH COLLOID MILLS are available in lab- 
oratory and production sizes. Capacities range from 
VY to 3600 gallons per hour or higher. The principle 
of operation is the same for all sizes; therefore per- 
formance and capacity can be accurately predeter- 
mined by experiment with a laboratory unit. 


EPPENBACH COLLOID MILLS can be adapted for 
pressure feed of viscous and semi-plastic materials. 
They are easy to dismantle for cleaning and sterilizing. 


Write for Catalog No. 401 describing our equipment 
in detail. 


EPPENBACH, Inc., 45-10 Vernon Bivd. 
Long Island City 1, N. Y. 


EPPENBACH..:. 


Processing Equipment for Over 30 Years 
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Filtration Perfection 





you R product may be uniformly clean and clear 

and possibly each batch duplicates the other 
in unvaried clarity and eye appeal. But are you 
getting the utmost of filtration perfection; are you 
meeting production requirements? You can with 
an Alsop “‘Sealed-Disc” Filter! What's more, you 
can obtain these superior results and probably 
with considerable savings in production time and 
costs. 









Alsop “‘Sealed-Disc” Filters do just that. They 
are available in a broad range of sizes and capaci- 
ties to meet varied filtration requirements and can 
be adapted to various processing methods. Also, 
they are completely sealed, loss of liquid from 
leakage or dripping, or even by evaporation, is 
entirely eliminated. 










We invite you to use our services in the solution 
of your filtration problems. Perhaps you would 
like to send us a sample of your product for a 
laboratory test. We shall be glad to show you 
what we can do with it, using our “Sealed-Disc” 
Filter; no obligation of course. 


ALSOP ENGINEERING CORPORATION 


Filters, Filter Pads, Pumps, Tanks, Mixers, Agitators 
202 Cass Street Milldale, Connecticut 










































In addition to the discs for our own filters, 
we can supply discs or sheets cut in any 
shape and size to fit other type filters. 
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Note: Blank spaces left for any additional carton that might be added to the range. No. 1 adjustment is for the carton magazine. The 


setting dial control adjustments by number to point indicated on scale. Additional sizes can be run between minimum and maximum range 

















magazine adjustment is made by putting the carton into the magazine and adjusting angles to suit. All other adjustments are made by 


of machine by making the proper dial settings and recording. 





This fully automatic ROSS Cartoning Machine is The ROSS machine inserts bottle and literature 
designed to handle any number of size cartons and is available for handling: 
within this machine's range. 1. Straight tuck or reverse tuck cartons 
A change to another size carton can be made 2. Seal-end cartons 
within ten minutes—without the substitution or 3. Top tuck, sealed bottom cartons 


addition of interchangeable parts. 


PRECISION PARTS * DIAL CONTROL * MASTER SPEEDRANGER *¢ 
SELF OILING * HIGH PRODUCTION * VERSATILE ADJUSTABILITY 













<a> eney Gas GED GED GED GUD GED GED GED GED GD GD GD ee ee ee aeanan 1 
A. H. Ross Co., Inc., Ludlow, Ky 1 
Gantlemen: Please send me without obligction, Catalog ond | 
~ Dota on ROSS Automatic and Semi-ouvtomatic Cartoning Machines | 
UATE GE | 
Ih _ COMPANY | 
1 NAME 
Me Ws INU 
4 
* 
4 POF THE ROCKWELL MANUFACTURING COMPANY EMC. city —STATE | 
GING MACHINERY - LUDLOW, KY. Fe swans saistubccnerennaastnsatiienienigeiasiaaanaca 






DON’T TELL War Factor 


THERE’S NO SANTA CLAUS! 





ae 


because the War Faclor-Hollywood Christmas Pa 


Max Factor Christmas Sales something to wonder at. 


“ 





- 
ox 


This is the attractive red and 
gold Max Factor Gift Package, 
by Ritchie. It effectively con- 
tains, displays and glamorizes 


Max Factor products. 








mie 
pat 


NEVER UNDERESTIMATE: 
THE POWER OF THEsaies) 
PACKAGE! fe 







me WAY TO INCREASED SALES. Let Ritchie help you 





2 production-planned package that instantly identifies, 

*~ fully protects and conveniently dispenses your product. 
Easy to fill or pack—to handle, to display—but 
above all an attractive SELLING package. 


2 « Ne 


wO0 





New York « Detroit « LosAngeles + Stl — « Milw 
c - Mom 


sr O*} 
ckage makes 


“develop a better package at low unit cost. A practical, 


oukee 
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Model MH “BOND” 
Semi-Automatic 
VOLUME FILLER, 

NEIGHER OR PACKER 


your 













solv them. 








U.S. details on 
packaging prob- 
lems}—we have the 
machines and engi- 
neering background to 
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The manufacturers and packers of the products illustrated above came 
to US for dependable packaging equipment. The Model MH “Bond” filling 
machine was selected for several reasons. (1) The MH “Bond” is semi- 
automatic and therefore can be converted easily from one package size to 
another or (2) it can be used for filling bags, envelopes, cartons, jars or 
cans. (3) A single operator can fill up to 40 containers per minute. 
(4) Packed weight is controlled to a fraction of an ounce. (5) It is ideal for 
packing such products as ground spices, face powder, talcum, flour, soap 
powder, cocoa, etc. 

The Model MH “Bond” is a twin-station machine. US also manufac- 
tures several other models of semi-automatic and avtomatic machines with 
one, two or four stations. 












Regardless of your packaging machinery problems, it will pay to discuss 
them with US, just as others have done for many years. 








ptutomatic Gor Machinery Co. uc. 


" “ — * = eee 
Ro ge eee ee ‘ ‘ 
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MIXING & STORAGE 
- can be Solved wit, 


EMS 
JNLESS STEEL 
“SAN! whe tal 


Regardless of what your chemical storage or mixing!'problem is, a San-l-Tank can sim- 
plify it for you—economically and safely. All San-l-Tanks are built by tank specialists. 
Constructed throughout of. 18-8 Stainless with all welds ground smooth and polished. 
Completely self-draining, sanitary and rust proof. Many extras available such as covers, 
motors, agitators, etc. Let “our engineers give you recommendations on your tank 














problems. 


MANY TANKS IN STOCK FOR IMMEDIATE 
SHIPMENT — Tell Us Your Requirements. 


We carry a complete line of stock sizes in San-l-Tanks. If we do not have 
a Standard tank to fill your need our Engineering staff is at your disposal 
to design and build a tank best suited to your requirements. If it’s a tank 
problem, get in touch with Metal-Glass today,—we can solve it for you. 























Here’s what you'll like about 
the new 


MOM, 
MU 7.8 





..." HAGERTY | | 
HANDY FILLER” | 








HORM FILTERS “on™ -AcBesros e Durable e Simple to operate | 


Horm Filters for filtration, clarification, polishing, are de- e Moderately 





signed so that no liquid can by-pass the filter element. ‘They 
are unsurpassed for drug, chemical and cosmetic preparations. 


-No rubber washers used 
-Adaptable to all types 
of filter mediums 

-Rapid change of filter 


pads 

-Construction Stainless R 
Stee! or Bronze (nicke! 3g 3-2 Bm Sag ee) 
plated) . 

—Suitable for coarse and 
fine filtration, including 
germproof andultra-fine 

HORM ASBESTOS FILTER 

PADS FOR EFFECTIVE 

FILTRATION 








TRADE MARKS REG. U.S. PAT. OFF 


F. R. HORMANN G CO., Inc. 





186 JORALEMAN ST., BROOKLYN 2, NEW YORK 
Plant: 30 Sea Cliff Ave., Glen Cove, L. I. 














priced e Convenient sizes 
e Eliminates e Light construction 


spilling 
The most practical hand filler 
for creams, lotions and liquids. 
Write for illustrated folder and prices 


HAGERTY BROS. & CO. 


10 Platt Street New York, N. Y. 
Est. 1849 
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(FORMERLY FILCO) 


FILTER 
PAPERS 


ependable 


A consistently reliable 

filter media is pertinent to 
proper filtration. Filpaco Filter Papers insure accurate 
and dependable results. Working samples furnished 
upon request. Advise Sizes desired, 


TANKS 


Stainless Steel 
Glass-Lined 


Precision-built of 18-8 stainless steel. 
Specifically designed for mixing and 
storing. Durable construction to pro- 
vide trouble-free utility. Glass-lined 
steel tanks of warious capacities also 
available. 


Unitorm- 


“Common Sense” 


FILTERS 


Ideal for fitering moderate quantities 
. . . Can be used for nearly all liquids 
. . . Simple scientific design . . . May 
be used with filter paper, cloth, or 
asbestos pads. . . Filter media can be 
easily replaced without disconnecting 
any fittings. 





Write for technical data and literature on 
these and other FILPACO PRODUCTS. 





Ri The FILTER PAPER Co. 


2428 S. Michigan Ave., Chicago 16, Ill. 
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HOW 


CUT 
COSTS 


in 
Packaging 
Powders! 


Right— Model U-1. One oper- 
ator. Automatic filling device 
speeds production, reduces 
operator fatigue, 20 to 30 per 
minute. 1 oz, to 5 lbs, 







Left—Model SNA Combina- 


tion Auger Packer and Finish- 
ing Weigher. Fast, accurate. 2 


to 25 Ibs. Up to 16 pkgs. per 
minute, 


Packagers of 
powdered materi- 
als like 
Auger Packers be- 


Triangle 


cause they are fast, 
accurate, simple 
and easy to oper- 
ate. They insure 
tight packaging 
and offer flexibility 
to meet varying re- 
quirements. They 
fill and pack all 
types of powders 
into any style con- 
tainer. 

Detailed infor- 
= mation and litera- 
shore —Model Siento to ture available. 


Tight 
Write today. 


< 
yacker. = han 

Se exages per minu 

”) p ages PE 

accurate pat king 


aaa 
TRIANGLE PACKAGE MACHINERY Ca. 


92% NO. SPAULDING AVENUE, CHICAGO 
BRANCHES IN . 4 PRINCIPAL CITIES 














E "a ——— ae 
Alca- Ais 


BOTTLE CLEANING UNITS 


The surest method to obtain thoroughly 








sterile cleaned bottles — by Alcohol and Air, 


Quick and effi- 
cient results 
can be had by 
using our new 
*“ALCO-AIR” 
Bottle Clean- 
ing Units. 





If You Don’t Have 


HUBBERT 
QUALITY... 


You Don’t Have 
ALSO inquire about our:— 


The Best. Straight Line Bottle Filling Machines 


Collapsible Tube Closing Machines 
Jar and Tube Filling Machines 
Automatic Filling Valves 


B. H. HUBBERT & SON, Inc. Bottle Emptying Device 


1311 South Ponca St Baltimore 24, Md. PERL -OUSSANI MACHINE MFG. CO. 


68 JAY STREET, BROOKLYN 1, N. Y. Main 4-0165 


Pana te di 
THE NEW RODGERS BATCH MIXER / 





287 Fi.2 
CLEANING 
UNITS can be 


supplied for air ' 





or water. 














ma. 









































Indestructibly built in 7 different sizes to handle batches up ‘ 
to 4000 Ibs. If you want to mix 2 or 50 ingredients, the 4 
Rodgers Batch Mixer will do the job. Supplied with or 4 
without direct connected motor. Limited number for im- 9 
mediate delivery 
Write or wire for complete details. A NEW COLTON ROTARY TABLET PRESS 1 

The Rod C l t SERIES 200-25 ROTARY TABLET PRESS 1 

totes a oo ¢ vo manufac =" The design of the Series 200-25 Tablet Machine i “ : 
ep S eSTA SSS * S x ; 
e PACKAGE FILLERS e STAINLESS STEEL TANKS an eon Lay pre ey aay a 5. 
¢ CARTON SEALERS e PUMPS mination of years of experience in building H 
e TUBE AND JAR FILLERS ¢ CONVEYORS machines. This compact machine incorporates H 
¢ TUBE CLOSERS ¢ PORTABLE ELECTRIC MIXERS refinements that provide an entirely new standard 
¢ TUBE CLIPS ¢ BATCH MIXERS of performance for this type of equipment. 

SEND FOR COMPLETE DETAILS Che 
Georce G. Ropcers Co., INc. ARTHUR COLTON COMPANY ue 
225 West 34th Street New York 1, New York Established 1884 Detroit, 7, Mich. 

BRyant 9-2040 2620 East Jefferson 4, =a 
Februa: 
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THE NEW ERTEL 


“Pucame-Vac™ 
VACUUM BOTTLE FILLE 


| FILLING SPEED 
MEASURED IN QUARTS— 
y 50 BOTTLES PER MINUTE 






? 
ar | 


™— 


The “Pneumo-Vac” is operated by a balanced foot valve which 
allows the operator full use of both hands and reduces physical 
effort to a minimum. Drippage is positively prevented while unit 
is in operation. Liquid filling heights, for 3“ to 13” bottles, can 
be quickly regulated. Illustrated “Pneumo-Vac" bulletin gives 
full information. Write for your copy. 


ERTEL ENGINEERING 


CORPORATION 


YORK CITY SALES OFFICE AND SHOWROOM 
40 WEST 48th STREET, NEW YORK 19, N.Y 











NEW EQUIPMENT 


for Immediate Delivery 


VACUUM FILLERS—8-10-12-SPOUTS 


WILL FILL FROM 1 OUNCE TO 1 GALLON JARS 
OR BOTTLES — 45 to 60 PER MINUTE 


STAINLESS STEEL SYPHON FILLERS 

CHEM & PRO HAMMERMILLS or GRINDERS 
CHEM & PRO SLOW and HI-SPEED AGITATORS 
CHEM & PRO POWDER MIXERS—up to 2000 Ibs. 
STAINLESS STEEL KETTLES up to 200 gallon 
STAINLESS STEEL TANKS up to 500 gallon 
CONVEYORS BUILT TO YOUR SPECIFICATIONS 


Guaranteed Rebuilt Equipment 


5—Dry Powder Mixers from 100-800 Ibs. 

4—Stokes and Day Powder Fillers 

2—Jones Packaging Machines from ¥ oz. to 8 oz. 
20—Stainless steel clad kettles with covers—80 and 100 





allon. 
1—Weeks front and back automatic labeling machine. 
10—World-Ermold-National-O&J auto and semi labelers. 
2—Abbe Blutegess sifters No. 2 M.D. 
1—Late type Ayres tablet counting machine. 
5—Mikro pulverizers-laboratory size. 

. S.-Scientific-Alsop-3 spout Vacuum Fillers. 
3—Fred Goat and Alsop sem-automatic cappers. 


SEND FOR OUR LATEST BULLETIN 


Chemical & Process Machinery Corp. 








146 GRAND ST WOrth 4-8130 NEW YORK 13, WN. Y. 





Send for your copy today 


This valuable 48-page illustrated book tells you how 
to produce fine and ultra-fine powders; how to test the 
value of fine and ultra-fine grinding right in your own 
laboratory or pilot plant before starting full production 
schedules; how to obtain accurate control of particle 
size, blending and dispersion; how to select the proper 
mechanical pulverizer for your needs. 


Send for this catalog today and learn why it is decided- 
ly to your advantage to use a MIKRO-PULVERIZER or 
a MIKRO-ATOMIZER in your pulverizing operation. 


PULVERIZING MACHINERY COMPANY 
22 CHATHAM ROAD, SUMMIT, N. J. 


+ 2 TYPES TO MEET MOST PULVERIZING NEEDS 


MIKR -PULVoR?ZER 


Reg. U.S. Pat. Off 


“ATGRHEER 





PULVERIZING MACHINERY COMPANY 
22 Chatham Road, Summit, N. J. 


l 

| | 
| Please send me a copy of your new illustrated catalog. 
| Name . Position | 
| Company. | 
| Company Address ieee ieee | 
acacia tne hee State | 
7M | 
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59 BEEKMAN STREET 


be casons Why PLYMOUTH 


ZINC STEARATE U. S. P. 
IS BEST FOR DRUGS AND COSMETICS 


1 Backed by the longest commercial Stearate 5. It enables your face powder to retain the 
manufacturing experience in America . . same odor that you give it. 

M. W Parsons offer you this new product as 

the finest Zinc Stearate that can be made. 6. A smooth, light, fluffy texture has been 


finall definite! h 
2 Years of research have made possible a nally end Coiiely acieves 


particularly white product 7 Tested independently it shows the follow- 
ing results: ARSENIC (Gutzeit and Spectro- 


3. Special production methods developed 

over more than a quarter of a century . graphic Test) .. Not Found. LEAD (Spectro- 
have made it ODORLESS graphic Determination) ...1.7 parts per million. 
4 It will not develop offensive odors even it 8. The reputation and record of M. W. Parsons 
kept for a long period assure you of Uniformity in all shipments 


We also manufacture a superlative grade of PLYMOUTH MAGNESIUM STEARATE 


M. W. PARSONS 


Telephone BEEKMAN 3-3162—3163—3164 


NEW YORK, N. Y.. U Ss. A and PLYMOUTH ORGANIC LABORATORIES, Inc. cable Address. PARSONOILS, NEW YORE 


Bites ow 


Accu plete line of Cosmetic Raw Materials 4 
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KOSTER 
KEUNEN 


* 


BEESWAX 


U.S. P. Pure Sunbleached 
U.S.P. Pure Yellow Refined Office and Refinery: Sayville, N. Y. 


MICRO-CRYSTALLINE PETROLEUM WAXES 
OZOKERITE SPECIAL WAX BLENDS - CERESINE 





Ask for samples, prices and technical data 


KOSTER KEUNEN ° ° ° ° SAYVILLE, N. Y- 


PHONE: SAYVILLE 400 
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>. The Drug and Cosmetic Industries 
the REFINED SESAME --- PEANUT --- CORN OIL 
=e WHITE MINERAL OILS -- PETROLATUMS 
re | LANOLIN---All Grades LECITHIN 
= CHLOROPHYLL, CAROTENE, and other Chloroplast Pigments 
- THE MAYPONS---organic wetting, cleansing and foaming agents 

2 a GS ee 2) Oe ee: ee Ge On 
ak 439 WEST STREET ESTABLISHED 1838 NEW YORK CITY 14 
4 Warehouses * °* * 439 West Street, New York 14,N.¥Y. * * © 324 Wilson Ave., Newark, N. J. 











& Effective January 1, 1947, Standard Alcohol Company 
was merged with the Chemical Products Department of 
Stanco Distributors, Inc., to form a new organization known 
as the Enjay Company, Inc., a subsidiary of Standard 

: Oil Company (New Jersey). 


| | 
| 


% Therefore, PETROHOL and other related synthetic 
chemicals derived from petroleum that have been marketed 
by Standard Alcohol Company will henceforth be handled 
F by Enjay Company, Inc., through the same personnel. 


ENJAY COMPANY. Inc. 


ie Formerly Standard Alcohol Company) 


“The Original Synthetic Solvent Manufacturers” 
mee 26 BROADWAY NEW YORK 4, N. Y. 
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Streptomycin Resistance 
The early laboratory and clinical ex- 
periences with streptomycin have al- 


ready indicated that the problem of 


acquired resistance may be of con- 
siderably greater importance with this 
agent than with the sulfonamides or 
with penicillin. The rapid development 
of extreme degrees of streptomycin 
fastness during the course of seemingly 


adequate treatment in a number of 


cases of urinary tract infections caused 
by a variety of gram-negative bacteria 
that were initially sensitive to strepto- 
mycin has prompted the report of M. 
Finland and his associates (J.A.M.A. 
132:17, 1946). In their work, twelve 
cases of infection with various gram- 
negative bacilli were treated with 
streptomycin. Eight of these cases 
failed to show any beneficial effects from 
this treatment. The failure in each in 
stance was associated with rapid de- 
velopment of extreme resistance to 
streptomycin. One point is mentioned, 
however, because it may be of particular 
significance in relation to urinary tract 
infections. Almost all the specimens of 
urine in the present cases were quite 
acid. It has been shown that strep- 
tomycin is much less effective in vitro 
in an acid medium than in an alkaline 
one. In 3 patients now under observa- 
tion preliminary adequate alkalization 
of the urine has resulted in rapid and 
complete elimination of the organisms 
from the urine after streptomycin 
therapy was started. 


Organisms in Dried Penicillin 

In the British publication, Lan- 
cet (2:11, 1946), H. Proom reports 
experiments which demonstrate 
that penicillin-sensitive organisms 
may survive in contact with com- 
mercial dried penicillin for a con- 
siderable time; also that under cer- 
tain conditions these mixtures 
when dissolved and injected into 
animals may cause a fatal infection. 
In this particular case, when the 
solution had been allowed to stand 
for a short time the mixture was no 
longer infective, but other patho- 
genic species or strains more resist- 
ant to penicillin may remain viable 
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for longer periods. The author 
thinks that in practice the risk of 
infection from contaminated dried 
penicillin is small but that it is 
sufficient to make it advisable to 
test the sterility of dried penicillin 


before use. 


Gum Chewing and Gastric Acidity 


An interesting study of the effects of 
gum chewing on gastric acidity in 
healthy individuals is reported by C. S. 
Smith, H. L. Wikoff and M. E. South- 
ard (Am. J. Digest. Dis. 13:245, 1946). 
Twelve healthy persons without appar- 
ent gastric disturbances were used for 
this study. After the standard test meal 
of crackers and water each subject 
chewed 2 Gm. of a chewing gum (com- 
posed of chicle flavored with oil of 
peppermint) for a period of five minutes. 
It was found that the chewing of gum 
depressed the gastric acidity of two 
thirds of the subjects during the period 
of an hour. Both the total and the free 
acidity were depressed in five sixths of 
the subjects for the first half hour. The 
maximum total acidity was less in 11 of 
the 12 subjects when gum was.chewed. 
The time required to reach this max- 
imum did not vary materially from the 
time required when no gum was chewed. 


Amino Acids for Premature Infants 
The potentialties of amino acids 
as supplementary food for prema- 
ture infants is indicated in a report 
by J. E. Jorpes, J. H. Magnuson and 
A. Wretlind (Lancet 2:228, 1946). 
These workers gave a mixture of 
amino acids, an enzymic casein hy- 
drolysate, as a supplement to breast 
milk to over 100 premature infants. 
Usually the daily dose was 2.5 Gm. 
of amino acids per kilogram of body 
weight, together with an equal 
amount of dextrose. The infants 
tolerated the amino acid mixture 
well. There were no signs of diges- 
tive disturbance. The feeding of 
this mixture of amino acids pro- 
duced in every instance a distinctly 
higher gain in weight than breast 
milk alone. A comparison between 
the effects of this amino acid mix- 
ture and of a mixture containing 
undigested casein, dextrose and 
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salts in the same strengths and 


proportions proved that the gain in 
weight was consistently greater dur- 
ing the periods when the infants 
were receiving amino acids than 
when casein was being adminis. 
tered. By special tests, in which 
neither dextrose nor salt mixture 
was added to the diet, it was demon- 
strated that the gain in weight was 
due to the amino acids. The results 
achieved indicate that by adminis- 
tering this supplementary food it is 
possible to shorten the hospital stay 
of these infants. 


Streptomycin in Tuberculosis 
Treatment 

The possibilities and limitations of 
streptomycin for the treatment of tuber- 
culosis are indicated by H. C. Hinshaw, 
W. H. Feldman and kK. H. Pfuetze 
(J.A.M.A. 132:778, 1946). As a result 
of their observations streptomycin is 
recommended for more extensive trial 
in treatment of many forms of pul- 
monary and extrapulmonary _ tuber- 
culosis because of definitely and con- 
sistently encouraging results attendant 
on its use in a series of 100 cases in the 
past two years. However, in many in- 
stances streptomycin appears to sup- 
press tuberculosis rather than to eradi- 
cate it, being apparently bacteriostatic 
rather than completely bactericidal in 
the concentrations which can be ob- 
tained in the tissues. Treatment of 
tuberculosis requires large doses of 
streptomycin for prolonged periods and 
should not be undertaken unless ade- 
quate amounts are likely to be available 
to complete a course of at least two to 
four months’ duration. 

Toxic manifestations should be antic- 
pated in a majority of patients in whom 
such prolonged treatment is carried out. 
Disturbance of equilibrium is especially 
likely to occur and often persists for at 
least several weeks after the discontinua- 
tion of streptomycin therapy. 

Treatment with this antibiotic should 
be postponed or denied to those tuber- 
culous patients who are making satis 
factory progress and who are likely t 
achieve the arrest of their disease as 4 
result of conventional therapeutic meth- 
ods. Streptomycin is not to be regarded 
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greater uniformity for your products 


there is now a source of organic lake colors for use in cosmetics only .. . the first © you know what that 
means in terms of consistent color clarity, of uniform shipments in the quantities 

you want e and you know the names behind them: whittaker, sole agents . .. paul thomasset, 

colorist renowned, active in organic lake development since its early 


days © color in this advertisement suggests the dash and 


brilliance of thomasset color d & ¢ 19... exotic shanghai red thomosset 
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Whittaker sells minerals, colors and pigments to 
a lot of different users—and that’s good for you. Surprising 
how many times a product or grade we've developed for one industry 
has helped us serve some unrelated field better. Call it perspective, 
diversification, over-all experience, or what you will—fact is it’s an 
important plus that Whittaker offers along with the quality standards 
and controls you'd expect from any good house. Want help on some 
specific problem? Contact a Whittaker sales representative, or write: 


Whittaker, Clark & Daniels, Inc., 260 West Broadway, New York 13, N. Y. 
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as a substitute for other and proved 
effective forms of treatment of tuber- 


culosis. 


Fungicides for Dermatophytosis 

In an extensive evaluation of a 
large number of fungistatic agents, 
both old and new, for the treatment 
of dermatophytosis, J. G. Hopkins 
and his associates (J. Investg. Der- 
matol 7:239, 1946) have noted that 
almost any nonirritating fungicide 
causes gradual improvement in 
most cases. In the first two weeks, 
the percentage cured by 
treatments was about the same. In 


many 


cases observed over four weeks, 
greater differences were observed. 
Differences in fungistatic effect 
were evident, however, within two 
weeks and were, in general, parallel 
with those in clinical effect brought 
out by later observations. 

The findings of the investigating 
team have been summarized as fol- 
lows: Undecylenic acid and 2-4-di- 
nitro- orthocyclohexyl - phenol 
(called DN) gave the highest per- 
centage of satisfactory clinical re- 
sults when tested in dermatophy- 
tosis of the feet. DN and trichloro- 
phenol were the most rapidly fungi- 
static of the agents used, but were 
irritating in numerous cases. The 
incidence of irritation was lowest 
with undecylenic, propionic and 
benzoic acids. The highest percent- 
age of effectiveness and low inci- 
dence of irritation indicated that 
undecylenic acid was the best of 
the fungicides tested for routine 
treatment of subacute cases. How- 
ever, none of the numerous fungi- 
cides tested was immediately effec- 
tive and none was ultimately suc- 
cessful in all cases. Hence it is con- 
cluded that until some fungicide 
with a higher order of effectiveness 
is discovered, treatment of derma- 
tophytosis must be varied accord- 
ing to the severity of the case and 
the degree of sensitization and 
secondary infection. 


Lactic Acid in Arthritis 

Considerable success was obtained by 
Maws (Lancet 2:691, 1946) after a 0.2 
per cent solution of lactic acid, with a 
DH of 5.2, has been injected into the hip, 
knee, or wrist-joints of twenty-six 
mixed cases of arthritis. Of six wage- 
earners in the group, recovery was sufli- 
tent to enable all to return to their previ- 
ous employment. Of the remaining 
twenty, mostly housewives, eighteen 
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secured relief of symptoms and were 
able to resume work. Only one person, 
who had active rheumatoid arthritis of 
the wrists, showed no improvement. 
Following suitable preparation, an 
amount of 15-20 mils of the solution was 
found sufficient for the hip and knee- 
joints, the wrist-joint requiring only 
from 2-5 mils. The first symptom to 
disappear was pain; improvement in 
mental outlook followed. 


Anti-Cancer Extract Studied 
According to Science News Letter 
(50:387, 1946), a cancer extract that 
both destroys cancer in rats and 
makes the animals immune to 
further cancers has been announced 
by M. R. Lewis, P. M. Aptekman 
and H. D. King in the annual report 
of the Carnegie Institute of Wash- 
ington. The anti-cancer material 
was made by grinding up rat tu- 
mors, extracting with alcohol and 
concentrating the extract by distil- 
lation. It was then injected re- 
peatedly into tumors that had been 
implanted in 58 inbred white rats. 
The grafted tumors came from 
other rats of the same strain. In 56 
of the 58 rats, the malignant tu- 
mors, or cancers, were (destroyed 
and the site of the graft healed 
After one 
year, 24 of the rats were still free of 


with only a slight scar. 


cancers. 
The same kind of tumors, or can- 
cers, were again grafted onto the 
other 32 of the rats that had been 
given injections of the tumor ex- 
tract. More than three-fourths of 
the animals, 25 to be exact, proved 
immune to two or three such grafts 
after the cancer extract injections. 
When tumors of this same kind 
were injected into more than 5,000 
rats of the same strain that did not 
have the extract injections, every 
tumor grew and not one regressed. 
The extract also protected 60% of 
injected rats against cancers of a 
different kind than that from which 
the extract was made but which 
afflicted rats of the same strain. 


“PSB” Powder for Otitis Externa 

In tropical areas, says G. O. Dean 
(U.S. Naval Med. Bull 46:1696, 1946), 
otitis externa (fungus of the ears), is a 
distressing and common condition that 
is difficult to treat. However, the use of 
a mixture of penicillin, sulfathiazole and 
boric acid powders has been satisfactory 
in curing many cases and preventing re- 
currences. The preparation of the pow- 
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der, conveniently called “psb,” is very 
simple. Equal parts of sulfathiazole and 
boric acid powders are mixed together 
and enough penicillin powder is added 
to give the completed mixture a light 
yellow color. The mixture is placed in a 
powder blower and kept in the re- 
frigerator ready for use. In treating 
otitis externa the canal is cleaned of 
detritus, carefully dried with cotton- 
tipped applicators, and enough “psb” 
powder is blown into the dry canal to 
form a thin coating over all surfaces and 
on the tympanic membrane. This 
treatment is repeated daily until the in- 
flammatory condition is substantially 
reduced. After this, the treatments are 
repeated as often as necessary to keep 
a thin coating of “psb” within the 
canal. 

After its value in otitis externa was 
established, the “psb’’ powder was used 
with good results in cases of acute 
tonsillitis, septic sore throat, and Vin- 
cent’s angina. Also a penicillin and sul- 
fathiazole powder mixture has proved 
very efficacious in the treatment of 
lacerated wounds, contaminated surgi- 
cal wounds, and in many cases of acute 
conjunctivitis where boric acid powder 
would be too abrasive. 


Headaches 

B. T. Horton and D. Macy, Jr. 
(Med. Clinics of North America 
30:811, 1946) have classified head- 
aches into eight main types as a 
working tool for guidance in treat- 
ment. These are: (1) the vasodilat- 
ing type, caused by dilatation of 
the arteries or veins; (2) headache 
due to direct involvement of the 
vascular walls, as in association with 
temporal arteritis; (3) mechanical, 
e.g., due to brain tumor; (4) psycho- 
genic; (5) neuropathic; (6) headache 
due to involvement of extracranial 
soft tissues of the head; (7) reflex 
type, often occurring with consti- 
pation or menstrual disturbances; 
(8)mixed types, as in a combination 
of migraine and nervous tension 
headache. Vitamin A has been re- 
ported of value in treating headache 
due to sensitivity to light. Admin- 
istered intramuscularly in a daily 
dose of 25,000 units for no more than 
seven days, it is in some cases more 
effective in combination with ribo- 
flavin orally, in a dose of 2 to 15 mg. 
daily. The authors consider this 
type of headache more frequent 
than is generally recognized. Source 
of the pain should always be deter- 
mined. 
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Compounders Corner 


Evaluating Barrier Creams 

Methods for evaluating barrier 
creams, better known in the United 
States as skin protective creams, are 
discussed by C. G. A. Sadler and R. H. 
Marriott (Brit. Med. J. 2:769, 1946). 
They remark that the ability of barrier 
creams to prevent deleterious substances 
reaching the skin of operatives has been 
amply proved in practice, and it can be 
asserted that the so-called “‘invisible 
glove” produced when these prepara- 
tions are properly applied has done 
much to limit the incidence of derma- 
titis. Owing to the diversity of indus- 
trial processes and products it is not 
nos'ble to make one cream which can 
chee protection against everything. 
Neither is it a practical proposition to 
creams for 


make individual every 


specific hazard. The compromise is to 


lassify the known deleterious sub- 
stances into groups. Investigation sug- 
gests that four types of barrier cream are 
necessary, and the four classes of hazard 
ire: (1) irritant dusts; (2) aqueous ma- 
terials, (3) solvents and oils; (4 
aqueous and oil-containing substances. 
lhe measurement of the efficiency with 
which these creams perform their func- 
tion is of course the results obtained in 
actual use. However, it is possible to 
weed out unsuitable preparations, prior 
» actual use by workers, through the 
ise Of various indicative tests. One of 
the means of testing consists in spread- 
ing the barrier cream on a suitable glass 
surface and allowing it to dry into a 
film. This film is then carefully taken 
off the glass and immersed in the liquid 
against which it is supposed to be a bar- 
ner. By comparing the times taken for 
the film to disintegrate the comparative 
elliciency of creams can be assessed. 
Another qualitative method is merely 
to shake up some of the cream with 
aqueous solutions. If the cream is truly 
water-repellent it will not disperse in the 
aqueous solution. If it is partially re- 
“stant to water it will not fully disperse, 
whereas if its resistance to water is poor 
it will wholly disperse. By this means 
differentiations can be made between the 
Various creams and it can show quite 
considerable differences between acid 


and alkaline solutions. However, this 
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method cannot be used for testing the re- 
sistance to non-aqueous solvents, since 
all the oil-resistant creams are obverse 
emulsions—i.e., water is the outside 
phase and they therefore cannot mix 
with oils. 

Another method of investigating the 
resistance of the film to water followed 
the method described by Grant for 
measuring the degree of water-resistance 
of paper. The method consists in 
sprinkling the surface of paper with a 
small amount of icing sugar to which has 
been added 0.5° of “rhodamin 6G.” 
The paper is floated on the surface of 
some distilled water and the surface 
examined under ultra-violet light. As 
soon as the dyestuff becomes wetted it 
shows a bright fluorescence, and the 
time taken for this to occur can be 
noted. The method does not, however, 
give a very sharply defined end-point, 
the fluorescence growing in intensity 


At the 


same time the results are also subject to 


rather than appearing suddenly. 


the variations in the thickness of the 
film; but if a rough allowance be made 
for this by repeating the observations 
several times, the creams can be differ- 
tiated one from another. 

It is also possible to measure the re- 
sistance of the barrier film in a rough 
quantitative way by allowing a drop of 
a solution of dye to fall on to the surface 
of a piece of typing-paper which had 
previously been coated with the cream 
and allowed to dry. Ordinary red ink 
was used as the dye solution, and the 
drop was allowed to remain on the sur- 
face for exactly four minutes, when it 
was dried off by means of a piece of 
filter-paper. Drops of the ink were 
placed on typing-paper and allowed to 
remain on for varying lengths of time, 
ranging from '4 to 4 minutes, when they 
were blotted off. 
showing on the reverse side of the paper 


The series of spots 


was used as the standard to compare 
against the color obtained on the re- 
verse side of the paper when barrier 
creams had been used. In this way it 
was possible to assess the resistance of 
the film of barrier cream. 
ee 
Where more precise information is re- 
quired, the authors describe a quanti- 
tative method and apparatus for deter- 
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fatty pigments a nuance. 


mining the permeability of creams. 
Since there is abundant evidence that 
creams with a high alkalinity can, of 
themselves, cause irritation of the skin, 
all creams should be tested for their 
pH value. The results of these several 
methods show that laboratory tests can 
be used to evaluate the quality of differ- 
ent kinds of products. It was found that 
those creams which failed under labora- 
tory conditions, also failed when used in 


the fact ry. 


Emulsified Lipsticks 


In discussing the production of emulsi- 
fied lipsticks, A. Lewinson (Soap, Per- 
fumery & Cosmetics /9:824, 1946) ob- 
serves thal the undesirable effect of eosin 
or sumilar pigments, which are indis- 
pensable for promoting indelibility, may 
be avoided by adding halogen-absorbing 
substances to the mixture. These render 
the bromide or the like harmless before the 
castor oil can be attacked; the oil serving 
as the solvent for the so-called bromoacids 
and similar acid pigments like erythrosin 
and phlorin. Halogen-absorbing mate- 
rials include sodium thiosulfate, sodium 
hydrosulfile, or substances having a sim- 
ilar effect. However, these require water 
lo bring them into solution, hence water 
must be added to the fatty lipstick mixture. 
This, of course, can be achieved only by 
emulsification. Since only a_ small 
amount of walter suffices with the low 
percentage (4 to 1 per cent) of the anti- 
halogen substances, a solid emulsion is 
obtained. A further addition of a sub- 
stance for preventing the evaporation of the 
water, e.g., methyl cellulose, sorbitol, is 
likewise desirable, and should, of course, 
lake place in the aqueous phase of the 
emulsion. 

1 further advantage of this type of 
emulsified lipstick is that pigments soluble 
in water can also be used for giving the 
ii the same 
time, by emulsifying the lipstick mizture, 
which contains pigments in both phases, a 
greater degree of adhesion of the coloring 
matter to the lips is secured, i.e., greater 
indelibility. 

Of outstanding advantage for such lip- 
slicks is the further addition of organic 
substances which are soluble both in water 
and in alcohol, e.g., diethylene-glycol- 
monoethylether, dipropylene-glycol, etc., 
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NON-IONIC CHOLESTEROL in its 
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e Emollient, completely stable. 
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whereby a closer union of the two emulsion 
phases ts brought about. Of course, in such 
cases a suitable emulsifier is required, and 
this is added to the fatty phase. 

In order to oblain a p H value of, uf 
possible, 6.0, there should be added to the 
aqueous phase a few per cent of a sul- 
fated or sulphonated fatty alcohol, e.g., 
‘sodium lauryl sulphate, etc., as well as a 
little tartaric or citric acid, until the desired 
pH value has been obtained. 

4s emulsion lipsticks require pigments 
of both types, which should be dissolved 
separately in the two phases, it is import- 
ant thal the cosmetic chemist determine the 
final color desired and the pigments re- 
quired. Making this type of lipstick 
presupposes a certain amount of familiar- 
ity with pigments. 

Lewinson stresses that for the produc- 
tion of good emulsion lipsticks, it is of 
great importance lo see that the substances 
are mired so as to be fully homogeneous in 
a suitable apparatus that can readily be 
healed, ¢.g., a color or rolling mill, to- 
gether with the pigments, both the soluble 
and the insoluble lakes or dyes. The mass 
should be perfumed while being ground, 
but should it nol be poured straight into 
the molds, and is allowed to solidify once 
more, care must be taken that the mixture 
is stirred constantly, and only warmed 
until it is pourable, not until it is entirely 
melted. In the latter case, the insoluble 
lakes and pigments would separate out 
from the mass, and when the latter is 
poured into the molds would remain in the 
melting vessel. If, therefore, heating has 
been too violent (over 65°C.), the mass 
must be allowed to cool, stirring all the 
time, until the correct pour-temperature is 
reached and the pigment has recombined 
with the rest of the mirture. 


With the aforementioned emulsion lip- 
sticks it is particularly important to keep 
rigidly to the pour-temperature, which 
depends on the room temperature, the 
composition of the mass, and the type of 
coloring matter used. This pour-tempera- 
lure must first be ascertained with a small 
sample of the mixture, before the filling of 
the molds is attempted. With a good lip- 
stick mass and highly polished molds, 
afler a little practice, the margin of error 
for the pour-temperature should not be 
more than 1 to 2 per cent. 


Liquid Cream Shampoo 

_ To make a liquid cream shampoo, it 
s Suggested in the Journal of the Amer- 
can Pharmaceutical Association, Prac- 
tical Pharmacy Edition (7:502, 1946) 
that an emulsion of cetyl alcohol or 
stearyl alcohol be prepared with sodium 
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lauryl sulfate. To this is added a 
sufficient amount of water to produce 
the desired sudsing point and concentra- 
tion. The formula following illustrates 
a typical procedure: 


Cetyl alcohol 15 Gm. 
Propylene glycol... _ nw 
Beeswax :” 
Sodium lauryl sulfate.. i 
Water, to make 100 ce. 


Melt the fats and the propylene glycol 
and bring to 65° C. Dissolve the sodium 
lauryl sulfate in the water and bring to 
65°C. Under rapid agitation add the 
water to the fats. When emulsification 
is complete add fifty more grams of 
lauryl sulfate 
enough water to bring the total volume 
to 500 cc. 


sodium dissolved in 


Microscopy of Cosmetics 

The use of the microscope in the cos- 
metic laboratory, say C. P. Shillaber and 
W. W. Edman, demands a good working 
knowledge of both the mechanics and 
optics of the microscope. This informa- 
tion cannot be imparted painlessly in one 
easy lesson. Nonetheless, they have suc- 
ceeded in providing considerable informa- 
lion in the paper published in the Pro- 
ceedings of the Scientific Section of the 
Toilet Goods Association (No. 6, Dec. 5, 
1946 p. 27). 
primarily to the description of mounting 


This report is devoted 


various ingredients of cosmetic powders, 
but a brief description of emulsion exam- 
ination is also included 

Under the bright field microscope, small, 
discrete, transparent and colorless par- 
ticles produce images, which, because they 
are formed entirely by the refraction and 
diffraction of light are called refraction 
images. The visibility of the image de- 
pends upon the ratio of the refractive index 
of the particle to the index of the surround- 
ing medium, such ratio being called the 
relative index of the mount when the rela- 
live index, designated as n, is 1.0, there is 
no image; but visibility begins and in- 
creases as the indicies of specimen and 
mounting agent diverge. Thus the rela- 
live index may be either greater or less 
than 1.0 and visibility will vary with the 
difference in terms of the ratio. 

The magnification best suited to the 
visual examination of powders necessarily 
covers a wide range, from about 100 to 
1,800 diameters. Low apochromalic ob- 
jectives and high oculars make possible 
a greater depth of field than can be al- 
tained through the use of low oculars with 
high achromatic objectives. For really 
high magnification, e.g. anything over 800 
diameters, apochromatic objectives and 
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high compensating oculars are to be de- 
sired. For photomicrography the mag- 
nification can often be double or triple that 
which is used for visual work. 

The visibility of the particles depends 
not only on the use of a mounting medium 
with a suitable refraction index, but also 
on the adequate dispersion or separation 
of the particles on the microscope slide, so 
that they will appear as discrete entities. 
This means that the aggregates must be 
completely broken apart in the dispersing 
solution and that the preparation must 
be handled in such a way as to prevent 
flocculation as the dispersing medium 
dries. Details for achieving this are given 

Emulsions, it is stated, are usually nol 
very difficult to mount and photograph. A 
very small amount of the emulsified liquid 
is placed on a microscope slide and a cover 
glass is dropped on it. The resistance of 
the globules to compression is almost 
always sufficient to support the cover with- 
out appreciably distorting their shape, 
especially if the globules are very small. 
For the large globules it may be necessary 
lo study their size before placing the cover 
glass. 

Much of the data in the report are sum- 
It shows 


combinations of 


marized in the following table. 
the various possible 


lenses and suitable mounting media, 
which should be sufficient for a micro- 
scopical examination of almost any kind 
Considerable lati- 


tude, however, is permissible in selecting 


of cosmetic material. 


lenses. 


Denture Cleaner Patent 

A new denture cleaner is described in 
U. S. Patent 2,409,718 granted to F. D. 
Snell and K. W. Haeseler. The speci- 
fications cover the production of a dry, 
non-caking powder that is quickly 
soluble in water, which not only meets 
the basic requirements for a denture 
cleaner, but also will clean dentures dur- 
ing immersion for fifteen minutes or so, 
without the use of any abrasive or 
brushing. The composition penetrates 
material caked or dried on the dentures, 
transforms it, loosens it, and then re- 
moves it from the dentures, and causes 
thorough disinfection. The composition 
of the cleaner and the range of its con- 
stituents is as follows: sodium salt of 
2,2’ dihydroxy 3,5,6-3’, 5’, 6’ hexa- 
chlorodiphenylmethane 0.5-2 parts, so- 
dium perborate 5-10 parts, tetrasodium 
pyrophosphate 20-70 parts, sodium 
lauryl sulfo-acetate 1.5-5 parts, trical- 
cium phosphate 2-3 parts, and sodium 
chloride as diluent to make 100 parts 
total, all proportions being by weight. 
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IT THICKENS... 

IT GELS... 

IT EMULSIFIES... 
IT STABILIZES... 


IT SUSPENDS... 


We are now producing from Carragheen two new improved 
types of gelose. One of them should be the answer to your 
emulsifying, suspending, thickening or stabilizing problems. 
KRIM-KO GEL is an all-purpose colloid-assistant. Properly 
used, it has been proved effective in many of the most exact- 
ing food, pharmaceutical and industrial applications. 
CARRAGAR is an agar-type gelatin which forms tender, 
fruit-like gels over a wide pH range. It does not require 
acidulation to produce desired results. 

Send for free liberal working samples for experimental use. 


M-KO Corporation 


SEAPLANT PRODUCTS DIVISION 
NEW BEDFORD, MASS. 
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PRIVATE FORMULA 


Tablets naCapsules 


BY THE THOUSANDS... 
OR BY THE MILLIONS 


Over 30 years’ experience 























enables us to render yoy 
prompt, accurate, and de. 
pendable service in the 
manufacture of your tablets 
and hard shell capsules 
Our central location expe- 
dites delivery to any point 
in the country. Furnished 
bulk or packaged. 
* 
Vitamin Tablets and 
Capsules — Tablets— 
Ointments— Powders 
* 
We Invite 


Your Inquiries 


Ser Standard Pharmacal Co. 


or CHICAGO 


PRIVATE FORMULA MANUFACTURERS 


G. C. Parsons, Vice President 
CHICAGO 7, ILL 


M. F. Charley, President 
847-853 W. JACKSON BLVD 








WE SPECIALIZE IN SUPPLYING 


HORKIONES 


in bulk to the ethical, | 
pharmaceutical and 
cosmetic trades. 





QUOTATIONS 
UPON REQUEST 


INTRAMED Co., Inc. 


1860 BROADWAY, NEW YORK 23, N. Y. 
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Toward More Specitic Therapy 


Authoritative statements in current medical literature point to the existence 
of “AMINO ACID DEFICIENCY DISEASE.” The remedy apparently lies 
in the effective administration of Jimiting essential amino acids. 


To the end that this form of specific treatment may become better under- 
stood, we invite correspondence and discussion of your amino acid problems. 


Crystalline /(+) Lysine, Histidine and Arginine (as monohydrochlorides) 
and several other essential amino acids, are now available from our stocks. 


Riachemical Division 
UNION - NEW JERSEY 


PROTEIN CHEMISTS~—MANUFACTURERS OF AMINO ACIDS 


Interchemical Corporation 2 
x 
x 
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We Offer the Following From Stock 
ALOES, Curacao and Cape GINGER, Jamaica Calicut ROSEMARY LEAVES 
ALTHEA ROOT GRAINS OF PARADISE ROSEMARY OIL 
ANISE SEED GUM ARABIC AMBER SORTS SAGE LEAVES 
BALSAM COPAIBA GUM KARAYA SARSAPARILLA ROOT 
BALSAM PERU HELLEBORE ROOT WHITE SAVORY 
BALSAM TOLU HERBA HERNIARIAE SENNA LEAVES AND PODS 
BELLADONNA Leaves and Root HERBE MENTHE SESAME SEED, Hulled and Natural 
BOLDO LEAVES HOREHOUND HERB STRAMONIUM LEAVES 
BORRAGE FLOWERS IRISH MOSS STROPHANTUS SEED 
BUCHU LEAVES JUNIPER BERRIES THYME LEAVES & OIL 
CARAWAY SEED KAMALA POWDER UVA URSA LEAVES 
CELERY SEED LAUREL LEAVES VALERIAN ROOT 
CHAMOMILE FLOWERS LAVENDER FLOWERS 
CHAULMOOGRA OIL LINDEN FLOWERS, with Leaves 
CLOVES, Zanzibar MAHUANG, Chinese 
COCILLANA BARK MARJORAM LEAVES 
COLOCYNTH PULP NUX VOMICA 
COLOMBO ROOT OAK MOSS 
Soe aoe OIL AND SEED ORANGE OIL, Sweet 
CUMIN SEED ORRIS ROOT AMINOPHYLLINE 
DANDELION ROOT PEPPERMINT OIL BARBITAL 
DILL SEED, Indian PIMENTO, Jamaica EHPEDRINE SALTS 
ERGOT OF RYE POPPY SEED, Indian GUM CAMPHOR, Japanese ond 
FENNEL SEED, Indien PSYLLIUM SEED AND HUSKS Domestic 
FOENUGREEK SEED QUINCE SEED ICHTHAMMOL, N.F. 
GENTIAN ROOT RHUBARB ROOT VITAMIN PRODUCTS 
@ Other Imports Arriving omy @ We Offer a Complete Line of Pharmaceutical Pills, Tablets, Liquids and Ointments. 
All Orders and Inquiries Given Immediate Attention. 





KACHURIN DRUG COMPANY 


Vanufacturers Importers Exporters Distributors 


DRUGS . CHEMICALS - OILS BOTANICALS 


525 West 43rd Street. New York, N. Y. 


es: BRyant 9-7100-1-2-3-4 @ Cable Address: Kachurin. New York @ Codes: A. B.C. 5th & 6th Edition and Ben 
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Perfumer's Shelf 


Brazilian Bois De Rose 

A comparative newcomer to the fam- 
ily of esseatial oils, the production of 
Brazilian Bois de Rose faced many 
difficulties until brought under the con- 
trol of the Consorcio dos Extractores de 
Essencias Vegelaes. This organization, 
popularly known as the Consorcio, con- 
trols production, exports, and prices in 
cooperation with the government. Ac- 
cording to B. Du Frane (Agriculture in 
The Americas 7:19, Jan. 1941) Bois de 
Rose oil is obtained from the wood of a 
tree classified botanically as Aniba 
rosaeodora var. amazonica Ducke, a 
relative of the rosewood tree found in 
French Guiana. Its wood is gray or 
light yellow. The tree grows wild in the 
more elevated areas along the tributaries 
on the south bank of the lower Amazon 
River in the States of Para and Ama- 
zonas. Curiously, the tree is not found 
on the north bank of the Amazon. 

Bois de Rose oil is distilled at Ita- 
coatiara, Manaos, Barreirinhas, and 
Maues. The distilleries are located on 
river banks, and each distillery operates 
several stills. The rosewood logs are re- 
duced to chips in sawmills equipped with 
rotary cutting devices, and the chips are 
then taken to the stills. Distillation is 
performed without delay in either gal- 
vanized iron or copper stills. Stills are 
capable of handling from about 440 to 
1,100 pounds of chips. Approximately 
21% hours are required to process 1,100 
pounds of chips. The yield of oil aver- 
ages about one percent. More than two- 
thirds of Brazil’s Bois de Rose oil is pro- 
duced in the State of Amazonas; the 
remainder comes from the State of Para. 

Bois de Rose oil, which is similar to 
Mexican linaloe oil, is used mainly in 
fragrant soaps, cosmetics, and _per- 
fumes. The oil is also prized for the 
linalool it contains, which is used in fine 
perfumes. In another form, the linalool 
may be used in food and beverage 
flavors. Annual production of Bois de 
Rose oil Brazil averages about 80 tons. 


Mysore Linaloe Leaf Oil 

According to M. N. Subba Rao and 
M. Nagesa Rao in The Perfumery and 
Essential Oil Record (37:312, 1946), the 
existing literature on linaloe oil indi- 
cates that the essential oil is obtained 
from the wood and also from the berries 
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of the trees. A species of Bursera im- 
ported from Mexico, namely, Bursera 
Delphiciana, Poisson, has been success- 
fully grown in a large plantation at 
Tatguni, near Bangalore, and consider- 
able quantities of linaloe oil are being 
produced by the distillation of the ber- 
ries including husks from the trees. 
Since the trees are rich in leaves, these 
workers subjected the tender leaves to 
steam distillation and obtained a bright 
greenish yellow pleasant smelling essen- 
tial oil. Preliminary experiments have 
given yields ranging from 0.15 per cent 
to 0.25 per cent, the maximum yield 
being given by very tender leaves. As 
the leaves ripen their oil content de- 
creases. This linaloe leaf oil was exam- 
ined to determine its physical and chem- 
ical properties, which are given in the 
table below. To permit a comparative 
study, the corresponding values (pub- 
lished by Narain and Dutt in the Indian 
Soap Journal 10:49, 1945) for the usual 
Mysore Linaloe oil obtained from the 
berries are also given: 


Mysore Mysole 
Linaloe Oil Linaloe Oil 


Berries 
0.8952 (20°C.) 


Values 


Leaves. 
Specific gravity 0.8978 (15°C.) 
Refractive index 
°C. 


’ 20°C 1.4581 1.4658 
Optical rotation 
20°C. -8° 4! +1.5° 

Acid value 2.1 Nil. 
Saponification 

value 195.4 130 

Do. after acety- 

lation 201.2 274 
Esters as linalyl 

acetate 67.67% 40.8% 
Free alcohols as 

linalol 2.16% 47.9% 


The leaf oil has a sweet tenacious 
odor. Its relative richness in the ester 
content containing more than 1% 
times as much as the berries oil makes it 
all the more useful in perfumes. 

These investigators also report that 
the fresh flower blossoms of the trees 
give on steam distillation 0.15 per cent 
of a bright yellow pleasant smelling oil. 
The quantity obtained so far is too 
small for analytical examination. 


Testing Terpeneless Oils 

In the Perfumery and Essential Oil 
Record for November, 1946, it is pointed 
out that small quantities of terpeneless 
oils are available from time to time. 
Since these command a high price it is 
advisable to make certain that they 
really are terpeneless, or at any rate 
that their terpene content is low. It 
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should be remembered that the terpenes 
have the empirical formula C,.H,, and 
that there are two classes, mon cyclic 
and dicyclic. They are all optically ag. 
tive, readily volatile in steam and being 
unsaturated compounds decolorize bro- 
mine. As an easily performed quick test 
the bromine test is perhaps the best for 
detecting Monocyclic  ter- 
penes combine with twice their number 


terpenes. 


of molecules of bromine so that they de- 
colorize bromine water fairly rapidly, 
Examples of these are d-limonene, which 
is found in oils of orange and lemon, and 
l-limonene found in pine-needle oil, and 
oil of peppermint. It is -linonene which 
imparts to the residue of low grade citrus 
oils their musty, pepperminty smell 
which is so objectionable. Dicyclic ter- 
penes combine with their equal number 
of molecules of bromine, so that al- 
though they decolorize bromine water 
they do so less rapidly than the mono- 
cyclic terpenes. Examples of dicyclic 
terpenes are pinene, camphene and 
bornylene. Pinene is found in pine oils 
and has a pungent odor very similar to 
turpentine. Thus a good, ready test is 
the time of decolorization of 10 ml. 
dilute bromine water by 2 ml. of the oil 
under test, and with experience a rough 
estimate of the type and approximate 
content of the terpene can be made. 
Examination of the oil under the polari- 
meter may or may not detect terpenes, 
depending upon the optical activity of 
other components, alcohols etc., present. 


Bay Rum Formula 

According to a note in the Perfumery 
and Essential Oil Record (37:237, 1946) 
a high-grade bay rum can be made by 


mixing: 

Oil of bay 6 fl. dr. 
Orange oil le 
Pimento oil | le 
Tincture of benzoin . = 
Alcohol { pint 
Powdered orris root 116 oz. 
Water $ pint 


Mix the essential oils with the tincture 
of benzoin and the alcohol and then add 
the orris root. Allow the mixture to 
stand for two weeks, add the water, and 
filter. 


Drop Weights of Liquids 

In connection with the forthcoming 
new Swedish Pharmacopoeia, I. Kart 
son and S. Kjellmark (Svensk. Farm. 
Tidsskr. 50:254, 1946, through Quart. 
J. Pharm. § Pharmacol. 19:461, 194) 
determines the drop numbers of @ 
series of liquids at 20°C. A standard 
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dropper, giving 20 drops per gram with 
water at 15° The results 
of these determinations, which included 
the drop numbers of essential oils and 
related compounds, is tabulated below: 


‘. was used. 


Wt. per Drops 


Liquid 20 drops m. per m. 
Alcohol, absolute 0.284 70 
» (90%) 0.308 65 
66 (70%) 0.343 58 
Chloroform 0.340 59 


Cineol 0.367 54 


Eugenol. . 0.477 12 
Hydrochl. acid (2N).. 0.986 20 
Glycerin 0.863 23 


Essential oils :— 


Anise..... . 0.458 +4 
Bergamot 0.359 56 
Cinnamon 0.458 44 
Fennel eee 0.439 16 
Geranium 0.405 19 
Lavender 0.367 55 
Peppermint 0.375 53 
Rosemary 0.375 53 
Sandal wood 0.458 +4 
Turpentine 0.347 58 
Fixed oils :— 
Almond 0.424 17 
Arachis 0.429 7 
Sesame 0.424 17 
Liquid paraffin 0.407 19 
Tinct. of digitalis 0.343 58 
Tinct. of nux vomica 0.344 58 
Tincture of opium 0.342 58 


Pine Oil Studies 

To determine its safety as a pedic- 
ulicide, N. A. Sazonova (Farmakol. i 
Toksikol, 1945, through Chem. Abstr. 
40:5845, 1946) undertook a series of 
toxicological studies on pine oil. It was 
found that, when given orally to mice 
and when applied as patch tests to rats, 
the toxicity of pine oil is very slight. 
Respiratory tests, consisting of eight- 
hour exposure to mist or vapor contain- 
ing a concentration of 1 mg. per liter, 
showed no toxic effects. Patch tests on 
human skin showed no irritation, but 
laboratory workers exposed to the vapor 
for a long time experienced drowsiness 
and headache. On the basis of this evi- 
dence, it is concluded that pine oil is 
acceptable as a pediculicide. 


Measuring Oil Content of Lavender 


E. Schratz and M. Spaning (Deut. 
Heilpflanz 10:1, 1944 through Chem. 
Abstr. 40:6756, 1946) have shown that 
with lavender blossoms an increase in 

content of ethereal oil was always 
accompanied by an increase in the num- 
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ber of glandular hairs on the calyx of 
the flowers. They therefore suggest that 
a microscopic count of the number of 
glandular hairs can be used as a measure 
of the oil content of lavender blossoms, 
instead of an actual determination of 
the oil content for the selection of 
plants. 


Essential Oil of “Sea Buchu" 

J. L. B. Smith and D. E. A. Rivett 
(Trans. Royai Soc. South Africa 31:111, 
1946) have found that the leaves of the 
plant, Agathosma apiculata Meyer, 
known in South Africa as “Sea Buchu,” 
contain an average of 0.32 per cent of 
oil, based on the fresh leaves. The com- 
position of the oil and its characteristics 
vary considerably according to the time 
of the year the plant is harvested. The 
physical characteristics of the oil pre- 
pared from fresh leaves collected in 
March and 
follows: 


August, 1943, were as 


March {ugusl 
Specific gravity 0.890 0.888 
Index of refraction 1.4841 1.4837 
Specific rotation... —5.1 —8.27 


11.0% 8.40, 


Sulfur content 


Air-drying of the leaves causes loss 
of much of the oil, especially the more 
volatile part. The oil obtained from air- 
dried leaves collected in May had the 
following properties: 


Specific gravity 0.906 

Index of refraction 1.4853 
Specific rotation — 0.66 
Sulfur content 12.9% 


It was found that 94 per cent of the 
oil distils over at from 155° to 225° C. 
at 730 mm. The residue is dark and 
resinous. The oil has a pungent and 
tenacious nauseating odor resembling 
asafoetida. It readily penetrates the 
skin and the degradation products have 
an extremely offensive odor and a rela- 
tively high toxicity. When preserved in 
well-sealed containers the oil shows no 
marked change, but in the presence of 
air a clear resin deposits after several 
months. 

Among the Rutaceae, Agathosma 
apiculata is unique in that its oils have 
now been found to contain a relatively 
high percentage of sulfur. The oil is 
highly unsaturated and contains 25 per 
cent of /-beta-pinene which seldom 
occurs in South African plants; 8 per 
cent of an unidentified terpene, boiling 
at 171° to 173°C.; 30 per cent of 
butyl-l-pentenyl disulfide; 30 per cent 
of a liquid compound, possibly a hexa- 
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dienyl ester of butyric acid; 7 per cent of 
unidentified resinous matter, and a 
trace of a free acid, probably butyric 
acid. Aromatic compounds appear to be 
absent, and phenols and phenol ethers, 
if present, occur in very minute 
amounts, The terpene content is high- 
est at the end of winter, while air- 
dried leaves contain very little of this 
component. Because it has not been 
previously recorded in the literature, the 
compound, butyl-l-pentenyl disulfide 
has been given particular study. 


Studies on Indian Turpentine 
Investigations on spent turpentine 
have been carried on by B. Bhushan, 
K. C. Gulati, and M. L. Joshi (J. Indian 
Chem. Soc., Ind. & News Ed. 8:124, 
1945). The spent turpentine, obtained 
as a residue in the treatment of Indian 
turpentine with dilute sulfuric acid to 
produce terpin hydrate, was of pleasant 
odor and had the following constants: 


Specific gravity 0.8710 
Index of refraction 1.4728 
Iodine number 166.9 
Acid value 0.11 
Saponification number 2.50 


Hydroxyl content 1.543 % 


It appears that the alcohols were ter- 
tiary. The fraction boiling up to 170° C., 
available as a 68 per cent yield could be 
used as an inferior grade of turpentine. 
The residue corresponding to this frac- 
tion was distilled with steam and then 
distilled under reduced pressure, yield- 
ing a pine oil substitute having the fol- 
lowing constants: 


Specific gravity 0.9292 
Index of refraction. . 1.4940 
Iodine number 165.35 
Hydroxyl content. 2.653% 


Essential Oil from Ginger Scrapings 

N. S. Varier (Current Sci. 14:322, 
1945) reports that air-dried scrapings 
from North Travancore ginger rhi- 
zomes, on distillation in a copper still 
with water, gave an 0.8 per cent yield 
of a light yellow oil distillate, with the 
following characteristics: 


Specific gravity, at 30°C. ... 0.8905 
Refractive index, at 30° C. 1.4859 
Specific rotation... ... “82° 
Acid value..... vate 0.90 
Ester value..... es -. 610 
ee 72.2 


Various fractions of the oil were found 


to contain camphene, beta-phellan- 
drene, and zingiberene. 
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Patent Thoughts and Trends 


By THOMAS CIFELLI, Jr., Patent Attorney 


New Uses of Old Materials— 
Should They be Patentable? 


In the drug and cosmetic industry, as 
well as in other fields, workers are often 
confronted with a situation where, after 
considerable effort in time and thought 
and work, they find just the right chem 
ical for their purpose, only to learn that 
the particular use they have in mind is 
covered by a patent even though the 
chemical may have been kiiown for some 
time. If perchance such an experience is 
fresh in the reader’s mind from personal 
experience, it would not be difficult to 
forecast the answer he would give to the 
question raised here. It would be al- 
most like some one asking your wife 
what she thinks of her husband right 
after you informed her she couldn't have 
that fur coat she had her eyes on for a 
long time. In both cases, it is felt that 
the wise thing to do is to table the 
question until a sate couling-off period 
has elapsed. What ioliows assumes that 
such is the case hero and taat if the 
reader has had experience i> this line, he 
has had sufficient time to get over it and 
approach the question with an open 
smind. 

First, it is advisable to say that here 
we assume only cases where the new use 
is one which is really unexpected or 
which does give better results and would 
not be within the expected skill of the 
routineer. Also, and this is no mean 
assumption these days, we assume that 
a patent on the new use has been ob- 
tained. Furthermore, we shall not con- 
sider the plight of the holder of the use 
patent in exploiting the invention under 
present court decisions. Instead, we 
shall merely consider the matter from 
the broad or philosophical standpoint— 
whether it really promotes progress to 
allow patents covering new uses of old 
unpatented materials. 

In approaching this problem it seems 
desirable to list the various groups which 
might be involved and which might have 
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differing views. One list might be the 
following: 

1. The holder of the patent on a new 
use of the old material. 

2. The manufacturer of the old 
material. 

3. The person who would like to use 
the old material for the patented use. 

t. The rest of the American people 
the so-cetled public. 

Of c .wse, it is possible that in 
some instances a given person or or- 
ganization may belong to more than one 
of the foregoing classes, but that is the 
exceptional case and we shall not con- 
cern ourselves with it in this broad 
discussion. 

We need not take up the’ patentee as 
his interests doubtless dictate an aflirm- 
ative answer to the question. 

Consider the manufacturer of a known 
material, say common table salt. He has 
been selling salt as long as he can 
remember, .nd his father before him 
Suddenly, a patent covering a certain 
use of the salt comes out. Mr. Salt 
Manufacturer cannot sell his salt for 
this purpose How does he take it? If he 
considers the matter objectively he 
likely will tell himself that the patent 
really does not take anything he ever 
had away from him, because he still can 
sell the salt for all the purposes he had 
sold it, and his father before him. If he 
wants to get into the new market for 
salt he can do so under a suitable 
licensing arrangement. If he doesn’t 
want to do that, he can sit back and by 
the time son Jim takes over the business 
the patent will have expired and there is 
a new market for the salt. 

Did the salt-use patent really hurt the 
salt manufacturer? 

Now for the chap who wants to use 
the salt for the patented purpose. Since 
we have assumed that the use is un- 
obvious and does give excellent results, 
our would-be users would hesitate to 
say that the darn thing is unpatentable. 
(Moreover, he probably worked on the 
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problem some time before he hit on the 
idea himself, and think what the boss 
would say if the would-be-user now 
says it is all really quite simple.) 

\t the same time there is nothing to 
stop our triend from buckling down to 
some hard, creative work to find some- 
thing just as good or better than salt for 
the purpose, and obtain a patent him- 
self. It happens often in technically- 
progres ive circles. 

Inciaentally, many technical workers 
do not realize that this aspect of the 
patent system works in their favor by 
operating to make their jobs more 
permanent by requiring experimenta- 
tion to find alternative means of accom- 
plishing desired results. 

And now for the general public. 

Until the salt-use patent came along, 
the general public was unaware of the 
particular use in question. However, 
like the others, the general public did 
not lose anything it had before. On the 
contrary, it now has the benefit of a new 
use of an old material. It also has the 
knowledge that someone else is prob- 
ably trying to find still another material 
which will accomplish the use as well or 
better than salt. In other words, the 
public benefits because the patent in 
question not only promotes the progress 
of useful arts by its new knowledge but 
also acts as an incentive to further 


advances. 


Anti-Perspirant Preparations 


Interest in this field was revived re- 
cently by the issuance of U. S. Patent 
2,412,535 to two Colgate inventors, 
Richardson and Russell. This patent 
discloses the use of neutral, stable salts 
of phosphoric acids to inhibit the cor- 
rosive action of anti-perspirant agents 
on fabrics. Tertiary orthophosphates 
are mentioned. Metaphosphates, pri- 
mary and secondary orthophosphates, 
and acid salts are said to be unsuitable. 
The claims cover compositions which 
contain aluminum orthophosphate or 
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Patent Thoughts and Trends 


By THOMAS CIFELLI, Jr., Patent Attorney 


New Uses of Old Materials— 
Should They be Patentable? 


In the drug and cosmetic industry, as 
well as in other fields, workers are often 
confronted with a situation where, after 
considerable effort in time and thought 
and work, they find just the right chem- 
ical for their purpose, only to learn that 
the particular use they have in mind is 
covered by a patent even though the 
chemical may have been known for some 
time. If perchance such an experience is 
fresh in the reader’s mind from personal 
experience, it would not be difficult to 
forecast the answer he would give to the 
question raised here. It would be al- 
most like some one asking your wife 
what she thinks of her husband right 
after you informed her she couldn't have 
that fur coat she had her eyes on for a 
long time. In both cases, it is felt that 
the wise thing to do is to table the 
question until a safe cooling-off period 
has elapsed. What follows assumes that 
such is the case here and that if the 
reader has had experience in this line, he 
has had sufficient time to get over it and 
‘approach the question with an open 
»mind. 

First, it is advisable to say that here 
we assume only cases where the new use 
is one which is really unexpected or 
which does give better results and would 
not be within the expected skill of the 
routineer. Also, and this is no mean 
assumption these days, we assume that 
a patent on the new use has been ob- 
tained. Furthermore, we shall not con- 
sider the plight of the holder of the use 
patent in exploiting the invention under 
present court decisions. Instead, we 
shall merely consider the matter from 
the broad or philosophical standpoint— 
whether it really promotes progress to 
allow patents covering new uses of old 
unpatented materials. 

In approaching this problem it seems 
desirable to list the various groups which 
might be involved and which might have 
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differing views. One list might be the 
following: 

1. The holder of the patent on a new 
use of the old material. 

2. The manufacturer of the old 
material. 

3. The person who would like to use 
the old material for the patented use. 

1. The rest of the American people- 
the so-called public. 

Of course, it is possible that in 
some instances a given person or or- 
ganization may belong to more than one 
of the foregoing classes, but that is the 
exceptional case and we shall not con- 
cern ourselves with it in this broad 
discussion. 

We need not take up the’ patentee as 
his interests doubtless dictate an aflirm- 
ative answer to the question. 

Consider the manufacturer of a known 
material, say common table salt. He has 
been selling salt as long as he can 
remember, and his father before him. 
Suddenly, a patent covering a certain 
use of the salt comes out. Mr. Salt 
Manufacturer cannot sell his salt for 
this purpose. How does he take it? If he 
considers the matter objectively he 
likely will tell himself that the patent 
really does not take anything he ever 
had away from him, because he still can 
sell the salt for all the purposes he had 
sold it, and his father before him. If he 
wants to get into the new market for 
salt he can do so under a suitable 
licensing arrangement. If he doesn’t 
want to do that, he can sit back and by 
the time son Jim takes over the business 
the patent will have expired and there is 
a new market for the salt. 

Did the salt-use patent really hurt the 
salt manufacturer? 

Now for the chap who wants to use 
the salt for the patented purpose. Since 
we have assumed that the use is un- 
obvious and does give excellent results, 
our would-be users would hesitate to 
say that the darn thing is unpatentable. 
(Moreover, he probably worked on the 
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problem some time before he hit on the 
idea himself, and think what the boss 
would say if the would-be-user now 
says it is all really quite simple.) 

At the same time there is nothing to 
stop our friend from buckling down to 
some hard, creative work to find some- 
thing just as good or better than salt for 
the purpose, and obtain a patent him- 
self. It happens often in technically- 
progressive circles. 

Incidentally, many technical workers 
do not realize that this aspect of the 
patent system works in their favor by 
operating to make their jobs more 
permanent by requiring experimenta- 
tion to find alternative means of accom- 
plishing desired results. 

And now for the general public. 

Until the salt-use patent came along, 
the general public was unaware of the 
particular use in question. However, 
like the others, the general public did 
not lose anything it had before. On the 
contrary, it now has the benefit of a new 
use of an old material. It also has the 
knowledge that someone else is prob- 
ably trying to find still another material 
which will accomplish the use as well or 
better than salt. In other words, the 
public benefits because the patent in 
question not only promotes the progress 
of useful arts by its new knowledge but 
also acts as an incentive to further 


advances. 


Anti-Perspirant Preparations 


Interest in this field was revived re- 
cently by the issuance of U. S. Patent 
2,412,535 to two Colgate inventors, 
Richardson and Russell. This patent 
discloses the use of neutral, stable salts 
of phosphoric acids to inhibit the cor- 
rosive action of anti-perspirant agents 
on fabrics. Tertiary orthophosphates 
are mentioned. Metaphosphates, pri- 
mary and secondary orthophosphates, 
and acid salts are said to be unsuitable. 
The claims cover compositions which 
contain aluminum orthophosphate or 
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aleaminum pyrophosphate in certain 


amounts. 

According to the patent, the proposed 
inhibitors are not only anti-corrosive 
agents, but they also possess anti-per- 
spirant properties themselves. 

In the course of the prosecution of the 
application, the inventors had to dis- 


tinguish their contribution from that of 


Wallace et al’s U. S. 2,236,387, teaching 
the use of amides and amino acids as 
inhibitors. A interesting 
points were brought out. Data were 
submitted purportedly showing that at 


couple of 


least one mol of aluminum phosphate 
per mol of aluminum chloride or sul- 


phate should be present. The data 


follow: 
Solution No. Ratio Fabric 
PO, to SO, Loss 

124 0.61 — 66.2 
129 0.53 -— 64.3 
130 0.42 —62.4 
131 0.34 - 70.0 
132 0.24 ~ 80.8 
133 0.13 -72.5 
124(Repeat) 0.61 —54.7 
134 0.95 —16.7 
140 0.96 +2.8 
145 0.66 — 38.1 
147 0.91 - 13.1 
151 1.34 -—4.7 


“Arrid,” the trade-marked product 
said to embody the Wallace et al inven- 
tion using urea, was compared with the 
Though the 
two preparations were found to possess 
about the same fabric-tendering proper- 
ties, it was claimed that “Arrid”’ dries 
out and becomes granular, whereas 
aluminum phosphate inhibits granula- 
tion. 


patentees’ composition. 


The Colgate patent is the most recent 
of a rather long line of U. S. patents 
which have been issued in this field. 
Most of them, like the Colgate and Wal- 
lace patents, deal with compositions in 
which materials like aluminum sulphate 
or aluminum chloride are used as the 
perspiration inhibitors and the novel 
contribution resides in finding some 
material which is said to overcome the 
undesirable fabric-destroying property 
of compositions containing these two 
materials or in preventing granulation. 

In 1937, U. S. 2,087,161 (U. S. Indus- 
trial Alcohol) was issued containing a 
Suggestion to use aluminum and zinc 
soaps. The same firm obtained U. S. 
2,087,162, dealing with the idea of using 
higher fatty acids and their esters 
formed with alcohols having 2 to 4 car- 
bon atoms as modifiers for inhibiting 
granulation. 
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Pharma-Craft, in 1940, obtained 
U. S. 2,210,013, disclosing the use of 
basic aluminum formate as a fabric- 
tendering inhibitor. The patentee stated 
that the formate is unique in that, while 
it has an acid pH, it nevertheless over- 
comes the potential acid effect of the 
aluminum salts used as astringents. 
U. S. 2,210,014, obtained by Pharma- 
Craft also, teaches the use of water 
soluble salts of alkali metal or alkaline 
earth metal and an organic acid as cor- 
rosion inhibitors. Calcium, sodium, 
magnesium and ammonium salts of acids 
such as formic, acetic, citric, lactic and 
malic acids are mentioned. 

In 1941, Montenier (U. S. 2,230,082) 
disclosed the use of materials having 
the linkage 

-C -N< 


1 

it 

0 
to improve astringent materials having 
high acidity. Specific examples given 
are acetamide, propionamide, buty- 
ramide and amides of lauric, myristic, 
palmitic, oleic and stearic acids. Also 
urethanes (ethyl carbamiate) and urea. 
Two other patents (U. S. 2,230,083 and 
U. S. 2,230,084) were also obtained by 
the same inventor. These deal with the 
use of imide and nitrile compounds as 
corrosion-inhibitors, specific examples 
mentioned including carbodiimide, suc- 
cinimide and phthalimide. 

Following the Wallace patent, Lehn & 
Fink obtained U. S. 2,350,047 in 1944. 
This patent suggests as corrosion-in- 
hibitors water-insoluble basic com- 
pounds of metals. Oxides, hydroxides or 
carbonates of zinc, magnesium and alu- 
minum are noted. According to this 
patent, apparently hydrolysis of the 
astringent develops sufficient acidity to 
bring about solution of the insoluble 
basic compounds. 

In 1945 Commercial Solvents came 
up with U. S. 2,368,075 which suggests 
as a corrosion-inhibitor the use of the 
reaction product of lactic acid and cer- 
tain oxazolines, such as 2-hendecyl-4- 
hydroxymethyl-4-methy! oxazoline and 
2-octyl-4-hydroxymethyl-4-ethyl 
zoline. 

In addition to the foregoing, there are 
some U. S. patents which attack the 
problem in a different way. U. S. 
1,984,669 suggests the use of an absorp- 
tive base as ““Falba.”” The idea here is to 
absorb and deodorize perspiration rather 
than to prevent its flow. In fact, the use 
of aluminum chloride is avoided. 

A deodorant in the form of a puff has 
also been suggested, in U. S. 2,187,163. 

\ theoretically-attractive approach 


OxXa- 
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to the problem is shown in U. S. 2,294,- 
140, issued to Atlas Powder in 1942. 
This patent states that a defect in the 
usual creams is that they dry out, being 
oil-in-water type emulsions. By the use 
of novel emulsifiers, the reverse type of 
emulsion results and since water is the 
inner phase “drying out” is said to be 
The novel 
emulsifiers are esterified polyhydroxylic 


inhibited to a large extent. 
materials of the types: cyclic inner 
ethers of 
hexides; or mixtures of cyclic inner 


hexitols, particularly the 
ethers of hexitols with cyclic inner 
ethers of hexane pentols, etc. 

This patent is also noteworthy as it 
forty different 
that have been suggested at one time or 


lists about materials 
another as perspiration-masking or in- 
hibiting materials. 


Other Recent Patents 


U. S. 2,410,084-(Upjohn)—Recovery 
of heparin from animal tissue. 

U. S. 2,410,254-(DuPont)—Vitamin 
D. 

U. S. 2,412,256—(Merck)—Produc- 
tion of Erythrina Alkaloids 

U. S. 2,412,272—(Merck) Acyl de- 
rivatives of Vitamin B,. 

U.S. 2,412,561—(National Oil Prod- 
ucts)—Concentrate of Fat-Soluble 
Vitamins. 

U. S. 2,412,649-51—(Riethof )—Proc- 
ess for separation of 3-picoline, 4- 
picoline, and 2, 6-lutidine. 

U. S. 2,412,707—(Barnett)—Caro- 
tene Extraction. 

U. S. 2,412,749—(Gelatin Products) 
—Nicotinamide preparation. 

U.S. 2,412,966—(Squibb)—A m in o- 
alcohol esters of oxy-benzoic acids. 
Local anesthetics. 

U. S. 2,412,999—(Scoville Mfg.)— 
Lipstick holder. 

U. S. 2,413,000—(Squibb)—Ozoniz- 
ing 5, 6-dibromocholestanone. 

U. S. 2,413,055—(U. S. A.)—Ribo- 
flavin Concentrates. 
U.S.2,413,077—(Hoffmann-LaRoche) 
—d(+)-alpha, gamma, dihydroxy- 
beta, beta-dimethyl-butyric acid- 
(Hydroxy-alkyl)-amides. Exert bi- 
ological activities of pantothenic 
acid. 

U. S. 2,413,419—(Searle & Co.)— 
Pellet for administering gonado- 
tropic pituitary hormones. 

U. S. 2,413,615—(Upjohn)—Nico- 
tinic acid process. 

U. S. 2,413,656—(Sterling Drug)— 
Alpha-(metahydroxyphenyl)-b e ta 
-methylaminoethanol para-amino 
benzoate. Vasoconstrictor. 
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the exact g:°<> and auality in: your requirements 
without delay. 


m | | CREAMS ™ BEESWAX, sunbleached «nd ysiiow 
| ‘ Refined i!.5.°. 
LOTIONS ixaG&CANTH GUM, ail grades 














ing 
m4 | TOILET WATERS ss} KAKSYA Ua‘, ail grades 
for | of & STEARIC ACID, fancy triple pressed 
SUPERIOR / QUINCE SEED, Persian, recleaned 
| . | i also 
| ae QUALITY ees SPERMACETI WAX — CERESIN WAX 
a di | oe ag Si CAMPHOR 
$3.00 , . “ae and all other cosmetic rew materials. Samples on request. 
SUPERIOR LABORATORIES, ie Write for latest stock list 
. 1-34 vumeL PLA WALTER H. JELLY & CO. 
NEW TORK 32, WN. Y. INCORPORATED 
N. ¥. PHONE: WAdswerth 3-7262 412 N. Western Avenue Chicago, Illinois 
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if Vout Ben’t Have 


HUBBERT 
QUALITY... 


You Don’t Have 














BENZOIC ACID U.S.P. 


HYDROQUINONE 


AMINOACETIC ACID (Glycocol!) 
AMINOPHYLLINE U.S.P 
BENZOCAINE U.S.P. 
CHINIOFON ([(Yotren) U.S.P 


] | CHLORBUTANOL U.S.P. 


CINCHOPHEN & SALTS N.F 

lODOXYQUINOLIN SULPHONIC 
ACID 

NEO CINCHOPHEN U.S.P. 

OXYQUINOLIN BENZOATE 

OXYQUINOLIN SULPHATE 

POTASSIUM OXYQUINOLIN 
SULPHATE 

PHENOBARBITAL U.S.P. & SALTS 

PENTOBARBITAL SODIUM 


Carus CHEMICAL Co., INC. 
MANGANESE SULFATE 


SODIUM BENZOATE U.S.P. POTASSIUM PERMANGANATE 
RARER PERMANGANATES 


BENZOL Propucts Co. 


THEOPHYLLINE U.S.P. 
DIACETYL 
PHENYL ACETIC 
ACID 
BENZALDEHYDE 
BENZYL ALCOHOL 
BENZYL CHLORIDE 
BENZYL CYANIDE 
DIETHYL MALONATE 
DIMETHYL UREA 
CYANOACETAMIDE 
CYANO ACETIC ACID 
ETHYL CYANO ACETATE 
8-HYDROXYQUINOLIN 
8-HYDROXYQUINOLIN.-S 
SULPHONIC ACID 


The Best. 


B. H. HUBBERT & SON, Inc. 
1311 South Ponca St. Baltimore 24, Md. 


Sa a) a) 


Peuume Bases 


MULTIFLOR 



































REVIEW | 


1946-47 Edition | 


| DRUG & COSMETIC | | 
| 


| Cloth bound, 450 pages 


B.L.No. 4265 1. 36 articles on formulation and manufacturing. | 
ROSENOL 
AZUFLOR 


yo 


Over 500 formulas. | 


3. 186 supply manufacturers’ catalogs, covering 
recognized suppliers of packages, equipment, 
chemicals, raw materials and perfume materials. 


pArtistry ia Scents 4. Comprehensive directory of all supplies for 


this industry. 


Harmonious compositions pro- 
: ee : 5. Current prices 1934-44. 

ducing a “Symphony in Odour”. etal 

For Perfumes . . . Colognes .. . 6. Associations. 


Toilet Waters and Fine Cosmetics. The most comprehensive reference book of the in- 
dustry. Now available. Immediate shipment. $3.00 
in U.S. $4.00 foreign. 


NEUMANN-BUSLEE « WOLFE —_ 


ine. DRUG & COSMETIC INDUSTRY 
Chicago 10, Ill. 101 West 31st Street New York 1, N. Y- 





228 W.Huron St. 
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Have You Tested 


VORAC’S 
NEW NAIL POLISH 


Vorac, first again to incorporate into nail polish 
formulation remarkable new materials developed 
by famous research laboratories, gives you a 
Nail Polish greatly improved in wearing quality, 
application and appearance. 


Make a consumers comparative test with Vorac 
It will be revealing. 


Write for your samples 


Nail Polish Specialists 
Exclusively for the trade 


THE VORAC COMPANY 


147 Meadow Road Rutherford, N. J. 
Tel: Rutherford 2-0934-5 


St. Louis, Mo. - 1338 So. Kingshighway 
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ANNOUNCEMENT 


Design, Construction and the 
Complete Equipping of Labora- 
tories, Biological, Chemical, Cos- 


metic, Drug and Food Plants. 


WIGTON-ABBOTT CORPORATION 
PLAINFIELD, NEW JERSEY 
Telephone: Plainfield 6-7200, 6-8100 

Founded 1924 


A List of Nationally-known REPEAT Clients 


will be mailed you on request 








PRIVATE LABEL 


CREAMS 
LOTIONS | 


a TOILET WATERS: 
| of 


su hae | 


QUALITY 


~ Se! 


st 


SUPERIOR Te 


29-31 JUMEL PLACE 
NEW YORK 32, N.Y 


PHONE WAdswortt 3-7262 
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Gpecialists 











QUALITY 
RAW MATERIALS 


Our complete stocks guarantee that you can obtain 
the exact grade and quality for your requirements 
without delay. 


BEESWAX, sunbleached and yellow 
Refined U.S.P. 


TRAGACANTH GUAM, all grades 
KARAYA GUM, all grades 
STEARIC ACID, fancy triple pressed 
QUINCE SEED, Persian, recleaned 


also 
SPERMACETI WAX CERESIN WAX 
CAMPHOR 
and all other « etic rew materials. Samples on request. 





Write for latest stock list 


WALTER H. JELLY & CO. 


INCORPORATED 
412 N. Western Avenue Chicago, Illinois 
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Yo ur Trade-Mark Record 


(Continued from page 185) 


AORIST— V 1— 489,955 
Hugh Genske, Philadelphia, Pa. 
Ser. Oct. 15, 1945 D. U. Oct. 1, 1945 
Reg. 421,565 June 4, 1946 
APPROVED —VI—475,375 
Sears, Roebuck & Co., Chicago, Ll. 
Ser. Oct. 16, 1944 D. U. Jan. 1942 
ARCROSS —VIL-~ M— 494,995 
Affiliated Retailers, Inc., New York, N. ¥ 
Ser. Jan. 19, 1946 D. U. Noy. 21, 1945 
ARCROW N.— VI-— 494,997 
Affiliated Retailers, Inc., New York, N. Y. 
Ser. Jan. 19, 1946 D. U. Noy. 21, 1945 
ARDENA PORINE CREAM-—VL-— 488,305 
Elizabeth Arden Sales Corp., New York, N. Y. 
Ser. Sept. 12, 1945 D. U. Feb. 10, 1944 
ARISTOCRAT VI— BCDE— 489,703 
Aristocrat Leather Products, Inc., New York, N. ¥ 
Ser. Oct. 10, 1945 D. U. 1927 
ARLENE HAYDON with des.—VI-— BC 
Irving F. Sternman, New York, N. Y. 
Ser. May 18, 1945 D. U. Feb. 8, 1945 
Reg. 424,065 Sept. 17, 1946 
ATOMIC— IV— 487,532 
Harry Theobald (The Theobald Industries), Kearny, N. J. 
Ser. Aug. 24, 1945 D. U. July 28, 1945 
ATOMIX—IV—487,875 
Harry Theobald (The Theobald Industries), Kearny, N. J. 
Ser. Aug. 31, 1945 D. U. Jan. 15, 1945 
ATOMO—IV— A— 493,118 
George E. Grigg, Jr., Burlingame, Calif. 
Ser. Dec. 12, 1945 D. U. Novy. 10, 1945 
ATROGENE-— VI --M— 489,402 
R. H. Laird Mfg. Co., Inc. (Rose Laird), New York, N. Y. 
Ser. Oct. 4, 1945 D. U. Sept. 28, 1945 
Reg. 421,996 June 25, 1946 
ATTENTE—VI— BC— 489,355 
Parfums Verlayne (S.A.R.L.), Paris, France 
Ser. Oct. 3, 1945 D. U. Feb. 18, 1944 
Reg. 422,327 July 16, 1946 
ATTENTION PLEASE—VI— 485,145 
Golden Arrow Toiletries, New York, N. Y. 
Ser. June 28, 1945 D. U. Mar. 1, 1944 
Reg. 420,245 Apr. 2, 1946 
AUDRENE— VI—ABC—486,533 
Charles Benjamin Lang, Paterson, N. J. 
Ser. July 31, 1945 D. U. May 5, 1945 
AUVERGNE AFTER FIVE—VI— BC—498,021 
Charles A. Morrison, Springfield, Mass. 
Ser. Mar. 11, 1946 D. U. Apr. 1937 
AVADERMA-— VI— ACD— 487,086 
Lightfoot Schultz Co., New York, N. Y. 
Ser. Aug. 13, 1945 D. U. June 11, 1945 
AUDACIOUS— VI— 48,780 
Miahati, Inc., New York, N. Y. 
Ser. Mar. 10, 1945 D. U. Nov. 9, 1944 
Reg. 418,521 Jan. 1, 1946 
AUGURE— VI— B— 489,536 
Societe d'Etudes et d’Expansion de la Parfumerie de Luxe, 
Paris, France 
Ser. Oct. 6, 1945 D. U. Aug. 27, 1945 


483,557 


BF.7— VI—F M— 493,880 
Belmont Formulas, Inc., Tampa, Fla. 
Ser. Dec. 26, 1945 D. U. Aug. 28, 1945 
BAA-BAA—IV— M— 496,849 
Duncan R. Mackenzie (Duncan Mackenzie Co.), New York, 


N. Y. 
Ser. Feb. 18, 1946 D. U. Mar. 13, 1945 
BABEMETICS—VL— C — 487,772 
Dermetics, Inc., New York N. Y. 
Ser. Aug. 30, 1945 D. U. June 25, 1945 
Reg. 420,038 Mar. 19, 1946 
BAGHARL — VI —490,039 
Societe d'Etudes et d’Expansion de la Parfumerie de Luxe, 
Paris, France 
Ser. Oct. 16, 1945 D. U. July 5, 1945 
BAMA BEAUTY—VI—A— 489,141 
Northern Laboratories, Birmingham, Ala. 
Ser. Sept. 28, 1945 D. U. June 6, 1945 
BANGO—VI— BC—492,143 
Lanselle Parfumeur S.A.R.L., Paris, France 
Ser. Nov. 24, 1945 D. U. Jan. 24, 1938 
BANGO BRIGHT—VI—C—488,834 
Prince Matchabelli, Inc., New York, N. Y. 
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Ser. Sept. 21, 1945 D. U. Aug. 21, 1945 
Reg. 421,334 May 28, 1946 
BARBARESQUE-—VL— 488,481 
S.A.R.L. Nina Ricci, Paris, France 
Ser. Sept. 14, 1945 D. U. 1943 
BARCELONA-— VI—475,792 
Consolidated Cosmetics, Chicago, Ill 
Ser. Oct. 28, 1944 D. U. Nov. 18, 1940 
Reg. 420,048 Mar. 19, 1946 
BAR-H— VI—BCDH-—486,201 
Hickok Manufacturing Company, Rochester, N. } 
Ser. July 24, 1945 D. U. Apr. 22, 1945 
BASIC BEAUTY—VI—BCE — 495,716 
Associated Products, Inc., Chicago, Il. 
Ser. Jan. 31, 1946 D. U. Jan. 2, 1946 
BATU— VI—BC— 494,657 
Consolidated Cosmetics, Inc., Chicago, Ill. 
Ser. Jan. 12, 1946 D. U. June 8, 1945 
BAZOOKA—VI—T—502,228 
Nash & Kinsella Labs., Inc., St. Louis, Mo. 
Ser. May 16, 1946 D. U. Sept. 9, 1944 
BEAU-BELLE with des.— Vl— 477,092 
Dean A. Arnold (Dean Arnold Co.), Fort Wayne, Ind. 
Ser. Dec. 1, 1944 D. U. June 1, 1944 
BEAU BRUMMELL— VI—486,451 
Beau Brummell Ties, Inc., Cincinnati, Ohio 
Ser. July 30, 1945 D. U. 1938 
Reg. 421,954 June 25, 1946 
BEAU BRUMMELL —VI—ADIKS—486,451 
Beau Brummell Ties, Inc. 
Ser. July 30, 1945 D. U. June 7, 1944 
Reg. 422,034 July 16, 1946 
BEAUTICATOR—IV—M—501,289 
Southern California Plastic Co., Eagle Rock, Calif 
Ser. May 1, 1946 D. U. Apr. 6, 1946 
BEAUTY IN THE BAG—VI—C— 486,675 
Richard Hudnut, New York, N. ¥ 
Ser. Aug. 3, 1945 D. U. June 28, 1945 
Reg. 421,493 June 4, 1946 
BECAUSE— VI—ABC— 490,689 
Parfums Lilly Dache, Ltd., New York, N. Y. 
Ser. Oct. 29, 1945 D. U. Jan. 1, 1945 
Reg. 422,009 June 25, 1946 
BECO with des.—VI—CEH—484,999 
Beco Labs., St. Paul, Minn. 
Ser. June 25, 1945 D. U. May 1936 
Reg. 419,766 Mar. 5, 1946 
BEL GAZOU—VI-—BC— 491,967 
Frederic Geille, Seine, France 
Ser. Nov. 21, 1945 D. U. Apr. 23, 1942 
BEST WISHES—VI— B— 494,237 
Roberts Creations Co., New York, N. Y. 
Ser. Jan. 3, 1946 D. U. Nov. 10, 1945 
BE TRUE—VI—B — 481,047 
George Begley, Jr. (Parfum Dalmora), Chicago, III. 
Ser. Mar. 19, 1945 D. U. Feb. 12, 1944 
Reg. 419,732 Mar. 5, 1946 
BEWARE —1V— A— 490,184 
Golden Arrow Toiletries, New York, N. Y. 
Ser. Oct. 19, 1945 D. U. Feb. 1, 1944 
Reg. 421,577 June 4, 1946 
BEWARE —VI—BC.— 490,185 
Golden Arrow Toiletries, New York, N. Y. 
Ser. Oct. 19, 1945 D. U. Feb. 1, 1944 
Reg. 421,578 June 4, 1946 
BEYOND—VI—BC—499,788 
Lentheric, Inc., New York, N. Y. 
Ser. Apr. 6, 1946 D. U. May 20, 1945 
BIG MO—IV—A—495,589 
Colgate-Palmolive-Peet Co., Jersey City, N. J. 
Ser. Jan. 29, 1946 D. U. Jan. 25, 1946 
BILITIS—VI—ABCH —491,906 
Coty, Inc., New York, N. Y. 
Ser. Nov. 19, 1945 D. U. Noy. 13, 1945 
Reg. 422,579 July 30, 1946 
BIZ—IV—A—494,116 
Proctor & Gamble Co., Cincinnati, Ohio 
Ser. Dec. 29, 1945 D. U. Dec. 1, 1945 
BLACK BLAZE—VI—C—490,445 
Pond’s Extract Co., New York, N. Y. 
Ser. Oct. 24, 1945 D. U. Aug. 6, 1945 
Reg. 422,338 July 16, 1946 
BLACK JADE—IV—B—493,514 = 
Marie Richelieu Parfum Odesant, Inc., New York, N. Y. 
Ser. Dec. 18, 1945 D. U. Apr. 1941 
BLACK-O-LENE.—VI—492,751 
Valmor Products Co. (Madam Jones Co.), Chicago, Ill. 
Ser. Dec. 5, 1945 D. U. July 16, 1944 
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FOREIGN REPRESENTATIVES 


Maximo A. Kuderli 
Rodriguez Pefia 233 
Buenos Aires, Argentina 


Blemco S. A. 
Caixa Postal 2222 
Rio de Janeiro, Brasil 


Carlos Bobbert 
Casilla 9660 
Santiago, Chile 


Agencia de Papeles y 
Ferreterias Ltda. 

Apartado Aéreo 4608 

Bogota, Colombia 


Juan Gonzales 
Sitios 355 
Habana, Cuba 


Sahdala & Co., C. por A. 
P.O. Box #27 

Santiago de los Caballeros 
Republica Dominicana 


H. G. Zevallos Menendes 
Casilla 602 
Guayaquil, Ecuador 


Julio Lépez Martinez 
Apartado 229 
Guatemala, C. A. 


EAST 


EAST 25TH 


OHIO STREET, 


Alberto Farres 
Apartado 7233 
México, D.F., México 


Manuel J. Riguero & Cia. Ltda. 


Managua, Nicaragua 


La Quimica Suiza S.A. 
Avenida Wilson 706 
Lima, Pera 


I. Oriol Escoda 
Esq. Socarras 
Caracas, Venezuela 


Assem Beyhum 
King Fouad Avenue 
Beirut, Lebanon 


Sapriel & Douek 
16 Sheikh Hamza Street 
Cairo, Egypt 


I. Spitzglass & Sons 

Queens Rd. & Norfolk Street 
Woodstock 

Cape Town, South Africa 


Indian Chemical Works 
Khurshed Building 
Mahatma Gandhi Road 
Karachi, India 


CHICAGO 11! 


STREET, 


Synthetic Aromatic Products and Organic Isolates ¢ Synthetic Flower Oils and Aromatic Bases e Bouquets and Finished Composition 


NEW YORK 






BY ALBERT VERLEY & COMPANY 


4 





mW .. . a true simile of the living flower 


Violet Victoria is one of those contributions of modern 
aromatic chemistry, which have done so much to lessen 
the dependence of the perfumer upon natural raw materials 
of fluctuating cost and uncertain supply. 

The vast improvement in such replacement products 

is typified by this fine Violet re-creation. You can use it 
with confidence in-your most critical formulas, 

or as a complete Violet perfume for your most 
discriminating clientele. 

If the Violet note plays any part in your current 
planning and creative work, you owe it to yourself to 
become familiar with the possibilities of Violet Victoria. 


Write for working samples and prices. 
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10, N. Y 
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Ser. | 
BUBAI 
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Ser. 
BUBBI 
Julius 
Ser. ) 
BUDS | 
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Ser. A 
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BY REt 
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Ser. N 
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CEB—I 
Spenc 
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C.L.D.P 
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Puncti 


CRO I 


Corneli 
Ser. De 
Reg. 4° 
CABALA 
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Ser. Oc! 
CADOR( 
James | 
Ser. De 
CALIXT] 
Margue 
Ser. Aug 
CALYPS( 
Socie’ te 
Paris, F 
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“NDTONE—VI M 477,075 
MENS Waterpaints, Inc., Berkeley, Calif. 
Ser. Dec 16, 1944 D. U. Nov. 15, 1944 
Reg. 420,535 Apr. 16, 1946 
BLONDE GOLD VI—C— 484,157 
Avon Products, Inc., New York, N. Y. 
Ser. June 5, 1945 D. U. Feb. 26, 1945 
Reg. 421,258 May 21, 1946 
BLUFOAM—IV—A 87,459 
Hattie Carnegie, Inc., New York, N. ¥ 
Ser. Aug. 23, 1945 D. U. Jan. 1, 1943 
BLUE LAGOON— VI— C— 485,198 
Charles of the Ritz. Inc... New York N. Y. 
Ser. June 29, 1945 D. U. Jan. 1939 
Reg. 419,178 Feb. 5, 1946 
BOCAGES—VL-— BC 191,8 7 
Lancome S. A., Paris, France 
Ser. Nov. 19, 1945 D. U. Mar. 27, 1935 
Reg. 422,028 June 25, 1946 
BONANZA—VI—B—491,910 
The Chemdrug Corp., New York, N. ¥ 
Ser Nov. 20, 1945 D I Nov. 14, 1945 
Reg. 422.365 July 16, 1946 
BOY-OH-BOY—VI-—L— 485,360 
Boy-Oh-Boy Products Co., Portland, Oregon 
Ser. July 2, 1945 D. U. Feb. 28, 1945 
Reg. 420,246 Apr. 2, 1946 
“BRAZEN”—IV—-A-—495,042 
Les Parfums de Dana, Inc., New York, N. Y. 
Ser. Jan. 19, 1946 D. U. Dee. 31, 1945 
BREATH OF AGES with des.—VIL—B 
Storrs H. Hall, Southgate, Calif 
Ser. Mar. 26, 1946 D. U. Feb. 28, 1946 
BRIGADIER —VI--B— 490,451 
Marie Richelieu Parfum Odesant, Inc., New York, N. ¥ 
Ser. Oct. 24, 1945 D. U. Apr. 1941 
BRIGHT PETAL—VI-—ABCE— 492,538 
Associated Products, Inc., Chicago, Il. 
Ser. Dec. 3, 1945 D. U. Oct. 26, 1945 
BUBALOON—VI— M-— 490,700 
Lillian D. Rock, New York, N. Y. 
Ser. Oct. 29, 1945 D. U. Sept. 25, 1945 
BUBBLING ZOO, THE —VL—A— 491,868 


198,992 


Julius V. Madsen (Julius V. Madsen Co.), Los Angeles, Calif. 


Ser. Nov. 19, 1945 D. l Apr. 1945 
BUDS OF HOLLYWOOD with des.—VI— I 
Lee William Miller, Glendale, Calif. 
Ser. Apr. 2, 1945 D. U. July 1, 1944 
Reg. 418,715 Jan. 8, 1946 
BY REQUEST VIL— B—491,857 
Les Parfums Worth de Paris, Inc., New York, N. Y. 
Ser. Nov. 19, 1945 D. U. Oct. 31, 1945 
Reg. 422,029 June 25, 1946 


181,643 


CEB—IV—A-— 491,250 
Spencer D. Embree (CEB Mfg. Co.), Elizabeth, N. J. 
Ser. Noy. 8, 1945 D. U. Aug. 1945 
.L.D.P.—VI—ABCH— 491,551 
Coty, Inc., New York 
Ser. Nov. 14, 1945 D. U. Nov. 2, 1945 
>. O.—with des.—VI— B— 496,044 
Punctuation Perfumes, Inc., Bridgeport, Conn. 
Ser. Feb. 5, 1946 D. U. Jan. 28, 1946 
>RO—IV—A— 495,588 
Colgate-Palmolive-Peet Company, Jersey City, N. J. 
Ser. Jan. 29, 1946 D. U. Jan. 25, 1946 
>. W. SHAW—VI—H— 493,461 
Cornelia W. Shaw (C. W. Shaw), St. Louis, Mo. 
Ser. Dec. 17, 1945 D. U. April 1922 
Reg. 421,684 June 4, 1946 
ABALA—V1I—489,459 
Golden Arrow Toiletries, New York, N. Y. 
Ser. Oct. 5, 1945 D. U. July 1, 1944 
-ADORO—VI—B—493,320 
James Homer Butler (Ca d’Oro), New York, N. Y. 
_ Ser. Dec. 15, 1945 D. U. Nov. 26, 1945 
ALIXTE with des.—VI—B—487,807 
Marguerite Selz, Paris, France 
_Ser. Aug. 30, 1945 D. U. Feb. 1944 
ALYPSO—V1I—B—489,537 
Societe d'Etudes et d’Expansion de la Perfumerie de Luxe, 
Paris, France 
; Ser. Oct. 6, 1945 D. U. Aug. 27, 1945 
CANOE” —IV—A—495,044 
Les Parfums de Dana, Inc., New York, N. Y. 
aot. Jan. 19, 1946 D. U. Dec. 31, 1945 
CANOE”—VI—ABC 495,045 
Les Parfums de Dana Inc., New York, New York 
Ser. Jan. 19, 1946 D. U. Dec. 31, 1945 


~ 


~ 


-_ 
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‘ARDINAL—IV—A—487,839 
Richard Hudnut, New York, N. ¥ 
Ser. Aug. 31, 1945 D. U. Aug. 2, 1945 

(ARDINAL—VI—BC— 487,840 
Richard Hudnut, New York, N. ¥ 
Ser. Aug. 31, 1945 D. U. Aug. 2, 1945 

‘ARE—IV—M—498,112 
Care Laboratories, Inc., Charlotte, N. 
Ser. Mar. 13, 1946 D. U. Mar. 2, 1946 

‘ARE—IV—M—498,113 
Care Laboratories, Inc., Charlotte, N 
Ser. Mar. 13, 1946 D. U. Mar. 2, 1946 

‘ARNATION—VIL— 484,980 
L. Sonneborn Sons, Inc., New York, N. ¥ 
Ser. June 23, 1945 D. U. Apr. 1921 

‘ARNIVAL—VI— BCE — 486,076 
Elizabeth Arden Sales Corp., New York, N. Y. 
Ser. July 21. 1945 D. U. Aug. 8, 1916 
Reg. 419,213 Feb. 5, 1946 

(AROUSEL—VI—BCHI—484, 180 
Regent Laboratories, Inc., New York, N. ¥ 
Ser. June 5, 1945 D. U. Apr. 16, 1945 

-ARROUSEL—VI—BC.—490,842 
Lucien Lelong, Inc., Chicago, Ill 
Ser. Oct. 31, 1945 D. U. May 4, 1935 


~ 


— 


_ 


i — 
~ 


~ 


— 


CARVEN—VI—B—4935,415 
Carven S.A.R.L., Paris, France 
Ser. Jan. 25, 1946 D. U. Sept. 12, 1945 
CATTLEYA—VI—B—483,494 
Societe d’Etudes et d’Expansion de la Parfumerie de Luxe, 
Paris, France 
Ser. May 17, 1945 D. U. July 25, 1942 
Reg. 419,488 Feb. 19, 1946 
CAVALCADE —VL—ABCDEHI—484,085 


~ 


~ 


~ 


~ 


a 


—_ 


= 


a 


= 


( 


( 


( 


( 


Cavalcade Beauty Preparations, Ltd., London, Eng 

Ser. June 2, 1945 D. U. Jan. 31, 1936 

‘-ENSORED —VL— BC — 490,900 

Parfums Charbert, Inc., New York, N. Y. 

Ser. Noy. 1, 1945 D. U. Oct. 15, 1945 

Reg. 421,584 June 4, 1946 

‘HALLIS —IV A — 475,477 

Botany Worsted Mills, Passaic, N. J 

Ser. Oct. 19, 1944 D. U. Oct. 11, 1944 

Reg. 420,206 Apr 2, 1946 

‘HANSON D'AMOUR —VI-—B—479,333 

Mamie C. Aucoin Decker, (Aucoin), New Orleans, La. 
Ser. Feb. 2, 1945 D. U. Dee. 14, 1942 

‘HARLES OF THE RITZ—VL—BCH—485,757 
Charles of the Ritz, Inc., New York, N. Y. 

Ser. July 13, 1945 D. U. May 1943 

Reg. 420,719 Apr. 30, 1946 

“HARLES OF THE RITZ—IV—A—485,756 

Charles of the Ritz, Inc., New York, N. Y. 

Ser. July 13, 1945 D. U. May 1943 

Reg. 419,641 Feb. 26, 1946 
CHERIGAN —VI—B — 483,446 

Perfumes Habana, S. A., Habana, Cuba 

Ser. May 16, 1945 D. U. 1937 

Reg. 420,830 May 7, 1946 
(HIGGEROFF— V l— M— 477,059 

Cross Products Co., Kansas City, Mo. 

Ser. Nov. 30, 1944 D. U. Jan. 11, 1938 

Reg. 420,531 Apr. 16, 1946 
‘-HIROBALM— VI—F—486,793 

Warren D. Lond (Chirobalm Co.), Oklahoma City, Okla. 
Ser. Aug. 6, 1945 D. U. Apr. 1, 1941 
(HEZ NOUS —VI—ABCE —492,814 

Associated Products, Inc., Chicago, Il. 

Ser. Dec. 7, 1945 D. U. Nov. 1, 1945 

Reg. 422,373 July 16, 1946 
MILLENTA— VI—K— 487,496 

Ayerst, McKenna & Harrison Ltd., Montreal, Canada 
Ser. Aug. 24, 1945 D. U. July 9, 1945 
-INE—VI—BCH— 493,429 

Consolidated Cosmetics, Chicago, Ul. 

Ser. Dec. 17, 1945 D. U. June 13, 1934 
‘-LAD—VI—C—485,993 

B. F. Goodrich Co., New York, N. Y. 

Ser. July 19, 1945 D. U. May 20, 1944 

Reg. 419,207 Feb. 5, 1946 
~LAIRVOYANT—VI—BC—498,560 

John Peter Wilde (Parfums d’Artimon), New York, N. Y. 
Ser. Mar. 19, 1946 D. U. Nov. 18, 1943 
‘(LAROFIN—VI—D—497,616 

The Mathieson Alkali Works, New York, N. Y. 

Ser. Mar. 4, 1946 D. U. Jan. 18, 1946 
‘~LAVEL DE ESPANA with des.—VI 


(Continued on page 273) 


BCEK—482,849 
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TI 
Introducing 


VEECOTE 


A specially processed white 
powder with the following 
properties: a fine and uniform 
particle size, good coverage 
and hiding power, white color, 
excellent adherence, flat-white 
appearance. 


Suggested Uses: 


Face, body and medicated powders; 
cosmetic cakes and sticks; pigmented 
creams and lotions. 


Samples available on request 


R. T. VANDERBILT CO., INC. 


Specialties Department 
230 PARK AVENUE, NEW YORK 17, N. Y. 























Fine (hemicals_Q — 


PHARMACEUTICAL 
CHEMICALS 





ALKALOIDS 


GLUCOSIDES---DRUG EXTRACTIVES 


The Recognized Domestic 
Source of Supply Since 1917 


ACONITINE HYDRASTINE 
AGARICIN HYOSCINE 
ARECOLINE HYOSCYAMINE 
ASPIDOSPERMINE ope tine 
ATROPINE OUABAIN 
BERBERINE 

PICROTOXIN 
CHRYSAROBIN PILOCARPI 
COLCHICINE NE 
DIGITALIN SANGUINARINE 
EPHEDRINE SPARTEINE 
ESERINE STROPHANTHIN 
HOMATROPINE YOHIMBINE 


INLAND ALKALOID CO. 


MANUFACTURING CHEMISTS 


TIPTON INDIANA U.S.A. 























ae : 
RIG 


¢ HORMONES 


AMINOACETIC ACID 
AMINOPHYLLINE 


OXYQUINOLIN 
SULPHATE 


3 





BENZOCAINE POTASSIUM OXYQUIN- 
CHINIOFON (YATREN) OLIN SULPHATE 
CHLORBUTANOL PHENOBARBITAL 
CINCHOPHEN PHENOBARBITAL 
8-HYDROXYQUINOLIN + ell 
IODOXYQUINOLIN eT + 


SULPHONIC ACID 
NEO CINCHOPHEN 
OXYQUINOLIN 

BENZOATE 


TETRA-IODO-PHENOL- 
PHTHALEIN SODIUM 


THEOPHYLLINE 
INTERMEDIATES 
BENZYL CYANIDE ETHYL CYANOACETATE 


DIETHYL MALONATE PHENYL ACETIC ACID 
8-HYDROXYQUINOLIN-5-SULPHONIC ACID 


AROMATIC and 
FLAVORING CHEMICALS 
DIACETYL 


BENZOL PRODUCTS CO. 


237 SOUTH STREET NEWARK, N. J. 
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bn. rers of 


Ry= © ESTROGENIC HORMONES 
= TESTOSTERONE 
= © PROGESTERONE 


and 
Other Hormones 


Hexylresorcinol—U.S.P. XI 






Fine Chemicals 





HEMA DRUG CO., inc 


Manufacturers of rare chemicals 


, 66-38 CLINTON AVE. MASPETH, NEW YORK 
Tel. MEWTOWN 98-2110 


+ m7. & 9 
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READERS’ QUESTIONS 


MOLD LUBRICANT: In 


. preparing a depilatory stick from 

: ? wax and rosin I find considerable 
i k= difficully in separating the hard- 

aa 4 ened stick from the mold. Some- 
io 





Mad times a part of the stick will chip 


WN 

‘ | off and remain attached to the 
= mold surface. Is there any way in 
/ which I can overcome this diffi- 
cully? Brooklyn. 

It is possible that your molds are not as smooth as they 
might be or that the inner surfaces are not entirely clean. 
Such factors might be responsible for the sticking of the hard- 
ened product. Perhaps it might be feasible to use a svitable 
mold lubricant. It is common practice in industry foe example 
to apply a thin coating of talc on the insides of the mold prior 
to pouring. Powdered soap or a solution of soap which is 
allowed to dry might be useful in a similar way. 


FILM FORMING MATERIALS: I am undertaking 
some,research work on the use of plastic films which can be 
applied in solid or liquid form I would be extremely grateful to 
you if you could aid me in this work by sending me whatever 
information you deem fit regarding sources and references per- 
taining to the use of such material. Edmonton. 

I would suggest that you write to the following com- 
panies requesting their literature on the products indicated, 
all of which are finding growing use in the preparation of 
plastic films and in the manufacture of drug and cosmetic 
products. 

Polyvinyl Aleohol—E. I. duPont de Nemours & Co., Wilming- 
ton, Delaware. 

“Methocel” (Methyl cellulose)—Dow Chemical Co., Mid- 
land, Michigan. 

Carboxymethyl Cellulose—Hercules Powder Co., Wilming- 
ton, Delaware. 

“Ethulose” (Ethyl hydroxy ethyl cellulose) George G. John- 
ston Co., 865 First Avenue, New York 11, N. Y. 

I would also suggest that you check through the following 

reviews and reports. They provide basic information and will 

also yield additional reference sources which should be perti- 
nent to your work. 

Lesser, M.A.: “Possibilities of Polyvinyl Alcohol,” Drug ¢ 

Cosmetic Industry 50: 442, Apr. 1945. 

Skinner, H.G. & Waud, R.A.: Canadian Medical Assn. 
Journal, 48:13, 1943. 

Bergy, G.A.: “Methyl Cellulose in Pharmacy,” American 
Professional Pharmacist, 5:691, Dec. 1939. 

Hallabaugh, C. B., Burt, L.H. & Walsh, A.P.: “Carboxy- 
methyl Cellulose, Uses and Applications,” Ind. ¢ Eng. 
Chem. 37:943, October, 1945. 

Deakers, T.: “Methyl Cellulose in Cosmetics,” Drug § Cos- 
metic Industry, 48: 152, February, 1941. 

Since cellulose compounds and other film-for ming materials 
have become important industrially, there may be other ma- 
terials suitable for use in the drug and cosmetic field. How- 
ever, materials mentioned above are the ones which have come 
‘0 my attention as most suitable for such purposes. 
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Ke BODY POWDER FOR MEN: I am 

& 5 ? r very much interested in preparing and 
L— marketing a body powder for men. Does 
= this material differ greally from the prepa- 
ne ra rations made for use by women? If so what 
/ rr ~ i is the difference? Could you give me a 


\ formula? San Bernardino. 
SI } Body powders for men do not differ 
wi materially from other types of products 


of this class except perhaps in the kind of 
perfuming agent used. Obviously, a more masculine type of 
perfume is required. A typical formula is as follows: 


,  —- 50.0 
Precipitated chalk. 25.0 
Magnesium carbonate 20.0 
Zinc stearate 2.0 
Boric acid 2.0 
Perfume 1.0 


WOOL ALCOHOLS: Recently in reading British pharma- 
ceutical journals and abstracts from British publications, I have 
noticed frequent mention of wool alcohols. This is a new expres- 
ston to me. Could you explain its meaning? Miami. 

Wool alcohols were added to the sixth addendum to the 
British Pharmacopoeia and are desibed as a mixture of 
cholesterol and other alcohols obtained by the saponification 
of the grease from the wool of sheep and contains not less than 
28 per cent. of chloesterol. A description and the tests for this 
material are given in the supplement to the 23rd edition of the 
U. S. Dispensatory. I would also suggest that you read the 
article on lanolin appearing in the June 1946 issue of Drug § 
Cosmetic Industry. 


POWDER BASE: I have a large beauty salon 
and I make and sell a considerable amount of 
cosmetics so I am wondering if you can help me 
by giving me some information. I have been sell- 
ing a powder base but one of the ingredients 
which was sold under a trade name is no longer 
available. I do not know what this material is 
and I feel that I should like to prepare an efficient powder base 
from standard materials. Could you give me a formula for such 
a product? Melbourne. 

A formula for a powder base which can be modified to suit 
your needs is as follows: 





Glyceryl monostearate...............-seeceeees 20.0 
Spermaceti... prere 5.0 
Glycerine. 5.0 
Pigment. . .- 8& 
Perfume. . 0.5 
Preservative 0.1 
Water..... eae ee 


All the ingredients, with the exception of perfume and pig- 
ment, are heated together to boiling, stirred thoroughly, and 
stirred until cold. Add pigment and perfume and again stir 
thoroughly to assure uniform dispersion of the pigment. 
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on the steep climb ahead — 


‘ROCHE’ vitamins make the difference 


Whatever the vitamin products you manufacture, you can 
rely on Hoffmann-La Roche for production, by the tons, 
of bulk vitamins which embody the utmost in scientific ti 
knowledge and skill—vitamins made with pharmaceutical i 





elegance. 
Throughout the year make Roche Park your headquarters pe | 
for bulk vitamins . . . especially 
Ascorbic Acid ¢ Pyridoxine 4 ae 

Riboflavin * Vitamin E mal | 

Thiamine Hydrochloride 5 } 


ROCHE vem omson | 


HOFFMANN-LA ROCHE, INC., Nutley 10, N. J. 
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/ PURCHASING DEPARTMENT 





—_— 


Glycerin Supply Position Improves — Silver Prices 
Drop Sharply — Mercury and Menthol In Supply. 


Three factors were cited by trade 
circles as offering encouragement for the 
speedy increase in supplies of raw mate- 
rials for soap and glycerin producers. 
These are (1) the rapid growth of im- 
ports of copra now coming to the United 
States from the Philippines. (2) The 
prospect of getting Belgian Congo palm 
oil. (3) official 
Government agencies, 
Department of Agriculture, that in 1947 
this country will be returned to a fat 


Announcements by 
including the 


import basis for the first time since 
the war began. 

Currently the spot market is quiet, 
but the over-all supply position is better 
than at any time since V-J Day, accord- 
ing to reports. A lot of 1,000 drums of 
refined glycerin arrived here from 
India. Refined glycerin has been ex- 
tremely scarce in the world markets 
since few countries have the facilities for 


processing this material. 


Buyers’ Strike Shoots Silver 
Price Downward 


The New York official silver price 
broke sharply during the current trad- 
ing period with a new low of 7lec per 
ounce being established. As the silver 
price continued its steep decline there 
was growing evidence of a “buyers’ 
strike” in the silver market against 
prices regarded as too high. 
90oc last 
August when trading was resumed fol- 


Silver was quoted at 


lowing establishment of a new Congres- 
sional buying price for newly mined 
domestic silver, and the subsequent re- 
laxation of OPA controls over the metal. 

Trade quarters described the most 
recent drop as a continuation of the 
same situation which has existed since 
the decline got under way in December, 
1946. Industrial demand has virtually 
disappeared, it was explained. 

One factor described the market as 
trying to find a “bottom,” but opinion 
was split as to whether the price has 
reached that bottom. Reliable quarters 
pointed out the drop is bound to have a 
continued psychological effect on con- 
sumers who have already avoided large 
purchases in a falling market. 
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Meanwhile, consumer resistance 
against the silver price, and certain 





JANUARY 
PRICE CHANGES 
UP 
Bay oil 10c 
Beeswax white 4c 
Bergamot oil 75c 


_— 


‘alcium lactate 5c 


_— 


‘ardamom oil $3.50 


~ 


‘inchophen 30c 


‘love oil 5c 
Lemon oil Exchange 25c 
Italian 15¢ 

Musk ambrette 60c 

xylene 20c 
Petrolatum lilly white 34c 
Potassium iodide 15c 
Sabadilla seed 3c 
Saffron American 5c 
Sarsaparilla root, Honduras 10c 

Mexican 15c 

Wild cherry bark green 2c 


DOWN 

Anise oil 15e 

Balsam Copaiba SA 15c 
Balsam Tolu 25c 
‘amphor oil white 10c 
‘antharides Chinese 10c 


( 

( 

Caraway oil 50c 
Carnauba wax No. 1 20c 
Cedar wood oil 6c 
Chamomile Roman 15c 
‘oriander oil $1.50 


a 


Geranium Bourbon $2. 

Grapefruit oil 22c 

Lemon grass oil 5c 

Menthol 50c 

Patchouli oil $2. 

Pimento leaf oil 50c 

Rhubarb root 25c 

Sage oil Spanish 10c 

Silver nitrate l4c 

Spruce oil 10c 

Turmeric root Aleppy lc 
Madras 2c 








@ Prices quoted in this section 
were current on the first of this 





month. 
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clauses of the 1934 Silver Purchase Act 
continue to be felt. In view of the fall- 
ing price, there has been a growing 
insistence among consumers that the 
1934 Silver Act 
cent tax on all profits accruing from 


which levies a 50 per 
silver transactions—be repealed. 

In addition, Eastern consumers have 
attacked the Congressional act author- 
izing Treasury purchase of the metal at 
a “fictitious” price as preventing the 
operation of a free market, “responsive 
to the laws of supply and demand.”’ 

The sharp decline in silver bullion 
prices was not without effect on the 
pharmaceutical field. Silver nitrate 
dropped sharply on the spot market with 
prices now ranging from 4434c to 45)4e 


per ounce 


Ve reury Easy 


No further decline was noted in the 
spot price of mercury but all hope for an 
upward tendency seems to have disap- 
peared on reports to the effect that the 
Spanish-Italian Cartel has reduced its 
price from $80 per flask to $67 c.i.f. 
New York in bond, which is equivalent 
to $87 per flask, duty paid. The Cartel, 
with headquarters in Madrid and Rome, 
has established agencies for Sweden, the 
British Empire, and the United States. 
All of the agencies will be located in 
Great Britain, it is learned. 

There is very little demand for the 
metal here and current quotations rang- 
ing from $88 to $92 per flask might 
possibly be shaded with an order. 

With reports to the effect that ap- 
proximately 70,000 flasks of mercury 
are held in Germany and that a total of 
about 20,000 flasks are in Japan, Recon- 
struction Finance Corp.’s announce- 
ment to the effect that the United 
States Commercial Corp. expects in the 
near future to import 2,900 flasks from 
Japan has tended to create considerable 
attention here. 

While it is quite possible that this 
market may be able to absorb this 
amount, it is generally hoped that the 
metal will be re-exported or find its way 
into the United States Government 
stockpile. 

The few domestic mines that have 
been able to continue operations follow- 

"(Continued on page 261) 
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Delay No Longer? 
Write Today 


for 
QUOTATIONS AND SAMPLES 


of fine 


LANOLINS 
ABSORPTION BASES 


Interesting booklets on Lanolin and Absorption 
Bases offered without charge. Samples supplied on 
request. 


WRITE, PHONE OR CABLE 
Dept. S. F. 


THE LANAETEX PRODUCTS, INC. 


151-157 THIRD AVENUE - ELIZABETH, N. J. 
Telephone: Elizabeth 2-7568 Cable: Lanaetex 




















258 Drug and Cosmetic Industry 









EXPORT EXPORT 


ANETHOL N. F. 


PURE, ODOR AND FLAVOR OF OJL OF ANISE 


“GUM SYNTHOBENZOIN” 
(SYNTHETIC GUM BENZOIN) 


FIXATIVE PROPERTIES, CONSTITUENTS, ODOR, TASTE 
AND PURITY CLOSELY CORRESPOND TO THOSE OF 
THE NATURAL GUM BENZOIN OF THE SAME TYPE. 


“PUROMINT” 


SELECTED GRADE NATURAL PEPPERMINT EXTRACT (OIL) 


e 
“SYNTHOMENTHOL” 


SYNTHETIC MENTHOL CRYSTALS HAVING COOLING EFFECT 
AND ODOR SIMILAR TO NATURAL MENTHOL 


e 
ESSENTIAL OILS — FLAVORING OILS 
SPECIAL COMPOUNDS 
VITAMINS e HORMONES 

































FINE CHEMICALS - PHARMACEUTICALS 


BENDIX CHEMICAL CORPORATION 


420 Lexington Ave. MUrray Hill 3-5821 New York 17, N. Y. 
Cable Address: BENDIX CHEM 


















NATURAL ABYSSINIAN CIVET 


HIGHEST 
QUALITY 


IN 
ORIGINAL 
HORNS 


Samples 
and quotations 
on request 


J. C. Andresen 


8 East 36th Street, New York 16, N. Y. 
Phone: MUrray Hill 3-2393 











—— 
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50 Raw Materials—Weighted Price Index. 
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1943 1944 1945 


1946 1947 


The price index of fifty commodities for January advanced from 171.4 to 174.9. 


Prewar Sources of Foreign Essential Oils Return 


To This Market. California Lemon Oil Up 25 Cents. 


Buying interest in the market was 
relatively dull in comparison with the 
unusual activity prevailing during the 
middle of last year. Trade sources 
stated that the inability of manufactur- 
ers in allied fields to obtain sufficient 
quantities of raw materials is reflected 
in limited purchases of essential oils. 

\ review of the 1946 market, however, 
indicates that the essential oil trade has 
progressed well beyond the half-way 
mark in the transition from wartime 
curtailments to peacetime normalcy. 
Prewar sources of foreign essential oils 
are gradually returning to the market 
with offerings of scarce oils. In the lat- 
ter months of last year oils of orris were 
received from the Netherlands, Italy, 
and France; and juniper berry oil from 
Australia, Czechoslovakia, Italy and 
Yugoslavia. 

The first imports of bitter almond oil 
into the United States since 1941 were 
received in September 1946 from French 
Morocco. The quantity was an excep- 
tionally large one for this item—about 
33,015 pounds. Total imports of oil of 
bitter almond into the United States in 
1940 were 5,519 pounds, and in 1941 
only 1,309 pounds. 


Lemon Oil Up 


A highlight in the essential oil market 
was the advance of 25c a pound in the 
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price of California lemon oil. The new 
and higher price of California lemon oil 
announced by local representatives of 
the California Fruit Exchange marks 
the first change to take place in this 
widely used oil since June, 1940. 

Demands for lemon oil are running 
far in excess of the supply. Some oil has 
been arriving from Italy but the quanti- 
ties have not been sufficient to bring 
about any relief in the tight supply posi- 
tion and replacement costs remain firm 
and high. 


Development of Essential-Oil 
Industry, Argentina 

During World War II, Argentina’s 
botanical resources were developed into 
an organized essential oil industry. In- 
cluded in the important oils distilled are: 


peppermint, orange, lemon, eucalyptus, 
lavender and rose geranium. 

The Camara Argentina de Perfum- 
eria, in Buenos Aires, composed of 
Argentine cosmetic manufacturers, 
maintains a research laboratory for the 
study of essential oils. The Section of 
Special Cultivation of the Ministry of 
Agriculture also conducts experimental 
studies relating to essential oils. 


Bergamot Higher 


Trading in natural Italian oil was not 
materially retarded by the fact that 
spot quotations advanced to from $5.25 
to $6.50 per pound. The inside price was 
70c per pound higher than that which 
prevailed prior to the upward movement 
of prices in the Italian market. Buyer 
interest in the American market was 
maintained at a high level, but it was 
expected that there would be a gradual 
tapering off in buying as higher priced 


15 Medicinal Chemicals—Weighted Price Index. 1926=100. 
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The medicinal chemicals index was up to 165.4 from the previous 158.6. 
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Cradkeling! GREATER SALES! ooh 
Brown Automatic Packeting opens up entirely new avenues of - G b LS) E L L wade 
a source 


distribution and sales. Brown equipment economically packets 


any dry, free flowing drug product — uniformly and with small 
minimum filling losses. Inquire about Brown packeting — a | N S 0 a Pp 0 R A T E D of he 
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BROWN ing. | 
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material came into the United States. 
All prices were firm, and dealers were 
reportedly postponing replacement in 
hopes of reductions at the primary 


market 


Bois de Rose Down 


Steady improvements of stocks of 


bois de rose on spot, and the gradual 
easing of the situation at the Brazilian 
primary markets, sponsored a price re- 
duction of 10c per pound for this oil 
establishing a range of from $5.15 to 
$6.00 per pound. Buyer interest: was 
still keen although there was a slight 
slump during the holiday period. Al- 
though there was a marked decline in 
receipts if bois de rose from Brazil dur- 
ing the latter part of the trading period 
under review it was generally felt 
throughout the trade that the supply of 
oil from that source was _ relatively 


assured 


Citronella Improves 


Continual improvement in the import 
situation sponsored lively interest in 
this division of the market as stocks 
were slightly larger. Demand con- 
tinued to outstrip supply by a large 
margin, but shortages were not con- 
sidered as acute as they had been during 
earlier months, and it was generally 
believed that eventually sufficient mate- 
rial would be available to promote 
steadier movement. Although oil was 
not moving in large volume from any 
source, the steady nature of supply in 
small quantity was a definite indication 
of better situations in the primary 
markets which would gradually exert a 
healthy influence on the American trad- 
ing. Imports during the period under 
review included shipments from Guate- 
mala and from Ceylon. 


Clove Oil Advances 


Persistent shortages which had cur- 
tailed movement of U. S. P. clove oil for 
many weeks, forced an advance of 5c 
per pound in the inside price for that oil, 
establishing a range of from $1.50 to 
$1.85 per pound. Demand was un- 
diminished from the high level it had 
maintained for several months, but 
dealers were unable to meet more than a 
fraction of the needs of manufacturing 
consumers, and it was reported that 
backlogs of orders would control all the 
oil available to certain dealers for several 
months. All prices were firm, and there 
was little prospect of easing in either 
prices or supply within the next few 
months. 
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15 Botanicals—Weighted Price Index. 1926 = 100. 
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The botanicals index declined from 341 
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Belladonna dropped sharply 


to $1.75 per lb., rhubarb was lower at $1.25. 


Mercury Easy 


Continued from page 257 


ing the substantial drop in price and the 
termination of war contracts shortly 
after the war will, it is feared, be forced 
to shut down should this imported metal 
appear on the domestic market. 

In September last year domestic mer- 
cury mines endeavored to prevent the 
importation of over 8,200 flasks from 
Belgium which included metal that had 
been seized in Europe. This metal, how- 
ever, has virtually al! been sold. 

According to official figures imports in 
the second quarter of last year were 
nearly four times those for the first 
quarter, the metal coming from Spain, 
Chile and Italy, in addition to that from 
Mexico, the only country listed for the 
first quarter. 
imports for the first time since 1940. 
The imports rose from 1,256 flasks in 
the first quarter to 4,599 flasks in the 
second quarter of last year. 


Italy was a source of 


More Menthol Arrives 


Approximately 1,266 cases of men- 
thol arrived here from Brazil with a 
valuation of over $400,000. The arrival, 
it is learned, is consigned to a large con- 
sumer and represents the final delivery 
of a purchase totaling about 100 tons 
made in Brazil back in July. 

Prewar consumption of menthol in 
the United States amounted to about 
250 to 300 tons annually. While the 
recent arrivals of such large quantities 
to a single consumer have stirred con- 
siderable interest here the receipt of 
these goods is not regarded as unusual in 
light of increasing outlets in the United 
States and the fact that Brazil has been 
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the only source of our supply over the 
past four years. 

While recent arrivals from China and 
Japan have tended to create consider- 
able speculation here as to the future 
trend of prices, it is understood that 
there was a total of about 48 tons on 
hand in Japan following the war and 
that out of this amount 25 tons have 
already been received here by the United 
States Commercial Co. and sold under 
sealed bids. The balance, or 23 tons, 
was allocated to other countries. 

It is hoped China will be in a position 
to furnish increasing amounts of men- 
thol but up to the present time, authori- 
tative reports concerning crop condi- 
tions and the amount of material avail- 
able for export are definitely lacking. 

Some trade factors maintain that the 
coming crop of menthol in Brazil will be 
small and will not exceed fifty tons due 
to a drought in the early part of the 
mint growing season and a heavy in- 
festation of grasshoppers in the latter 
part of the season. 

Locally the market displays a steadier 
tone with spot prices at from $7.00 to 
$7.25 per pound. 


Olive Oil Firm 


Spot olive oil market was quiet, but 
the tone was firm with sellers asking 
from $8 to $8.50 basis drums and tins. 

However, there was good buying 
interest noted, but in some quarters it 
was felt that absence of trading was the 
result of a feeling that by waiting the 
market out some buyers may be able to 
shade schedules. 

There were reports of some offerings 
of Italian olive oil developing, but so far 
these were reported to be on the basis of 
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another barter, including an exchange of 
two units of soy bean oil for one unit of 


olive oil. It was also reported here that 


Italian exporters have Government 
backing in this move. No totals have 
been mentioned. The last barter deal 
covered around 3,000 to 5,000 tons, and 
this was straight exchange, gallon for 
gallon, of soy bean oil for olive oil, the 
purpose being to obtain the vegetable 
oil abroad, and also to establish credits 


in the United States by Italian shippers 


Ephedrine Salis Up 

Leading manufacturers of ephedrine 
salts announced price advances and 
now quote: ephedrine alkaloid anhy- 
drous in 100 oz. bottles at 84c per oz.; 
| oz. bottle 99¢ per oz. Ephedrine sul- 
fate USP XII crystals is now offered at 
57¢ per Oz. in 100 oz. lots, 72¢ per oz. in 
single oz. bottles. 
USP XII powder is le per ounce higher 


Ephedrine sulfate 


than crystals. Ephedrine hydrochloride 
USP XII is 3c per oz. higher than ephe- 
drine sulfate USP XII crystal. 


CRUDE DRUGS 


Competition is not a factor in the cur- 
rent crude drug market. Price trends of 
crude drugs are mixed. Some declines 
have occurred, but the general move- 
ment is still upward. 

Imports of crude stocks are constant 
in quantity if not in quality, with many 
prewar sources renewing trade relations 
with this country. During the third 
quarter of 1946, 376,222 pounds of 
nux vomica were received from French 
Indo-China, the first to arrive from that 
source since 1941. 

While crude drugs, especially the im- 
ported products, are in better supply, 
domestic botanicals are still tight since 
collections have been inadequate. Re- 
ports from the field mention belladonna 
specifically as being in short supply. 

During the first 9 months of 1946 
crude drug imports rose 64 percent 
above those of the comparable 1945 
period. Again, the dominating in- 
fluence was licorice root which account- 
ed for approximately 70 percent of 
crudes imported during the January- 
September period. 


Vew Vanilla Arrives. 
Prices Firm 

The arrival of about 100 tons of 
vanilla beans from Madagascar was 
somewhat smaller than the trade had 
anticipated. At least 25 tons of the 
cargo is known to be last year’s beans, 
and reports indicate that the bulk of 
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15 Essential Oils—Weighted Price Index. 1926—100. 
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The essential oils index advanced fro 
were lower; Bergamot, Clo 


the shipment consisted of old crop. Out 
if the total purchases made for forward 
delivery it is expected that approxi- 
mately 200 additional tons are to come 
forward, 

Spot prices of Bourbon beans remain 
unchanged at 8.50 to $9 per pound but 
indications are the market will be higher 
later this year since the 1947-48 crop is 
reported to be the smallest in ten years 
due to the poor condition of the vines 
and a shortage of labor. 

Although spot 
beans are lower than those previously in 


prices on Mexican 
force they are still considerably higher 
than the prices at which Bourbon beans 
are selling. Since the coming crop of 
about 200 tons has already been pur- 
Mexico 


rather than by American houses, there is 


chased by native curers in 
little hope of shipping prices declining 
any further. The new crop, it is pointed 
out, is in the hands of those who are 
financially able to hold the beans at 
current high levels. 

According to a report in “Foreign 
Commerce Weekly” the 
1946 crop of vanilla beans may total 


Madagascar 


SPUAbSIASOND OMANI AS OUD 
1946 1947 
n | 13.6 to l 15 0). Anise and Bois de Rose 
ve and Lemon oils were higher. 


more than 500 metric tons. The crop 
was gathered from May to October, and 
some of it will probably be shipped in 
February 1947. 

The quota on exports of vanilla beans 
has been abolished, and there is no limit 
to the amount of good-quality vanilla 
beans exporters may ship to the United 
States, the report states. 

Old stocks of exportable quality prob- 
ably amount to about 200 metric tons. 
Vanilla bean crops vary in size. In 1944 
about 225 tons were produced, and in 
1943 the crop totaled 562 tons, accord- 
ing to this report. 


Exports of Gum Arabic 


Exports of gum arabic from the Sudan 
during the 6 months ended June 1946 
amounted to 18,404 metric tons, re- 
ports the British press. Of this amount, 
the United Kingdom imported 6,807 
Throughout the same period, 
arrivals of gum arabic in the United 
States from the Sudan totaled 3,341 
metric tons, according to official United 
States statistics. 


tons. 


25 Cosmetic Raw Materials—Unweighted Price Index. 1926—100 





1940 «1941 = 1942—s«1943 


1944 = 1945 


The cosmetic raw materials index advanced from 125.2 to 132.7. Balsam Tolu 
borax, and petrolatum were higher. 


and Menthol declined; beeswax, 
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DAYQUINOLINES 


(8-hydroxyquinolines) 


OXYQUINOLINE 
Base 


Benzoate 
Citrate 
Hydrochloride 
Salicylate 
Sulfate 


POTASSIUM 
OXYQUINOLINE SULFATE 


Spot or Contract Delivery 


Plant & Laboratory: Lodi, N. J. 


B. L. LEMKE & CO., INC. 
VWanu fla tr? r Chemust 


New York 13, N. Y. 


250 West Broadway 





ARGININE 
CYSTEINE 
CYSTINE 
HISTAMINE 
HISTIDINE 
LEUCINE 
LYSINE 
PROLINE 
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Van Camp Laboratories 
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TRIBUNE TOWER 
CHICAGO, ILL. 


10 ROCKEFELLER PLAZA 
NEW YORK CITY 
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FOR HIGHEST QUALITY 
PETROLEUM PRODUCTS 


WHITE OILS:: 
->**PETROLATUM 





White Oils and Petrolatums made by Penn-Drake will 
provide—and retain—the exact properties you specify! 
Free from acids, alkalies, and other impurities, Penn- 
Drake White Oils offer complete satisfaction, backed 
by more than sixty years of refining experience. 

Penn-Drake Petrolatums resist oxidation, light, and 
heat—are odorless and tasteless, safe- 
guarding the purity and uniformity of 
your products. 

Both of these superb products are 
available in a complete range of grades 
and qualities. 








PENNSYLVANIA REFINING CO. 


GENERAL OFFICES: BUTLER, PA. 


Refineries at KARNS CITY and TITUSVILLE, PA. 
Branches: CLEVELAND, OHIO; EDGEWATER, N. J. 











POWDERED 
IRISH MOSS 


300 Ib. BARRELS 


CRUDE 
IRISH MOSS 


224 Ib. BALES 





T. M. DUCHE and SONS, INC. 


117-119 HUDSON ST., NEW YORK 13 


BOSTON CHICAGO CLEVELAND _ ST. LOUIS 
177 State 61 W. Kinzie 16304 LaVerne Ave. 2115 Pine 
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Etementary Bacteriology, by Joseph E. 


Greaves, M.S., Ph.D., Professor ot 
Bacteriology, Utah State Agricultural 
College, and Ethelyn O. Greaves, 
MS.. Ph.D., Professor of Nutrition 
and Dean of the School of Home 
Economics, Utah State Agricultural 
College, Fifth Ed., 613 pp., Illus, 
W. B. Saunders Co., Phila., $4. 
Recent advances in bacteriology have 
necessitated a drastic revision of this 
work. Some of the topics appearing for 
the first time are: the electron micro- 
scope; the work of the Americans, 
Walter Hesse and his wife, on the use of 
solid media containing agar-agar; the 
development of antiseptic surgery ; sulfa 
drugs and penicillin; the great advance- 
ments made in viruses. Sections have 
been added on influenza, typhus fever 
and Rocky Mountain spotted fever. 
New material has been included on in- 
fantile paralysis. The new science of the 
microflora of sea water and sea mud is 
introduced. The intestinal microflora is 
considered in the light of the discovery 
that animals survive and do well witb 
sterile intestines. Bacterial variation 
has received greater consideration. The 
discussion of bacterial foods has been 
expanded to include accessory sub- 
stances, and the value of microor- 
ganisms as tools for assaying vitamins 
is mentioned. The subject of enzymes 
has been expanded and rewritten in the 
light of recent developments. 


Practical Methods For The Microbiolog- 
wal Assay of The Vitamin B Complex 
and Essential Amino Acids, by E. C. 
Barton-Wright, D.Se., F.R.LC., 
38 pp., Ashe Laboratories, Ltd., 
London, 7 /6d. 

This text is largely an elaboration of a 
lecture given before the London Section 
of the Royal Institute of Chemistry and 
subsequently published in the Analyst 
(1945, 70,283). Each assay is described 
in detail, so that those unfamiliar with 
microbiological assay technique should 
have few dificulties in carrying out suc- 
cessful determinations. Contents: Gen 
eral Introduction; Assay of Riboflavin; 
Assay of Nicotinic Acid; Assay of Bio- 
tin; Assay of Pantothenic Acid; Assay of 
Aneurin; Assay of Pyridoxine; Micro- 
biological Assay of Amino Acids; Assay 
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Industry’s Books 


of Tryptophan; Assay of Leucine, [so- 


leucine, Cystine and Valine; Assay of 


Methionine, Phenylalanine, Lysine and 
Histidine; Assay of 
Threonine. 


Arginine and 


Vicrocalorimetry, by W. Swietoslawski, 
Physical 


Chemistry of the Institute of Tech- 


Professor in absentia of 


nology, Warsaw, Senior Fellow, Mel- 
lon Institute, Pittsburgh, Pa., 199 pp., 
Reinhold Publishing 
York, $4.75. 

The purpose of this book is to give a 


Corp., New 


comprehensive description of the meth- 


ods used in measuring small amounts of 


heat developed by different objects. 
There have been a few books published 
on calorimetry, but none on micro- 
calorimetry. As the application of micro- 
calorimetric measurements has _in- 
creased steadily, the appearance of this 
book may be timely. Microcalorimetric 
measurements have been employed re- 
cently in physics, in physical chemistry, 
in physiology and in biology. Contents: 
Chapters I—Microthermal Processes of 
Long and Short Duration; I[—Calori- 
meter Jackets, Thermostats and Ther- 
mometers; I1I—Method of Compara- 
tive Measurements; IV—Twin Micro- 
calorimeters Used in Radiology; V- 
Use of the Ice Calorimeter in Micro- 
thermal Measurements; VI—Tian’s In- 
vestigations in Microcalorimetry ; VII— 
Microthermal Measurements of Proces- 
ses of Short Duration; VITI—Adiabatic 
Microcalorimeter; [X—Static and Kin- 
etic Methods of Microthermal Measure- 
ments; X—Labyrinth Flow Calori- 
meter; XI—The Choice of a Method. 


Chemical Specialties, A Symposium com- 
piled by H. Bennett, Chemical Pub- 
lishing Co.. Brooklyn, New York 
826 pp., Illus., $12.50. 

While this book contains many formu- 
lae for the manufacture of such prod- 
ucts as cosmetics, foods, inks, adhesives, 
textile finishing agents, products used on 
the farm, in metallurgy. paper industry 
and many other trades and industries, 
its primary purpose is to present mis- 
cellaneous information of importance to 
anyone contemplating entering these 
industries. Information is presented on 
the determination of the sales possibili- 
ties of a product, and how to make it 


Drug and Cosmetic Industry 






The laws of the 
Food and Drug Administration are in- 


salable and attractive 


cluded, and even bookkeeping, figuring 
costs and other administrative measures 
are covered. The machinery and equip- 
ment most frequently used are dis- 
cussed in detail and many illustrations 
help to explain the operation of the 
apparatus. Sources of raw materials and 
equipment, methods of testing, storing, 
packing and shipping are also described. 
It contains a section devoted to the 
rudiments of chemistry for the business- 
man and gives the necessary business 
information to the chemist. Contents: 
Preface; Introduction: Compounding 
Chemistry; Classes of Chemicals; their 
Chemical Properties, Reactions and 
Uses; Chemicals Classified by Use; 
Raw Materials; Processing Procedure 
and Equipment; Formulary; Marketing; 
General Business Principles; Records 
and Forms; Technical Help; Laws and 
Regulations; Appendix; Index. 


The Principles And Practice of Tropical 
Vedicine, by L. 
Formerly Director and Professor of 
Tropical Medicine, Calcutta School of 
Tropical Medicine, 917 pp., The 
MacMillan Co., New York, $11.00. 


The author here gives an accurate and 


Everard Napier, 


concise account of the more important 
tropical diseases from the point of view 
of epidemiology, aetiology, pathology, 
symptomatology, and to discuss in a 
general way such relevant subjects as 
methods of mitigating the effects of a 
tropical climate, nutrition and anaemia 
in the tropics, and snakes and snake- 
bite. The book is written in two parts, 
the first of which (now revised and 
brought up-to-date) was published pri- 
vately in India. Since it is directed 
wholly toward clinical and preventive 
application it should prove a boon to 
medical schools, especially for their 
third and fourth year classes. It will 
also appeal to the general practictioner 
who wishes to familiarize himself with 
the essentials of tropical medicine. He 
will find it a very readable and clearly 
subdivided text which will give him all 
the information he requires regarding 
treatment and diagnosis. Public health 
personnel will find in it all the essential 
details regarding epidemilogy and pre- 
vention of tropical diseases. 


265 





















The WORLD BEE-LINE 
Labeler belongs in your 
bottling line. When your product 
reaches that point you want no traffic 
jams, detours or collisions. You want 
to put it on a BEE-LINE to smooth, 
firm, precise application of front or 
front and back labels. 


Each container is Jed, not pushed, 
gently through the complete operation; 
each receives three, not two, con- 
trolled pressure wiping applications. 
A new mechanical spotter assures 
accurate location of the label at an 
exact position on the container, if de- 
sired. The BEE-LINE sets a new 
standard of gentle, silky smooth action 
and convenience of operation. 


The WORLD BEE-LINE Labeler is 
available for one-a-second or two-a 
second production. Let us have sam- 
ples of your labeled containers—round, 
square, flat, oval or panel, any size— 
80 we can give you all the facts and 
figures. 
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«you Get THe 
erst LAGELERS 
ia THE WORLD 
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Toiletries in 1947 
(Continued from page 183) 


country came directly after World War I. The Amer- 
ican soldier, in seeking the countless gifts he sent to his 
loved ones when he was in camp or when he was in 
France, became more perfume conscious. Tens of 
thousands of women for the first time had the joy and 
pleasure of the reaction of using finer toiletries. The 
habit, once acquired, was one of the last they would give 
up even under the greatest economic stress. This is 
borne out by the fact that in the greatest depression 
years, the toiletries departments felt the decline in con- 
sumer spending to a much lesser degree than the 
volume of the stores as aa whole. In fact statistics show 
that the toilet goods decline in sales was far less than 
basic necessities, including food. 

If we consider the conditions that prevailed during 
and after World War I and multiply them many times 
we will have some concept of the increased market now 
awaiting us. The 160 billion national income, antici- 
pated for 1947, is the rock upon which this purchasing 
power rests. Millions of women left their homes to go 
into the war effort with consequent increased purchas- 
ing power, which was spent primarily in the indulgence 
of things which they craved, such as finer toiletries, in- 
cluding perfumes to a greater extent than ever in the 
history of this country. This habit, if history repeats 
itself, will continue to evidence itself in the increased 
markets ahead for those manufacturers who continue 
to produce merchandise of exceptional quality, dis- 
tinctively packaged and priced in a range which will 
make perfumes competitive in value with merchandise 
outside the toiletries field in the battle for their part of 
the consumer’s dollar. 

I should like to see more attention paid to the mer- 
chandising of perfumes in price ranges. In other words, 
the promotion of outstanding perfumes in several 
categories of prices which are more appealing to the 
buying habits of the consumer. One of the great forces 
building this consumer acceptance will be the continuity 
of the national advertising done by the leaders in this 
field. Since there is a narrowing of the income group 
classes it no longer will be possible for distributors to 
depend solely upon prestige advertising to be effective 
in a market that has changed so radically in our country. 
Only those distributors who have the power to send their 
appeal and message to millions of American consumers 
can be effective in creating ease of sales for the retailer 
and, therefore, a growing market for these products if 
the retailer will back up these efforts by the proper 
allocation of display space and selling effort. 

During these lush years too many fundamental mer- 
chandising principles have not been adhered to. These 
cogent practices must again be the basis for sound 
operation: 1. Investment of buying power primarily in 
those staples that have consumer acceptance and de- 
mand; 2. Stocks must be maintained at all times of 
these items; 3. Elimination of all lines and items which 
after fair trial have indicated they have not sufficient 
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consumer acceptance; 4. Concentration of selling effort, 
space and advertising on productive merchandise. Any 
merchandising principle which will curtail budgets hor- 
izontally and not selectively will lead to disaster. 





Rutin (Vitamin P) 


(Continued from page 175) 


drolytic products of rutin are known and have been 
proved by synthesis, it is still not established whether 
the biose is linked in the alpha or beta configuration 
with the quercetin. 

Pure rutin's consists of yellow crystals, which become 
plastic at 182-192° C. and decompose at 214-215° C. 
Spectrographic analysis is at present used as a measure 
of purity. Rutin is slightly soluble in hot water and 
practically insoluble in cold water. It is only moderately 
soluble in alcohol, acetone and ethyl acetate and insol- 
uble in ether, chloroform and in the petroleum solvents. 

Clinical research is continuing and additional results 
indicates a wide spread nutritional utilization of the 
drug. It is expected that rutin will soon assume an im- 
portant role in our medical market. Current estimates 
of the amount of rutin necessary to meet U. S. require- 
ments run up to a million pounds annually. When one 
considers that the yield of rutin from buckwheat is 
between 1.5-3°% it means that the farmers in this coun- 
try, especially those experienced with buckwheat are in 
for a lucrative period. 
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The Spearmint Market 
(Continued from page 173) 

has yielded that place to Ipana, is now buying spear- 
mint oil to use in flavoring his product. In this way, it 
is said, this manufacturer hopes to overcome some of 
the Ipana popularity. These people also state that 
spearmint is gaining a slight, although firm popularity 
in foreign countries, particularly in England and 
Australia and that some export demand from these 
countries is being noticed. They explain this foreign 
desire for spearmint oil as the result of the fact that our 
soldiers, when in these countries, had Wrigley’s Spear- 
mint Chewing Gum and Ipana Tooth Paste, with which 
many natives of these countries became acquainted. 

In support of their theory that spearmint oil is find- 
ing wider use and therefore is not so freely available, 
they point out that Wrigley has, at least to a noticeable 
degree, curtailed their advertising of their Spearmint 
Chewing Gum, and are advertising instead their Juicy 
Fruit Chewing Gum, the package of which carries the 
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statement, “The Gum with the Fascinating Artificial] 
Flavor.”” These people contend that Wrigley would not 
do this if they had plenty of spearmint oil and if they 
thought that spearmint oi! would be available in the 
near future at anywhere near normal price levels. They 
also contend that Wrigley, in using an artificial flavor 
and pushing a product which does not contain natural 
oils, is guarding against being caught in obtaining sup- 
plies of the flavor of this product in the same position in 
which they were caught with spearmint oil. 

What the future holds for spearmint then is a matter 
of speculation as to whether or not the demand for 
spearmint is growing, whether or not the present high 
prices are the result of manipulation on the part of 
those controlling the situation in the country, and 
whether or not increased plantings will result from the 
higher prices. 


Instrument Disintecting 
(Continued from page 182) 


hyde to which is added methyl alcohol to prevent 
polymerization. In proper concentration, formalde- 
hyde is an effective germicide against all forms of 
organisms. In a concentration of 1:200 it kills both 
spore-forming and non-spore-forming anaerobic baec- 
teria in six to twelve hours. In this concentration, 
formaldehyde also sterilizes saccharolytic anaerobes 
within 48 hours and the proteolytic anaerobes in 96 
hours.2? Higher concentrations are more rapidly effec- 
tive. Formaldehyde solutions are also virucidal 

One of the major advantages of formaldehyde solu- 
tions as disinfectants is that they retain much of their 
effectiveness in the presence of organic matter? Not 
being an electrolyte, it is relatively free from chemical 
reaction with the various metals used in instruments.* 
However, it is common practice to add anticorrosion 
agents, especially when other ingredients are included 
in formaldehyde preparations. 

Aside from its irritating odor, which can be covered 
to some extent, the main disadvantage of formaldehyde 
as an instrument disinfectant is the fact that it is not 
only a primary skin irritant but is also a powerful 
sensitizer. Many people are sensitive to formalde- 
hyde.2* Hence contact of the skin with the solutions 
must be avoided by indirect immersion of instruments. 
To neutralize accidental contact with formaldehyde, 
Blass?* recommends the use of aromatic spirits of am- 
monia as a counter agent. 

Diluted to from 2 to 5 per cent concentration, solu- 
tion of formaldehyde finds very wide use as a disinfect- 
ant for instruments, gloves and other inanimate objects. 
Inexpensive and easily prepared, the following borax- 


29 


formaldehyde solutions has been recommended * ™ 

frequently for the cold disinfection of instruments: 
554.0 ce. 
62.5 Gm. 

1,000.0 ce. 


Solution of formaldehyde. . 

Sodium borate ; 

Distilled water, to make 
Alcohol-formaldehyde solutions are also widely used. 
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One well-recommended® modification of the above 


aqueous solution consists of: 


Solution of formaldehyde 50.0 ce. 
Rubbing alcohol (70°, 150.0 ce. 
Sodium borate sufficient to make a 


saturated solution 


4 very similar disinfecting solution described by 
Blass?5 contains only 251 of solution ol formaldehyde; 
all other ingredients and proportions being the same. 
Another modification calls for®® the use of: 

20.0 Gm. 


300.0 ce. 
1,000.0 ce. 


Sodium borate 
Solution of formaldehyde 


Methanol, to make 


Phenol is sometimes included in formaldelhyde-con- 
taining solutions. The following preparation, almost 
identical with Treitel’s disinfecting solution,’s was 
recommended in the British War Formulary* for pre- 
serving instruments and suture needles in a sterile, 


rust-free condition: 


Borax 15.0 Gm. 
Solution of formaldehyde 25.0 ce. 
Phenol 1.0 Gm. 


Water, to make 1,000.0 ce. 


A number of instrument disinfecting solutions based 
on formaldehyde and containing other antibacterial or 
anticorrosion agents have been described in patents.*? 
Undoubtedly the best known are the proprietary Bard- 
Parker solutions which have been described not only in 
patents**> but in various other publications as 
well. § 

Since its introduction in 1944, considerable interest 
has been centered about the solution developed by 
Tainter and his associates.’ This is prepared from the 
following ingredients which are mixed in the order 


given: 


Isopropyl! alcohol 1,000.0 ce. 


Oil of rose geranium 2.0 ce. 
Oil of cinnamon (or cassia) 1.0 ce. 
Distilled water . 780.0 ce. 


1.0 Gm. 
60.0 ec. 
160.0 ce. 


Sodium nitrite 
Mono- or triethanolamine 
Solution of formaldehyde U.S.P. 


To be employed in full strength, this mixture has 
been used successfully as a chemical sterilizing solution 
for dental and surgical instruments. Common pyogenic 
organisms are probably killed by this solution within 
one minute after immersion; from ten to fifteen min- 
ules immersion ensures complete sterility against such 
bacteria. The most resistant spores tested are killed 
in less than five hours. Non-corrosive and without dull- 
ing effects on the cutting edges, instruments made of 
steel, copper, aluminum and other commonly used 
metals were not appreciably corroded even after 
months of continuous immersion in the mixture. 

Although inorganic mercury compounds, like mer- 
curi¢ chloride and potassium mercuric iodide, are not- 
able as antibacterial agents, their value for instrument 
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disinfection is greatly influenced by the fact that they 
are rapidly corrosive to metals. Mercuric cyanide is 
perhaps more useful as a disinfectant because it is not 
deleterious to metals. Like most cold disinfectants, 
however, its solutions are not effective against bacterial 
spores.*” 

The same limitation also applies to the organic mer- 
curials.s> 3% 40 Although somewhat less corrosive to 
metals, such compounds as nitromersol, phenylmer- 
curic chloride, phenylmercuric nitrate, and others are 
not effective against sporulating organisms. As a 
group, the mercurial compounds are known to be much 
more bacteriostatic than bactericidal Most of the 
organic mercurials commonly used for instrument dis- 
infection were introduced and are generally available 
under proprietary names. However, some of them, 
including many of the better known solutions, have 
received official or semi-oflicial recognition. 

The organic mercurial solutions have the advantage 
of freedom from irritating fumes and annoying odors. 
They are generally nontoxic in the concentrations 
recommended for instrument disinfection and are 
effective in high dilutions. For example, phenyl mer- 
curic nitrate in 1:12,500 dilution is said" to make an 
effective disinfecting solution if the instruments are in 
contact for at least ten minutes; the drug being com- 
paratively nontoxic in this concentration. The 1:500 
alkaline solution of nitromersol (Metaphen) is diluted 
for specific uses. Thus, a 1:5,000 to a 1:1,000 solution 
has been employed for disinfecting instruments.** 

During the last decade, various surface active agents, 
the so-called synthetic detergents, have come forward 
as promising disinfectants. In studies of the germicidal 
efficacy of a number of these compounds, Baker, Har- 
rison and Miller“ found that all the cationic detergents 
investigated were very effective inhibitors of bacterial 
metabolism in high dilutions, but that few of the 
anionic detergents were quite so effective. 

From the standpoint of instrument disinfection, the 
most important cationic detergents are those classed as 
the quarternary ammonium compounds.*?~* These are 
represented by such commercial compounds as Ceepryn, 
Phemarol Zephirin Chloride, Capacol and other prepa- 
rations.*7* 3° Although their action is enhanced by 
their excellent wetting and penetrating properties, as 
with other types of cold disinfectants, these cationic 
detergents have little sporicidal activity and their 
germicidal potency is greatly reduced by serum and 
other organic matter, and especially by soap. It is 
essential, therefore, that all traces of these substances 
be removed by thorough rinsing prior to immersion of 
the instruments in the disinfecting solutions. 

The quarternary ammonium compounds are gener- 
ally employed in 1:1,000 concentration for the disinfee- 
tion or sterile storage of instruments and rubber articles. 
When stored in such solutions for long periods of time, 
it is recommended** that 0.5 per cent of sodium nitrite 
be added to minimize corrosion. 

The synthetic anionic detergents have not found 
much application in the preparation of instrument dis- 
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solutions. Although effective ‘antiseptics 


under certain circumstances,** their marked selectivity 


against certain organisms‘ rather limits their use 


for general purposes in instrument disinfection. How- 


ever, there is evidence*’ that the addition of small pro- 


portions of anionic surface active agents may be used 


to enhance the activity of certain antiseptics. 


\s indicated by patent** *° and other sources, work is 


being done to develop more effective substances useful 


for making instrument disinfecting solutions. 


\ target 


to aim at has been outlined in McCulloch’s? remark 


that “Research should continue until some method 


which combines the bacteriological efficiency of steam 


under pressure with the convenience and economy of 


immersing in a chemical is found. If, 


in addition, the 


method could delay rusting and deterioration of the 


instruments and could remove tissue debris, the results 


would be ideal.” 
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will not be completely sterilized. The necessity of this 


8 80 Obvious as to hardly need further comment. 2) 


Education should revamp its employment practices, so 


that a young Ph.D. can make at least as much money 


as the janitor. A recent want ad ina Denver newspaper 
offered $8.00 a day for men to peddle hot tamales on the 
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streets of Denver. That's as much as many colleges cap 
afford to pay a new Ph.D. It has been this way for 
many years; the public has always regarded Education 
as a necessary evil, something that should be bought 
cheaply. Therefore, professors have always come 
cheap. And even though during the war the universi- 
ties have had to dig up more money to compete with 
industry, in the physical science fields, the fact is that 
their over-all policy toward their employees has not 
changed, as evidenced by their maintenance of low 
salaries for professors in the biological sciences and in 
the arts. This is intellectual suicide. To a considerable 
extent it may be blamed on the public at large, but in 
part on the administrative officers of our educational 
institutions, who do not have the backbone to fight for 
the establishment of economic security and wholesome 
\ trend, therefore, lo- 


ward raising the social and economic level of university 


incomes for their colleagues. 


people must eventually be initiated, else our whole 
educational system will be drained of its best men. 

The foregoing discussion pointed out that we have 
great “stock piles” of actual and potential new de- 
velopments in pharmaceuticals, but that our personnel 
at the present time is highly disorganized, leading to 
future maladjustment and uncertainty. Might it not 
be well, then, if we organize our scientific personnel in 
peace time in a manner similar to our vast war-time 
organization, whereby we may achieve the greatest 
benefit with the least expenditure of funds and efforts. 
In spite of the anguished howls that go up when regi- 
mentation of scientists is mentioned, the fact is that in 
many fields of wartime research, dynamic leadership 
coupled with strong organization, application, effi- 
ciency, led to an acceleration of scientific effort greater 
than ever witnessed in the history of the world. T.S. 
Harding has estimated that 25 years of research on the 
atomic bomb was telescoped into 2 years. In the light 
of our knowledge of the wonders that we can accom- 
plish with such intense organization, it would appear 
that many of our peace time problems might yield to 
such treatment. 

Cancer would be an excellent problem for such a con- 
certed activity. Research in malignancies has hereto- 
fore been fraught with pseudoscientific quackery, well- 
intended wastage of vast sums of money, and the usual 
laissez-faire hodge-podge of scientific effort which has 
characterized American research. In general, philan- 
thropic benefactors know “nothing about medicine, and 
the pseudoscientist nothing about cancer, and both 
cordially deceive each other.’ But cancer is a problem 
that has many ramifications: its complete understand- 
ing is hardly within the scope of one man’s intellect; 
the best effort to be expended here should derive from 
a highly organized group of teams, guided by a central 
clearing house of information and counsel. Such an 
organization could whip cancer, and the project would 
cost probably 10% of the cost of the research that pro- 
duced the first atomic bomb. 

The last few years, therefore, have given us mally 
new compounds and techniques for exploitation. The 
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value of organized scientific endeavor has become mani- 
fest. We have manpower, at present somewhat con- 
fused, but with a little effort capable of being whipped 
into high productive capacity. If we make proper use 
of the many ways and means and things that are now at 
our disposal, we can solve any problem confronting the 


human race. 
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_ Ser. Dec. 7, 1945 D. U. Nov. 23, 1945 
COUCOU—VI—BC—492,144 
Lanselle Parfumeur S.A.R.L., Paris, France 
_Ser. Nov. 24, 1945 D. U. Jan. 20, 1942 
COULD BE—VI—B—490,724 
W etherholt’s Perfum Co.., Chicago, Il. 
Ser. Oct. 29, 1945 D. U. Apr. 26, 1945 
_ Reg. 422.341 July 16, 1946 
COUNT TEN—Vi—T—495,743 
A. E. Illes Co., Dallas, Tex. 
wer Jan. 31, 1946 D. U. Apr. 1932 
COVER GIRL”—BC VI—487,193 
me Lefcourte_ Lefcourte Cosmetics Co.), New York, N. Y. 
Ser. Aug. 17, 1945 D. U. July 6, 1944 
Reg. 420,030 Mar. 19, 1946 
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USINE ST. CLAUDE 


GRASSE 
X 
FLOWER OILS 


ESSENTIAL OILS 


AROMATICS 


for the 


SOAP + PERFUMERY + COSMETIC 
and ALLIED TRADES 


Laboratories, Distilleries and Head Offices: 
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Announcement that Senator Bilbo will undergo oral 
surgery has many citizens, normally’more sympathetic 
to the afflicted, muttering: “Hope it’s nothing trivial.” 

a 

Bilbo’s chief defense to date is that he is innocent. 

Besides, he knows guys who got more. 
7. 

Aware they couldn't convince all the people in the 
Senate’s hallowed halls, the Bilbo cohorts addressed 
themselves to ““You-All” the people. 

* 

Even in the sports world things are ccckeyed. When 
Bob Hope and Bing Crosby bought a couple of baseball 
teams it was considered newsworthy. When Alvin 
Paris only tried to buy a couple of players he got a jail 
sentence. 

e 

Only in politics dees fair play get a full stage. The 
Republicans, for example, are so sincere in wanting to 
cut the national budget, they'd even be willing to cut 
Truman's salary. Not ccmpletely, of course. Just 
permanently 

e 

But every now and then some legislator overdoes his 
righteous indignation. Senator Ball's proposal, for 
example, to limit unions to one craft, is about!as reason- 
able as expecting a xylophonist to play “The Flight of 
The Bumble Bee” while sitting on one hand. 

* 

Just a matter of time before Senator Ball suggests the 
Antarctic explorations are for the purpose of establish- 
ing a place for “Cooling Off’’ pericds in collective 
bargaining. 

€ 

Which reminds us that Washington is loaded with 
Presidential aspirants, all trying to cultivate the 
Roosevelt smile. Don’t be surprised at an epidemic of 
lockjaw. (Come to think of it, that might not be bad in 
Washington!) 

oa 

Oh well, the 80th Congress has at least achieved com- 
plete harmony between the Democrats and, Republi- 
cans. That's the Southern Democrats and Northern 
Republicans, of course. 

But no industry is more consistent than ours. Even 
when business is good it smells. 


Aone Fiedler 
Yi, 
/_\ 


KELTON 


Cosmetic Company 
230 West 17th Street 763 So. Los Angeles Street 
New York 11, N. Y. Los Angeles 14, Calif. 


Private Label Manufacturers Exclusively 
Covered by Product Liability Insurance 
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CRAFTSMAN—VI—B—494,516 
Parfum L’Orle, Inc., New York, N. Y. 
Ser. Jan. 9, 1946 D. U. Jan. 5, 1946 
CREDO—VI— B— 490,695 
Prince Obolenski Perfumerie, Inc., New York 
Ser. Oct. 29, 1945 D. U. Sept. 1943 
CREME D’ESTRO— VI— C— 487,996 
House of Hollywood, Inc., New York, N. Y. 
Ser. Jan. 25, 1945 D. U. Jan. 23, 1945 
Reg. 419,090 Feb. 5, 1946 
CREME WHIPPED HAND LOTION, THE—VI— C488 728 
G. Barr & Company, Chicago, Ill. 
Ser. Sept. 20, 1945 D. U. June 1, 1945 
Reg. 424,094 Sept. 17, 1946 
CRISTOBAL BALENCIAGA—IV—AI— 491,073 
Cristobal Balenciaga Elizaguirre, Spain 
Ser. Nov. 5, 1945 D. U. July 21, 1942 
CROWN DUET—VI—B— 488,835 
Prince Matchabelli, Inc., New York, N. Y. 
Ser. Sept. 21, 1945 D. U. Dec. 1, 1943 
CROWN JEWEL—VI— B—492,066 
Prince Matchabelli, Inc., New York, N. Y. 
Ser. Nov. 23, 1945 D. U. Oct. 16, 1945 





CUDDLE—VI— B—483,894 
Cafe Societe Parfum Co., Milwaukee, Wisc. 
Ser. Noy. 24, 1945 D. U. May 16, 1945 
CURLYCUE— VI— H— 490,626 
Belfaire Cosmetics, Inc., New York, N. Y. 
Ser. Oct. 29, 1945 D. U. Oct. 18, 1945 
CURRIER & IVES—VI— Cl— 490,347 
The J. B. Williams Co., Glastonbury, Conn 
Ser. Oct. 22, 1945 D. U. Sept. 28, 1945 i 
Reg. 422,337 July 16, 1946 
CURTAIN CALL—VI— B— 490,453 
Marie Richelieu Parfum Odesant, Inc., New, York, N. ¥ 
Ser. Oct. 24, 1945 D. U. Apr. 1941 
CYCLONE RED—VI— CE— 494,773 
Avon Products, Inc., New York, N. Y. 
Ser. Jan. 15, 1946 D. U. Oct. 25, 1945 
CYETON—VI—H-— 488,515 
Cyeton Products, Los Angeles, Calif. 
Ser. Sept. 15, 1945 D. U. Apr. 26, 1945 


DALLIANCE—VI—BC—492,619 
Elmo Sales Corp., Philadelphia, Pa. 
Ser. Dec. 4, 1945 D. U. Nov. 15, 1945 
DAMA DE NOCHE—VI— ABCH— 475,942 
Mauricio Bravo (Bravo Mfg. Co.), Chicago, ill 
Ser. Nov. 1, 1944 D. U. Feb. 15, 1944 
Reg. 422,544 July 30, 1946 
DAMASK— VI— C— 488,686 
Charles of the Ritz, Inc., New York, N. Y. 
Ser. Sept. 19, 1945 D. U. Sept. 14, 1945 
Reg. 420,515 Apr. 16, 1946 
DANDRAID— VI—H—485,626 
Benjamin Lee Cohen (Aid Laboratoires), Camden, N. J. 
Ser. July 10, 1945 D. U. June 10, 1934 
DARLING BABY—IV—486,115 
New York Merchandise Co., Inc., New York, N. Y. 
Ser. July 21, 1945 D. U. November 1944 
D’ARNEL— VI—BC— 489,420 
Harry A. Simon (La Floreal Parfum Sales Co.), Los Angeles, 
Calif. 
Ser. Oct. 4, 1945 D. U. Aug. 4, 1945 
DAY & FRICK—IV—A— 488,398 
Howard D. Day (Day & Frick), Philadelphia, Pa. 
Ser. Sept. 13, 1945 D. U. 1889 
DAZ-L-DENT—A PERFECT TOOTH POWDER with des. 
—VI—K—495,561 
Daz-L-Dent Laboratories, Kansas City, Mo. 
Ser. Jan. 28, 1946 D. U. June 1, 1933 
DECEIT— VI— B— 490,455 : 
Marie Richelieu Parfum Odesant, Inc., New York, N. Y. 
Ser. Oct. 24, 1945 D. U. Apr. 1941 
DECEPTION—VI—B—478,211 
Babette Amy Foster, New York, N. Y. 
Ser. Jan. 4, 1945 D. U. Nov. 10, 1944 
DEE BEE—VI—I—475,367 
Medicated Products Co., Chicago, IIl. 
Ser. Oct. 16, 1944 D. U. Oct. 1, 1941 
DEEP END—VI—BC—493,200 
Lentheric, Inc., New York, N. Y. 
Ser. Dec. 13, 1945 D. U. Nov. 20, 1945 
DEFLEX—VI—C—493,275 
The Milso Co., Inc., New York, N. Y. 
Ser. Dec. 14, 1945 D. U. Nov. 10, 1945 
DELEX—VI—492,950 
Ernst Peritz (Delex Products), New York, N. Y. 
Ser. Dec. 8, 1945 D. U. Mar. 21, 1939 
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*RMATINT—VI—C—473,247 
_o— American Hygienic Co., Chicago, Il. 

Ser, Aug. 14, 1944 D. U. July 1906 

Reg. 422,259 July 9, 1946 
DESIGN FOR BEAUTY—VI—474,829 

Mary Ann Sarnes, Detroit, Mich. 

Ser. Oct. 2, 1944 D. U. Dec. 1, 1935 

Reg. 421,424 June 4, 1946 — 
DE-TER-JAL-IZED—VI—G— 480,348 

Raymond Labs. Inc., St. Paul, Minn. 

Ser. Feb. 28, 1945 D. U. Jan. 24, 1945 

Reg. 418,519 Jan. 1, 1946 
DIANE—VI-—BCED—490,813 

Golden Arrow Toiletries, New York, N. Y. 

Ser. Oct. 31, 1945 D. U. Feb. 1, 1944 

Reg. 423,013 Aug. 20, 1946 
DIM INNUENDO— VI—ABCH—484, 183 

Roger & Gallet, New York, N.  # 

Ser. June 5, 1945 D. U. May 7, 1945 

Reg. 422,310 July 16, 1946 
DIRECTOIRE— I1V—A—490,743 

Charles of the Ritz, Inc., New York, N. ¥ 

Ser. Oct. 30, 1945 D. U. Oct. 26, 1945 
DIRECTOIRE—VI—BC—490,744 

Charles of the Ritz, Inc., New York, N. Y. 

Ser. Oct. 30, 1945 D. U. Oct. 26, 1945 
DISARMING—VIL— B— 491,796 

Avon Products, Inc., New York, N. Y. 

Ser. Nov. 19, 1945 D. U. Oct. 25, 1945 
DISTISOL—VI-—-M—495,629 

The Selig Company, Atlanta, Ga. 

Ser. Jan. 29, 1946 D. U. Dec. 27, 1945 
DITHER— VI-—C-— 490,446 

Pond’s Extract Company, New York, N. Y. 

Ser. Oct. 24, 1945 D. U. Aug. 6, 1945 

Reg. 421,379 May 28, 1946 
DIVERSION—VI—BC— 482,132 

Evelyn Westall (Evelyn Westall Co.), New York, N. Y. 

Ser. Apr. 14, 1945 D. U. Apr. 15, 1943 

Reg. 422,303 July 16, 1946 
DOBRE—VI—H—487,331 

Stephan Molchan (Dobre Prods. Co.), Jersey City, N. J. 

Ser. Aug. 20, 1945 D. U. May 1934 
DOESKIN—VI— B — 489,755 

Parfum L’Orle, Inc., New York, N. Y. 

Ser. Oct. 10, 1945 D. U. 1941 
DOFF—IV 188,997 

Gendron Chemical Co., Los Angeles, Calif. 

Ser. Sept. 26, 1945 D. U. July 30, 1945 
DOVE—IV—A— 495,127 


Charles Bird Keach (Kemo Textile Prods. Co.), Providence. 


Ser. Jan. 21, 1946 D. U. Dec. 27, 1945 
DOWNING STREET— VI—I—480,779 
Miahati, Inc., New York, N. Y. 
Ser. Mar. 10, 1945 D. U. Dec. 1, 1944 
Reg. 418,520 Jan. 1, 1946 
DOX—Vi—T—495,653 
California Spray-Chemical Corp., Richmond, Calif. 
Ser. Jan. 30, 1946 D. U. Dec. 31, 1945 
DRAMA—VI—CE— 486,640 
Eizabeth Arden Sales Corp., New York, N. Y. 
Ser. Aug: 3, 1945 D. U. July 2, 1945 
Reg. 420,020 Mar. 19, 1946 
DREAMLAND—V1—ABC—497,842 
Brite Star Associates, Inc., New York, N. Y. 
Ser. Mar. 8, 1946 D. U. Jan. 2, 1946 
DREAMS COME TRUE—VI—B—483,895 
Cafe Societe Parfum Co., Milwaukee, Wis. 
Ser. May 29, 1945 D. U. May 16, 1945 
DRESDEN—VI—B—475,113 
William S. Hieber (Henri Monet), Atlanta, Ga. 
Ser. Oct. 9, 1944 D. U. May 1937 
Reg. 421,236 May 21, 1946 
DR. KEMPER LABORATOR Y—V1I—C— 486,635 
Maxwell Kemper Willoughby, King Ferry, N. Y. 
Ser. Aug. 2, 1945 D. U. Feb. 10 1945 
Reg. 419,804 Mar. 5, 1946 
A DROP HERE AND THERE—VI—BCH—496,688 
Consolidated Cosmetics, Chicago, II. 
Ser. Feb. 16, 1946 D. U. Feb. 13, 1946 
DRYGENE—VI—D—488,880 
Hirsch Laboratories, Toledo, Ohio 
Ser. Sept. 22, 1945 D. U. July 27, 1945 
DRY-POL with des.—VI—E 482,780 
The Andion Com yany, Minneapolis, Minn. 
Ser. Apr. 30, 1945 D. U. Mar. 8, 1945 
DU-ALL—IV—A 480,831 


Edwin B. Livingston (Edw. Livingston & Sons), Kansas City. 


Ser. Mar. 12, 1945 D. U. Jan. 1940 
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Leading plants choose ILLCO-WAY 


De-Alkalizers 


for reduction of solids, 







control of alkalinity 










10,000 

gallons 

for less 
than 

a dollar 







ANOTHER ILLCO-WAY INSTALLATION: De-Alkalizers 
in large Midwest plant producing heavy farm equipment. 
Flow rate: 4,000 gph. This is a typical installation, 
designed by ILLCO-WAY engineers for a specific need. 


In leading plants throughout the country, 
Ittco-Way De-Alkalizers are providing 
process water quickly, economically, and by 
the most efficient, most modern means. 


Wherever dissolved solids must be reduced, 
and bicarbonate alkalinity reduced and 
controlled at a definite level_—_ILLco-Way 
equipment gives you large volume at low 
cost with utmost dependability. 

Individual units are engineered to meet 
requirements in hundreds of fields— food, 
bottling, drugs and cosmetics, boiler feed, etc. 

Whatever your water conditioning prob- 
lem, ILLCO-Way engineers can help you solve 
it. Write for helpful literature today. 


& 


he + ENGINEERING. 
L WATER TREATMENT ENGINEERS z 


IMinois Water Treatment Co, ..* ‘Ses feg, 


847-2 Cedar Street _ “- 
Rockford, Illinois ° _ 
- 
7310-E2 Empire State Building “¢ y 
New York City "en fe eee +’ 
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Have you tried The New Jersey Zinc 
Company's ZINC BORATE—3170? 











Specify U.S.P. Zinc Oxide made by— 
THE NEW JERSEY ZINC COMPANY 


Products distributed by 


The New Jersey Zinc Sales Company 


New York + Boston + Chicago 
Cleveland - Son Francisco 
Los Angeles 
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DUETTE—VI—B—490,814 


Golden Arrow Toiletries, New York, N. ¥ 
Ser. Oct. 31, 1945 D. U. July 1, 1944 


DUNVEL—IV—A—490,881 


Hal H. Dunning (H. H. Dunning & Co.), Denver, Col. 
Ser. Nov. 1, 1945 D. U. Sept. 10, 1945 


DY NAST Y—VI-—-ABCE— 498,482 


Associated Products, Inc., Chicago, Ill. 
Ser. Mar. 19, 1946 D. U. Mar. 13, 1946 


ELASTI-CURL— VI—H_— 487,562 


National Mineral Co., Chicago, Ill 
Ser. Aug. 25, 1945 D. U. Aug. 18, 1945 
Reg. 421,961 June 25, 1946 


EMBRACE ME (EMBRACEZ-MOI)—VI—CBE —481.778 


David Cohn (Main Street Trading Co.), New York, N. ¥ 
Ser. Apr. 6, 1945 D. U. Jan. 27, 1944 
Reg. 420,701 Apr 30, 1946 


EMBROIDERY—VL— B—494,515 


Parfum L’Orle, Inc., New York, N. ¥ 
Ser. Jan. 9, 1946 D. U. Jan. 4, 1946 


“EMIR”—IV—A—495,049 


Les Parfums de Dana, Inc., New York, N. ¥ 
Ser. Jan. 19, 1946 D. U. Dec. 31, 1945 


S=NAMELIA—VI— C— 484,971 


Paramount Cosmetics Inc., New York, N. Y 
Ser. June 23, 1945 D. U. 1930 
Reg. 419,497 Feb. 19, 1946 


SNDO-GRAY—VI—H-— 486,82: 


Stoneman Associates, Inc., Chicago, Ill 
Ser. Aug. 6, 1945 D. U. Oct. 17, 1944 


=NGLISH ROSE—VI— C—482,339 


Parfait, Inc., Chicago, Ul. 
Ser. Apr. 194, 1945 D. U. Oct. 10, 1944 
Reg. 420,062 Mar. 19, 1946 


-NIGMA with des._VI-— B—473,312 


Martin de Botelho (Alexa Inc.), New York, N. ¥ 
Ser. Aug. 16, 1944 D. U. July 26, 1944 


=NVOY—VI—B— 493,885 


Hugh Genske, Philadelphia, Pa. 
Ser. Dec. 26, 1945 D. U. Dee. 11, 1945 


INV Y—VI—BC— 482,334 


Arnold Marte, New York, N. Y. 
Ser. Apr. 19, 1945 D. U. Feb. 1931 
Reg. 420,582 Apr. 23, 1946 


SRVANA with des.— VI— BCH—492,270 


Hannah Klein (Ervana Co.), Brooklyn, New York 
Ser. Nov. 27, 1945 D. U. May 31, 1945 


2SPERANTO—Vl— B— 479,777 


Cassell Products, Inc., New York, N. Y. 
Ser. Feb. 14, 1946 D. U. Jan. 4, 1945 
Reg. 419,095 Feb. 5, 1946 


ISTROCUTIN—VI—C— 494,841 


William J. Hart (Bio-Chemical Products Co.), Cleveland, Ohio 
Ser. Jan. 16, 1946 D. U. Sept. 24, 1945 


STON NANT—VI— BC— 486,130 


Philip S. Willingmyre, Merchantville, N. J 
Ser. July 21, 1945 D. U. 1943 


S<UCLID—VI— 471,186 


Galen Labs., Pittsburgh, Pa. 
Ser. June 13, 1944 D. U. May 5, 1944 
Reg. 421,418 June 4, 1946 


“VER AFTER—VI—BC— 496, 148 


Paquin, Ltd., London, Eng. 
Ser. Feb. 7, 1946 D. U. Aug. 11, 1939 


=VYAN—VI—B— 487,539 


Evelyn Westall (Evyan Co.), New York, N. Y 
Ser. Aug. 24, 1945 D. U. Aug. 22, 1945 


£XCELLENCE—IV—A— 489,758 


Pinaud, Inc., New York, N. Y. 
Ser. Oct. 10, 1945 D. U. Sept. 29, 1944 
Reg. 420,470 Apr. 9, 1946 


-XHILARATION—VI—ABCH— 484,416 


Henry W. Millwer (H. W. Miller Cosmetic Co.). Glendale, 
Calif. 
Ser. June 11, 1945 D. U. May 29, 1945 


-XPERIENCE—VI— BC—489,357 


Parfums Verlayne S.A.R.L., Paris, France 
Ser. Oct. 3, 1945 D. U. Feb. 1944 
Reg. 421,368 May 28, 1946 


=X TRA DRY WIND—IV—A—479,630 


Les Parfums de Dana, Inc., New York, N. Y. 
Ser. Feb. 9, 1945 D. U. Jan. 17, 1945 
Reg. 420,060 Mar. 19, 1946 


AIRYLAND—VI—A—491,145 

Virginia Maid Products, Inc., Lynchburg, Va. 
Ser. Nov. 5, 1945 D. U. Nov. 2, 1945 

Reg. 422,016 June 25, 1946 
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FASTID—VI—D—490,467 
Strong, Cobb & Co., Inc., Cleveland, Ohio 
Ser. Oct. 24, 1945 D. U. Oct. 23, 1945 

FATAL APPLE—VI—CE— 489,680 
Revlon Products, Corp., New York, N. ¥ 
Ser. Oct. 9, 1945 D. U. July 20, 1945 

FAUNE & FLORE —VI —BCH —489,204 
Houbigant, Inc., New York, N. ¥ 
Ser. Oct. 2, 1945 D. U. Sept. 14, 1945 

FAUX PAS —VI-—BC —486,131 
Philip S. Willingmyre, Merchantville, N. J 
Ser. July 21, 1945 D. U. 1943 

FEBOE—VI-—C—482, 155 
Feboe Perfumers, New York, N. ¥ 
Ser. Apr. 14, 1945 D. U. Jan. 10, 1945 

FEU FROID —VI — BC —499,787 
Lentheric, Inc.. New York, N. Y 
Ser. Apr 6, 1946 D. U. Mar. 20, 1946 

FILIGREE—VI—ABCH ~ 493,729 
Belcano Co., Jersey City, N. J. 

Ser. Dec. 22, 1945 D. U. Dec. 14, 1945 

FIREBALL— VI —487,769 
Jacqueline Cochran, New York, N. Y. 
Ser. Aug. 30, 1945 D. U. May 28, 1945 
Reg. 420,275 Apr. 2, 1946 

FIREBIRD —VI-—BCE—495,440 
Associated Products, Inc., Chicago, Ill 
Ser. Jan. 26, 1946 D U. Dee. 7, 1945 

FIREBRAND—VI—BC — 487,841 
Richard Hudnut, New York, N. Y. 

Ser. Aug. 31, 1945 D. U. July 21, 1945 
Reg. 421,513 June 4, 1946 

FIRE ORCHID— VI — ABC — 486,859 
George Jensen, Inc., New York, N. Y. 
Ser. Aug. 7, 1945 D. U. July 17, 1945 
Reg. 420,851 May 7, 1946 

FIRST LADY—VI—C —498,220 
First Lady Co., Inc., Fort Worth, Texas 
Ser. Mar. 14, 1946 D. U. Mar. 10, 1946 

FIXIA—VI—C — 492,324 
Lentheric, Inc., New York, N. Y. 

Ser. Nov. 28, 1945 D. U. Feb. 1941 
Reg. 422,032 June 25, 1946 

FIZZADENT— IV —K— 488,410 
Ralph L. Lenhard, New York, N. Y. 

Ser. Sept. 13, 1945 D. U. Aug. 31, 1945 

FLECHES —VI—BC ~— 491,849 
Lancome, S. A., Paris, France 
Ser. Nov. 19, 1945 D. U. Aug. 12, 1938 

FLENE—VI—K-— 491,251 
Fluordent, Inc., New Orleans, La. 

Ser. Noy. 8, 1945 D. U. July 19, 1945 

FLEUR DE BARBEZON —VIL—BC — 496,572 
Richmond-Phillips, New York, N. Y. 
Ser. Feb. 14, 1946 D. U. Dec. 15, 1945 

FLEUR DE RIVIERA SACHET —VI —B —485,745 
Elizabeth Arden Sales Corp., New York, N. Y. 
Ser. July 13, 1945 D. U. Apr. 9, 1940 

FLEUR ETRANGE —VI_ B — 488,805 
Coty, Inc., New York, N. ¥ 
Ser. Sept. 21,1945 D.t . Sept. 14, 1945 

FLORIN —VI—C - 482,341 
Parfait Inc., Chicago, Ul. 

Ser. Apr. 19, 1945 D. U. Jan. 10, 1944 
Reg. 419,480 Feb. 19, 1946 

FLOWER GARDEN —VI —BC —494,246 
Weldon, Inc., West Haven, Conn. 

Ser. Jan. 3, 1946 D. U. Feb. 4, 1942 

FLUFF SHEEN —IV—A - 491,409 


William G. Harrison (Fluff Sheen Cleaners), Chicago, Il. 


Ser. Noy. 10, 1945 D. U. Aug. 1, 1930 
FLUORESCENT.—VI —ABCH— 496,202 

Coty, Inc., New York, N. Y. 

Ser. Feb. 8, 1946 D. U. Jan. 30, 1946 
FOAM-ADE —IV—M— 493,319 

Burklin Process Co., Inc., Bethesda, Md. 

Ser. Dec. 15, 1945 D. U. Oct. 9, 1945 
FOAMING MIST—VI —A —481,041 

Guy J. Banta, Los Angeles, Calif. 
f Ser. Mar. 19, 1945 D. U. Feb. 20, 1944 
FOOT AIR—VI—F —483,292 

L niversal Drug Products, Inc., Cleveland, Ohio 

Ser. May 12, 1945 D. U. April 1942 
FORCING—YVI BC —492,145 

Lanselle Parfumeur S.A.R.L., Paris, France 
. Ser. Noy. 24, 1945 D. U. Sept. 19, 194] 
FORMIDABLE—VI—BC 196,643 

Lentheric, Inc., New York, N. Y. 

Ser. Feb. 15, 1946 D. U. Jan. 23. 1946 
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Our Selection 
of the Month... 


CARNATION #40 


@ A distinguished scent — crisp and 
sharp as an ocean breeze — that will 


add faultless freshness to your prod- 
ucts. (Trial pound $6.00). 


And here are three other exquisite 
products... 


[MERALD #27 
ROSE ORIENTALE 
VIOLET #62 


GERANIOL . . . For the Compounder 
of odors for Soaps and Perfumes, we offer 
a superior product with a lasting quality 
and perfume value. 


@® Wire, ‘phone or write... 


Try us for quality, price, delivery, service. 
In addition to being direct importers, we also 
compound various standard and special items. 
Try us! 


EDWARD REMUS & Co. Inc. 


11 WEST 42nd STREET © NEW YORK 18, N. Y. 


Cable Address: EDSUMER, NEW YORK 
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GUMS 


ARABIC-Sorts, Granular, Powder 

KARAYA-Powder 

LOCUST BEAN-Powder 

TRAGACANTH-AI Grades, Whole, 
Granular, Powder 


GELLOID 


(Pure Calcium Carragheen Sulfate) 
Binder in Tablet Making 
Moisture Retention in Dentifrices 


JACQUES WOLF & CO. 


Manufacturing Chemists and Importers 
PASSAIC, N. J. 


California Branch--339 East 2nd Street 
LOS ANGELES, CALIF. 











FLEETWOOD LABORATORIES, INC. 


Manufacturers of 
Scientifically Created Cosmetics 
For the Private Label Trade 


‘Our Lipsticks Have Become Famous”’ 





e LIPSTICKS 
e CREAM ROUGE 
e ROUGE 
e CREAMS 
e LOTIONS 
e TOILET WATERS 
e MASCARAS 
e FACE POWDERS, etc. 


PRODUCTS OF THE HIGHEST QUALITY 
ONLY 


Immediate Delivery—Inquiries Invited 


FLEETWOOD LABORATORIES, INC. 


8 East Prospect Ave., Mount Vernon, N. Y. 


Clients protected with Products Liability Insurance. 














FRANTIC—VI—BC—495, 100 
Charles A. Rolley (Rolly Perfumes), San Francisco, Calif 
Ser. Jan. 10, 1946 D. U. Feb. 28, 1945 
FRESH—VI—CHK— 464,254 
Pharma-Craft Corp., Louisville, Ky. 
Ser. Oct. 19, 1943 D. U. Aug. 20, 1943 
Reg. 419,014 Jan. 22, 1946 
FOU—VI—B— 497,979 


Societe d’Etudes et d’Expansion de la Parfumerie de Luxe 


Paris, France 

Ser. Mar. 9, 1946 D. U. Nov. 16, 1945 
FOUNDATION GLO—VI—C—485, 116 

Elizabeth Arden Sales Corp., New York 

Ser. June 28, 1945 D. U. May 11, 1937 

Reg. 419,687 Feb. 19, 1946 
FRACAS—VI—B—490,000 


Societe d’Etudes et D’Expansion ce la Parfumerie de Luxe, 


Paris, France 

Ser. Oct. 16, 1945 D. U. July 5, 1945 

Reg. 421,570 June 4, 1946 
FRAME—VI—ABCDEH—492,654 

Ernst Peritz (Delex Products), New York, N. ¥ 

Ser. Dec. 4, 1945 D. U. Mar. 1, 1945 

Reg. 422,371 July 16, 1946 
FRESH—VI—CHK—464,254 

The Pharma-Craft Corp., Louisville, Ky 

Ser. Oct. 19, 1943 D. U. Aug. 20, 1943 

Reg. 419,014 Feb. 9, 1946 
FRANK FOSTERS—VI—H-— 486,158 

D. H. Myerson (Paris, Supply Co.), Los Angeles, Calif 

Ser. July 23, 1945 D. U. 1928 

Reg. 419,689 Feb. 19, 1946 
FROSTED TORTOISE SHELL— V l—BE— 488,869 

Revlon Products ¢ lorp . New York, N. Y. 

Ser. Sept. 22, 1945 D. U. Sept. 10, 1945 

Reg. 422,571 July 30, 1946 
FULL DRESS —VIL—DHL— 491,651 

Man of Manhattan, Inc., New York, N. ¥ 

Ser. Noy. 15, 1945 D. U. Oct. 24, 1945 
FUN—1IV—A— 488,208 

Essential Chemicals Co., Milwaukee, Wis 

Ser. Sept. 10, 1945 D. U. Aug. 16, 1944 
FUTPOW R—IV—T— 495,231 

Geo. H. Gould Co., Louisville, Ky. 

Ser. Jan. 23, 1946 D. U. Noy. 20, 1945 


G & G FOOT REMEDY (SUPER) with des.— \ l— F—484,890 
August H. Gisondi (G and G Super Foot Remedy), Schenec- 
tady, N. Y. 

Ser. June 22, 1945 D. U. Apr. 2, 1945 

GAI-DAI—VIL-—B—475,070 
George D. Pickrell (George Pickrell Lab.), Chicago, Il 
Ser. Oct. 7, 1944 D. U. Aug. 17, 1944 

GALLIVANTING with des.—VI— B—464,635 
Affiliated Products, Inc., Jersey City, N. J. 

Ser. Nov. 3, 1943 D. U. Apr. 5, 1943 

GAMBADE—VI—B—490,041 
Societe d’Etudes et d’Expansion de la Parfumerie de Luxe, 
Paris, France 
Ser. Oct. 16, 1946 D. U. Aug. 27, 1945 
Reg. 421,574 June 4, 1946 

GARDEN WALK—VI—B—486,869 
Quality Products Co., Inc., New York, N. ¥ 
Ser. Aug. 7, 1945 D. U. May 9, 1945 
Reg. 419,812 Mar. 5, 1946 

GAULOIS—VI—ABCH—491,553 
Coty, Inc., New York, N. Y. 

Ser. Nov. 14, 1945 D. U. Nov. 2, 1945 

GAUNTLET— VI—C—491,508 
The Procter & Gamble Co., Cincinnati, Ohio 
Ser. Nov. 13, 1945 D. U. Oct. 22, 1945 
Reg. 421,604 June 4, 1946 

GAY DIVERSION—VI—B—479,541 
Evelyn Westall (Evelyn Westall Co.), New York, N. Y. 
Ser. Feb. 7, 1945 D. U. Jan. 27, 1945 
Reg. 422,300 July 16, 1946 

GAYLORD— VI—I—480,188 
Ivor Redlich (Athley Bradford), Los Angeles, Calif 
Ser. Feb. 24, 1945 D. U. Feb. 6, 1945 
Reg. 420,941 May 7, 1946 

GAY PATTON—VI—BCS—487,898 
Doleith Inc., Chicago, Ill. 

Ser. Sept. 1, 1945 D. U. June 26, 1945 
Reg. 423,898 

GLEE—IV—A—493,678 
R. S. Ghiselin, Chicago, Ill. 

Ser. Dec. 21, 1945 D. U. Mar. 21, 1945 

GLISS—IV—A—487,697 
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Beach Soap Company, Lawrence, Mass. 

Ser. Aug. 29, 1945 D. U. July 18, 1924 
GLORY NE VI—M— 490,502 

Lazarus Monfried 

Ser. Oct. 25, 1945 D. U. Oct. 10, 1945 


GOING MY WAY with des. VI ABC. 192.368 
Elmo Sales Corp., Philadelphia, Pa. 
Ser. Nov. 29, 1945 D. U. Nov. 2, 1945 
GOLDCRAFT—VL—B— 494,517 
Parfum L’Orle, Inc., New York. N. Y. 
Ser. Jan. 9, 1946 D. U. Jan. 4, 1946 
GOLDEN ARROW with des.— VI—ABCE—490,815 


Golden Arrow Toiletries, New York, N. Y. 
Ser. Oct. 31, 1945 D. U. Sept. 11, 1944 
GOLDEN ARROW with des.—IV—I—490,812 
Golden Arrow Toiletries, New York, N. Y. 
Ser. Oct. 31, 1945 D. U. Sept. 11, 1944 
Reg. 422,343 July 16, 1946 
GOLDEN ARROW FACE WASH—VI—C 
Golden Arrow Toiletries, New York, N. Y. 
Ser. July 27, 1945 D. U. Feb. 15, 1944 
Reg. 421,485 June 4, 1946 
GOLDEN YOUTH—VI—C—483,109 
Golden Youth Mfg. Co., Chicago, Ill 
Ser. May 8, 1945 D. U. 1912 
“GOOD RIDDANCE”—VIL—C— 488,644 
Golden Arrow Toiletries, New York, N. Y. 
Ser. Sept. 18, 1945 D. U. Feb. 10, 1944 
Reg. 420,640 Apr. 23, 1946 
GRAND UNION—VI-—K M-—487,940 
The Grand Union Co., New York, N. Y. 
Ser. Sept. 4, 1945 D. U. 1893 
GRANO—VI—BCH-—491,204 
Impression Products, Inc. (Impression Prods 


Ser. Nov. 7, 1945 D. U. May 12, 1940 


486,368 


Chicago, Ill 


HALF-TONE—VI—C—489,460 
Golden Arrow Toiletries, New York, N. Y. 
Ser. Oct. 5, 1945 D. U. July 1, 1944 
Reg. 420,767 Apr. 30, 1946 

HALLELUJAH— VI—BCH 
Coty, Inc., New York, N. Y. 
Ser. July 13, 1945 D. U. June 29, 1945 
Reg. 419,196 Feb. 5, 1946 

HAMPSHIRE— VI—B—486,421 
Lynette Perfumes, Inc., New York, N. Y. 

Ser. July 28, 1945 D. U. Mar. 28, 1945 
Reg. 421,261 May 21, 1946 

HAND SILK—VI-—CE—-484,383 
Associated Products, Inc., Chicago, Ill 
Ser. June 11, 1945 D. U. Apr. 23, 1945 
Reg. 419,149 Feb. 5, 1946 

HAR-THO—IV—A—495,534 
Blue Ribbon Products Company, San Francisco, Calif 
Ser. Jan. 28, 1946 D. U. Sept. 11, 1945 

HARTLEY’S—VI—C—486,769 
Hartley's, Inc., Miami, Fla. 

Ser. Aug. 6, 1945 D. U. Sept. 6, 1938 
Reg. 419,038 Jan. 22, 1946 

HARTLEY’S—VI—ABCDEH 
Hartley's Inc., Miami, Fla. 
Ser. Aug. 6, 1945 D. U. Sept. 6, 1938 
Reg. 419,095 Jan. 22, 1946 

HASTA MANANA—VI—BC—486,043 
Larrman & Kemp-Barclay & Co., Inc., New York, N. ¥ 
Ser. July 20, 1945 D. U. May 25, 1945 
Reg. 419,786 Mar. 5, 1946 

HAUNTING with des.—VI—B 497,024 
Marvin Gordon (Carosel Parfum Co.), New York, N. ¥ 
Ser. Feb. 21, 1946 D. U. Sept. 19, 1944 

HEART BREAK—VI—B—475, 115 
William S. Hieber (Henri Monet), Atlanta, Ga. 

Ser. Oct. 9, 1944 D. U. Dec. 1933 

HEAVEN SENT with des.—VI—BC—485,422 
Helena Rubinstein, Inc., New York, N. Y. 

Ser. July 3, 1945 D. U. Mar. 1, 1941 
Reg. 422,561 July 30, 1946 

HEIDI~VI—BD 484,351 
The Lindfors Corporation, NewSYork, N. Y. 

Ser. June 9, 1945 D. U. June 5, 1945 
Reg. 422,556 July 30, 1946 

HELEN CORNELL—VI—ACH 482,583 
Arnold L. Lewis (Westcraft Labs.), Los Angeles, Calif. 
Ser. Apr. 25, 1945 D. U. Feb. 9, 1945 
Reg. 420,952 May 7, 1946 

mEP-LOX—VI 483,059 n 
‘ter-Lox Company, Minneapolis, Minn. 

Ser. May 7, 1945 D. U. Jan. 1945 


485,760 


186,769 
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Manufacturers of 


Aromatic 
Chemicals 


and 


Perfume 
Compounds 


UNNING on QUANING inc. 


601 


WEST 26th STREET, 


NEW YORK 1, N.Y 











When Cream Shampoo 
Needs Stabilizing 


You Need 


2 VEEGUM # 


L V Ky 
3 © 


Sp R 
M 4N pro» 





VEEGUM is being widely used 
to obtain the following results 
without reduction of foam: 

1. Temperature stability 
2. Awide range of consistencies 


Literature and samples on request 


R. T. VANDERBILT CO., INC. 


Specialties Department 
230 PARK AVENUE, NEW YORK 17, N. Y. 
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For Butter Type Flavors 
Acetyl Methyl Carbinol (Acetoin) 
Acetyl Butyryl, Acetyl Valeryl 
Diacetyl 
| For Pineapple Imitations 
Allyl Caprylate Allyl Heptylate 


FAIRMOUNT CHEMICAL CO., Inc. 


Manufacturers of Flavor and Perfume Chemicals 
600 Ferry Street NEWARK 5, N. J. 























JEAN NIEL. INC. 


established in 1824 in Grasse, France 
importers of floral essences and essential oils 


basic perfume and flavor materials 


305 EAST FORTY-SEVENTH STREET NEW YORK 17, N. Y. PLAZA 3-5974 











CERTIFIED 
COSMETIC COLORS 


Also 


COSMETIC 
Inorganic Pigments 


SUBMIT YOUR INQUIRIES 


INTERSTATE COLOR CO., INC. 


7 Beekman Street New York City 
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HIBISCUS—VI—C—484,935 
Charles of the Ritz, Inc., New York, N. Y. 
Ser. June 23, 1945 D. U. Jan. 1939 
Reg. 418,778 Jan. 8, 1946 
HILCO with des.—VI—H— 493,120 
Hilco, Inc., St. Louis, Mo. 
Ser. Dec. 12, 1945 D. U. Sept. 25, 1945 
HINDU BLESSING—VI— M — 476,897 
Jamil Akhtar (Taj Perfume Co.), Detroit, Mich. 
Ser. Novy. 27, 1944 D. U. Jan. 1944 
HI-SHEEN—VI—H —478,690 
Primrose House, Inc., New York, N. Y. 
Ser. Jan. 16, 1945 D. U. Jan. 10, 1945 
Reg. 420,055 Mar. 19, 1946 
HOCUS-POCUS— VI - C— 489,461 
Golden Arrow Toiletries, New York, N. ¥ 
Ser. Oct. 5, 1945 D. U. July 1, 1944 
Reg. 421,369 May 28, 1946 
“HONSI SOIT QUI MAL Y PENSE”—IV —A—495,053 
Les Parfums de Dana, Inc., New York, N. Y 
Ser. Jan. 19, 1946 D. U. Dec. 31, 1945 
HONKY TONK—VI-—C — 496,033 
Lehn & Fink Products Corp., Bloomfield, N. J 
Ser. Feb. 5, 1946 D. U. Dec. 29, 1945 
HOOT MON—VI— B—491,334 
Irresistible, Inc., New York, N. Y. 
Ser. Novy. 9, 1945 D. U. Oct. 30, 1945 
Reg. 421,393 May 28, 1946 
HOROSCOPE— VIl—A— 497,642 
Elsie M. Bayard, Evanston, IIL. 
Ser. Mar. 5, 1946 D. U. Mar. 1, 1940 
HOSPITALITY HOUSE—VI—A— 498,460 
Stephen E. Riley (Stephen Riley Co.), Los Angeles, Calif. 
Ser. Mar. 18, 1946 D. U. Oct. 15, 1945 
HOUR GLASS—VI—B—481,262 
Bonwit Teller, Inc., New York, N. Y. 
Ser. Mar. 24, 1945 D. U. Noy. 28, 1944 
HOUSE OF PINE with des.—VI—I—489,362 
Michael Siegel (House of Pine), Rosele, N. J. 
Ser. Oct. 3, 1945 D. U. Sept. 1, 1945 
HUBBA-HUBBA—VI—B—495,509 
Roberts, Creations Company, New York, N. Y. 
Ser. Jan. 26, 1946 D. U. Dec. 3, 1945 
HYSTERICAL—VI—BE—484,588 
Purex Prods., Inc., Baltimore, Md. 
Ser. June 15, 1945 D. U. May 9, 1944 
Reg. 421,461 June 4, 1946 
“HY-PO”—VI—T—493,093 
York Pharmacal Co., St. Louis, Mo. 
Ser. Dec. 11, 1945 D. U. Sept. 5, 1945 


I-CARE—VI—BD—483,409 
W. F. Zimmerman, Inc., New York, N. Y. 
Ser. May 15, 1945 D. U. Apr. 1, 1945 
Reg. 421,256 May 21, 1946 
INDEED—VI—ABCDEH — 492,653 
Ernst Peritz (Delex Products), New York, N. ¥ 
Ser. Dec. 4, 1945 D. U. Mar. 1, 1945 
Reg. 422,370 July 16, 1946 
INDIAN SUMMER—VI—BC— 491,671 
Parfums Charbert, Inc., New York, N. ¥ 
Ser. Nov. 15, 1945 D. U. Oct. 24, 1945 
INESCAPABLE—VI—B—493, 100 
George W. Button Co. (Bouton), New York, N. Y 
Ser. Dec. 12, 1945 D. U. Nov. 19, 1945 
INFERNO RED—VI—481,906 

















WE ARE 
Private Label Manufacturers 
of Toilet Preparations 


ANALYTICAL AND CONSULTING CHEMISTS 


Our chemists have manufactured and perfected 
many of the nationally known brands of toilet 
preparations. 

We also develop complete lines. 

Write today regarding your requirements. 


GLORENE COMPANY 





428 Madison St. Oak Park, Ill. 


——< 
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Kathleen Mary Quinlan, Inc., New York, N.°Y 

Ser. Apr. 9, 1945 D. U. Mar. 20, 1945 

Reg. 420,580 Apr. 23, 1946 
INGRAM —IV—I— 480,559 

Bristol-Myers Co., New York, N. ¥ 

Ser. Mar. 7, 1945 D. U. July 13, 1944 

Reg. 419,106 Feb. 5, 1946 
INSTANT-DRI—VL—E — 486,067 

Schnefel Bros Corp., Newark, N. J 

Ser. July 20, 1945 D. U. Feb. 8, 1945 

Reg. 424,082 Sept. 17, 1946 
INTERVALLE—VL—BC— 499,720 

Les Parfums de Dana Inc., New York, N. ¥ 

Ser. Apr. 5, 1946 D. U. Mar. 19, 1946 
IN THE PINK with des.—VI— 485,090 

Lehn & Fink Products Corp., Bloomfield, N. J 

Ser. June 27, 1945 D. U. May 4, 1945 

Reg. 421,317 May 28. 1946 
INTRODUCTION—VL— B— 475,929 

Adele Simpson, Inc., New York, N. ¥ 

Ser. Oct. 31, 1944 D. U. Oct. 24, 1944 
INTUITION—IV—A— 489,013 

Roget & Gallet, New York, N Y 

Ser. Sept. 26, 1945 D. U. Sept. 20, 1945 
IRIDESCENT VL-— CH— 485,129 

Coty. Ic > New York, N ) 

Ser. June 28, 1945 D. U. June 4, 1945 

Reg. 420,714 Apr. 30, 1946 
I-SAN with des.— VI—M— 496,449 

The Knox Company, Los Angeles, Calif 

Ser. Feb. 12, 1946 D. U. Oct. 5, 1945 
ISOLADE—IV-—-ABCE— 498, 484 

Associated Products, Inc., Chicago, Ul 

Ser. Mar. 19, 1946 D. U. Feb. 28, 1946 
ISOMAL—VI-—M-— 492,039 

Givaudan-Delawanna, Inc.. New York, N. 

Ser. Nov. 23, 1945 D. U. Nov. 19, 1945 


JF—V1I—BC— 490,807 
John Frederics, Ine . New York, N ¥. 
Ser. Oct. 31, 1945 D. U. Apr. 1, 1944 
Reg. 421.390 May 28. 1946 
JF—IV Al — 490.806 
John Frederics, Inc., New York, N. ¥ 
Ser. Oct. 31, 1945 D. U. Apr. 1, 1944 
JABALI —IV BC 196,863 
Frank M. Sagona (Scharmouche Parfum Labs.),” Chicago, Il. 
Ser. Feb. 18, 1946 D. U. Feb. 6, 1946 
JACK OF CLUBS—VI—C— 487,717 
Golden Arrow Toiletries, New York, N.Y 
Ser. Aug. 29, 1945 D. U. June 1, 1945 
JACK OF CLUBS—IV—A—495,375 
Golden Arrow Toiletries, New York, N. ¥Y 
Ser. Jan. 25, 1946 D. U. June 1, 1945 
JACK OF DIAMONDS— VI—C— 487.718 
Golden Arrow Toiletries, New York, N. Y 
Ser. Aug. 29, 1945 D. U. June 1, 1945 
Reg. 420,863 May 7, 1946 
JACK OF DIAMONDS—IV—A —495.468 
Golden Arrow Toiletries, New York, N. ¥ 
Ser. Jan. 26, 1946 D. U. June 1, 1945 
JACK OF HEARTS—IV—A—495, 169 
Golden Arrow Toiletries, New York, N. Y. 
Ser. Jan. 22, 1946 D. U. June 1, 1945 


To be continued 
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ANESTHETICS 
Procaine Hydrochloride...Procaine Base ...Benzocaine... 





Procaine Borate... Butyl p-aminobenzoate 
ANTISEPTICS 

Acrifiavine Hydrochloride ...Acrifiavine Neutral... 

Profiavine Sulfate 


HYPNOTICS 
Phenoborbital...Phenobarbital Sodium 


ALKALOIDS AND DRUG EXTRACTIVES 
Ephedrine ...Lobeline Sulfate ...Podophyllin 


For Quotations Address: 
CHEMICAL SALES DEPARTMENT 


ABBOTT LABORATORIES 


NORTH CHICAGO LLIine $ 











COLORS FOR EXPORT 


Foop - DruGc - CosMetic - TECHNICAL 
Samples Matched 


Certified Colors - Saponine 
EARTH PIGMENTS 
LEEBEN CHEMICAL CO., Inc. 


389 Washington St., New York 13, N. Y. WA 5-0210 














Quality sells because Quality tells 
Imported Fatty Alcohols 


cetyl oleyl 
stearyl 


HEL ano COMPANY, INC. 


90 BROAD STREET - NEW YORK 4, WN. Y. 


a 














POLAK & SCHWARZ, INC. 


| 667 Washington St. New York, N. Y. 


Perfume Bases 
Compositions and Specialties 
Essential Oils Flower Oils 
Terpeneless Oils Aromatic Chemicals 
Ethers and Esters 
Flavors and Extracts 
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Professional 
Service 


Classified 


Machinery for Sale 








Complete line of repuilt, guaranteed machinery. see 
jetailed announcement on Page 204 uf Consolidated 
Products Co., 20-21 Park Row. New York City 








THE 
COLUMBUS LABORATORIES 
Analytical and Consulting Chemists 
Bacteriologists 


We have been solving problems pertaining to 
foods, drugs and cosmetics since 1893. 


33 N. STATE ST. CHICAGO, ILL. 








H. A. Sen, Ph.D. E. B. Port, Ph.C., B. 3« 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Pormerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 
Bevecages Easentiai Oils 
Flavoring Extracts Toilet Preparations 
Foods Spices Drugs 
Proprietary Medicines Special Formulas 

Pyrethrum, Rotenone and other 
Organic Insecticides 


Lab’s: 16 East 34th St. New York. N. Y. 
Telephone MUrray Hill 3-6368 











Consult 


Z.H. POLACHEK 


Reg. Patent Attorney 


1234 BROADWAY one 
New York I, N 


Phone: LO. 5- 3088. 











GEORGE W. PEGG, PH. C. 
CoNnsULTANT 
Drugs — Cosmeucs — Industrial Alcohol 
Flavoring Extracts 
Labeting _ Formulas _ Processes 
152 West 42nd St., New York 18, N. Y. 
Telephone Wisconsin 7-3066 
Washington Address: 2121 Virgima Ave.. N.W 
Washington 7, D. C. c/o Dr. George W. Hoover 











*ARLINCO RESEARCH LABORATORY, INC. 
Research, Formulation and 
Application to the Industry. 
Ethical Pharmaceuticals, 
Drugs, Cosmetics and 
Perfumery. 
333 W. 52nd St., New York 19, N.Y 
Circle 6-7924 


# A-R-L-inco means: Applied Research Laboratory, Incorp 














MARKET RESEARCH 


on Chemical Products 


BJORKSTEN LABORATORIES 
185 North Wabash Avenue 
Chicago 1, Illinois 
ANDover 1726 














DRUG and COSMETIC BOOKS! 
We can supply any book in any lan- 
guage in the chemical and technical 
fields. 
ABERDEEN BOOK CO. 


65-69 Fourth Ave., New York 3, N. Y. 
ORchard 4-0353 








MAKE FIRST YOUR FIRST SOURCE OI 
SUPPLY IN 1947 25 Cc omminuting Machines 
Fitzpatrick, model “*D 7—Copper Coating Pans 
$2” diameter, pulley driven L- Laboratory Aut 

clave, Stainless Steel, 2 gallon, 9” x 9” with Agita- 
tor; good for 125 pounds. 4—Sterilizers or Retorts, 
6’ x 14’, 15 Ibs. Filter Presses, Shriver and Sperry 
7” to 42.” Filling Equipment, for Dry Materials 
Juices, Liquids, and Viscous Materials. Dryers, 
Buffalo and Devine, Proctor and Schwartz, Stokes 
Huhn, others. Glass Lined Equipment, 1—Pfaud- 
ler Glass Li ned Jacketed, Agitated, Processing 
Cooker; 300 gallon J Glass Lined Jacketed, Open 


top Kettle; 35” x ’, about 200 gallon. 2—Pfaud- 
ler 500 gallon, Verti ical, Manhole type “Tanks side 
entering agitators, 4’ x ¢ 1—150 gallon, 3’ x 








glass lined tank with side enteril g agitator, } SHP 
motor Equipr Fillers, Pneumatic 
Seale T om Sealers, Wr pping g Machines 
Labele t Machines olton 3D1 


etc 
Stokes Rotary kes R, Colton 5%, and 
Colton Rotary 10-35 models. First is the we ord for r 
machinery. FIRST MACHINERY CORP., 15 
Hudson Street, New York 13, N. ¥ 





FOR SALE: 2—Alsop Sealed Dise Filters; 1 
Pneumatic Scale 8 Spout Vacuum Filler with auto- 
matic capper; 2—Stokes and Smith Auger Type 
Powder Fillers; Karl Kiefer Visco Type 
Filler 20—Stokes Single id R tary 
Machines, from 19” to 2% 10 12” Belt C 
ors, 10’ to 50’: 9 New 1000 and 2000 Ib 
Mi 5—Stainless Steel Kettles, 60, 80 
15 0, 300 gal.; 10—Stainless Steel Tanks, 100 t 
1500 gal.; Powder and Liquid Fi'ling Machines 
Rurt, World, National Can and Bottle Labelers: 
Filter; Pumps; ete. Complete bulletin on request 

e buy your surplus equipment. Brill julpment 
Company, 225 West 34th Street, New York 
New York 








Conveyors, Dryers, Fillers: Liquid powder, tube; 
Filters, Kettles, Labelers, Mills, Mixers, Coating 
Pans, Percolators, Sifters Tablet Machines 
Lata etc. Send us your inquiries and a list of 
yur idle equipment. Loeb Equipment Supply Co 
912 ? North Marshfield Ave., Chicago, 22 Illinois 





FOR SALI 2 Stokes r Single Punch Tablet 
Machines, 5 Colton No. 2 Rotary Tab let Machines 
6 Copper Coating Pans, 24”-30” x 38”, Perfectum 

Ampfil” Ampule Filling Machine; Karl Kiefer, 12 
Stem Automatic Rotary Vacuum Filler; Capem, 4 
Spindle Automatic Screw Capper; World Duplex 
Automatic Labeler, Rotex Sifter 20” x 48”; 20 New 
Stainless Steel Tanks, 60-100-200 Gal.; 12 Stainless 
Steel Kettles, 30 to 200 Gal. Send for bulletins list 
ing hundreds of desirable items. Machinery & 
Equipment Corporation (of N. Y 533 West 
Broadway, New York 12, N. Y. GRamercy 5-6680 








FOR SALI 10—Sperry 32” Iron Filter Presses 
75—-36” x 36” Cast Iron Filter Press Plates; 2 
Stokes RD4 Rotary I iblet Machines 16 die open 
ing, 1-3/16” dia kes No. 149B High Vacuun 
Pump; Day 20” x 48” Rotex Sifter; New Stainless 
Steel Tanks 100 to 1000 gals.; Stainless Steel Jack 
eted Ketties, new and used, 40, 60, SO, and 375 gals 
some agitated. Alum. & Copper Jack. Kettles 60 
80 and 100 gals.; National Acme Model C20 Stain 
less Steel Centrifuge; Roller Conveyor, 12” widths 
New Portable Electric Agitators 4 to 2 HP; New 
Water Stills Gas and Electric; 60 gal. agitated Steel 
Tanks with Nettco Drives; New 40 gal. Pony Mix- 
ers; Copper Jack. Kettles; 2000 Ib. Steei Powder 
Mixer; 9 to 25) gal. single & double arm, heavy 
duty, horiz. Mixers; Paste, Powder & Liquid Mix- 
ers, Ketties & Tanks, Grinders, Crushers & Put- 
verizers, Sifters & Screens, Stills & Columns; Filters 
& Filter Presses Dryers; Centrifuges; Pumps 
Blowers. We buy your surplus equipment. Stein 
Ex quipment Company, 426 Broome Street, New 
N.Y 


York 13 





Machinery Wanted 





HIGHEST PRICES PAID FOR GOOD EQUIP- 
MENT FIRST MACHINERY :-. ae 
TION, 157 Hudson St., New York 13, 





GET MORE FOR YOUR SURPLUS EQUIP- 
MENT: List it with our bureau and sell directly to 
the next user. 50,000 manufacturers get our offerings 
regularly. They need such units as Fillers, Mixers, 
Labelers, Tablet Machines, Pharmaceutical Equip- 
ment, or what have you to sell. For quicker action 
and better price, send full details and your price to 
Equipment Finders Bureau, 6 Hubert St., New 
New York 13, N. Y. 





WANTED—A good used Viscolizer or homogeni- 
zer. Give size, make, price and eoniition in first 
letter. Box F-6, DRUG & COSMETIC INDUS- 
rRyY 


Drug and Cosmetic Industry 


Help Wanted 


ONE of the leading companies manufacturir 
fume aromatics and cosmetic specialties 
opening for an ambitious and experienced 
representative who is looking for a wider 
more profitable field for his selling ability. | 
which should be in detail, will be held in 
confidence. Address Box F-8, DRUG & 
METIC INDUSTRY. 


CHEMICAL ENGINEER for manufacturing ind 











research of tooth paste, other cosmetics. If possible 
soaps, glycerine recovery or pharmaceut prepa- 
rations Must have worked in | re-s r 








Interested in ming t Shanghai 

nationality, education, single or married 

expected. Send experience in detail acc 

by photographic copies of references, diy 

recent photo to Post Office Box 1222, Shanghai. 

China 

PHARMACEUTICAL CHEMIST, Re . S. 
n Pharmacy additional w cu rgar i 

physical chemistry des € 

ANALYTIC AL CHEMIS1 levelop 

search and supervis 5 MLS. degree 

ibie; also experience in and dp w 

edge of standard cher I ‘ ethods 
iding instrumental met 1s 

BAC rERIOLOGISI Rece S.. w 

Bacter zy nd mir preferred Cher 

Experien e in pharmaceut acteri gical or 
linical laborator le 

Well known manufacturer has the , - 
research laborat Ww t ‘ t ew Dp 

processes and analyt method Pers el are 

encouraged to qualif t p tor i n 
nue studies for persor sdvanceme! Should 

h e initiative, good 1dgment and pera e 

ness. Give complete pe I ind ft es lata 
first letter. Dept. RL P.O. Box 599, W1 P. 


Annex, Phiiadelphia 5, P 





Situation Wanted 





COSMETIC CHEMIST with University educa 
m and twenty years of experience desires positior 
with reputable and progressive firn Vast ex 


perience in compounding and producing Cosmetics 
ncluding Tooth Paste and Shaving Creams. For 
years has been connected with one of the largest and 
highest grade of producers. Has own new revolu- 
onary formulae. Willing to send samples of same 
ipon request. Dr Albert B. Kish, 150 Orchard 
Street, Newark, New Jersey jox F-+4, DRUG & 
COSMETIC INDUSTRY 
ORGANIC CHEMIST PHD. Recent experience 


6 vears with leading neern. Supervisory capacity 
in research and development of essential oils, aro- 
matics and fine chemicals Previous experience 
Executive position with we known European 


pharmaceutical compen y. Salary expected, $4,500 
minimum Availab wi n reasonable time 
Box F-3 DRUG & COSMETIC INDUSTRY 
PRODUCTION MANAGER, chemical engineer 
17 years experience, seeks permanent position in 
food packaging, cosmetic or allied field. Reply Box 
F-2, DRUG & COSMETIC INDUSTRY 
PERFUMER-SALESMAN. Will consider sales 
proposition. Well known in in dustr No tabora- 
tory work. Replies held in str confidence. Box 
F-1, DRUG & COSMETIC INDUSTRY 














Business Opportunities 





FILLING-LABELING-PACKAGING service far 
liquids, powders and pastes with complete manufac- 
turing plant and warehouse. Send for quotations 
and prices. We buy and sell surplus chemicals of 
every description. Interested in bottles, jars and 
caps in all shapes and styles large or small Van Pell 
Chemical and Supply Corp., 48 ast Ist Street, 
New York City, Gramercy 5-367( 
DO ) YOU W ANT ¢ T Canadian Distribution or Ware. are- 
house and Shipping Facilities? We are e ouseors to 
give you excellent service. Page-Griffiths ¢ Ltd. 
64 Princess Street, Toronto, Canada 











COSMETIC FACTORY well equipped to manu- 
facture and package Lotions, Toilet water, Bubble 
Bath, Shampoo, Nail Polish. Excellent workman- 
ship, efficient management and prompt delivery. 
Box F-7, DRUG & COSMETIC INDUSTRY. _ 
FOR SALE: One Million Metal Lipstick Con- 
tainers. Filled or unfilled. Mir-I-Ben Lipstick 
Laboratories, 10 E. 25th St., Minneapolis. Minn 


DISTRIBUTOR desires representat 
Department store trade. Line of nyl 
sets and comb, brush and mirror sets, combs and 
other sundry items. 5% commissi n orders and 
reorders Box F-5, Drug & Cc vosmetic Industry 
WE OF FE R subject to prior sale 30,000—1 pint 
bottles aromatic spirits of ammonia U.S.P Packed 
24 in wooden case. Barart company, 11 South 
LaSalle St., Chicago 3, Illinois 

CONSULTING LABORATORY r the manu- 
facture of Cosmetics, Pharmaceuticals ete. Dr. H 
Salfield, 19 Valley Road, White Plains, N Y. 
rITANIUM DIOXIDE AND ZIN¢ > OXIDE 
wanted. Will pay high premium prices Alexander 
C. Haber, Ronen Paint Corp., 515 Bryant Avenue 
New York 59, N. Y 
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UMS 


TRAGACANTH 


QUINCE SEED ARABIC KARAYA 
GALL NUTS 


D. S. DALLAL & CO. 


261 Fifth Ave., New York 16 


IMPORT MUrray Hill 3-8646 EXPORT 








The family of the late 


PHILIP KACHURIN 


acknowledges with heartfelt gratitude the many 

expressions of sympathy and solace extended 

by friends and business associates in their 
recent bereavement. 

















BENZOIC ACID U. S. P. and Tech. 
BENZYL ALCOHOL F. F. C. 
BENZYL BENZOATE 98-100"; 
ETHYL AMINO BENZOATE U.S.P. 
SODIUM BENZOATE U.S.P. 
TERPIN HYDRATE U.S.P. 


Booklet describing **Seydel”’ fine chemicals 





available on request. 


SEYDEL CHEMICAL COMPANY 
Established 1904 JERSEY CITY 2, N.J. Cabie Address “SIZOL” 





























@PuRE WHITE 
@ ExtTRA QUALITY 
@ ABSOLUTELY PURE 
@ Above U.S.P. 
STANDARDS 
Pov © Samd—-destaen. 


Serving The Trade For 95 Years 


THEODOR LEONHARD WAX CO., INC. 


HALEDON, PATERSON NEW JERSEY 
Western Distributor: A.C. Drury & Co., 219 E. North Water St., Chicago, 11, Il. 





WANTED... 
New Ideas and Products 


that can be developed and have potential marketing pos- 
sibilities. Our client, a reputable manufacturer of chem- 
ical specialties with complete plant facilities, will assume 
full responsibility in connection with the manufacture, 
merchandising, and advertising of the new idea or product 
with remuneration to the inventor on a royalty or other 
equitable basis. Give complete details in your first letter 
and interview with our client will be arranged. Complete 
confidence respected. 


HERBERT W. FRANK 


Adv. Agency 
Park Square Bldg. Boston, Mass. 











I. BASKOWITZ BOTTLE CO., INC. 
1301 Grand St., Brooklyn 6, N. Y. 
“‘Serving the Packing Industry over 55 years” 

We have available for immediate delivery: 


3300 gr. 2 oz. Flint & Blue Pentagonal shape bottles 20 c.t. 
1200 gr. 2 oz. Amber Rounds W c. t. 36/carton 

700 gr. 3 dram globular bottles 13 c. t. 

8, 24, 30, 33, 48 c. t. Black Plastic Caps 

200 gr. 12 oz. White Opal Jars 89 c. t. 12/carton 
_ 465 ar. 2% oz. Brilliantine bottles 20-400 Sprinkler Top 
1700 gr. 1/5 oz. Flat Opal Jars, 40-2 lug H.A. finish 

400 gr. 4 oz. Flint Pyramid Oval 24 c.t. 36/carton 


Consult us when you clean house. We pay maximum prices 
for your surplus bottles and caps. 












alba 


Reg. U.S. and Foreign Countries 


assores 5 TIMES !TS 
WEIGHT OF WATER 





THE ORIGINAL ABSORPTION BASE 
Write for suggested formulae 


Péaitz & Bauer, Inc. 


EMPIRE STATE BLDC., NEW YORK I, N.Y 














IS YOUR PLANT EXPANDABLE? 


Are your facilities for manufacturing, shipping 
and receiving satisfactory? If not, a New 
Jersey location will help solve your problem. 
Your requirements for expansion can be met 
—in a location immediately adjacent the 
world’s largest market. 

The many advantages deserve your serious 
consideration. 


NORMAN ANDERSON 


126 South I4th Street Newark, N. J. 
Humbolt 2-5041 

Plant Design Special Machinery 

Production Layouts Methods Improvement 
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One Quality: 
One-Quarter Century 


For more than 25 years Franks Stear- 
ates have been produced in one quality 
—the very highest. This has created a 
constantly growing demand which in 
turn, has resulted in ever-increasing 
production of Witco quality stearates. 
All Witco stearates . . . aluminum, 
barium, calcium, lead, lithium, magne- 
WRITE FOR SAMPLES AND PRICES sium, sodium and zinc...are produced 
Franks Stearates under rigidly controlled conditions and 
Division of are maintained in strategically located 
WiITCO CHEMICAL (¢ ‘OM PANY centers for efficient delivery. 
S$) 295 Madison Avenue * New York 17, N. Y. 


S 





ADVERTISING INDEX [3.32 {2° sci icing 39S is Pandas ex rv in 


Abbott Laboratori« 
Advanced Cosmetic 
Affiliated Box & 
Alsop Engineering Corp 
Aluminum Seal ¢ 
American Cholester Product 
American Cyanamid ¢ 
Dis , ennsvyvivar 
American Management Assr 205 sivaudan awanr nc t between 152 3 erl-Oussani Mact 
Anchor-Hocking Glass p rt facir < l sloren ompan f & Bauer ( 
Anderson, Norman } lds it hem r n ret 1 l 1 1“ 
Andresen, | ( 
Armstrong Cork ( 
Aromatic Product 
Atlas Powder ( 
Baker & Adamson 
Baker Chemical ¢ J. 1 
Baskowitz Boactle Co., | 
Bendix Chemical Corp 
Benzol Products Co ‘ . 
Jernardin Bottle Cap Ce ‘ " f Hollywoox it Insert facing 2 
Bonder Glass & Closure Cx 2 t 232 - ¢ I 
Broder Industries, Inc sking ) 1 3} shinsor sener 145 
Brown Bag Filling Machine ¢ 2 llinoi ter ane ; ox oa ympany. Ir . anvran 232 
Buffalo-Electro Chemical ¢ Inc : ndust ri 1emical Sx ; ' : nsert facing 228 
Burke Company, Edward $ nland Al 254 152 
Bush Aromatics, Inc 2¢ nterchemical ania 243 ented atanmen \ ice fn 238 
Bush & ( WJ ) . In < . ’ p ; 
alco Chemical Division 
alif. Fruit Growers Exchange 
nsert between 148-149; 2 
arbide & Carbon Chem. Corp ns. bet. 144 
arr-Lowrey Glass Ce 
hem-Arom Co., The 
hemical & Process Machinery Corp 233 ” secmener aca da . 
pevaneg St £9.58 harles B £0 aiid lass C nsert wz 153 Sturge Ltd., John Insert between 10+ 
oiton ’ rtnur é é , wed namie } - ¥ i, . - ns t 
ommerce Clearing House, Inc 24 ' =i creel a . . n “ - _ : + . atl _ i inser weed 
mmmercial Solvents Corp 3 — —s a thee — - “asa - < se a “ " F 198 
onsolidated Products Cx n 20 . = in ” , , .- dion ntifi ly Insert facing 160 
msumers Import Co., Ir ol sf Fo . . : 2 ‘ paeeceslin ote nsert between 144-145 
wn Cork & Seal Cx ; . ae oe : 22 
1 Cork Specialty ¢ Pp rt t l _ —e ed : 8 
& Cx Ss R3 t t mpany i¢ I eit ; rd, : 193 
j Oi ( a fa i 238 mk ‘ 2 Trade Mark Rec rd ” 154-18 
®& Olcott, Inc nhard Wax ( Theodor 3 Triangle Packaging Machiner = 
al yee te Paper Company ’ Tuteur Bio-Chemicals 
- PR sided . ueders & ( George Ungerer & ( nc Cover 
Inc. T. M ; teroid Container ¢ Union Carbide rbor P det 
sours & Co. E. I Ins. bet. 164- znus, Mabee & Reynard, In 
. Insert between 1 5¢ Mallinckrodt Chemical Wk Insert facing 
sagnie (S P. Benick & Co.) Merck & (¢ Inc Insert facing 
Insert between Merita, Inc an-Ameringen 
Economic Machinery ( ? Metal-Glass Products (¢ 23 Vanderbilt Co 
Emery Industries, Inc Insert bet. 164- hel & Company, Inc., M < Van Dyk & ¢ 
Enjay Company, Inc r Protecto Products Company Verley & Cx 
Eppenhach, Inc ; anol Chemical Co., Inc.. Insert between 144 Vorac Company 7 ‘5 
Erte! Engineering Corp 2 nsanto Chemical ( Insert facing Warner Brothers Insert facing 7. 
Essential Aromatics Corp utet, J. Henri 273 Warwick Chemical ¢ r t between oy 
Evans Chemetics, Inc vational Can Co Welch, Holme & Clark, Inc 99 
Ever Ready Label Corp Naugatuck Aromatics Weston International Insert facing vi 
Exact Weight Scale ¢ 2 Neumann, Buslee & Wolfe, Inc 2 Wigton-Abbott Corporation 136.257 
Fairmount Chemical Co, Ir New England Collapsible Tube Co Whittaker, Clark & Daniels, Inc. .Ins. bet eg 
Felton Chemical ¢ Inc New Jersey Zinc Cx 7 Will & Baumer Candle 284 
Filter Paper Co Quinine & Chemical Works , Witco Chemical ¢ 378 
Fine Organics, Inc Inc., Jean 28 Wolf & Co., Jacques 4 
Firmenich & ¢ Inc over rda Essential Oil & Chemical Co Zimmerman Incorporated, W. I 1 
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